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DOUBLE  COLOR  COMICS' 
ADDED  FEATURES 
MORE  NEWS 


THE  CHICAGO  DAILY  NEWS 
LAUNCHES  A  WEEKEND  EDITION 
GEARED  TO  THE  5-DAY  WEEK 


On  Saturday,  March  3,  the  Chicago  Daily  News  introduced  a  brand-new 
development  in  American  journalism  .  .  .  the  Saturday  TRIPLE 
STREAK  ...  a  week-end  edition  expanded  to  meet  the  increased  reading 
needs  brought  about  by  the  5-day  week  with  its  two  days  of  leisure. 

A  Daily  News  survey  had  indicated  that  increasing  leisure  on  Saturday 
was  creating  a  demand  for  an  expanded  Saturday  paper.  So,  instead  of 
aiming  only  at  one-day  readership,  the  new  Triple  Streak  was  designed 
to  provide  active  reading  material  in  the  home  through  Sunday. 

As  a  result,  readers  of  the  Daily  News  Saturday  TRIPLE  STREAK  now 
find  it  possible  to  pick  up  and  enjoy  any  of  several  expanded  sections  at 
their  leisure,  either  Saturday  or  Sunday.  The  need  was  there.  The 
new  TRIPLE  STREAK  filled  it. 
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Jim  worked  for  years  on  a  lathe  at  the  local  machine  shop  — 
but  was  always  dreaming  of  owning  his  own  business. 

He  saved  carefully,  found  just  the  building,  then  went  out  on 
his  own.  Ibday  Jim  has  the  most  successful  shop  in  town. 

But  what  had  fire  insurance  to  do  with  it? 

Without  fire  insurance  he  could  not  have  borrowed  the  money 
to  buy  the  building.  Without  fire  insurance  he  could  not 
have  bought  the  machinery  on  such  liberal  credit  terms. 

That’s  how  fire  insurance  helped  Jim  Reilly  become 
his  own  boss. 

Fire  insurance  helps  every  business  man,  large  or  small,  even 
though  there  is  no  fire.  Should  fire  strike,  it  supplies  money 
immediately  to  replace  that  which  is  destroyed.  It  helps  maintain 
business  freedom— and  the  kind  of  individual  initiative 
that  Jim  and  a  million  others  like  him  enjoy.  These  are  the 
very  heart  of  the  American  way  of  life— a  way  which  has 
made  . . .  and  will  keep  . . .  this  country  strong. 


Fire  insurance  services  are  brought  you 
by  200,000  agents  and  brokers  all  over  the 
United  States.  Chances  are  one  of  them  is 
a  neighbor  of  yours. 


Your  fire  insurance  rate  per  $100  protection 
is  as  much  as  30'ic  lower  today  than  it  was 
30  years  ato.  ffrite  to  the  address  below  Jor 
a  booklet  t'vini  the  facts  and  tellini  other 
advantages  of  stock  company  fire  insurance. 


AN  ADVERTISEMENT  SPONSORED  BY  THE  STOCK  FIRE  INSURANCE  COMPANIES,  THEIR  AGENTS  AND  BROKERS,' 
THROUGH  THE  NATIONAL  BOARD  OF  FIRE  UNDERWRITERS,  85  JOHN  STREET,  NEW  YORK  7,  N.  Y, 
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The  Best  Is  Yet  to  Come  as- 

The  Saint  I 
Comes  Home  ■ 


THE  BEST  of  all  the  Saint  episodes: 

all  the  excitement  of  a  three-ring  circus — 
a  setting  loved  by  every  American — as  Simon 
Templar  moves  amid  an  assortment  of 
bizarre  thrills  on  familiar  home  grounds... 

THE  BEST  hero  of  ’em  all: 

The  Saint,  a  debonair  swashbuckler  whose  »■ 
intelligent  eye  can  spot  a  damsel  in  distress  at 
fifty  yards ;  and  whose  nimble  wits  can 
outsmart  the  most  violent  intrigues . . . 

THE  BEST-written  of  all  adventure  strips: 

by  Leslie  Charteris,  whose  lightning-paced 
plotting  and  breezy  dialogue  have  entertained 
millions  of  mystery  addicts  around  the 
vorld — and  dashingly  drawn  by  Mike  Roy... 


This  latest  Saint  adventure  starts 


NEW  YORK  HERALD  TRIBUNE 
SYNDICATE 
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the  Hell  Box 


Popular  Misconceptions  That  Are  Deader  Than  Yesterday^ s  Type 


“FUh  Can't  Live  out  of  Water” 

The  crawling  fish  of  Asia  can  live  for  a  week  out 
of  water.  In  fact,  it  will  instinctively  leave  a 
stream  that  is  going  dry  and  head  for  the  nearest 
water,  often  covering  a  mile  or  more  of  dry  land. 


“Freezing  Spoilt  Canned  Foods” 

Incorrect!  Freezing  does  not  affect  the  whole¬ 
someness  of  canned  foods,  although  in  some  cases 
it  may  cause  slight  changes  in  appearance  or 
consistency.  Many  delicious  desserts  which  are 
very  popular  are  made  by  freezing  canned  foods. 


“Canned  Foods  Contain  Preservatives 


Wrong!  The  Food  and  Drug  Act  prohibits  the 
use  of  preservatives  in  canning,  and  the  canning 
process  makes  them  unnecessary.  The  spoilage 
organisms  are  destroyed  by  heat,  and  the  hermetic 
seal  prevents  contamination  from  the  outside. 


AS  YOU  KNOW,  misconceptions  like  these 
are  quoted  widely  and  are  accepted  as  fact . . . 
and  it  is  to  the  public’s  interest  that  the  true 
facts  about  canned  foods  be  brought  to  light. 


As  the  country’s  largest  single  maker  of  cans  for 
food  and  other  products,  we  believe  it  is  also 
important  to  us  that  these  truths  be  brought  to 
your  attention. 


AMERICAN  CAN  CO.  New  York  •  Chicago  •  San  Francisco 
No  other  container  protects  like  the  can 

EDITOR  &  PUBLI  S  HE  R  for  March  17.  1951 


®ije  togghmqton  lUporitr 


WASHINGTON  OBSERVE 


front  #otr  Uj^frertro  Hot  Met^l 

WASHINGTON  OBSERVER-REPORTER 

Depends  on  Versatile  <?/45 


Chemco  whirler  uses  GAS  for  heat* 
ing  during  the  drying  operation 


NEWSPAPER  PUBLISHING,  on  a 

round-thc-clock  basis,  creates  the 
sort  of  production  job  in  which  GAS 
serves  so  dependably  in  so  many 
different  roles.  The  versatility  of  GAS 
is  demonstrated  in  the  applications  of 
modern  GAS  Equipment  at  this 
Washington,  Pennsylvania,  printing 
plant. 

Executives  of  the  Observer  Pub¬ 
lishing  Company  have  had  long  ex¬ 
perience  with  GAS — as  publishers  of 
the  142  year  old  Washington  Reporter 
and  the  79  year  old  Washington 
Observer.  It  was  natural,  then,  that 


modern  Gas  Equipment  was  chosen, 
during  recent  mt^ernization,  for  a 
variety  of  operations  from  water 
heating  to  metal  melting. 

For  newspaper  publishing  needs, 
a  full-page  Hammond  Easykaster  is 
Gas-equipped.  A  separate  Gas-fired 
dross  furnace  supplies  the  other  flat- 
casters. 

Two  Ruud  Gas  water  heaters  pro¬ 
vide  hot  water  for  the  needs  of  the 
entire  plant.  The  Engraving  depart¬ 
ment  also  employs  a  Chemco  whirler 
and  Chemco  burning-in  stove  to  speed 
up  production  of  engravings. 

These  diversified  applications  dem¬ 
onstrate  some  of  the  wide  variety  of 


production  tasks  in  which  GAS  serves 
the  publishing  industry.  Wherever 


heat  is  required  in  the  graphic  arts 


automatically-controlled  modern  Gas 


Equipment  can  fulfill  the  assignment 


economically  and  dependably — ask 
your  Gas  Company  Representative 
for  details. 


Kemp  melting  pot,  with  Gas-hred  immersion 
burners  which  supply  both  metal  for  plate 
casting  and  type  metal  in  pig  form  for 
linotype,  intertype,  monotype  and  ludlow 
machines. 


AMERICAN  GAS  ASSOCIATION 


420  LEXINGTON  AVE.,  NEW  YORK  17,  N.  Y. 


Gas-fired  Chemco  store  in  the  engraring  department,  foe 
burning-in  operation  on  the  plates 
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ELIE  ABEL 
Detroit 


LAWRENCE  E.  DAVIES 
San  Francisco 


GEORGE  ECKEL 


Chicago 


JOHN  H.  FENTON 
Boston 


4 


They  make  America 
their  beat 

to  keep  Times  readers 
better  informed 

Getting  the  regional  news  of  America  for  readers 
of  The  New  York  Times  is  the  full-time  job  of 
ten  experienced  Times  correspondents. 

From  nine  strategically-placed  news  bureaus, 
these  reporters  cover  news  of  national  signifi¬ 
cance  from  New  England  to  the  Pacific  Coast. 
Times  news  bureaus  are  located  in  Albany,  Bos¬ 
ton,  Philadelphia,  Detroit,  Chicago,  St.  Louis, 
Chattanooga,  San  Francisco  and  Los  Angeles. 
Backing  up  these  bureau  men  is  a  network  of 
expert  part-time  correspondents  in  every  one  of 
the  48  states,  all  outstanding  newspapermen  and 
women  in  their  own  right . . .  editors,  city  editors 
or  top  reporters  on  local  newspapers. 

Add  to  this  impressive  group  the  national  news 
coverage  of  The  Associated  Press,  United  Press 
and  a  dozen  other  news  services  and  you’ll  see 
why  The  New  York  Times  is  able  to  give  its 
readers  more  news  about  America  than  any  other 
publication. 

Slje  Jlark  Simcjs 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 
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JOHN  N  POPHAM 

Chattanooga 


WILLIAM  G  WEART 

Philoslelphia 


WARREN  WEAVER 

Albany 
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EDITOR  &  PUBLISHER  •  The  SPOT  NEWS  Paper  of  the  Newspaper  and  Advertising  Fields 


EVERY  SATURDAY 


FOUNDED  IN  1884 


Flying 
In  12th 


Reporter’  Rated  Tops 
E  &  P  Photo  Contest 


Max  Desfor  of  AP  Also  Awarded 
Special  Citation  for  War  Shot 

By  lames  L.  Ceilings 

Walter  Davis  of  the  Miami  (Fla.)  Daily  News  has 
won  first  prize  of  $200  in  Editor  &  Publisher’s  12th 
Annual  Spot  News  Photo  Contest.  (‘'Flying  Reporter”) 

Second-place  honors  and  $100  go  to  Carl  Franks, 
Cedar  Rapids  (la.)  Gazette.  (” Airborne.”) 

Harry  Hirsch  of  the  Netv  York  Daily  Mirror  takes 
third  spot  and  $75.  (“Soldiers  Two.”) 


Although  there  is  only  one  class 
—spot  news — considered  in  the 
E  &  P  contest,  the  panel  of  five 
judges  thought  it  would  be  unfair 
to  exclude  Korean  war  pictures 
from  the  competition.  At  the 
same  time,  they  said,  it  would 
hardly  be  right  to  pit  these  against 
domestic  pictures  because  of  the 
greater  opportunity  for  drama  on 
the  battle  scene. 

Two  for  Desfor 

As  a  result,  it  was  decided  to 
create  a  special  category  for 
Korea  and  make  an  award  of  a 
citation  and  $200  for  the  best 
shot.  Max  Desfor  of  the  Associ¬ 
ated  Press  won.  He  also  took  an 
honorable  mention  with  a  second 
war  picture.  The  selection  of  Mr. 
Desfor’s  picture  for  this  citation 
explains  why  only  four  honorable 
mentions  were  picked  instead  of 
five  as  originally  announced. 

Mr.  Davis’  picture,  “Flying  Re¬ 
porter,”  humorously  shows  Rose 
Mallory,  reporter  for  the  Miami 
Daily  News,  about  the  length  of 
»  raindrop  away  from  the  wettest 
plunge  she’s  ever  had.  This  is 
probably  the  first  time  a  lady 
newshawk  has  ever  been  the  sub¬ 
let  of  a  prize-winning  news 
photo. 

Not  that  this  especially  pleased 
Mtractive  Rose  Mallory  or  that 
she  thought  her  dunking  funny. 
Next  day,  in  a  by-lined  story  of 
her  experiences  while  on  a  census 
feature  assignment,  she  wrote: 

“1  am  taking  a  dim  view  of  the 
"djole  thing,  thinking  of  yester¬ 
day’s  events.  For  I  almost  became 
»  casualty.  Falling  in  the  (At¬ 
lantic)  Ocean,  fully  clothed, 
wristwatch  and  all,  and  being 
ashed  out  is  no  picnic,  take  it 
from  me.” 

Mr.  Davis,  who  got  his  chuckle 
*s  well  as  his  excellent  picture, 
told  E&P: 


Desfor  DavLs 


“A  huge  wave  was  bearing 
down  on  the  little  rowboat  and 
seeing  it  did  something  subcon¬ 
sciously  to  my  ‘trigger’  finger. 
Miss  Mallory  reached  for  a  help¬ 
ing  hand,  then  the  wave  hit  the 
little  boat,  lifted  it  high  in  the 
air  and  away  from  the  lighthouse 
steps,  tossing  our  reporter  high 
and  horizontally.  Before  Miss 
Mallory  hit  the  water,  I  had  this 
shot.” 

Racing  Miracle 

“Airborne,”  by  Mr.  Franks  re¬ 
ceived  national  attention.  No  one 
who  saw  this.erash  of  four  midget 
racers  at  a  track  in  Cedar  Rapids 
expected  the  drivers  to  escape 
alive.  However,  only  one  driver 
was  hospitalized — for  observation. 

“On  the  fifth  lap,”  explains  Mr. 
Franks,  “car  No.  44  hit  a  bad  spot 
in  the  track  and  lost  control. 
While  he  was  in  a  side  slide,  the 
following  car  hit  his  rear  wheels, 
tangled  briefly  and  was  thrown 
into  the  air.  Then  another  car 
hit  the  pile-up.  Driver  of  car  44 
was  thrown  out  as  it  rolled  over.” 

Mr.  Hirsch  calls  his  shot. 
“Soldiers  Two.”  It  hardly  needs 
a  title,  though,  so  well  does  it 
tell  the  story.  But,  for  the  rec¬ 
ord,  this  is  part  of  it:  Ed  The- 
hold,  10  years  old,  bids  his  brother 
Joe  a  tearful  farewell  just  before 
Joe  leaves  with  fellow  National 


Guardsmen  for  Army  service. 

“The  kid  said,  Harry  recalled. 
‘1  don't  wanta  see  ya  go.  Joe.’ 
and  Joe  replied,  ‘Oh,  come  on, 
buck  up,  you  be  a  good  soldier 
too.’  ” 

As  for  his  picture,  “Fires  in  the 
Foxholes  of  Seoul.”  Max  Desfor 
has  this  to  say  from  Tokyo: 

“The  North  Korean  soldier  was 
shot  and  killed  as  he  was  coming 
out  of  his  hole  in  the  sidewalk. 
As  I  made  the  picture,  the  am¬ 
munition  he  was  carrying  in  a 
bandolier  slung  around  his  body 
began  popping  like  a  string  of 
firecrackers.  The  force  of  the 
exploding  shells  kept  moving  his 
body  and  it  looked  as  though  he 
were  still  crawling  along.” 

Honorable  Mentions 

The  following  four  picture^ 
were  honorable  mentions  (each 
receives  $15): 

“Dreams  in  the  Depot,”  by 
Bernie  Aumuller  of  the  New  York 
Daily  Mirror;  this  was  the  Mir¬ 
ror’s  caption:  “They’re  like  men 
seeing  a  vision:  Christmas  at 
home!  It  didn’t  seem  possible  in 
Korea  .  .  .  nor  at  St.  Albans  Vets 
Hospital  (N.  Y.).  Now  they’re  in 
Grand  Central,  boarding  a  home- 
bound  train.  L.  to  r.  .  .  .” 

“Currents  of  War,”  by  Ed 
Hoffman  of  Acme  Newspictures; 
helpless  and  dispirited  South 
Korean  women  and  children  carry 
their  few  belongings  as  they  flee 
from  the  commies,  while  U.  S. 
infantrymen  move  forward  to 
meet  the  enemy.  This  was  made 
in  the  Naktong  river  area. 

“Broken  Leg — Broken  Heart,” 
by  Ray  Waters  of  the  New  York 
Daily  News;  Jockey  Danny  Mar- 
zani  weeps  on  the  shoulder  of  his 
mount.  Whirl  Along.  The  horse, 
later  destroyed,  writhes  in  pain 
after  breaking  a  leg  at  the  last 
jump  at  Aqueduct. 

“Koreans  Flee  Communist 
Hordes,”  by  Max  Desfor  of  the 
Associated  Press;  Pyongyang  cit¬ 
izens  and  refugees  from  elsewhere 
in  Korea  crawl  antwise  over  what 
remains  of  that  city’s  bridge  to 
escape  approaching  Reds. 

361  Entries 

The  judges  met  March  9.  They 
were  G.  W.  Churchill,  assistant 
picture  editor  of  Life;  William  C. 
Eckenberg,  staff  photographer  and 
part-time  assignment  editor.  New 
York  Times;  Clarence  E.  Hous- 
man,  picture  editor.  New  York 
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Frank-s  Hirsch 


Journal- A merUan;  Ben  Price,  pic¬ 
ture  editor.  New  York  Herald 
Tribune,  and  William  J.  White, 
Jr.,  picture  and  art  editor.  New 
York  Daily  News. 

They  studied  361  entries  sent  in 
by  at  least  100  newspapers  in 
the  U.  S.  and  Canada  and  the 
three  wire  services,  AP,  Acme 
and  INP,  before  screening  down 
to  the  winning  few.  The  point  sys¬ 
tem  of  the  National  Press  Pho¬ 
tographers  Association  was  used. 

The  contest  this  year  was  re¬ 
vised  in  several  ways.  Prize  money 
was  increased  to  total  $450.  For 
example,  first  prize  was  jumped 
from  $150  to  $200,  second  from 
$75  to  $100,  and  third  from  $50 
to  $75.  Honorable  mentions  were 
raised  from  $10  to  $15.  And  pic¬ 
tures  published  in  non-daily  papers 
—weeklies  and  semi-weeklies — of 
general  circulation  were  made  eli¬ 
gible  for  the  first  time. 

Makes  Hall  of  Fame 
“Flying  Reporter”  will  be  hung 
in  Kent  State  University’s  Hall  of 
Fame,  in  Kent,  Ohio.  It  will  be 
placed  there  during  the  univer¬ 
sity’s  annual  Short  Course  in 
News  Photography,  March  20-30. 
Mr.  Davis  will  receive  an  invita¬ 
tion  to  be  guest  of  honor  at  a 
university  banquet  that  week. 

Mr.  Davis’  picture  will  have  a 
sort  of  distinction  in  the  Hall  of 
Fame,  laughingly  referred  to  by 
university  officials  as  the  Hall  of 
Horrors.  It  will  be  the  only  one 
there  with  a  lighter  touch  to  it. 
The  others  concern  explosions, 
drownings  and  murder. 

*  *  * 

Miss  Mallory  Was  Tossed 
High  and  Horizontal 
By  Walter  Davis 
Miami  Doily  News 
Miami,  Fla. — The  story  itself 
looked  like  just  another  one  of 
those  things  that  the  city  desk 
thought  should  be  covered  for  the 
human  interest  angle — the  men 
being  out  in  a  lighthouse  for 
months,  etc. 

Sending  a  woman  reporter.  Rose 
Mallory,  to  accompany  the  census 
takers  was  a  streak  of  foresight 
on  the  part  of  City  Editor  E)on 
Claprood  and  there  quite  prob- 
(Continued  on  page  10) 
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LoGvin^er  to  Aid  Fowler  to  Speak 
Senate  Inquiry  At  ANPA  Session 


On  Newsprint 


An  invitation  has  been  accented  90«000'000  Readers  Get  America's  Story 
hv  M  of  The  “CLIENTELE"  of  the  State  Department’s  International  Press  and 

fiL  Accrt/*;at?/^n  i^an  PublicatioHS  DivisioH  now  embraces  an  estimated  10,000  foreign  new 


- -  — ^  — ^  XlAtiJork.'Inf  A  S/xn  /^on  r  UUIIVailVlO  IIUW  ClllUl  all  c^^lllliavcu  IV, VW  1U1CI](U  IICW^ 

Washington— The  Senate  Small  papers  and  periodicals  with  combined  circulation  of  90,000,000. 

Businew  Committee’s  inquiry  into  uaJoJ,  at  the  annual  invention  government  news  services  in  no  way  compete  with  the  over- 


newsnrint  sunolv  demand  and  “““Y"  ‘"Y  seas  news  services  of  private  American  news  agencies.  Govemro 

nricinir  will  be  handled  h’v  T^e  American  Newspaper  Pub-  services  are  directed  to  areas  not  served  by  private  agencies,” 

Knee^  selected  for  the  ^b  Association  at  the  Hotel  Division  explains. 

hv  «i»natrt’r  Tiiiivrt  H  Hii  Kr»  Waldorf-Astorfa  in  New  York  Official  current  events  are  carried  daily  in  transmissions  by  Me 


Loevinger,  selected  for  the  job 
by  Senator  Hubert  H.  Humphrey,  r-f,, 

/-L.Vmon  ^ity,  oo  Wednesday  morning, 


.  .  f  nuiiipiiicy,  Qj,  Wednesday  morning,  or  by  radio  teletype.  Each  week,  four  editions  running  about  7,0 

^airman  ot  uie  group  ana  tellow  25.  The  invitation  to  speak  words  each  go  out,  on  a  six-day  workweek  basis.  Maintained,  too, 

Minnesotan.  extended  by  ANPA  President  a  special  query  and  feature  service,  responsive  to  editors’  reques 

Mr.  Loevinger,  37  years  old  and  5  Friendly  for  the  Board  much  of  the  feature  material  is  rewritten  from  United  States  pul 


a  member  of  the  bar  since  1936,  ,  nir^^nre 

has  been  in  private  practice  in  _ 

Minnesota,  in  government  legal  p 
offices,  and  in  Navy  service.  He  tiCimUigS 
was  a  regional  attorney  for  the  By  Ngw: 
NLRB,  a  member  of  the  Anti-  uieh  earr 


cations,  but  from  time  to  time  prominent  Americans  arc  pressed  intel 
service  to  contribute  by-lined  articles.  1 


Earnings  Reported 
By  Newsprint  Firms 


NLRB  Counsel  Finds  Grounds  lor  Discharge 

A  "declaratory  opinion”  by  the  NLRB  general  counsel’s  office 


High  earnings  reported  by  sev-  states  that  an  employe  who  refused  to  accept  transfer  from  the  nem 


Trust  Division,  Department  of  ^^3]  newsprint  manufacturers  this  promotion  department  of  a  Colorado  newspaper  was  guilty  of 

Justice,  and  specialized  in  private  reflected  capacity  sales,  high-  jnsulwrdination  and  gave  grounds  for  discharge.  “Declaratory  opin- 


practice  as  a  practitioner  in  the  nrirec  and  nrnfitc  fmm  ’dollar  'O"*”  3''®  guides  issued  from  time  to  time  when  no  complaint  h» 
- -  er  prices  ana  pronts  trom  aollar  ^  question  of  industry  interest  is  answered. 


federal  courts  and  administrative  exchange  in  1950. 


agencies  in  Washington. 


President  D.  W.  Ambridge  at- 


15'.^.  '^’’i^iugs  include  a  book,  tributed  a  large  chunk  of  Abitibi 

1Q/4Q  “tu«.  _  *  _  ®  . 


published  in  1949,  titled 


Power  &  Paper  Co.  Ltd.  profits 


Law  of  Fr^  Enterprise  How  to  {q  (jjg  premium  on  U.  S.  dollars 


Maintain  the  American  Economic 
System.”  He  also  has  written 
many  law  review  articles  and  dis¬ 
sertations  of  the  legal  system. 

Mr.  Loevinger’s  father,  Gus¬ 
tave,  was  one  of  the  founders  of 
the  Farmer-Labor  Party. 

As  attorney  for  Marcella  Killen, 
defeated  Democrat-Farmer-Labor 


Abitibi  paid  out  $4,523,456  in 
dividends  last  year,  approximately 
$600,000  more  than  in  1949.  Net 
sales  amounted  to  $93,776,756, 
compared  with  $84,677,709  in 
1949.  Net  profit  was  $12,623,833, 
compared  with  $9,780,847  in  1949. 


Rumely  Trial  Set  Down  for  April  12 

District  of  Columbia  Federal  Court  has  set  April  12  as 
the  date  jor  trial  of  contempt  of  Congress  charges  against  Dr. 
Edward  A.  Rumely  of  the  Committee  for  Constitutional  Gov¬ 
ernment.  Dr.  Rumely  refused  to  present  names  of  subscribers 
to  committee  publications  demanded  by  the  House  Lobby 
Investigating  Committee  on  the  ground  the  committee  de¬ 
mands  infringed  the  guarantee  of  press  freedom. 


ftl  vZLrTh  P  1949.  Net  profit  was  $12,623,833,  Ex-Newspaperboys  Kill  Age  Limit  BUI 

Ac  with  $9,780,847  in  1949.  Three  senators  who  said  their  own  experience  selling  newspapeai 

nl  »  p  1  w  company  sold  686,225  tons  hadn’t  hurt  them  persuaded  their  colleagues  to  reject  a  women’s  cluk 

aeteaiea  ^mocrat-Larnier-Labor  newsprint  last  year.  Its  output  proposal  that  street  sales  in  the  District  of  Columbia  be  limited  W 
canaiaate  tor  Congress,  Mr.  Loe-  [,35  increased  200,000  tons  over  children  14  years  or"  older  and  home  deliveries  to  those  12  years  of 
vinger  last  fall  filed  suit  against  1941.  older.  Present  minimum  is  two  years  younger  in  each  instance.  Set- 

the  Minneapolis  Star  and  Tribune 


older.  Present  minimum  is  two  years  younger  in  each  instance.  Sei-j 


St.  Croix  Paper  Co.  and  subsid-  ators  Pastore  of  Rhode  Island,  Smith  of  North  Carolina,  and  Butkr 


Co.,  seeking  its  dissolution  under  i^ries  reported  net  income  of  $1,-  Maryland  led  the  opposition. 


the  monopoly  laws.  The  suit  is 
still  pending. 


131,880  ($10.36  a  share)  against 
$1,115,186  ($10.20)  for  1950  and 
1949. 


Apology  to  Mr.  Brannon  for  Well-Read  Ad 

*  It’s  more  difficult  to  place  a  classified  advertisement  in  a  Wash- 


Nevraprat  P^ent  ■price  Bros  had  ,950  „«  klrii:* 

In  Sulphur  Asked  $9,2^,504  ($4.12  a  s^retary  Charles  Brannan),  and  dictated  a  “found”  ad,  describinglJ 

Mexico  City— Mexican  news-  share),  compared  with  $7,125,007  natural  pastel  royal  mink  coat  as  having  been  picked  up  at  iSlOl 

Daoers  have  been  informed  hv  ,  Pennsylvania  Avenue  (the  White  House).  Such  a  coat  figures  in  the 

the  Secretarv  of  National  Fcon^  Consolidated  net  earnings  of  RFC  prolre.  Secretary  Brannan’s  telephone  was  busy  for  hours- 

omv  Martinez  Raez  that  Tana  Lawrence  Corp.  Ltd.  and  sub-  but  he  doesn’t  expect  to  pay  for  the  ad.  The  Star  doesn’t  expect  him 

dian’  nesprio.  iarrufacurcri  S.S„r.  “'."S; 

would  suspend  newsprint  ship-  non  non  over  iq4Q  The  c^r- 

ments  to  M^ico  unless  they  re-  ’nation  controls  St’.  Lawrence  Interlocking  Directorates  Are  Not  Common 


dian  newsprint  manufacturers 
would  suspend  newsprint  ship¬ 
ments  to  Mexico  unless  they  re- 


poration  controls  St.  Lawrence  Interlocking  Directorates  Are  Not  Common 
ceive  payment  in  suipnur  ratner  p^j.  j^ake  St.  John  Power  The  Federal  Trade  Commission’s  voluminous  report  on  inter- 

than  dollars  in  a  barter  deal.  ^  Paper  and  Brompton  Pulp  &  locking  directorates,  submitted  to  Congress  this  week,  finds  the  print- 
Finland,  which  supplies  small  ing  and  publishing  trades  virtually  free  of  the  business  system  FTC 


newsprint  shipments,  has  made  a 
similar  request  and  in  addition 
asked  for  artificial  fiber. 


awrence  Mills  reoorted  net  curbed.  “Historically,  interlocking  directorates  among  news- 

c!ii»c  f^r  iQsn  papers  have  not  been  common,”  the  report  states.  “However,  there 

sales  ot  5>io,v43,yji  tor  lYau,  effective  interconnections,  particularly  with  suppliers, 

with  net  profits  of  $3,710,047  jj,  ^  investment  in  paper  companies.’^ 

Lake  St.  John  had  net  profits  of 

$2,199,569  on  sales  of  $9,262,720.  All  the  Same  After  the  First  Few  Puffs 


E  &  P  INDEX 


$2,199,569  on  sales  of  $9,262,720. 


Advertising  Survey  .  14  Brompton’s  profit  was  $2,444,563 

Books  in  Review  .  52  on  $17,864,856  sales. 

Cartoons  .  13  o 


ciassS  Clinic’ ! !  .’ ! .’  tl  Chile  Newspapers  Face 
Editorial  ... —  .  32  Newsprint  Crisis 

Journalism  Education  .  38  Daily  newspapers  of  Chile  face 


The  “king  size”  cigarette  is  not  cooler  than  the  conven¬ 
tional  shape  and  size,  except  for  the  preliminary  puffs,  an 
FTC  stipulation  filed  by  Riggo  Tobacco  Corp.  (Regents) 
declares.  And  it  doesn’t  follow  that  an  oval-shaped  cigarette 
is  cooler  than  the  round  one,  it  was  agreed. 


Journalism  Education  .  38 

Personals .  33 

Photography  .  17 

Promotion .  44 


V 


fi.  t  ft  A  iv  save  the  number  OR -6226  (the  home  telephone  of  Agricultaij 

proht  or  $9,237,564  ($4.12  a  s^^etary  Charles  Brannan),  and  dictated  a  “found”  ad,  describinglJ 

57,125,007  natural  pastel  royal  mink  coat  as  having  been  picked  up  at  IwOl 
($L16).  Pennsylvania  Avenue  (the  White  House).  Such  a  coat  figures  in  the] 

Consolidated  net  earnings  of  RFC  probe.  Secretary  Brannan’s  telephone  was  busy  for  hours— 


suspension  in  two  months  if  they 
cannot  obtain  additional  news- 


Personal  lottings  from  Capitol  Hill 
Guy  Mason,  who  came  to  Washington  to  try  for  a  profession:’, 
baseball  career,  switched  to  reporting,  studied  law  at  night  and  en 


rromonon  . .  44  according  to  Alfredo  Silva  joyed  a  successful  practice  for  many  years,  stepped  down  this  wp 

IC3GIO*i€l6VlSiOn .  4”  _ i  ..  wr..: _  oc  n  r\Jctrir*t  nf  P'/xliimKi'i  r'rvmmJccir$n#»p  aftpr  Ift  vi»ap«  nf  xerViCC 


’Round  Their  Beats .  15 


Carvalho,  editor  of  La  Union  of 


a  . . .  art 

Shop  Talk .  60 


1**®^  T  ^  . li  granted  the  neces^sary  dollars  for  O"  Omaha  Bee-News,  has  been  appointed  acting 

Syndicates  .  46  f™®  director  of  the  Senate  Republican  Policy  Committee. 

What  Our  Readers  Say .  40  ®  P.  ®  se  of  .  M  o  s  Thomas  R.  Underwood,  53,  who  turns  out  editorials  for  the  Lex- 

Any  article  appearing  in  this  pub-  ^anaaian  newsprint,  ne  aavisea  (Ky.)  Herald  by  night  after  completing  his  daytime  job  as  a 

lication  may  be  reproduced  pro-  Editor  &  Publisher,  but  the  news-  member  of  the  House  of  Representatives,  is  slated  to  be  Kentucky* 
viding  acknowledgment  is  made  representatives  have  been  senator,  succeeding  the  late  Senator  Virgil  Chapman.  He’s  3 

of  the  Editor  &  Publisher  copy-  enable  to  obtain  that  supply.  The  former  president  of  the  Kentucky  Press  Association,  and  managed  the 
right  and  date  of  issue.  P'"'*^  **  currently  $174  c.i.f.  Val-  campaign  of  Governor  Wetherby,  who  will  make  the  appointment 

-  paraiso.  A.  B.  (Happy)  Chandler  had  hoped  to  get  it. 


as  a  District  of  Columbia  Commissioner  after  10  years  of  service 
He  had  reached  the  age  of  70. 

Lloyd  W.  Jones,  former  Associated  Press  editor  in  Omaha,  and 
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/  f^nze 


^Ite  Uoied 


THE  FLYING  REPORTER  hy  Walter  Davis  of  the  Miami  (Fla.)  Daily  News  wins  the  $200 
first  prize  in  the  EDITOR  &  PUBLISHER  Spot  News  Picture  Contest  for  1950.  (That’s 
Reporter  Rose  Mallory  flying  through  the  air  while  on  a  census  feature  assignment  to  a 
lighthouse  island.)  This  picture  has  also  won  the  4P  contest. 


Rdilor  Robert  U.  Brown  of  E  &  P 
holds  up  entries  for  consideration 
by  the  judges.  Left  to  right:  G.  W. 
Churchill,  Life;  Ben  Price,  New 
York  Herald  Tribune;  William  C. 
^kenberg.  New  York  Times;  W  il¬ 
liam  J.  White,  Jr.,  New  York 
^’cws;  and  Clarence  E.  Housman, 
New  York  Joumal-American. 


i 


i 


FIRES  IN  THE  FOXHOLES  OF  SEOUL  is  Max  (AP)  Desfors'  war 
picture  for  which  the  judges  voted  a  SPECIAL  AWARD  of  $200  a 
the  hest  photo  from  Korea  in  1950  entered  in  the  E  &  P  competitioii 


^pecia 


war< 


CURRENTS  OF'  WAR  by  Ed  Hoffman  of  Acme  Newspictures 
received  an  HONORABLE  MENTION  ($15).  The  picture 
was  taken  in  the  Naktong  River  area  of  Korea. 


AIRBORNE  expresses  vividly,  yet  simply,  the  theme  of  this 
SECOND  PRIZE  ($100)  shot  made  by  Carl  Franks  of  the 
Cedar  Rapids  (la.)  Gazette  at  a  midget  car  race. 

EDITOR  &  PUBLI  S  HE  R  for  March  17,  1951 


UREAMS  IN  THE  DEPOT,  which  was  taken  by  Bernie 
Aumuller  of  the  New  York  Mirror,  shows  three  home-coming 
servicemen  in  Grand  Central. 

editor  &  PUBLI  S  HE  R  for  March  17,  1951 


BROKEN  LEG— BROKEN  HEART  leaves  nothing  to  be  said 
in  the  caption  for  Ray  Waters’  fine  race-track  scene  in  the 
New  York  Daily  News. 


SOLDIERS  TWO  tells  the  story  of  a  sad  parting  of  brothers 
as  the  National  Guard  moves  out  for  war  service.  It  won 
THIRD  PRIZE  ($75)  for  Harry  Hirsch  of  the  New  York 
Daily  Mirror. 


KOREANS  FLEE  COMMUNIST  HORDES  was  the  caption 
serviced  on  this  AP  picture,  by  Max  Desfors,  from  the 
Pyongyang  bridge  zone. 


^J^onoraLie  ^ifFjention 


Davis  Picture 


Also  Captures 
AP  $100  Prize 


E  <S  P  Contest  Winners 

continued  from  page  5 


W:ilter  Davis.  Xfiami  Daily 
News  photographer,  won  first 
prize  for  1950  in  the  Associated 
Press  National  Contest  for  Excel¬ 
lence  in  News  Photography,  with 
same  picture  that  captured  the 
Editor  &  Publisher  award. 

L.  R.  Blanchard,  editor  of  the 
Rochester  (N.  Y.)  Democrat  and 
Chronicle  and  president  of  the  As¬ 
sociated  Press  Managing  Editors’ 
Association  which  conducts  the 
contest,  said  the  winning  photo 
received  29  points  out  of  a  pos¬ 
sible  30.  Of  the  three  judges, 
two  cho.se  it  for  first  place  and 
the  other  for  second.  The  con¬ 
test  is  limited  to  photos  produced 
by  AP  member  newspapers.  .AP 
staff  photographers’  pictures  are 
not  eligible. 

Mr.  Davis  will  receive  a  $100 
cash  prize  and  a  photograph  of 
a  silver  and  oak  plaque  bearing 
his  and  previous  winners’  names. 
The  plaque  is  kept  on  permanent 
exhibit  in  AP  general  headquar¬ 
ters  in  New  York  City. 

Judges  were  Michael  A.  Gor¬ 
man,  Flint  (Mich.)  Journal:  Rode¬ 
rick  J.  Watts.  Houston  (Tex.) 
Chronicle,  and  W.  R.  Walton, 
South  Bend  (Ind.)  Tribune. 

Second  place  winner  was  “Rain 
Checked.’’  by  George  Tilford,  In¬ 
dianapolis  News,  which  scored  15 
points.  Other  point  winners  were: 

“Childhood’s  Dream  Comes 
True.’’  by  Edgar  .M.  Sachs,  Lan¬ 
caster  (Pa.)  New  Era — 13  points. 

’’Goodbye.”  by  Bud  Glunz. 
Buffalo  (N.  Y.)  Courier  -  Express 
— 1 1  points. 

“Airborne.”  by  Carl  Franks. 
Cedar  Rapids  (la.)  Gazette — 10 
points.  (Second  prize  in  F.  &  P 
contest. ) 

“Deep  in  the  Heart  of  a  Texan,” 
by  Owen  S.  English,  Texarkana 
(Ark. -Tex.)  Gazette — 9  points. 

“Blair  House  Shooting.”  by 
Bruce  Hoertel,  New  York  Times 
Washington  bureau,  and  “Thank 
God  He’s  Been  Found,”  by  Laban 
H.  Whittaker.  Jr..  Quincy  (Mass.) 
Patriot  Ledger — eight  points  each. 

“Grave  of  the  Benevolence.”  by 
Ken  McLaughlin,  San  Francisco 
(Calif.)  Chronicle;  “Over  the 
Bars,”  by  Larry  Obsitnik.  Little 
R(K-k  Arkansas  Gazette,  and 
“Rescue.”  by  Joe  Mastruzzo,  Chi¬ 
cago  (111.)  Herald  American — 
seven  points  each. 

“Out  of  the  Wreckage,”  by 
Clarence  Leino,  Milwaukee  (Wis.) 
Sentinel — six  points. 

“Diplomat  at  Bay,”  by  Francis 
R.  Routt,  Washington  (D.  C.) 
Evening  Star — five  points. 


ably  would  never  have  been  such 
a  situation  if  it  had  been  a  male 
reporter. 

As  far  as  I  was  concerned,  it 
was  just  another  assignment  that 
had  to  be  covered.  However,  and 
1  think  all  lensmen  will  agree, 
there  is  always  that  remote  possi¬ 
bility  of  something  “extra”  in  any 
assignment,  especially  on  the  At¬ 
lantic. 

The  Coast  Guard  took  us  out 
to  Fowey  Rock  lighthouse  in  a 
motor  launch.  The  sea  became 
a  bit  rough  as  we  made  our 
approach  and  we  transferred  to 
a  rowboat  to  get  close  to  the 
lighthouse  steps. 

Miss  Mallory  elected  to  trans¬ 
fer  last  from  the  boat  to  the  steps. 
Meanwhile.  I  noticed  that  the 
waves  were  becoming  rougher  by 
the  minute.  By  this  time  I  was 
at  the  top  waiting,  camera  ready. 

The  census  takers  had  made 
their  transfer  as  the  force  of  the 
sea  became  greater  and  the  waves 
higher.  From  my  position  about 
20  feet  above  the  sea  I  could  see 
trouble  ahead  and  wondered  if 
Rose  would  make  it. 

A  huge  wave  was  bearing  down 
on  the  little  rowboat  and  seeing 
it  did  something  subconsciously 
to  my  “trigger”  finger.  Miss  Mal¬ 
lory  reached  for  a  helping  hand, 
the  wave  hit  the  little  boat,  lifted 
it  high  in  the  air  and  away  from 
the  lighthouse  steps,  tossing  our 
reporter  high  and  horizontally 
beyond  all  aid  or  protection.  Be¬ 
fore  Miss  Mallory  hit  the  water, 

I  had  this  shot. 

All  hands  hurriedly  aided  in 
her  rescue  and  then  one  of  the 
Coast  Guardsmen  ushered  her  in¬ 
to  a  private  sanctum  where  she 
changed  into  some  dry  but  ill- 
fitting  clothes  lent  by  one  of  the 
men. 

There  were  the  usual  shots  of 
counting  noses  and  official  enum¬ 
eration.  but  this  is  the  picture  that 
seemed  to  hit  the  fancy  of  the 
editors  and  the  nation. 

I  must  confess,  as  modestly  as 
possible,  that  I’m  getting  a  ter¬ 
rific  boot  from  the  results  and 
developments  since  the  picture 
was  taken,  and  even  if  it  had 
not  been  so  widely  hailed.  I’d 
have  considered  it  one  of  those 
shots  a  cameraman  gets  to  make 
once  in  a  blue  moon.  The  shot 
was  made  at  f. II  at  l/IOOO. 


liminary  races  went  without  in¬ 
cident.  For  the  final  event,  I 
decided  to  cover  the  turn  which 
might  cause  trouble,  even  though 
I  faced  into  a  low  afternoon  sun. 
Light  was  weak  and  f.8  at  1  /400 
was  just  barely  acceptable  ex¬ 
posure. 

On  the  fifth  lap  car  No.  44  hit 
a  bad  spot  in  the  track  and  lost 
control.  While  he  was  in  a  side 
slide,  the  following  car  hit  his 
rear  wheels,  tangled  briefly  and 
was  thrown  into  the  air.  Then 
another  car  (No.  45)  hit  the  pile- 
up.  Driver  of  car  44  was  thrown 
out  as  it  rolled  over. 

This  crash  had  a  happy  ending 
in  that  none  of  the  drivers  were 
seriously  injured. 

As  in  most  racing  pictures,  the 
peak  action  was  not  at  the  point 
of  impact  and  it  required  holding 
the  release  until  this  high  point 
was  reached.  Personal  racing  ex¬ 
perience  helps  me  to  anticipate 
trouble  and  to  estimate  peak  ac¬ 
tion  on  racing  pictures. 


Court  Order 


Don't  Wonta  See  Ya  Go, 
Cried  the  Kid 


By  Harty  Hirsch 
New  York  Daily  Mirror 
On  this  particular  assignment, 
I  had  been  given  an  overnight  to 
the  102  Quartermasters  Group 
Armory  in  Brooklyn. 

I  made  four  shots  on  the  Na¬ 
tional  Guardsmen  prior  to  their 
having  breakfast.  After  breakfast 
I  noticed  a  small  boy,  Edward 
Thehold.  10  years  old,  crying. 

1  went  over  to  him  and  asked 
him  what  his  problem  was.  The 
kid  told  me  that  his  big  brother 
Joe  was  leaving  with  the  group. 
1  suggested  he  go  over  and  wish 
Joe  luck  and  bid  him  gisodbye. 

So  Ed  did.  and  as  he  shook 
hands  he  cried  even  more.  “1 
don't  wanta  see  ya  go,  Joe,”  he 
said.  Joe  replied,  with  a  smile, 
“Oh.  come  on,  buck  up,  you  be 
a  good  soldier  too.”  That’s  when 
I  got  the  picture. 


Stops  Picketing 
At  Miami  Herald 


k 


Miami,  Fla.  —  Striking  union 
printers  were  ordered  to  stop  in 
timidating  Miami  Herald  employes 
and  to  stop  picketing  the  Herald 
plant  in  a  Circuit  Court  order 
handed  down  March  15. 

Pickets  were  withdrawn  shortly 
after  Judge  Vincent  C.  Giblin 
signed  the  temporary  injunction. 
The  printers  have  been  picketing 
the  plant  since  they  went  on 
strike  Dec.  23,  1948. 

The  Judge  held  that  “the  de 
fendant  unions  and  their  members 
are  responsible”  for  dye  bomb¬ 
ings,  sluggings.  tire  slashings, 
dynamitings  and  other  incidents 
since  the  strike  started. 

Judge  Giblin  called  them  proof 
of  a  “plan  of  the  unions’  of 
which  the  striking  employes  are 
members,  to  intimidate  and  coerce 
the  employes  who  have  supplanted 
the  strikers  and  to  interfere  with 
their  legal  right  to  work.” 

“Picketing.”  he  said,  “loses  the 
protection  of  constitutional  guar 
anty  when  it  steps  over  the  line 
from  persuasion  to  coercion.” 

This  was  the  contention  of  at 
torneys  for  the  133  Herald  com 
posing  room  employes  who  filed 
the  suit  against  the  International 
Typographical  Union,  Miami 
Typographical  Union  430.  its  of 
ficers  and  “all  persons  acting  in 
concert  and  participation  with 
them.” 

Judge  Giblin  made  the  order 
effective  upon  the  posting  of  a 
$15,000  bond  to  indemnify  the 
defendants  in  case  the  temporary 
injunction  should  be  lifted  or  the 
suit  dismissed. 

Defense  attorneys  contended 
the  unions  and  their  members 
were  not  responsible  for  the  acts 
of  violence. 


Strikers  Plan  Daily 

Little  Rock.  Ark. — A  group 
of  striking  printers  from  the  Tex¬ 
arkana  Daily  News  have  incorpo¬ 
rated  the  New  Newspaper  Pub¬ 
lishing  Co.  to  publish  a  morning 
daily  in  Texarkana. 


Crcish  Had  Happy  Ending, 
Soys  Gazette  Lensman 
By  Carl  Franks 
Cedar  Rapids  Gazette 

Cedar  R^itids,  la. — “Airborne” 
was  made  on  a  routine  racing 
meet  assignment  with  a  4x5 
Graflex  with  a  12-inch  lens.  An 
open  sports  finder  has  been  fitted 
and  the  hood  is  not  used  on  rac- 


This  was  the  opening  race  of 
the  season,  and,  although  a  new 
dirt  track  was  rough,  all  pre- 


*His  Body  Began  Popping 
Like  String  of  Firecrackers' 

By  Max  Desior 
Associated  Press 
Tokyo  —  The  Marines  were 
pushing  their  way  through  the 
streets  of  Seoul,  throwing  every¬ 
thing  they  had  at  the  North 
Koreans. 

Debris  was  scattered  all  around 
and  the  buildings  lining  the  boule¬ 
vard  were  blazing.  The  edges  of 
the  sidewalks  were  honeycombed 
with  dugout  positions  and  the 
enemy  had  to  be  ferreted  out. 

At  this  particular  spot,  the 
North  Korean  soldier  was  shot 
and  killed  as  he  was  coming  out 
of  his  hole  in  the  sick^lk.  As 
I  made  the  picture,  th^  ammuni¬ 
tion  he  was  carrying  in  a  bando¬ 
lier  slung  around  his  body  began 
popping  like  a  string  of  fire¬ 
crackers. 

The  force  of  the  exploding 
shells  kept  moving  his  body  and 
it  looked  as  though  he  were  still 
crawling  along. 


Aleman  Helps  Launch 
Mexico  Photo  Network 

President  Miguel  Aleman  turned 
the  switch  this  week  on  an  inter¬ 
city  picture  transmission  from 
Guadalajara  to  Mexico  City. 

This  Mexican  Telephoto  net 
work  was  set  up  by  Acme  News 
pictures,  a  division  of  NEA  Serv 
ice,  Inc.,  to  bring  direct-wire  pic¬ 
ture  service  to  newspapers  in  five 
cities,  including  Mexico  City. 

President  Aleman  attended  Tele 
photo  launching  ceremonies  at  El 
Sol  de  Guadalajara,  one  of  the 
newspapers  operated  by  Col.  Jose 
Garcia  Valseca. 


George  Heorst  Weds 

George  Hearst,  eldest  son  of 
William  Randolph  Hearst.  married 
Sandra  Rambeau  Spencer,  38,  in 
Juarez,  Mexico,  on  March  12 
after  obtaining  a  divorce  from 
his  second  wife,  Sally  Hearst, 
whom  he  married  in  1941.  Mr. 
Hearst  is  a  vicepresident  and  di¬ 
rector  of  the  Hearst  Corp. 
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Mr* 


•  *  •  f  ffl  1  f¥l  ■  __  drinks  under  my  belt.  I’ll  pull  the 

union  s  louQ’li  iQctics 

^  J  •  ■  An  interim  award  was  made  on 

L/6SC]riO^Cl  in  V^OlUrt  May  23  and  a  Rnal  award  on  June 

_  1  j  •. .  /r  j  u  1-  short  Herald  Tribune  strike  on 

Strikes,  slowdowns,  sitdowns.  was  offered  by  a  union  shop  con-  ,  ,  ttv  laft.*r  nor<>». 

threats  of  trouble,  repudiation  of  tract.  J 

agreements  and  defiance  of  labor  Under  the  latter  arrangement.  Woc.i  „„  rBoi.i^ritv 


agreements  and  defiance  of  labor 

i  A  J  al  •  /r  ayai^iii  uas^u  uii  iCKUiauiV  wv/iiiiiiiikvv  mi^  »twiv  hv^  **1^  av^wa 

Uws  and  ^urt  orders  were  the  union  offers  as  many  men  as  continuity  of  service  The  page  tabloid  used  in  the  Butler- 

charged  to  the  Newspaper  and  are  required  If  sufficient  man-  compiled. by  the  Inter-  Tydings  campaign  was  prepared 

Mail  Dehverers  Union  of  New  power  is  not  provided,  the  fore-  M^hines  Co.  as  a  commercial  job-shop  item, 

l^ork  and  Vicinity  this  week  m  man  selects  other  men  without  concerning  the  in-  Mrs.  Ruth  McCormick  Miller. 

.V"  States  District  Court  ffi^rimination  as  to  union  mem-  publishers  Times-Herald  editor,  said  the  pub- 


ment.  hiring  was  to  be  done  on  a 


Tydings  Tabloid 
A  Printing  Job, 
Mrs.  Miller  Says 

Washington — Executives  of  the 
Times-Herald  told  a  congressional 


point  system  based  on  regularity  committee  this  week  how  the  four- 


w  •r^r-  .  -..U  lists  were  compiled. by  the  Inter- 

Mail  Deliverers  Union  of  New  power  is  not  provided,  the  fore-  M^hines  Co. 

York  and  Vicinity  this  week  m  man  selects  other  men  without 

the  United  States  District  Court  discrimination  as  to  union  mem-  ® 


for  the  Southern  District  of  New  bership. 

York.  Mr.  Mapel  said  that  “multiple 

The  National  Labor  Relations  hundreds”  of  non-union  men  were 
Board  is  petitioning  the  court  to  employed  as  extras  or  regular 
enjoin  the  unaffiliated  union  from  substitutes  under  the  earlier  1945 
enforcing  an  illegal  closed  shop  contract. 

on  the  newspapers  and  practices  “In  October,  1948.  the  union 
which  “jeopardize  the  public  in-  agreed  to  lists  of  seniority  with- 
terest.”  out  regard  to  union  members. 

‘In  the  Public  Interest'  particular  reference  to  the 


wished  to  dissociate  themselves  lication  which  carried  the  much- 


from  making  up  the  lists. 


disputed  composite  picture  of  Sen- 


SJed  as  extraT  or  regular  promulgated  ator  Millard  E.  Tydings  and  Earl 

cnK^Htnt/.c  i.nriAr  ^apel  testified,  and  Browder  was  printed  in  the  news- 

substitutes  under  the  earlier  1945  the  union  went  into  New  York  Su-  paper’s  plant,  utilizing  material 

con  rac  .  „  preme  Court  and  had  the  award  supplied  by  Senator  Joseph  Mc- 

In  (^tober,  1948,  the  union  t;ucated  on  Sept.  19,  claiming  the  Carthy  and  others, 
agreed  to  lists  of  seniority  with-  f..ii  y  ^ 

_ j  _ _  lists  were  full  of  errors.  MrTarthv’s  Idea 


rest.”  out  regard  to  union  members, 

‘In  the  Public  Interest'  '^‘th  particular  reference  to  the 

Judge  Vincent  L.  Leibell  is  con- 
ducting  the  hearing,  which  is  an 
outgrowth  of  strips  at  several 

Sew  York  City  newspapers  over  ‘.Miniature  Sitdown' 

disputed  hiring  practices  for  de-  “The  New  York  Herald  Tribune 
liverers.  posted  its  list  on  Oct.  26  and  on 


‘Pound  of  Flesh' 

Mr.  Mapel  testified: 

“Mr.  Simons  said:  ‘If  the  pub¬ 
lishers  don’t  meet  our  terms,  we’ll 
take  the  law  into  our  own  hands. 


McCarthy’s  Idea 

She  readily  answered  questions 
to  supply  a  story  of  initiation  of 
the  idea  of  a  tabloid  by  Senator 
McCarthy;  that  the  paper  had  been 
paid  for  on  established  accounting 


We  want  our  pound  of  flesh  be-  basis  including  cost,  plus  10%  for 


James  A.  Foley,  counsel  for  the  Oct.  29  there  was  a  slowdown 
NLRB,  explained  in  his  opening  or  miniature  sitdown,”  he  con- 
statement  that  the  NLRB,  under  tinned. 

the  Taft-Hartley  Act,  is  empow-  “We  tried  in  every  possible  way 


fore  the  non-union  men.  If  there 
is  to  be  war,  we  have  got  a 
good  army,  I  tell  Walsh  before 
all  of  you  that  if  you  think  we 
will  work  tonight  you  have  got 
rocks  in  your  head.  If  you  don’t 


the  Taft-Hartley  Act,  is  empow-  “We  tried  in  every  possible  way  ^  ‘ 

cred  to  go  into  court  and  ask  it  to  reach  an  agreement  with  the  the  hook  with^us^  we^wil 

to  enjoin  against  acts  inimical  to  union  on  the  matter  of  posting  f  .  .  ,  .  ’  .  , 

the  public  interest  and  which  re-  lists,”  said  Mr.  Mapel,  explain-  '"1“ 

quire  expeditious  relief.  ing  that  the  dispute  was  referred  ‘°- 

“It  is  estimated,”  he  said,  “that  to  an  Impartial  Chairman  and  to  ®  ’ 
a  concurrent  work  stoppage  at  the  the  NLRB.  .  “Walsh  then  said  he  was  going 

plants  of  the  Mirror,  Hews,  Mr.  Mapel  said  new  officers  fhe  shops  and  that  no  non¬ 


plants  of  the  Mirror,  News,  Mr.  Mapel  said  new  officers  '''‘P  shops  ana  that  no  non- 
Times,  Herald  Tribune  and  Jour-  took  over  union  leadership  on  union  man  would  work,  although 
nal-American  would  result  in  a  Jan.  1,  1949,  and  that  the  new  Impartial  Chairman  warned 
financial  loss  on  week-day  publi-  president,  Joseph  Simons,  made  J*™  there^  was  a  no-strike,  no- 


cations  in  excess  of  $500,000  daily  many  threats  unless  union  men 


and  on  Sunday  publications  in  ex¬ 
cess  of  $2,000,000  per  Sunday.” 
Mr.  Foley  pointed  out  that 


were  hired  before  non-union,  re¬ 
gardless  of  seniority. 

“Finally,  in  May.  we  decided 


under  the  Taft-Hartley  Law  the  to  post  the  lists  on  our  own  hook 
only  ground  for  the  union  to  ask  and  there  were  a  series  of  upsets 


an  employer 


discriminate  at  various  plants.”  recalled  Mr. 


against  an  employe  is  where  he  Mapel.  “On  May  18,  the  Herald 
has  refused  to  take  union  mem-  Tribune  had  a  strike  threat.  Wil- 
hership  and  to  pay  dues.  liam  B.  Walsh,  night  business 


lockout  clause  in  the  contract. 
We  postponed  the  lists.  It  then 
being  almost  tomorrow  we  went 
home.” 

Package  Contract 
The  witness  said  that  the  11- 
week  strike  at  the  New  York 
World-Telegram  and  Sun  by  the 


Tribune  had  a  strike  threat.  Wil-  Guild  last  summer  caused  nine 
liam  B.  Walsh,  night  business  unions  to  seek  to  negotiate  a 


“This  is  to  protect  the  non-  agent  of  the  union,  went  into  a  package  contract,  which  the  pub- 
union  employe  against  the  union,”  tirade  of  cursing.  He  said  he  Ushers  resisted  but  capituated  to 
aid  Mr.  Foley.  “Non-union  men  would  strike  all  night  within  a  on  the  insistence  of  Federal  Me- 
need  grocery  money  just  as  union  week.  He  said,  ‘Mrs.  Reid’s  news-  diation  Commissioners.  He  said 
men  do.”  paper  will  not  see  the  light  of  jhe  so-called  package  contract  was 

Samuel  Duker,  union  counsel,  day.’  He  frothed  at  the  mouth.  worked  out  on  Oct.  21,  1950,  and 


replied  that  the  problem  simply  “I  told  him,  ‘You  will  die  of 
represented  a  dispute  between  the  a  stroke — you  mark  my  word,  a 
Deliverers’  Union  and  the  News-  blood  vessel  will  pop  one  day.’ 


“I  told  him,  ‘You  will  die  of  that  he  said  to  the  representatives 
a  stroke— you  mark  my  word,  a  of  all  the  unions  at  the  time: 


r  n  U.-  u  "  .  inc  IXCWS-  u.uuu  vcs^.  wn.  pup  u..c  uay.  thinking  all 

paper  Publishers  Ass^iation  of  He  calmed  down  There  was  a  ^  ^  ^ 

New  York  City  over  the  interpre-  threat  against  he  New  York 

ation  of  their  contract,  involving  Times  that  night  and  a  definite 

10  newspapers.  threat  against  the  New  York  Deliverers  and  we  might  have 

Union  Denies  Strikes  Journal  -  American,  which  was  a  strike  in  20  minutes.  We  don’t 


overhead  and  10%  for  profit.  The 
material  was  not  printed  in  Times- 
Herald  editions;  the  tabloid  was 
prepared  in  the  plant  as  a  separate 
production,  picked  up  there  and 
distributed  in  Maryland. 

Mrs.  Miller  admitted  general 
familiarity  with  the  campaign  liter¬ 
ature  but  she  did  not  supervise 
its  preparation.  The  composite  pic¬ 
ture  was  put  together  by  Garvin 
E.  Tankersley,  then  assistant  man¬ 
aging  editor  of  the  paper,  now 
with  the  Chicago  Tribune. 

‘Composite’  Label 

Mr.  Tankersley  accepted  full 
responsibility,  pointing  out  that 
the  picture  was  plainly  labeled 
“composite”  and  carried  a  white 
line  of  separation  between  the  two 
personalities  depicted. 

Mrs.  Miller  said  she  made  a 
$2,000  contribution  to  Senator 
John  M.  Butler’s  primary  cam¬ 
paign  and  gave  a  $5,000  loan  to 
the  Republican  election  commit¬ 
tee.  She  has  not  been  repaid  and 
doesn’t  expect  to  be.  she  said. 
Putting  it  on  a  loan  basis,  she  said 
she  believed  it  would  encourage 
the  committee  to  raise  a  like 
amount. 


Lorcrin  Journal  Judge 
Avoids  Ruling  on  Ad 

Cleveland — Federal  Judge  Em- 


“The  union  had  no  part  in  the 


strikes.”  asserted  Mr.  Duker. 
“They  were  wildcat.  The  union 
terminated  them.  Wrongful  acts 
»re  not  to  be  attributed  to  the 
union.” 

The  first  witness  was  William 
Mapel,  vicechairman  of  the  Pub¬ 
lishers  Association,  who  read  the 
current  contract  to  show  that  the 


“A  five-man  adjustment  board 
met  and  was  to  make  an  award 
on  May  23,”  testified  Mr.  Mapel. 
“Meanwhile,  the  lists  were  to  stay 
posted. 

Water  Fountain  Pounded 

“Walsh  pounded  the  table,  tore 
his  coat  off.  went  over  and 
pounded  the  water  fountain. 


a  strike  in  20  minutes.  We  don’t  erich  B.  Freed  has  declined  to 
care  what  the  hiring  arrangement  “clarify”  his  advertising  decree  in 


is  so  long  as  it  is  within  the  law. 
We  have  exhausted  all  machinery 
under  the  contract.  We  have  ap- 


the  Lorain  Journal  anti-trust  case. 

The  newspaper’s  attorneys  asked 
him  in  January  to  rule  whether 


pealed  in  every  honorable  way  to  the  paper  is  obliged  to  accept  a 
make  the  drivers  obey  the  contract  Lorain  merchant’s  advertisement 


and  the  law. 


for  a  radio  program  on  a  com- 


“We  can’t  work  it  out  with  these  peting  station, 
drivers.  We  stand  ready  to  stipu-  Judge  Freed  held  that  his  de¬ 
late  before  you  other  unions  cree  “sufficiently  describes  the 


newspapers  may  employ  non-  cursed  and  became  incoherent.”  that  we  will  throw  hiring  into  ar-  course  of  conduct  which  is  forbid- 
union  men  when  the  union  fails  said  the  witness.  “I’m  not  respon-  bitration  and  let  Mr.  Simons  name  den.”  The  decree  provided  that 
to  provide  enough.  He  added  that  sible  for  the  men  under  this  plan  the  arbitrator  and  we  will  sign  the  advertisennents  could  not  be  re- 


when  Taft-Hartley  forced  the  and  when  they  walk  out,  you  can  award,  if  it  is  cleared  with  the 


ending  of  the  closed  shop  it  was  come  and  stop  them,”  he  said, 
found  that  the  best  union  security  “  ‘The  first  night  1  get  three 
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NLRB.” 

{Continued  on  page  55) 


jected  solely  on  the  ground  that 
the  advertiser  used  a  competing 
medium. 
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Agency  Plots  Factors 
Of  Ad  Readership 


Chicago  —  What  the  advertiser  the  sports  page  than  women.’ 


writer  influence  the  readership 
expectancy  of  newspaper  ads.” 

Mr.  Brady  cited  such  creative 
factors  as  shape  of  ad,  proportion 
of  illustration,  technique  of  illus¬ 
tration  and  layout.  He  showed  ex¬ 
amples  of  editorial  news  picture 


Agency  Clcdnis 
Liquor  Ads  Hove 
'Bottle  Fatigue' 


receives  for  his  advertising  dollar  He  showed  how  “page  traffic”  in-  *he  editorial  comic  strip  ^  York  City  advertis^M 

is  “audience  secured”  for  his  par-  creases  the  observation  expectancy  erted  to  advertising  and  such  g-g^cv.  ran  a  1.170-line  ad  thk 


ticular  ad,  says  Francis  X.  Brady,  of  ads  appearing  on  those  pages.  ^  Li^oi  Times  k 

director  of  media  and  research,  “Makeup  gives  your  advertising  the  editorial  advice  headline  queried.  “Is 

for  McCann-Erickson,  Inc.,  Chi-  an  exceptionally  good  break  or  column— -each  adapted  to  adver-  jjqyQj.  advertising  suffering  from 
cago.  just  a  mediocre  chance,”  he  as-  *’*«  bottle  fatigue?” 


tising  to  yield  big  returns 


cago.  just  a  mediocre  chance,”  he  as- 

Mr.  Brady  discussed  McCann-  serted,  “depending  on  the  amount  *^c^ccr  interest.  ^ 
Erickson’s  own  continuing  study  of  traffic  on  the  page.”  He  added, 
of  newspaper  reading  before  the  however,  studies  show  little  differ-  O  Hfin  A 
Chicago  chapter,  American  Asso-  ence  between  left  and  righthand  X&ll 


ciation  of  Newspaper  Representa-  pages. 


fives.  He  showed  how  that  agency  4.  Sides  Free:  An  ad  has 


has  gone  beyond  the  Continuing  side  free,  he  explained,  if  at 
Study  of  Newspaper  Reading  to  least  one  side  touches  editorial 


determine  “How  much  does  your  material  as  opposed  to  touching 
advertising  dollar  really  buy?”  another  ad;  an  ad  has  two  sides 

Cites  External  Factors  free,  if  two  sides  are  adjacent  to 


another  ad;  an  ad  has  two  sides  ruiLAoeLeMiA— /vs  n  previous 

free,  if  two  sides  are  adjacent  to  2,000  persons 


■  ,  Copy,  frankly  admitting  that 

agency  was  on  the  prowl  for 
/  nnn  Attonrl  ^  nquor  account,  plunged  into  a 

no-punch-pulling  attack  on  cur- 
ITIXtVi  F/NviirM  liquor  advertising.  To  make 

^  **1*1  *  Ol  mil  Ol  doubly  certain  that  liquor  men 

would  see  his  agency’s  views  on 
IrJUiQ.  DUliSIin  the  subject,  Robert  W.  Orr  sent 
D.„,  A  copies  of  the  ad  to  distillers: 

attached  a  simple  business  card. 


Cites  External  Factors  iree  ir  two  s.a^s  are  aajacent  to  Wasted  Ad  Dollars 

Peking  to  determine  what  ^eriai  as  we  in-  yug.stratford  Hotel  this  week  to  The  advertisement  was  illus- 

makes  a  newspaper  ad  seen  and  "wse  ine  siaes  tree  to  more  sessions  of  the  trated  with  a  drawing  by  Virgil 


remernbered  ^  aaenrv  hZ  one  but  less  than  two,  observation  “7.  '^ess^ons  or  me  a  u.av,.. »  uy 

remembered,  the  agency  has  .  •  hv  17%  ”  Philadelphia  Bulletin  Forum,  cele-  Partch  of  a  copy  writer  locked  in  I  if- 

studied  15,000  advertisements  ap-  expectancy  is  increased  by  17%,  nr.i, _ ™.,  -ru..  .  onH  hu  I 


;e7r7n“c  in  To8  “of  ^hrrerdershTn  ^e  said.  “If  two  full  sides  are  brating  its  fifth  anniversary  The  a  bottle  and  racking  his  brains 

peanng  in  1U8  ot  the  readerehip  k  77%  with  proceedings  will  be  used  by  the  for  an  idea.  Pointing  out  that  last 

surveys  and  has  learned  that  ‘cer-  ^eea,  tne  mcrease  is  Voice  of  America.  Mrs.  William  year  the  liquor  industry  spent 


surveys  and  has  learned  that  “cer-  rreea,  ine  increase  is  z//o.  witr 
tain  external  factors  beyond  the  *hree  sides  fr^d  from  other  ad 


control  of  the  artist  or  copy-  x?2:tincvTs"S3^^  nounced  the  “Voice”  would  re-  the  ad  commented,  “and  a  good 

writer  affect  the  readership  ex-  f^P^ancy  is  M  broadcast  the  Forum  in  24  Ian-  many  of  these  dollars  didn’t  add 

pectancy  of  newspaper  advertise-  jvouia  tia^^^^^  hundred  cents!  For 

he  »i<..  These  teetors  hadyhree  s,de,  been  next  .o  other  „Se  thing,  most  liquor  ads,. 


S.  Peace,  general  chairman,  an-  about  $40,000,000  for  advertising 
nounced  the  “Voice”  would  re-  the  ad  commented,  “and  a  good 


broadcast  the  Forum  in  24  Ian-  many  of  these  dollars  didn’t  add 
guages.  up  to  one  hundred  cents!  For 


Individual  Newspaper: 


5.  Space  Size:  He  pointed  out  the  widest  press  coverage  of  na-  only  half  the  readers  the  aver^ 


Studies  show  that  the  newspape^  that  86%  of  all  newspa^r  ads  tional  and  international  news  serv- 
itself  does  exert  influence  on  ?he  were  less  than  500  lines;  ices  that  we  have  ever  had.”  advertising_  dollar 


ad  attracts.  In  other  words,  their 
advertising  dollar  is  worth  i 


readership  of  ads.  Observation  by 
men  readers  of  average  size  ads 
for  men’s  interest  products  ap- 


only  14%  have  been  over  500  The  welcoming  address  was 


lines.  An  average  size  ad  of  110  given  by  Robert  McLean,  presi- 


piddling  50c.” 

The  copy,  written  by  Orr’s  ex¬ 


lines  has  an  expectancy  of  5%;  dent  of  the  Bulletin  and  of  the  ecutive  vicepresident.  Jack  Baxter, 


pearing  in  one  paper  has  an  ex-  ‘’’iple  ‘be  size  of  space  and  the  Associated  Press.  He  and  Mrs.  9'®^^ 


pectancy  of  5%,  while  in  another  observation  expectancy  becomes  McLean  were  hosts  at  a  private  ^he  current  crop  of  ads  and 
paper  the  same  ad  has  an  expec-  increase  your  dinner  for  the  distinguished  For-  '''by  i"  a 


tancy  of  12.7%  and  in  still  an-  expenditures  for  large  space  urn  speakers  and  other  groups  ["any  seem  to  be  suffering  from 

other  8%.  The  same  variations  unil*.”  be  said,  “you  do  increase  which  helped  to  make  the  ar-  mottle  ratigue. 


the  observation  of  reading,  but  by  no  means  in  rangements  for  the  event. 


women’s  interest  product  ads. 


proportion  to  your  increasing  ex- 


2.  Size  of  Issue:  As  linage  in-  said  Mr.  Brady. 


creases,  expectancy  decreases. 
“Research  has  shown,”  he  said. 


Big  Ads  Impress 


In  addition  to  a  galaxy  of  “You  see  bottle 
speakers  and  public  figures,  in-  copy  continued, 
eluding  Senator  Robert  A.  Taft,  gadgets.  Bottles 


While  95-  to  135-line  ads  reach  the  sessions  included  a  panel  dis- 


‘Bottle  Fatigue!’ 

Weaned  from  Bottle 
“You  see  bottles  with  flowers," 
copy  continued,  “Bottles  with 
gadgets.  Bottles  with  statues. 
Isn’t  it  time  that  the  liquor  indus- 


“that  it  is  possible  to  dominate  men  and  women  readers  at  the  cussion  by  a  group  of  newspaper-  try  was  weaned  away  from  its 


a  newspaper  page  with  an  adver-  lowest  cost,  according  to 


men  on  the  topic,  “The  E)efense  bottle?  Hasn’t  it  learned  that  the 


tisement  considerably  less  than  studies  made,  he  explained  that  of  Western  Europe.”  The  panel  ‘bottle  and  glass’  school  of  ad- 


half  the  physical  size  of  the  page,  in  the  case  of  a  gasoline  adver-  consisted  of  Leonard  Miall,  Chief,  vertising  went  out  with  the  fret 


Unless  there  is  some  merchandis-  tiser,  for  instance,  larger  space  Washington  Bureau,  British  Broad-  li.nch?  Or  hasn’t  it  kept  up  with 


ing  factor  or  some  specific  ere-  units  are  often  used  because: 


casting  Corp.;  Erick  Brost,  editor,  the  readership  surveys  that  prove 


ative  reason  for  using  a  larger  “We  wish  to  reach  as  many  Westdeutsche  AHgemeine  Zeiliing  it’c  so? 


space  unit,  we  recommend  the  people  as  economically  as  possible  in  Germany;  and  Morley  Cassidy,  “And  where  are  the  brains  b^ 


use  of  1,175-line  advertisements  with  each  ad.  Secondly,  we  wish  European  correspondent  of  the  hind  marketing?”  is  the  agency’s 


with  a  circulation  of  100,000  or  to  dominate  the  page  with  the  re-  Bulletin.  Joseph  C.  Harsch,  Chief,  next  question.  “Millions  of  dol- 

over.”  In  smaller  cities,  where  suit  of  greater  impressiveness  in  Washington  Bureau,  Christian  Sci-  iars  are  spent  each  year  to  adver- 

the  size  of  the  paper  is  not  as  the  consumer  mind,  which  is  not  ence  Monitor,  was  moderator.  tise  Scotch  in  national  magazines 

The  American  people  have  a  Yf*'  *be  figures  show  that  5\.6% 


great,  the  agency  has  found  it  ad-  necessarily  reflected  by  readership 


vantageous  to  reduce  the  size  of  data;  and  our  creative  platform  right  to  expect  from  government  *be  sales  are  in  just  thrtt 
the  ads,  he  added.  In  papers  of  is  not  always  adaptable  to  smaller  full  and  free  dissemination  of  *bat  canny  advertisingT 

15,000  to  100,000  circulation,  space  size.”  ^ 


truth,  declared  Robert  Montgom-  Turning  to  brandi«  and  cor- 


760-line  ads  are  rwommended,  g  Product  Interest:  Research  ery,  ABC  news  commentator,  in  Ibe  Orr  ad  observes  th^ 


and  in  pa^rs  under  15,000  circu-  reveals  that  observation  by  women  one  of  the  principal  addresses.  the  media  and  the  approach  usd 


lation,  360-line  ads. 

Position  a  Factor 


icvcais  lliai  uoscivaiiuil  oy  WOIIICII  uiic  me  piiueipai  j  .1.  j  .  ...lA 

is  greatest  among  such  products  Mr.  Montgomery  prefaced  his  to  advertise  these  products  wou 
as  cosmetics,  toilet  soaps,  confec-  remarks  by  saying  that  Commu-  *  ^bat  you  ha 


3,  Position  in  Paper:  Studies  tionery  and  perfume.  Similarly,  nist  propaganda  seeks  to  discredit  ngnt  to  buy^  tnem  unless  a  t 
indicate  the  comic  page  and  main  gas  and  oil  move  up  with  an  the  American  way  of  life,  but  he  served  you. 


news  section  are  turned  to  by  a  average  of  7%  and  cosmetics  warned  that  in  order  to  fight  it,  Mr.  Orr  said  the  agency  had 
greater  number  of  men  and  down  to  2%  observation  by  men,  our  own  government  must  take  been  deluged  with  phone  calls  j 


women  than  any  other  page  in  he  explained. 


the  newspaper.  “Ads  appearing  “But  even  compensating  for  dence. 


the  people  into  its  fullest  confi-  and  letters  of  congratulations  from 


advertising  men  on  the  courage  it 


on  these  pages  have  a  greater  po-  these  external  influences,”  he  con-  He  said  he  favored  the  proposal  showed  in  running  such  an 


women  turn  to  the  society  page  certain  creative  factors  within  the  head  for  such  a  post  should  be  And  he  left  New  York  at  weeks 

..  .  _ _ J-  __  _ _ _ I _ _ ■  e _ _  _ 


than  men  and  many  more  men  read  control  of  the  artist  or  copy-  made  on  a  non-partisan  basis.  end  for  a  Bermuda  vacation. 
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General  Labor  Ban 
Keeps  La  Prensa  Quiet 


A  GENERAL  boycott  by  govern¬ 
ment  -  sponsored  labor  unions 
tightened  the  bars  on  La  Prensa 
in  Buenos  Aires  this  week,  the 
seventh  week  of  shutdown  for 
the  700,000-circulation  daily  which 
has  been  critical  of  President 
Juan  Peron  and  his  wife,  Evita. 

As  the  Peronistas  whipped  up 
their  campaign  for  re-election  •f 
President  Peron  with  his  wife  as 
Vicepresident,  the  news  vendors’ 
union  which  caused  the  suspen¬ 
sion  of  La  Prensa  silenced  the 
opposition  newspaper  in  Cordoba, 
Poz  del  Interior,  by  refusing  to 
handle  it. 

La  Nacion  Gives  In 
La  Nacion,  second  only  to  La 
Prensa  in  size  and  in  voicing 
criticism  of  the  Government,  ac¬ 
ceded  to  demands  of  the  vendors’ 
union  for  a  greater  contribution 
to  the  members’  welfare  fund. 
The  vendors  boycotted  La  Prensa 
for  refusing  its  demand  for  a 
large  share  of  advertising  reve¬ 
nue. 

Details  of  the  La  Nacion  agree¬ 
ment  were  not  disclosed,  but  Mil- 
ton  Bracker,  New  York  Times 
reporter,  said  the  union  had  de¬ 
manded  one  centavo  a  copy  for 
the  welfare  fund.  The  20-centavo 
daily  and  30-centavo  Sunday 
prices  have  been  split  equally 
between  the  management  and  ven¬ 
dors.  Now  the  union  would  get 
II  centavos  daily  and  16  Sunday, 
if  successful  in  obtaining  its  full 
demand.  In  the  absence  of  La 
Prensa,  La  Nacion  has  become 
a  black  market  item  because 
copies  are  so  scarce. 

The  union’s  proposal,  Mr. 


Bracker  related,  was  posed  in 
gentle  terms,  citing  the  poverty 
of  the  members  as  against  the 
prosperity  of  the  papers.  It  was 
presented  March  8.  just  five  days 
before  the  General  Labor  Con¬ 
federation  demonstrated  its  boy¬ 
cott  strength  by  staging  a  15- 
minute  strike  in  which  it  claimed 
4,000,000  members  participated. 

All  Services  Denied 

Unionized  workers  are  under 
pledge  to  deny  their  services  to 
La  Prensa  and  its  executives;  such 
things  as  cashing  checks,  sending 
or  receiving  telegrams  or  cable¬ 
grams,  selling  any  articles  adver¬ 
tised  in  paper,  and  selling  to  any 
would-be  customer  who  carries  a 
copy  of  La  Prensa. 

La  Epoca,  chief  spokesman  for 
Senora  Peron,  began  publishing 
“The  Black  History  of  La  Prensa” 
with  the  statement  that  “new 
generations  should  know  that  that 
enterprise  became  a  millionaire 
exploiting  reporters,  writers  and 
all  the  humble  and  needy.” 

The  pro-Peron  paper  also  blast¬ 
ed  Edward  G.  Miller,  Jr.,  United 
States  Assistant  Secretary  of  State 
for  Inter-American  Affairs,  for 
“lamentable  impertinence”  in  com¬ 
menting  that  the  shutdown  of  La 
Prensa  had  seriously  damaged  re¬ 
lations  between  the  U.  S.  and 
Argentina.  > 

Mr,  Miller  remarked,  on  his 
return  to  Washington  after  a  tour 
of  South  America,  that  he  was 
“deeply  concerned”  over  the  situ¬ 
ation,  “like  every  believer  in  a 
free  press.”  During  his  visit  with 
the  President  and  Senora  Peron, 
Mr.  Miller  had  heard  expressions 


of  desire  for  amity  between  the 
nations,  but  he  also  was  given  to 
understand  that  the  La  Prensa 
affair  was  Argentina’s  own  busi¬ 
ness. 

‘Strictly  Labor  Matter* 

President  Peron  has  maintained 
a  position  that  the  shutdown  of 
the  paper  is  strictly  a  labor  re¬ 
lations  matter;  hence  he  has 
turned  a  deaf  ear  to  petitions  of 
the  loyal  workers  to  take  a  hand 
in  settling  it  so  that  1,800  persons 
can  go  back  to  work. 

Many  newspapers  and  organi¬ 
zations  concerned  with  press  free¬ 
dom  continued  to  raise  their  pro¬ 
tests  against  suppression  of  La 
Prensa. 

Harold  E.  Stassen,  president  of 
the  University  of  Pennsylvania, 
declared  at  the  Philadelphia  Bul¬ 
letin  Forum  on  March  14  that 
the  U.  S.  should  officially  present 
the  matter  to  the  United  Nations 
with  a  request  for  appointment 
of  an  investigating  committee. 

Space  Is  Offered 

The  Washington  (D.  C.)  News, 
picking  up  an  idea  broached  by 
Herbert  Moses  of  the  Brazilian 
Press  Association,  offered  daily 
space  to  publish  the  views  of  La 
Prensa,  particularly  during  the 
week  of  March  26  when  the 
ministers  of  North  and  South 
America  meet  in  the  capital. 

The  News  said  Thursday  it 
had  not  received  any  reply  to  its 
offer,  cabled  to  Dr.  Albert  Gainza 
Paz,  owner  of  La  Prensa,  prob¬ 
ably  because  of  the  telegraphers’ 
boycott  which  even  denied  U.P. 
copy  to  the  client. 

Persio  C.  Franco,  a  Dominican 
journalist  in  New  York  City, 
proposed  that  staffers  on  daily 
newspapers  of  the  Americas  con¬ 
tribute  to  a  fund  for  the  benefit 
of  the  family  of  Roberto  Nunez 
Gonzalez,  a  La  Prensa  worker 


BULLETIN — Peron 
Convenes  Conqress 

President  Peron  has  called 
the  Argentine  Congress  into 
special  session  on  Friday,  Mar. 

16,  to  consider  the  La  Prensa 
affair,  according  to  a  dispatch 
received  as  E  &  P  goes  to 
press. 

He  acted  at  the  request  of 
Peronista  delegates  who  recog¬ 
nized  that  the  situation  has  as¬ 
sumed  “a  significance  greater 
than  usually  attaches  to  em¬ 
ployer-employe  disputes.” 

who  was  killed  in  the  attempt  to 
return  to  the  plant  two  weeks 
ago. 

ASNE  Cables  Plea  to  Peron 

Dwight  Young,  president  of  the 
American  Society  of  Newspaper 
Editors,  cabled  a  Board  of  Direc¬ 
tors’  plea  to  President  Peron  to 
“review  all  of  the  circumstances 
affecting  La  Prensa.”  He  waited 
several  days  for  an  acknowledg¬ 
ment.  but  received  none,  Mr. 
Young  advised  E&P  on  Thursday, 
when  he  publicized  the  message. 

After  expressing  their  “grave 
concern”  over  the  reports  of  “hap¬ 
penings  in  Buenos  Aires  affecting 
freedom  of  the  press  in  Argen¬ 
tina,”  the  editors  declared  their 
devotion  to  the  vital  principles  is 
not  restricted  to  the  boundaries 
of  the  U.  S. 

The  cable  respectfully  urged 
President  Peron  to  “personally” 
review  the  case  and  express^ 
“earnest  hope  you  will  take 
prompt  steps  to  clarify  that  situ¬ 
ation  with  respect  to  the  continu¬ 
ation  of  a  free  press  in  Argen- 
tinn.” 


'ON  A  CLEAR  DAY  YOU  CAN  SEE 
THEM  HOTELS  THE  RFC  BUILT' 

Poinier,  Detroit  (Mich.)  Free  Press 


'WELL,  TAN  MY  HIDE' 

Rosen,  Albany  (N.  Y.)  Times-Unioti 


BENEATH  THE  ITCHING  PALMS 

Warren,  Cincinnati  (O.)  Enquirer 
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THE  ADVERTISING  SURVEY 


Movies  Plan  Fall  Drive; 
BBB  Raps  Scare  Ad  Copy 


“Save  now!  Since  we  bought  _ .  ^  'ji.  a  'T 

these  goods  their  wholesale  prices  AiSX,  fO  1  GSt 


By  Robert  B.  McIntyre 


The  old  chestnut  about 
misery  liking  company  still  holds. 
The  motion  picture  industry,  in 
an  effort  to  blunt  television’s 
spearhead  into  boxoflfice  receipts, 
is  busily  enlisting  allies  from 
other  fields  of  the  amusement 
world. 

Next  Fall,  the  membership  of 
the  new  Council  of  Motion  Pic¬ 
ture  Organizations,  Inc.,  New 
York  City,  will  participate  in  a 
combined  drive  with  hotels,  res¬ 
taurants,  bowling  alleys,  etc., 
aimed  at  luring  people  out  of 
their  homes  and  away  from  TV 
sets  at  least  one  night  a  week. 
Undoubtedly  at  Local  Level 
While  it’s  too  soon  to  tell  just 
what  the  nature  and  size  of  the 
promotion  will  be,  the  Council’s 
press  chief,  Charles  E.  McCarthy, 
says  it  will  “undoubtedly  make 
use  of  dailies  at  the  local  level.” 

Acting  on  a  suggestion  of 
COMPO,  as  the  council  is  known 
in  the  trade,  to  get  local  amuse¬ 
ment  businesses  to  tie-in  with 
their  neighborhood  theaters  in 
staging  a  drive  to  “get  folks  to 
come  downtown,”  a  special  com¬ 
mittee  is  soliciting  suggestions  for 
such  a  drive  from  COMPO’s 
membership.  Next  week,  accord¬ 
ing  to  Mr.  McCarthy,  the  commit¬ 
tee  will  begin  screening  the 
suggestions. 

Loew’s  Looses  Feeler 
Some  idea  of  how  such  a  cam¬ 
paign  might  be  presented  through 
local  newspapers  can  be  seen  in 
a  dummy  page  ad  sent  out  last 
week  by  Loew’s  Theaters  to  its  73 
exhibitors  in  41  cities. 

Purpose  of  the  dummy  page,  as 
explained  by  Loew’s  admanager, 
Ernie  Emerling,  is  to  stimulate 
thinking  on  the  part  of  exhibitors 
and  to  provide  them  with  a  talk¬ 
ing  point  in  lining  up  local  hotels, 
bars,  restaurants,  etc. 

Headlined,  “Come  downtown 
tonight!  There’s  plenty  to  see,  do 
and  enjoy!”  body  copy  admitted 
that  home  is  wonderful  “but  it’s 
nice  to  go  out  ‘on  the  town’  once 
in  a  while — once  a  week  at  least.” 

Without  referring  to  TV  as  a 
reason  folks  stay  home,  the  dum¬ 
my  copy  continued:  “Your  wife, 
your  girl-friend  will  tell  you  how 
she’d  like  to  show  off  her  new 
dress,  new  coat,  new  hat — and 
forget  the  home  routine  for  a 
few  hours.  Take  her  downtown! 
Hop  into  your  car  or  grab  a  bus 
or  trolley  and  get  a  quick  change 
of  ‘scenery.’  Cocktails — then  din¬ 
ner —  at  a  restaurant  to  suit  your 
purse — then  a  movie — then  home, 
refreshed,  relaxed  and  refueled 
for  another  week!!” 

The  individual  small  space  ads 


comprising  the  page  were  divided 
into  four  classifications:  cocktails: 
dancing;  where  to  dine,  and  “let’s 
go  to  a  new  movie!” 

According  to  Mr.  Emerling.  the 
idea,  aside  from  giving  the  amuse¬ 
ment  business  a  shot  in  the  arm. 
“should  be  of  great  interest  to 
local  newspapers  wanting  to  boost 
their  amusement  and  entertain¬ 
ment  linage.” 

The  extent  of  COMPO’s  repre¬ 
sentation  of  the  industry  (mem¬ 
bership  includes  producers,  dis¬ 
tributors,  exhibitors,  directors,  ac¬ 
tors,  writers,  trade  press  publish¬ 
ers  and  Variety  Clubs)  is  indi¬ 
cated  by  the  membership  of  the 
two  great  exhibitor  organizations, 
the  Theatre  Owners  of  America 
and  the  Allied  States  Association 
of  Motion  Picture  Exhibitors.  The 
former  has  28  state  and  regional 
exhibitor  organizations,  the  latter 
21,  and  together  they  represent 
most  of  the  important  theaters  of 
the  country. 

Their  weight  alone  would  in¬ 
dicate  it  might  be  well  worth  an 
effort  on  the  part  of  dailies  to 
cultivate  and  help  develop  COM¬ 
PO’s  Fall  drive. 


have  gone  up  10  to  25%. 

“Prices  of  woolens  have  jumped 
60%.  While  these  woolens  last 
Brown  &  Co.  holds  the  price 
line.” 

“U.  S.  Government  halts  use 
of  aluminum  after  April  1.  Buy 
now!  We  can  still  give  prompt 
delivery.” 

The  Question  at  Issue 

The  question  at  issue  here,  the 
BBB  feels,  is  not  one  of  truthful¬ 
ness  and  accuracy.  All  of  the 
statements  above  and  others  are 
probably  factually  correct.  What 
irks  the  BBB  is  that  the  use  of 
such  copy  to  encourage  forward 
purchasing  at  present  “seems  to 
us  to  be  a  disservice  to  the  na¬ 
tion  and  to  the  retailers  them- 
;.elves.” 


Warning  on  Retail  Copy 

Last  summer  the  nation’s  Bet¬ 
ter  Business  Bureaus  pledged  the 
marshalling  of  their  resources  and 
facilities  to  combat  “scare”  ad¬ 
vertising  and  hoarding.  At  the 
time,  the  New  York  City  bureau 
observed  “little  evidence”  of  scare 
copy.  Last  week,  however,  it  was 
sending  up  warning  smoke  signals 
and  calling  for  “restraint  in  retail 
advertising”  at  the  local  level. 

Chief  reason  for  its  latest  re¬ 
quest  was  based  on  what  the 
bureau  termed  a  “tremendous 
increase  in  retail  sales  during  re¬ 
cent  weeks.”  It  said  that  “the 
results  of  this  continuing  scramble 
for  consumer  goods  at  a  level  far 
above  current  needs  must  be  per¬ 
fectly  obvious  to  anyone  who  is 
prepared  to  look  beyond  his  profit 
sheet  for  the  next  month  or  two.” 

Normal  advertising  and  selling 
practices  of  stores  were  not  the 
targets  at  which  the  BBB  was 
leveling  its  guns.  Rather,  it  was 
zeroing  in  on  some  tactics  being 
employed  to  incite  buying — most¬ 
ly  “scare  copy.” 

Cites  Illustrations 

Admitting  that  “scare”  adver¬ 
tising  is  not  always  easy  to  define, 
the  BBB  cited  several  illustrations 
that  have  come  to  its  attention 
during  recent  weeks: 

“if  you  want  a  Sports  Jacket 
get  it  now!  Jones’  price  is  still 
j.  15.95.” 


Color  in  18  Dailies 

Yonkers,  N.  Y.  —  Alexander 
Smith  &  Sons  Carpet  Co.  will  test- 
run  four-color  page  ads  in  Ig 
newspapers  in  as  many  cities  April 
1-3.  After  the  test,  exhaustive 
readership  studies  will  be  made 
to  determine  consumer  reaction  to 
a  national  advertiser  in  a  local 
market. 

The  ads,  scheduled  to  run  in 
all  papers  simultaneously  on 
preferred  position  and  r.o.p. 
sis,  will  tie-in  with  the  national 
Carpet  Fashion  opening  at  local 
levels.  Copy  will  invite  readers 
to  visit  the  local  dealer  to  see  the 
1951  lines.  Anderson.  Davis  i 
Platte.  Inc.,  handles  the  account. 


Lever's  ‘Surf  To  Roll 
On  Wave  ol  41  Dailies 

Advertising  in  41  newspapers, 
radio-TV  coverage,  merchandising 
aids,  sampling  and  coupon  dis¬ 
tribution  have  been  arrayed  for 
Lever  Brothers’  introduction  of 
Surf  in  the  New  York  City  mar¬ 
ket.  Copy  line  for  the  campaign 
will  feature  the  “no-rinse”  angle. 

More  than  75  dailies  in  as 
many  cities  started  carrying  a  12- 
week  truck-trailer  maintenance  ad 
campaign  for  Fruehauf  Trailer 
Co.  on  March  6. 

According  to  admanager  Nor¬ 
man  A.  Rowe,  the  participating 
papers  are  located  in  cities  having 
company-owned  sales  and  service 
branches.  A  truck  body  campaign 
late  last  year,  planned  to  continue 
three  months,  had  to  be  halted  at 
the  end  of  one  month  when  the 
company  had  orders  for  400  more 
truck  bodies  than  it  regularly  sold 
in  a  year. 

“Zimmer-Keller,  Inc.,  Chicago, 
handles  the  account. 

RCA’s  Video  Drive 

The  use  of  full  and  half  pages 
in  138  newspapers  in  90  tele¬ 
vision  areas  was  described  as  the 
backbone  of  the  spring  campaign 
of  RCA  Victor  division.  Radio 
Corp.  of  America.  Distributors 
and  dealers  are  encouraged  to 
back  the  institutional  campaign 
with  copy  of  their  own. 

Oakite  Products,  Inc.,  has 
launched  a  spring  campaign  of 
350-line  ads  in  193  newspapers; 
will  run  it  through  June. 

Still  another  spring  campaign  to 
promote  its  line  of  girdles  and 
brassieres  has  been  announced 
by  Flexees.  The  schedule  includes 
108  newspapers  in  major  markets. 

Kinsey  Whiskey,  handled  by 
J.  D.  Tarcher  &  Co.,  Inc.,  un¬ 
veiled  a  unique  layout  technique 
in  the  t\ew  York  Herald  Tribune 
of  March  6.  The  ad  occupied 
two  facing  half  pages,  achieved  a 
double  spread  effect.  It  is  antici¬ 
pated  this  technique  will  be  ex¬ 
tended  to  a  national  campaign  now 
in  the  “think”  stage. 

WTiat  it  describes  as  the  biggest 
newspaper  campaign  in  its  his¬ 
tory  has  been  started  by  Conti¬ 


nental  Distilling  Corp.  for  Phila¬ 
delphia  Blended  Whiskey.  Copy 
in  365  dailies  in  269  cities  wiU 
promote  the  theme,  “Take  dadi 
word  for  it.” 

G.  Krueger  Brewing  Co.,  New¬ 
ark,  N.  J.,  announced  a  $1,350,- 
000  ad  drive  in  a  bid  to  grab  the 
eastern  market  for  its  Finest  Beer 
and  Cream  Ale.  Pages  to  600- 
liners  will  be  used  in  newspapers 
from  Maine  to  Georgia.  Charles 
Dallas  Reach  Co.  is  the  agency. 

Thousand-line  introductory  ad 
will  be  placed  in  newspapers  it 
ail  cities  of  more  than  50,000 
population  next  month  by  Gener 
al  Foods  Corp.  for  a  new  lemon 
pudding  in  its  Jell-O  line. 

’51  Air  Budget 

Scheduled  airlines  in  the  U 
will  spend  more  than  $16,000,000 
on  advertising  this  year,  acco^ 
ing  to  the  .Air  Transport  Associa¬ 
tion  of  America.  Newspapers  will 
get  more  than  half  of  the  airline 
budgets  and  at  least  one  company 
plans  to  put  90%  of  its  ad  expend¬ 
iture  into  dailies. 

Non-scheduled  airlines  special¬ 
izing  in  coach  service  will  spend 
$3,000,000  in  advertising  in  the 
New  York  area  in  1951,  according 
to  a  study  released  by  Bernard  B. 
■Azarow  of  the  Safeway  Skycoach 
Terminal  Corp.  Of  the  total  sua 
Mr.  Azarow  said,  89.1%  will 
spent  for  newspaper  space. 

HFC  Goes  to  New  Agency 

Newell  T.  Schwin,  director 
Household  Finance  Corp.  advertis¬ 
ing,  has  announced  the  appoint 
ment  of  Needham,  Louis  &  Bror- 
by,  Inc.,  to  handle  the  HFC  ac 
count  estimated  to  be  in  excefc 
of  $1,000,000.  The  account  had 
previously  been  with  LeValley 
Inc.,  Chicago  agency  which 
liquidated.  Last  year,  HFC 
a  heavy  user  of  radio,  car  cards 
television  and  newspapers  in 
order  named. 

The  Institute  of  Life  Insurance, 
which  invests  $1,350.0(K)  (75% 
its  promotion  budget)  in  newspa 
per  advertising  in  425  dailies 
266  cities,  will  shortly  uncork 
ad  campaign  stressing  the  econom 
ic  hazards  of  inflation  and  encour¬ 
aging  more  savings  by  individuals. 
J.  Walter  Thompson  Co.  handles 
the  account! 
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Reporters’  Tour  Closes 
Woonsocket  Rackets 


Woonsocket,  R.  I. — Two  re¬ 
porters  from  the  Woonsocket  Call 
staged  a  whirlwind  crusade  over 
the  weekend  of  Feb.  23  against 
the  local  gambling  syndicate. 

Efforts  on  the  part  of  the  news¬ 
paper  to  stymie  the  bookmakers, 
slot-machine  operators  and  lottery 
ticket  peddlers  and  also  to  bring 
about  enforcement  of  legal  closing 
hours  of  liquor  establishments 
have  increased  both  in  frequency 
and  intensity  in  recent  months. 

Previous  attacks  have  provoked 
little  more  than  nodding  acknowl¬ 
edgment  from  the  city’s  police  and 
political  leaders  who  have  in  the 
past  refused  to  recognize  the  ex¬ 
istence  of  any  illegal  operations 
in  the  city. 

The  reporters,  who  have  re¬ 
mained  anonymous  in  anticipation 
of  similar  future  assignments, 
started  their  investigation  with  a 
tour  of  known  gambling  establish¬ 
ments.  One  spot  led  to  another. 

On  approaching  one  “club,”  the 
reporters  were  greeted  by  a  police 
vice  squad  officer  who  warned  the 
bartender  to  lock  up  because  “a 
couple  of  reporters  are  coming.” 

Senator  Tobey  of  the  Senate 
Crime  Committee  has  asked  the 
mayor  for  a  report  on  slot  ma¬ 
chines  and  the  lid  has  been 
clamped  on  rackets. 

When  it  was  learned  that  slot 
machines  had  come  out  of  hiber¬ 
nation  at  a  bar  housed  in  the 
headquarters  of  a  labor 'organiza¬ 
tion.  the  reporters  visited  the  place 
and  in  the  process  of  gathering 
information  took  $32  in  profit. 
These  machines  disappeared  the 
next  day. 

3  Reporters  Attend 
Union's  Strike  Meeting 

New  Bedford,  Mass. — Barred 
to  the  press  by  order  of  union 
officials,  a  meeting  called  by  the 
Textile  Workers  Union  of  Ameri¬ 
ca  to  obtain  a  strike  vote  from 
cotton  and  rayon  workers  was 
fully  reported  by  staff  members 
of  the  New  Bedford  Standard- 
Times.  Their  rejection  of  the 
warning  to  stay  away  was  amply 
rewarded  by  drama  of  the  meet¬ 
ing,  at  which  the  majority  present 
refused  to  take  a  voice  vote  to 
strike  and  forced  union  officials 
to  grant  a  secret  ballot. 

The  meeting  was  in  a  high 
school  auditorium.  Three  staff 
members  were  admitted,  by  pre¬ 
arrangement  with  public  officials, 
2Vi  hours  before  the  meeting  was 
to  start.  Two  men  were  assigned 
to  mingle  with  the  crowd  while  a 
woman  reporter  took  a  position 
near  enough  to  the  stage  so  that 
she  could  hear  the  discussion. 

The  men  were  under  orders  to 
dress  in  work  jackets,  sport  shirts 


and  other  garb  that  would  make 
them  look,  presumably,  like  mill 
workers.  Union  members,  how¬ 
ever,  took  the  Sunday  afternoon 
affair  as  an  occasion  to  wear  their 
good  clothes. 

'Swell  Financial  Story' 

Gets  Lost  on  Page  1 

Boston — Financial  editor  of  the 
Boston  Post  for  20  years  and  a 
financial  news  reporter  here  since 
1903,  Bernard  J.  Hughes  waited 
45  years  before  making  Page  I. 

About  two  years  ago,  when 
there  was  a  big  dip  in  the  com¬ 
modity  markets,  Mr.  Hughes  cov¬ 
ered  it  in  his  daily  column  on  the 
financial  page.  That  night,  the 
city  desk  called  him  at  home  and 
read  him  a  wire  story  on  the 
break  in  prices,  adding  a  sugges¬ 
tion  from  the  managing  editor 
that  he  write  a  general  back¬ 
ground  story  that  would  tell  the 
housewife  how  she  was  affected. 

Mr.  Hughes  asked  for  a  re¬ 
write  man  and  gave  him  the  mate¬ 
rial  for  a  story.  The  next  morn¬ 
ing  on  the  way  to  the  office  he 
checked  as  usual  on  the  financial 
page  and  found  only  his  regular 
column.  He  shrugged  off  the 
“missing”  story  as  just  another 
one  which  didn't  get  in. 

When  he  walked  into  the  office, 
an  assistant  spread  out  the  paper, 
put  his  finger  on  a  Page  1  head¬ 
line  and  said,  “That’s  a  swell 
story!”  There  it  was — “By  Bern¬ 
ard  J.  Hughes,  Financial  Editor,” 
right  smack  on  Page  1, 

Finally  the  assistant  comment¬ 
ed:  “Bernie,  if  you  remember, 
Mr.  Bean  whom  you  succeeded 
had  a  story  on  the  front  page  and 
two  days  later  he  died.” 

Two  years  after  his  Page  1 
debut,  Mr.  Hughes  appears  to  the 
casual  visitor  to  his  office  as 
though  he  were  just  settling  down 
into  his  stride  after  the  opening 
sprint  of  his  first  30  years  on  the 
Post.  - 

Two  years  ago  he  started  an  ex¬ 
pansion  of  the  coverage  of  finan¬ 
cial  and  business  news  in  both  the 
daily  and  Sunday  Post  with  fea¬ 
ture  stories  on  economic  sub¬ 
jects. 

He  believes  “both  speculation 
and  investment  practice  is  now  on 
a  much  sounder  and  saner  basis 
than  it  was  some  years  ago  and 
whatever  happens  in  the  stock 
market  and  in  the  commodity 
markets  is  of  interest  to  the 
housewife,  the  laborer,  and  people 
generally." 

Stories  or  answers  to  the  daily 
batch  of  queries  are,  therefore, 
phrased  in  simple,  understandable 
language. 

Because  most  of  his  readers 
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FOl.LOWING  CLOSELY  behind  General  Mac  Arthur  after  a  four  of 
the  Korean  battleground,  Barry  Paris  leaves  plane  in  Tokyo.  The 
INS  editor-in-chief  accompanied  the  General  to  his  Headquarters  and 
got  an  exclusive  interview  concerning  Communism  in  Asia. 


don’t  know  their  way  around  the 
world  of  finance,  Mr.  Hughes  be¬ 
lieves  his  page  should  not  only 
inform  but  also  warn.  By  keep¬ 
ing  his  eye  open  for  promoters  of 
highly  speculative  stocks,  he  feels 
he  has  saved  his  New  England 
readers  hundreds  of  thousands  of 
dollars. 

Only  recently  he  warned  of  a 
high-pressure  campaign  to  sell 
some  “low  priced”  Canadian  oil 
and  mining  stocks.  The  Boston 
regional  administrator  of  the  Se¬ 
curities  and  Exchange  Commis¬ 
sion  commended  him  for  a  public 
service  of  inestimable  value. 

U.  S.  Reporters  Meet 
German  Secret  Police 

Four  American  corresjjondents 
visiting  the  Leipzig  Fair  in  East 
Germany  last  week  were  shad¬ 
owed  for  two  days  and  detained 
for  two  hours  by  Soviet  secret 
[>oIice. 

Columnist  Joseph  Alsop  and 
Repxjrter  Don  Cook,  describing 
their  brief  arrest  in  stories  sent 
to  the  New  York  Herald  Tribune, 
said  they  first  became  aware  of 
pwlice  surveillance  when  a  Ger¬ 
man  customer  in  a  department 
store  furtively  warned  them  that 
they  “were  being  followed  by  the 
G.P.U.”  On  the  following  day, 
when  they  were  about  to  return  to 
Berlin,  the  newsmen  were  arrested 
by  plainclothesmen  on  a  charge 
of  taking  illegal  pictures. 

“And  so  we  were  taken  to  the 
huge  headquarters  of  the  People’s 
Police,”  Mr.  .Alsop  reported.  “We 
were  interrogated  for  a  while.  .  .  . 
And  we  were  finally  released, 
with  many  a  handshake,  after  the 
offending  roll  of  films  had  been 
developed,  and  all  its  blurry  fam¬ 
ily  pictures  had  been  sternly 
studied.” 


'Dean'  Kelly  Honored 

Cleveland — Laurels  of  journal¬ 
ism  were  placed  on  the  brows  of 
Cleveland’s  outstanding  news- 
writers.  artists  and  photographers 
at  the  Newspaper  Guild's  Awards 
luncheon. 

Honored  as  “Dean  of  the  Year” 
was  Tom  Kelly,  for  44  years  mar¬ 
kets  editor  of  the  News  until  ill¬ 
ness  forced  him  to  quit  two  years 
ago.  He  is  75. 

First  place  winners:  Sidney  E. 
Eisner.  Plain  Dealer;  Bus  Bergen 
and  Richard  McLaughlin.  Press: 
Florence  LaGanke.  Press:  Ted 
Princiotto.  Plain  Dealer;  Hal  Le- 
bovitz.  News;  Bertha  Wellman, 
Press;  Robert  Drake.  Plain  Dealer; 
Walt  Scott,  NE.A  artist;  Don  Dun¬ 
ham.  Press;  Alvin  Silverman.  Plain 
Dealer;  Peg  Sonenfield.  Press; 
George  V.  Burns.  Press;  Marvin 
M.  Greene.  Plain  Dealer. 

That's  the  SpiritI 

Keene,  N.  H. — Paul  Clark.  36. 
is  a  school  principal  by  profes¬ 
sion.  but  his  instincts  are  those  of 
a  veteran  newspaperman. 

Bloodstained  notes  of  tourna¬ 
ment  sununaries.  arriving  in  the 
offices  of  the  Keene  Evening  Sen¬ 
tinel  by  special  courier,  bore  si¬ 
lent  testimony  to  that  fact. 

Mr.  Clark,  who  helped  Sports 
Editor  Justin  Gallagher  in  chart¬ 
ing  statistics  at  a  basketball  tour¬ 
nament  in  Durham.  N.  H..  was 
in  an  auto  accident  on  the  way 
to  the  office. 

Suffering  from  a  cerebral  con¬ 
cussion.  a  broken  nose,  possible 
fracture  of  the  jaw  and  cuts  about 
the  face,  he  insisted  over  and  over 
that  the  summaries  had  to  be 
taken  to  the  Sentinel.  A  relative 
of  another  injured  man  brought 
the  summaries  to  the  paper  in 
time  for  the  afternoon  edition. 
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Spahn  Is  President 
Of  Personnel  Group 


By  George  A.  Brandenburg 


Chicago  —  Formal  organization 
of  the  Newspaper  Personnel  Re¬ 
lations  Association  was  approved 
by  members  attending  the  third 
annual  conference  of  personnel 
managers  here  March  8-9. 

Adoption  of  a  constitution  and 
by-laws  established  NPRA  as  an 
association  whose  purpose  is  “to 
promote  the  use  of  sound  per¬ 
sonnel  practices  in  the  newspaper 
industry  and  to  provide  an  organ¬ 
ization  through  which  individuals 
interested  in  this  purpose  may  as¬ 
sociate  for  its  furtherance  and  to 
advance  their  own  knowledge, 
skill  and  competency  in  personnel 
administration.” 

Spahn  New  President 
Membership  is  open  to  “any 
individual  who  is  either  associated 
in  any  capacity  with  the  manage¬ 
ment  of  a  daily  newspaper  of 
paid  general  circulation  or  is  on 
the  staff  of  a  trade  association  for 
such  daily  newspapers.” 

The  following  officers  were 
elected:  President,  Robert  H. 

Spahn,  Oklahoma  City  (Okla.) 
Oklahoman  and  Times;  vicepresi¬ 
dent,  Stewart  Hooker,  Philadel¬ 
phia  (Pa.)  Bulletin;  secretary, 
J.  Cleve  Rumble,  Louisville  (Ky.) 
Courier-Journal  and  Times,  and 
treasurer,  Franklin  Schurz,  South 
Bend  (Ind.)  Tribune. 

Directors  include:  Frank  D. 
Kelly,  Milwaukee  (Wis.)  Journal; 
James  T.  Brattain,  Portland  Ore¬ 
gon  Journal;  Harold  Bates,  Burl¬ 
ington  (Vt.)  Free  Press,  for  two- 
year  terms;  Robert  C.  Bassett, 
Hearst  Newspapers,  and  Paul 
Bell,  Los  Angeles  (Calif.)  'Times, 
one-year. 

Mr.  Spahn  served  as  chairman 
of  NPRA  during  the  past  year, 
having  succeeded  Peter  W.  Bur¬ 
gess.  Detroit  (Mich.)  News,  or¬ 
ganizer  and  first  chairman  of  the 
association  started  in  1949. 

Need  for  better  communications 
between  management  and  work¬ 
ers  was  stressed  by  Prof.  Paul 
Pigors,  Massachusetts  Institute  of 
Technology. 

“You  can’t  pour  ideas  into 
people’s  minds,”  warned  Professor 
Pigors.  “The  problem  is  evoking 
an  appropriate  response.  People 
like  to  be  treated  as  responsible 
people.” 

Union  leaders,  he  said,  usually 
have  a  better  understanding  of 
workers’  thinking  than  does  top 
management. 

Douhts  ‘System  Ad’  Value 
He  referred  to  American  busi¬ 
ness  leaders’  efforts  to  “sell”  the 
free  enterprise  system  through 
paid  advertising  space.  “The  in¬ 
dividual  benefited  by  the  system 
doesn’t  need  to  be  sold,”  he  said. 
“If  a  person  has  been  hurt  by 
the  free  enterprise  system,  he  can’t 


be  sold  through  ads.” 

Whiting  Williams,  Cleveland 
writer  and  personnel  relations 
consultant,  said  fear  of  no  job. 
hope  for  promotion  and  pride 
from  the  standpoint  of  self-respect 
are  the  governing  factors  in  every 
worker’s  mind,  from  top  to  bot¬ 
tom. 

Tells  of  City  Room  Gremlins 
Contracts  can’t  take  the  place 
of  personal  contacts  with  work¬ 
ers,  he  explained,  urging  par¬ 
ticipation  through  group  meetings 
which  give  the  worker  a  chance 
to  make  suggestions. 

Richard  Burritt,  New  York 
Times  assistant  city  editor,  gave 
personnel  managers  an  insight  in¬ 
to  the  background  and  character¬ 
istics  of  the  average  newsroom 
worker.  There  are  certain  “grem¬ 
lins  in  the  city  room”  that  should 
be  understood  by  personnel  peo¬ 
ple.  Mr.  Burritt  stated. 

He  pointed  out  that  newsmen 
— rightly  or  wrongly — are  never 
convinced  they  are  paid  enough 
for  what  they  do.  They  come 
into  newspaper  work  for  what 
they  want  to  do,”  he  said,  “not 
for  what  they  will  earn,”  he  ex¬ 
plained. 

As  young  reporters  they  come 
into  close  contact  with  “the  con¬ 
vulsions  of  life”  that  tend  to  make 
them  cynical,  he  said.  With  this 
cynicism  comes  a  sophistication, 
he  added.  News  gathering  and 
writing  are  done  under  strict  ad¬ 
herence  to  deadlines,  requiring 
intense  concentration  at  intervals, 
which  may  account  for  tart  re¬ 
marks,  abruptness  or  brusqueness, 
he  said,  if  a  newsman  is  ap¬ 
proached  at  deadline. 

Such  newsroom  gremlins  ac¬ 
count  for  reporters’  and  copy- 
readers’  dislike  of  efficiency  meas¬ 
ures  designed  to  save  money,  said 
Mr.  Burritt,  because  reporters 
foreswore  making  money  when 
they  entered  newspaper  work. 
He  said  the  suggestion  box  idea 
introduced  in  one  newsroom 
brought  many  “banal  and  baudy” 
suggestions. 

Start  with  Copyboys 

He  suggested  that  personnel 
managers  “bide  their  time  and 
take  their  time”  in  establishing 
personal  contacts  with  those  in 
the  city  room.  On  the  question 
of  hiring,  he  said  they  should 
start  with  copyboys,  earning  the 
respect  and  confidence  of  city 
room  editors. 

In  hiring  copyboys  who  want  to 
become  reporters,  Mr.  Burritt 
suggested  that  those  applicants 
who  only  have  a  “burning  desire 
to  write,”  and  may  possess  “fra¬ 
gile  personalities”  when  confront¬ 
ed  with  the  sordidness  of  the  po¬ 
lice  beat,  are  not  the  ideal  type 
tor  reporters.  “Look  for  young 


OFFICERS  of  newly  organized  Newspaper  Personnel  Relations  Af> 
sociation:  Left  to  right — Franklin  Schnrz,  treasnrer;  Robert  Spahi,  | 
president;  Stewart  Hooker,  vicepresident;  and  Robert  Bassett,  director. 
J.  Cleve  Rumble,  secretary,  was  not  present  when  picture  was  takn. 


men  with  intense  curiosity  and 
with  sturdy,  rock-ribbed  charac-  ; 
ter,”  he  said,  “for  cynicism  is  a 
pitfall  and  the  really  great  re¬ 
porters  rise  above  it.” 

Philip  J.  Kruidenier,  Minne¬ 
apolis  (Minn.)  Star  and  Tribune, 
told  of  an  experiment  in  tests 
conducted  in  the  editorial  depart¬ 
ment  to  find  out  if  present  staff 
members  are  in  the  right  jobs. 

About  78%  of  the  staff  par¬ 
ticipated,  with  the  research  done 
by  the  University  of  Minnesota. 
Tests  covered  psychology,  vocab¬ 
ulary.  clerical  and  vocational  in¬ 
terests.  Results,  he  said,  were  in¬ 
conclusive,  but  revealing.  They 
showed  that  present  editorial  staff 
members  were  above  the  level  of 
college-trained  students  in  every 
category. 

Mr.  Kruidenier  said  the  plan 
is  to  use  these  tests  in  future  hir¬ 
ing  and  after  80  or  more  are 
employed  through  the  tests  to 
make  a  re-study  for  job  perform¬ 
ance. 

Help  Unemployed 

At  an  “Information  Please" 
session,  Harold  Bates,  Burlington 
Free  Press,  told  how  that  paper 
had  offered  to  run  gratis  situa¬ 
tions  wanted  ads  for  employes 
at  time  of  separation.  Such  a  pro¬ 
gram,  he  said,  helps  the  un¬ 
employed  and  cuts  needless  drain 
on  the  paper’s  unemployment 
compensation  fund. 

Fred  Knights,  Montreal  (Que.) 
Star,  told  of  a  weekly  payroll 
deduction  for  local  charities.  The 
Star  pays  the  charities  with  an 
annual  lump  sum,  he  explained. 

Lawrence  A.  Appley,  president, 
American  Management  Associa¬ 
tion,  was  the  banquet  speaker, 
discussing  the  maintaining  of  man¬ 
power  reserves  in  time  of  emer¬ 
gency. 

John  W.  Sweeterman,  Washing¬ 
ton  (D.  C.)  Post  business  mana¬ 
ger,  stressed  the  responsibility  of 
management  to  establish  personnel 
practices  and  relations  on  the  same 
high  level  as  the  reputation  of  the 
newspaper. 

Mr.  Sweeterman  credited  NPRA 
in  stimulating  newspaper  execu¬ 
tives  on  the  need  for  personnel 
techniques  in  the  fields  (rf  testing, 
placement,  employe  and  super¬ 


visory  training,  communications  si 
and  employe  relations.  n 

S.  J.  Fosdick,  vicepresident  o(  tl 
Wieboldt  Stores,  Inc.,  Chicago, 
gave  the  group  a  keynote  address  ^ 
on  “personnel  has  lace  on  its  s 
pants.”  f 

Fallacies,  he  said,  include  per-  < 
sonnel  people  taking  themselvn 
far  too  seriously,  feeling  they  ' 
have  a  social  service  responsibili-  ' 
ty,  the  desire  to  “run  the  show,” 
and  the  tendency  toward  “fash¬ 
ions  and  fads”  in  personnel  work. 

He  suggested  discussion  groups 
as  one  of  the  best  means  of  com¬ 
munication.  “Let’s  work  with  Joe 
Zilch  directly,”  he  advised.  “Let’s 
help  him  do  a  better  job.” 

Mrs.  Elinore  M.  Herrick,  New 
York  Herald  Tribune  personnel 
director,  suggested  that  personnel 
managers  alert  department  heads 
to  those  who  may  be  “vulnerable" 
under  selective  service. 

The  sessions  were  attended  by 
nearly  100  personnel  executives. 

■ 

24  Dealers  Using 
HS&M  Color  Ad 

Chicago  —  Twenty  -  four  Hart 
Schaffner  &  Marx  dealers,  coast- 
to-coast,  are  using  the  March  run- 
of-paper  four-color  ad  offered  by 
the  clothing  firm  as  part  of  its 
1951  promotion  to  increase  the 
use  of  ROP  color  advertising  in 
newspapers. 

Acceptance  of  color  ads,  ti^ 
ing  in  HS&M’s  color  pages  in 
Life  and  Saturday  Evening  Post 
early  this  month,  by  24  dealers 
was  reported  by  Lee  P.  Henrich, 
director  of  advertising.  The  firm 
is  offering  dealers  a  set  of  ad 
plate  electros  and  progressive 
proofs  for  $50  in  order  to  assure 
successful  reproduction  of  four- 
color  ads  in  newspapers.  (E&P, 
Feb.  17,  page  14). 

Mr.  Henrich  said  HS&M  is  in¬ 
terested  in  knowing  about  any 
newspaipers  not  now  offering  ROP 
four-color  advertising  which  will 
have  such  facilities  available  f<H 
use  by  next  September.  “It  is 
important  for  dealers  in  such  cities 
to  know  that  information  now  so 
they  can  buy  their  fall  merchan¬ 
dise  wkh  that  service  in  mind.”  he 
said. 
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last  wattage  and  grimace  and  -  .  ,  .  74^mef 

strain  how  the  killers  died  in  the  t^pOllS  IIGIIIS 

Two  nin*«t:on«  Mr  Rarhf  t«  LUUQ  MCJQQZillO 


No  Law  Against  It,  But— 
INP  Refused  Death  Pix 


chair. 

Two  questions,  Mr.  Racht.  Is 
there  an  electric  eye  at  the  Big 


Minneapolis — A  spot  five  col- 


House  now?  And  would  it  have  umns  wide  and  10  inches  de^ 
been  possible  to  sneak  a  picture?  on  the  Minneapolis  Sunday  Trib- 
He  said  the  answer  to  both  une’s  “Peach”  sports  pages  is  a 


Miniature  Magazine  section  de¬ 
voted  to  “the  lighter  side  of 


—  questions  was  no.  Mmiature  Magazine  section  ae- 

„  ,  1  ^  ii-  “f’ll  tell  you  why  they  don’t  voted  to  “the  lighter  side  of 

By  James  L.  CoUmgs  have  t^e  eye,”  he  said.  “They  sports.” 

,  »  r-j  -j  found  it  was  always  detecting  the  Each  week  the  section  high- 

If  International  News  Photos  I  think,  Ed  said,  that  if  it  n,etal  in  women’s  corsets.  lights  anecdotes,  personality 

had  its  way,  the  wire  services  had  been  televised  youd  have  you’ve  already  found  out,  sketches,  oddities,  thisa  and  thata 

clients  would  have  received  execu-  fewer  teen-age  cnnws.  ^at  could  jjjere  is  no  state  law  against  pic-  — anything  with  a  humorist  twist, 
lion  pictures  of  the  Lonely  Heart  he  the  objection,  for  instance,  if  jyres.  But  there  is  a  prison  regu-  about  any  sport.  “Peach”  Editor 


Each  week  the  section  high¬ 
lights  anecdotes,  personality 


killers,  Martha  Beck  and  Raymond  they  had  been  shown  coming  j^don  barring  cameras.  As  a  Bill  Hengen  hatched  the  idea  at 
Fernandez,  who  died  at  Sing  Sing  through  the  door,  if  the  cameras  of  faot,  they  frisk  you  for  the  close  of  the  last  football  sea- 


Thursday  night,  March  the  chair  itself/  whisky,  guns  and  the  cameras  be-  son  as  a  change  of  page  from 

Dunng  tl^  morning  of  that  Presumably,  the  reporters  are  enter  the  death  chamber,  winter’s  over-abundance  of  basket- 

day,  Cavio  Sileo,  INP  photo  as-  invited  to  prove,  by  their  stories,  ..pyg  goygred  35  executions  and  ball  copy. 

signment  editor,  and  Ed  Stem,  that  cnme  does  not  pay  and  to  j  pg^g^  ^gj,f  through  such  a  thor- _ _ 

.’i'I.r.'":  oUBh  frisking  as  this  one.  There 


skipped  the  chair  itself? 


day,  Cavio  Sileo,  INP  photo  as-  invited  to  prove,  by  their  stories, 
signment  editor,  and  Ed  Stein,  that  crime  does  not  pay  and  to 


increases),  and  a  possible  annual 


the  imminent  electrocution.  vited.  Now  we  proposed  that  ^^ere  15  guards  in  the  death  house  “d 

Cavio  began  wondering  out  either  New  York  State  make  the  ^^d  half  of  them  kept  their  eyes  P'cture  competition  sponsorea  oy 
loud.  He  asked  Ed  and  others  pictures  and  distribute  them  or  jbe  22  reporters  present.  ***“ 
around  why  it  wasn’t  possible  to  we’d  make  them,  on  a  pool  basis,  .rpd  say  it  would  have  been 


around  why  it  wasn’t  possible  to  we’d  make  them,  on  a  pool  basis, 
get  shots  of  the  occasion.  Was  on  behalf  of  the  state. 


there  a  law  against  it? 


“But,  as  Cav  said,  we  were 


No  one  knew.  Sid  Mautner,  turned  down  all  around.  We  feel 
INP  editor,  checked  with  the  this  way:  We  should  have  had 


almost  impossible  to  sneak 
shot.” 


the  Guild. 

The  delegates,  pleased  with 
their  first  meeting,  asked  that  it 
be  repeated  next  year. 


company’s  legal  department  and  the  pictures,  then  let  the  editors 
learned  there  is  no  statute  ban-  around  the  country  decide  whether 
ning  photographs  of  Sing  Sing  or  not  they  wanted  to  use  them, 
executions.  We  should  be  able  to  make  shots 

‘Are  Yon  Kidding!’  reporters  can  paint  vivid  word 

The  assignment  editor  then 


inis  way:  we  snouia  nave  naa  Discussion  ^  v 

the  pictures,  then  let  the  editors  n  e  i  n  ^  print  clinic  and  well-known 

around  the  country  decide  whether  ne-oolo  nevenue  photo  experts  will  be  featured 

or  not  they  wanted  to  use  them.  Twenty-five  American  News-  the  third  annual  Michigan 

We  should  be  able  to  make  shots  Guild  photographers  met  in  p^g^g  Photography  Conference 

if  reporters  can  paint  vivid  word  Cleveland  last  week  to  thrash  out  conducted  by  Michigan  State 
pictures.  problems  and  to  make  recoinmen-  CoUggg’s  department  of  journal- 

“Of  coiir,£  I’m  miTzled  that  nn  dations  to  the  international  ex-  •  a--:! 


.  .  pictures.  prooiems  ana  lo  maxe  rccommcn- 

M  I^nn«  “Of  puzzled  that  no  Nations  to  the  international  ex- 

i^wa'Idln^and'  t h  ^  requests  for  pictures  have  been  ecutive  board  of  the  ANG. 

S  «nade  up  to  this  time.  At  least  Topic  No-  J.  _according  to 


5°  far  M  I  know  "there  havW’t  Charles  Crissey,  writing  in  the  f;;strac'tor,' Md  pVank  Lyerla, 

^e  wLdJS”  CavTo  S^  been  requests,  and  both  the  war-  Guild  Reporter,  was  the  matter  ghief  photographer. 

miitpH  thAro’c  nr.  Ion,  on  ’  ’  ♦  ’»  and  tlw  coHimissioner  reacted  of  getting  extra  pay  for  the  re-  Chairman  of  the  clinic  is  Tony 

K  said  it  was  Sot  M  m  him  lo  “  k syndi^t^.  magazines,  press. 

oui  saia  u  WM  not  up  to  nim  to  annroached  before  It  doesn’t  businesses  and  trade  publications 

S;  “h'MZJ’h”™'™!’  °r  S  Z.  I  ju«  caSi  picture,  made  by  pre„  pho-  .  .  . 

£oue“;^.iom'?oh^‘’A:  ""fetstand  it.  »Br.pNn  for  tbeir  re,pee„.e  ^  p,e»  Phorogr.. 

Lyons  at  Albany,  who*  decides  The  Old  Story  ^  “Steady  increase  in  the  use  of  P^e"  Association, 

su^  matters.  “Maybe  it’s  the  old  story  of  news  pictures  and  vast  improve-  f ‘‘a^  years  ago,  has  fi 

When  I  sjwke  to  the  Commis-  the  guy  trying  every  trick  to  get  nients  in  both  the  speed  and  rMiimed  from 

sioner  and  told  him  what  we  had  a  picture  of  the  victim  for  the  quality  of  photo  transmission  are  .  i,-  m  Soin 

m  mind,  he  replied  laughingly,  next  edition.  He  wonders  how  factors  which  make  such  exploita-  Philadelphia  I  q  ^  ^ 

Are  vou  kiddmip  ’  k-  ik-  k,.,.e-  _ _ j  »  w.  the  Washington  stall  ot  leienews. 


College’s  department  of  journal¬ 
ism,  April  13-14, 

The  course  is  led  by  William 
K.  Cumming,  Jr.,  MSC  photo 


Dui  saia  It  WM  not  up  to  him  to  approached  ^fore  It  doesn’t  businesses  and  trade  publications 

Sr,.n«m  mT  I  ju«  caSi  picture,  made  by  pr.„  pho- 

understand  it.  tographers  for  their  respective 


other.  He  referred  me  to  Com¬ 
missioner  of  Corrections  John  A. 
Lyons  at  Albany,  who*  decides 
such  matters. 


‘Are  you  kidding!’  he  can  sneak  it  out  of  the  house,  tion  common,  it  was  agreed.”  Mr.  th®  mazMine 

1  said  no,  I  was  serious.  I  when  perhaps  all  he  has  to  do  Crissey  wrote.  fo**"  Godbolt,  former  magazine 

really  wanted  a  reason  why  no  is  go  to  the  front  door,  ring  the  He  reported  that  the  group 
pictures  are  allowed.  bell,  identify  himself,  ask  for  the  adopted  a  resolution  requesting 

tk  replied  that,  well,  it  was  picture — and  get  it.  that  its  own  advisory  committee 


pictures  are  allowed. 


Sr  recited  that  the  group 

„„  ,•  j  u  ’  . . '  - ’  —  -  adopted  a  resolution  requesting  Minneapolis  St 

,1.  repliM  that,  well,  it  was  picture — and  get  it.  that  its  own  advisory  committee  ___  , 

w  law  of  common  decency.  “I’m  referring,  of  course,  to  the  draw  up  a  formula  whereby  a  PictUTB  Is  WortH  ■  •  • 

^en  he  ask^  me  if  I  recalled  lack  of  execution  pictures.  It  photographer,  or  the  photo  staff.  San  DiEtx>  —  Roger  Wrenn’s 
the  loud  public  protest  that  went  could  be  we  haven’t  got  them  in  would  share  in  the  re-sale  profits,  picture  in  the  Union  of  a  4-year- 

when  the  pictures  came  out  on  the  past  because  we  didn’t  go  up  re-use  or  syndication  of  such  pic-  old  boy  weeping  as  he  holds  the 

roe  pecution  of  Ruth  Snyder,  to  the  front  door.  tures.  hodv  of  his  cocker  spaniel  killed 


(Made  exclusively  by  the  New 
York  Daily  News,  1928.) 


to  the  front  door.  tures.  body  of  his  cocker  spaniel  killed 

“At  any  rate,  we  may  make  a  Mr.  Crissey  said  the  conference  by  a  hit-run  car  brought  imme- 
formal  application  to  be  repre-  wanted  a  provision  guaranteeing  diate  response  from  all  parts  of 
sented  at  the  next  important  exe-  ^^tra  pay  under  such  circum-  the  country  after  it  was  serviced 


1  said  I  didn  t  recall  any  pro-  sented  at  the  next  important  exe-  ^^tra  pay  under  such  circum- 
test  on  the  part  of  the  public,  cution.”  stances,  “as  a  part  of  the  ANG 

However,  I  seemed  to  remeinber  “Newspapers,”  Cavio  said,  “may  mandatory  proposals  for  collec- 


..vBwever,  1  seemea  lo  rememoer  “Newspapers,”  Cavio  said,  "may  mandatory  proposals  for  a 
an  outburst  from  certain  Prison  eventually  be  able  to  break  down  Uye  bargaining  in  all  locals, 
and  State  officials  who  had  been  the  feeling  by  state  officials  that  other  matters  considered 


tested,  but  only  because  we  didn’ 

get  a  picture!  Mr.  Mautner  ^ed.  “They  are  contracts  are  usuaUy  silent  on  the  T^egr^p'h^’moming^  has  add(rf 

TelevisioD — Ugh!  self-imjwsed.  The  officials  are  subject”),  occupational  hazards  comics  making  a  total  of  16, 

“The  warden  also  told  me.”  S  n  the  compensation  laws  and  ^^gws,  afternoon,  has 

Cavio  continued,  “that  some  sta-  you  ?^sa^thS^we  wm  “occasional’’  insurance  ewer-  strips  (total  14)  and 

tion_he  wouldn’t  say  which  one  n/n’Ilirnd  to  were  termed  inadequate;  dele-  ““panels  (total  10). 

-had  requested  to  televise  the  gates  recommended  a  minimum  two  paneis  i  ^ 

event.  I  answered  that  I’d  be  glad  ,  for  accident  coverage  of  $5,000  j  fMMa  Cowles 

to  see  it  on  television  ”  Sneak  Shot  Impossible  while  on  ordinary  assignment  and  UOlCIXKl  ^ 

The  visitor  shuddered  at  the  And  now,  we  come  to  Leon  $25,000  while  on  aerial  jobs),  Dons 
thought.  Racht,  staff  writer  for  the  New  wage  levels  (the  conference  fa-  managing  editor  of  Tide  mag^TC 

“Perhaps  it’s  because  I’m  a  York  Journal-American,  who  de-  vored  universal  photo  pay  at  top-  to  join  the  promotion  deparimen 


FH  I  .1  ..11/  -1  censors.  allowances  (Crissey:  “Car 

•Si  ^k I  ^  c®rtainly  pro-  which  they  are  acting  as  now.  ownership  has  usually  been  a 
.ted,  but  only  because  we  didn  t  “They’re  ridiculous,  these  rules.”  for  photographers,  although 


inces,  “as  a  part  of  the  ANG  by  the  Associated  Press.  Out  of 
indatory  proposals  for  collec-  many  offers  the  boy  took  a 
'e  bargaining  in  all  locals.”  springer  spaniel  pup  sent  from 
Other  matters  considered  were  Vancouver,  Wash,  by  plane. 


Comics  Added 

Bluefield,  W.  Va. — ^The  Daily 


Sneak  Shot  Impossible  while  on  ordinary  assignment  and  LTOlona  joins 

And  now,  we  come  to  Leon  $25,0(X)  while  on  aerial  jobs),  Doris  Doland 

Racht,  staff  writer  for  the  New  wage  levels  (the  conference  fa-  managing  editor  of  Tide  mag^M 

York  Journal-American,  who  de-  vored  universal  photo  pay  at  top-  to  join  the  promotion  deparimen 

scribed  for  his  paper  down  to  the  reporter  grade,  and  more  merit  of  Cowles  Magazines. 


gates  recommended  a  minimum  ■ 

for  accident  coverage  of  $5,000  Tmna  Pnwlefi 

whJli.  nn  ordinarv  assiimment  and  DOianCt  JOmS  kxOWies 


picture  man,”  Cavio  explained,  scribed  for  his  paper  down  to  the 
editor  &  PUBLISHER  for  Mordi  17.  1951 
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THE  CLASSIFIED  CLINIC 

April  Want  Ad  Week 
To  Build  for  Future 

By  Herbert  W.  Tushingham, 

CAM,  Camden  (N.  J.)  Courier-Post 


Back  in  1933,  National  Want 
Ad  Week  was  first  announced  by 
the  Association  of  Newspaper 
Classified  Advertising  Managers. 
Ever  since  then  newspapers  have 
united  in  promoting  the  tnie  value 
of  the  mighty  Want  Ad. 

April  15-21  has  been  desig¬ 
nated  for  this  19th  annual  cele¬ 
bration  by  ANCAM  with  non¬ 
members  urged  to  join  in  support. 
Margaret  J.  Wiggs,  Terre  Haute 
(Ind.)  Tribune  -  Star,  chairman 
for  1951,  and  her  committee  have 
prepared  an  excellent  promotion 
campaign.  All  of  the  advertising 
mat  services  are  releasing  sug¬ 
gested  material  for  use  in  promo¬ 
tion. 

“Every  newspaper  should  at 
least  use  small  promotion  for  this 
week,”  said  Miss  Wiggs. 

^“This  year  we  have  adopted  the 
theme  ‘Want  Ads  Serving  Hu¬ 
manity  —  the  Biggest  Job  on 
Earth.  It  was  chosen  because 
they  are  a  servant  of  the  masses 
with  an  appeal  as  great  as  your 
best  feature  article. 

“From  all  indications,  our  com¬ 
mittee  expects  to  announce  an  all 
time  record  high  number  of  par¬ 
ticipating  newspapers.  Such  an¬ 
nouncement  will  be  made  at  the 
ANCAM  June  Convention  when 
the  awards  are  made  to  those 
who  gave  the  most  outstanding 
promotional  contribution  to  Na¬ 
tional  Want  Ad  Week.” 

*  *  * 

An  Exclusive  Service 

The  writer  can  understand 
why  newspapers  refrain  from 
supporting  all  of  the  nationally- 
designated  weeks  of  the  year. 
However,  why  some  newspapers 
deliberately  overlook  National 
Want  Ad  Week  is  a  mystery.  One 
week  for  newspapers  to  champion 
a  public  service  that  is  exclusive 
with  them!  No  other  medium  can 
boast  of  what  a  little  Want  Ad 
can  do. 

Suppose  an  advertiser  proved 
to  a  newspaper  it  would  receive 
$50,000  extra  advertising  income, 
if  the  newspaper  would  give  the 
equivalent  of  one  page  of  worth¬ 
while  publicity,  scattered  over  a 
week?  With  increasing  produc¬ 
tion  costs,  such  amount  of  extra 
revenue  would  deserve  real  con¬ 
sideration. 

Where  did  I  get  a  $50,000  fig¬ 
ure  of  plus  revenue?  Of  course, 
this  varies  according  to  size  of 
newspaper  and  the  area  it  covers, 
but  here’s  the  big  pwint.  Proper 
planning  and  exploiting  of  Na¬ 
tional  Want  Ad  Week  will  defi¬ 
nitely  induce  an  influx  of  new 


Want  Ad  advertisers.  So,  you 
start  off  with  a  plus.  But,  that's 
not  the  end  of  plus  revenue.  All 
of  these  new  advertisers  are  ex¬ 
cellent  prospects  for  future  adver¬ 
tising. 

There  are  the  two  advantages 
of  National  Want  Ad  Week  pro¬ 
motion.  Some  newspapers  go  all 
out.  They  make  a  special  rate  for 
the  week,  7  days  for  the  price  of 
10,  or  some  such  appeal.  They 
offer  bonus  inducements  to  assure 
top  sales  efforts  by  the  staff.  They 
use  an  abundance  of  promotion, 
r.o.p..  Classified  and  front  page 
boxes,  streamers,  direct  mail,  ra¬ 
dio,  car  cards,  window  displays 
and  a  front  counter  display. 

Expensive?  Sure!  Does  it  pro¬ 
duce  immediate  income  to  pay 
the  expense?  Maybe  not,  but  it 
gets  everyone  talking  and  think¬ 
ing  Want  Ads.  It  pays  dividends 
in  the  end! 

Single  and  double  column  em¬ 
blems  are  being  released  in  mat 
form  by  Chairman  Wiggs.  Make 
use  of  them  to  do  your  share  in 
blanketing  the  nation  with  this 
promotion. 

If  Classified  is  a  top  feature  of 
our  newspapers,  it  deserves  real 
promotion  support  this  one  week 
of  the  year — National  Want  Ad 
Week,  April  15-21  inclusive. 

TV  Promotion  Success 

The  Johnstown  (Pa.)  Tribune. 
is  going  all  out  for  Want  Ad 
Promotion  with  Television- 
R.O.P.  quarter  page  space  and  a 
tie-in  with  their  own  radio  con¬ 
test. 

For  the  first  time  in  their  his¬ 
tory  they  published  over  two  mil¬ 
lion  lines  of  Classified  and  showed 
a  6%  gain. 

The  TV  campaign  was  designed 
by  Mark  Arnold,  new  member 
of  the  Classified  street  staff.  Di¬ 
vided  into  three  phases,  the  TV 
slides  represent  a  teaser  theme, 
“It’s  Catching  On.”  The  first  to 
promote  readership;  the  second 
more  customers;  the  third  result 
stories.  All  20-second  spots  are 
fanned  in  between  the  most  popu¬ 
lar  TV  shows. 

As  a  direct  tie-in,  the  same 
drawings  appear  R.O.P.  and  it 
has  proven  a  great  success.  The 
same  phase  is  used  with  three  10- 
second  spots  daily  on  their  own 
radio  station. 

This  station  also  sponsors  a 
“Maggie  Magpie”  contest  whereby 
a  local  personality  is  selected  and 
identified  on  the  program.  Two 
days  later  the  picture  and  the 
personal  facts  of  the  person  ap¬ 
pear  in  a  two  -  column  box  in 


Classified.  Readers  are  urged  to 
save  all  clippings  toward  building 
their  clues  for  the  biggest  mystery 
woman  of  them  all  .  .  .  “Maggie 
Magpie.”  It  really  builds  reader 
interest. 

So  much  for  promotion.  Here’s 
an  excellent  idea  introduced  to 
the  Tribune  readers  by  Margaret 
Fritz,  CAM.  A  light-face,  double¬ 
column  feature,  about  200  lines 
deep,  captioned,  “Sew  &  Save.” 
Beneath  this  heading  appear  ads 
related  to  sewing  —  sewing  ma¬ 
chines,  sewing  lessons,  drapery 
clinics,  patterns,  materials  and 
even  a  5  &  10c  store  advertising 
zippers! 

• 

Standard  Form 
Of  Ad  Invoice 
Is  Distributed 

A  standard  invoice  form  recom¬ 
mended  for  use  by  daily  newspa¬ 
pers  in  billing  national  advertisers 
has  been  approved  by  the  Institute 
of  Newspaper  Controllers  &  Fi¬ 
nance  Officers. 

Based  on  an  analysis  of  invoices 
and  other  information  supplied  by 
218  papers  belonging  to  the  group, 
and  on  data  furnished  by  26  ad¬ 
vertising  agencies,  the  form  is  de¬ 
signed  to  end  the  inconvenience 
and  confusion  caused  by  the  mul¬ 
tiplicity  of  invoice  forms  currently 
in  use. 

The  INCFO  standard  form  was 
created  by  a  special  committee 
headed  by  Charles  J.  O'Mara,  Jr., 
Chicago  (Ill.)  Sun-Times.  The 
other  members  of  the  committee, 
all  from  that  city,  include:  J.  T. 
Kolley  of  the  Illinois  Publishing 
&  Printing  Co.;  James  J.  Lynch, 
Chicago  Tribune,  and  William  F. 
Canfield,  Inland  Daily  Press  As¬ 
sociation.  The  committee  had  the 
professional  assistance  of  Arthur 
Andersen  &  Co.,  Chicago  account¬ 
ing  firm.  The  American  Newspa¬ 
per  Publishers  Association  and  the 
American  Association  of  Advertis¬ 
ing  Agencies  cooperated  in  the 
project. 

A  copy  of  the  form  is  being 
mailed  to  every  daily  newspaper 
in  this  country  and  Canada,  in¬ 
cluding  the  325  which  are  mem¬ 
bers  of  the  Institute.  Explanatory 
comments  accompanying  the  form 
point  out  its  adaptability  to  news¬ 
papers  of  every  size,  whether  they 
bill  manually  or  by  machine.  The 
new  form  is  SVi  by  11  inches  in 
dimension — a  size  that  is  com¬ 
monly  used  and  which  is  the  one 
most  frequently  requested  by  ad¬ 
vertising  agencies. 


Coffee  Inventory 

Bayonne,  N.  J. — In  the  second 
of  a  series  of  grocery  inventories, 
the  Bayonne  Times  is  making  a 
10-week  study  of  sales  of  instant 
coffee  and  tea  in  a  10%  sample 
of  the  stores  in  its  circulation 
area.  Last  Fall  the  Times  did  a 
margarine  inventory. 


ANCAM  Seeks 
Uniformity  on  I 
'National'  Data  I 

Chicago — In  an  effort  to  devKl 
a  uniform  presentation  of  nationiil 
classified  advertising  rates  andl 
regulations,  the  Association  ofl 
Newspaper  Classified  Advertisinjl 
Managers  has  worked  out  such  a  I 
plan  with  Standard  Rate  and  I)flia| 
Service.  I 

Carl  L.  Schweizer,  Chicago  Sun.  I 
Times,  ANCAM  committee  chair  I 
man,  has  notified  ANCAM  mem- 1 
bers  of  the  plan  now  being  pal 
into  effect  by  SR&DS  to  preseitl 
such  information  to  national  ad- 1 
vertisers  and  their  agencies.  Such  I 
a  plan  is  designed  to  stimulate  I 
more  national  classified  advertisinjl 
in  newspapers,  Mr.  Schweizer  told  I 
E&P.  I 

Recommendations  Adopted  I 
The  following  recommendatiom  I 
were  approved  by  SR&DS  and  I 
adopted  by  the  ANCAM  board  of  I 
directors:  I 

1.  Classified  rate  listings  should  I 
remain  where  they  are  in  SR&DS,  I 
as  a  part  of  the  complete  infor-l 
mation  of  each  publication.  I 

2.  A  standard  information  ques- 1 

tionnaire,  as  adopted,  will  be  sent  I 
to  every  newspaper  by  SR&DS.  I 
which  will  provide  all  the  required  I 
information  for  a  complete  uni- 1 
form  listing.  I 

3.  A  page  will  be  provided  by  I 
SR&DS  in  the  front  part  of  their  I 
rate  book  for  listing  the  “Stand- 1 
ards  of  Publication”  for  classified  I 
advertising.  This  page  will  include  I 
a  guide  for  the  acceptability  of  I 
classified  advertising  copy,  special  I 
requirements,  and  rules  and  regu- 1 
lations  which  specifically  apply  to  I 
the  majority  of  the  national  class!- 1 
fied  received  by  newspapers.  I 

Questionnaires  Go  Out  I 
SR&DS  has  sent  a  letter  of  tv  I 
planation  and  information  ques- 1 
tionnaire  to  classified  managers.  I 
who  are  asked  to  provide  rates,  I 
etc.,  on  one  page  and  on  the  other  I 
page  to  check  each  paragraph  of  I 
regulations  affecting  all  orders  re-  I 
ceived  for  national  classified  ads.  I 
“It  is  our  plan  to  show  the  rates  I 
and  similar  important  data  in  the  I 
basic  listing  for  your  newspaper,"  I 
stated  SR&DS.  “A  reference  line  I 
showing  your  regulations  by  num-  I 
ber  will  be  added  directing  atten-  I 
tion  to  the  permanent  key  page  I 
which  will  include  all  34  regula-  I 
tions.”  I 

Mr.  Schweizer  has  urged  classi¬ 
fied  managers  to  submit  the  infor¬ 
mation  to  SR&DS  as  quickly  as 
possible  to  assure  an  early  listing 
of  the  complete  data. 

■ 

2-Year  Film  Job 

Tulsa,  Okla. — The  Tulsa  World 
has  just  finished  a  two-year  job 
of  microfilming  all  copies  of  the 
paper  since  Nov.  1,  1906.  Film 
copies  are  available  in  the  news¬ 
paper  library. 
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Dean  Mott  to  Retire, 
Dr.  English  Is  Named 


Columbia,  Mo. — Dr.  Earl  F. 
English  has  been  appointed  dean  F 
of  the  School  of  Journalism  of  the  n 
University  of 
Missouri  to  suc' 
ceed  Dr.  Frank 
L.  Mott,  who 
will  retire  as 
dean  July  1  to 
devote  his  time 
to  teaching,  re¬ 
search,  writing. 

Dr.  Mott  has 
been  granted  a 
sabbatical  leave 
of  absence  for 
the  first  semester  Mott 

of  1951-52. 

Frank  W.  Rucker,  until  recently  s 
co-publisher  and  general  manager  1 
of  the  Independence  (Mo.)  Ex¬ 
aminer,  will  join  the  faculty  of  j 
Missouri  School  of  Journalism  as  ( 
an  associate  professor  of  journal-  i 
ism  on  June  1.  t 

New  Business  Sequence  I 
He  will  set  up  a  new  sequence  ! 
of  courses  in  newspaper  business  1 
management  which  will  include 
courses  in  circulation,  promotion, 
and  newspaper  organization. 

Mr.  Rucker  was  graduated  from 
the  School  in  1913  and  went  to  ‘ 
work  on  the  Independence  Exam-  * 
iner  the  day  he  received  his  di-  ' 
ploma. 

Dr.  English  came  to  the  Univer¬ 
sity  as  associate  professor  in  the 
School  of  Journalism  in  1945  and 
was  made  associate  dean  in  1949. 

Dr.  Mott  was  appointed  dean 
in  1942  to  fill  the  vacancy  caused 
by  the  death  of  Frank  L.  Martin 
in  1941.  He  will  have  the  titles  of 
professor  of  journalism  and  dean 
emeritus  of  the  faculty  of  the 
School  of  Journalism. 

“I  am  very  grateful  to  the 
Board  of  Curators  for  this  ac¬ 
tion,”  Dean  Mott  said.  “I  have 
enjoyed  my  nine  years  in  the 
deanship  of  the  School  of  Journal¬ 
ism,  but  retirement  at  65  was  a 
part  of  my  personal  plan  when  I 
came  here,  and  I  am  happy  that 
it  could  be  arranged. 

“I  expect  to  stay  on  until  age 
70  p  a  full-time  professor  of  jour¬ 
nalism.  It  is  a  life  habit  with  me 
to  use  leisure  for  writing,  but  the 
trouble  is  that  a  deanship  leaves 
little  leisure;  I  hope  now  to  fulfill 
some  of  the  obligations  long  ago 
assumed  in  the  field  of  historical 
authorship.” 

Specialist  in  Typography 
Dr.  English  is  a  specialist  in 
typography  who  has  brought  prac¬ 
tical  experience  to  his  classrooms. 
He  worked  as  printer,  pressman, 
reporter,  and  feature  writer  while 
attaining  his  education. 

He  has  been  a  consultant  in  the 
re-designing  of  the  typography  of 
the  Chicago  Daily  News,  the  Pe¬ 
oria  (Ill.)  Transcript,  and  others. 


He  has  taught  courses  in  the 
Psychology  of  Advertising  and  Se¬ 
mantics  of  Journalism.  His  other 


specialties  are  Law  of  the  Press, 
Research  Methods,  and  Facsimile. 

In  1946-47  Dr.  English  was 
granted  a  leave  of  absence  with¬ 
out  pay  to  act  as  executive  sec¬ 
retary  of  the  Accrediting  Commit¬ 
tee  of  the  American  Council  on 
Education  for  Journalism.  During 
the  following  year  he  continued 
in  that  capacity  on  a  half-time 
basis. 

From  1946  to  1948  Dr.  English 
visited  all  the  schools  in  the 
United  States  which  applied  for 
accreditation,  and  probably  be¬ 
came  the  best  informed  man  in 
the  country  on  the  state  of  educa¬ 
tion  for  journalism. 

Dr.  Mott  from  Iowa 

Dr.  Mott  came  here  from  the 
State  University  of  Iowa  where  he 
had  been  director  of  Iowa’s  School 
of  Journalism  for  15  years.  Dur¬ 
ing  1945-46  he  served  on  the  staff 
of  the  U.  S.  Army’s  University  at 
Biarritz,  France,  as  chief  of  its 
journalism  section.  He  was  again 
called  to  the  aid  of  the  War  De¬ 
partment  in  1947,  when  he  was 
sent  to  Japan  to  serve  as  adviser 
to  General  MacArthur’s  staff  and 
newspaper  leaders  of  Japan  con¬ 
cerning  the  establishment  of  for¬ 
mal  education  and  training  in 
journalism. 

His  career  in  practical  journal¬ 
ism  dates  back  to  his  boyhood 
when,  at  the  age  of  10,  he  learned 
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to  set  type  in  his  father’s  news¬ 
paper  plant  in  What  Cheer,  Iowa. 
He  became  co-editor  of  the  Ma¬ 
rengo  (la.)  Republican  in  1907, 
and  left  that  paper  to  become  edi¬ 
tor  of  the  Grand  Junction  (la.) 
Globe  in  1914. 

He  edited  the  Globe  for  three 
years  before  entering  his  teaching 
career. 

■ 

Conners  III  Inherits 
Courier-Express  Stock 

Bffalo — Capt.  William  J.  Con¬ 
ners,  Jr.,  president-publisher  of  the 
Buffalo  Courier-Express,  who  died 
Feb.  3,  left  510  shares  of  common 
stock  in  the  newspaper  for  life  to 
his  son,  William  J.  Conners  III, 
who  succeeded  him  as  president- 
publisher. 

Captain  Conners’  filed  will 
names  his  son  and  two  daughters 
as  beneficiaries  of  his  estate,  val¬ 
ued  nominally  at  $80,000  and  up¬ 
ward. 

The  will  provides  that  the  son 
is  to  receive  one-half  of  his  por¬ 
tion  of  the  trust  estate  at  the  age 
of  30  and  the  rest  at  40.  He  will 
receive  the  income  of  the  trust 
until  he  attains  40. 


Children's  Art  Show 
Has  8,000  Entries 

San  Francisco — First  suggested 
by  a  reader,  the  Young  Children'i 
Art  Show  sponsored  by  the  San 
Francisco  News  has  in  its  third 
year  grown  into  an  event  runnini 
31  days  and  presenting  8,000  ex 
hibits. 

Developed  quickly  from  nothinf 
but  an  idea  into  a  large-scale,  well- 
supported  institution,  the  exhibits 
range  from  individual  efforts  with 
crayon  to  group  projects,  such  as 
a  15-foot  totem  pole  and  a  30-fooi 
mural. 

This  year  there  are  357  con¬ 
tributors  who  range  in  age  from 
2  to  19. 

The  show  was  launched  by  the 
News  on  the  suggestion  of  Ma 
David  Farr,  a  PTA  member,  and 
since  then  has  just  grown  natural¬ 
ly,  Henry  Kusserow,  editorial  pro¬ 
motion  manager,  told  Editor  i 
Publisher.  A  two-day  display  in 
1949  was  followed  by  a  nine-day 
event  last  year,  and  the  exhibit  for 
1951  is  now  set  up  for  a  31-day 
run  in  the  White  Gallery  of  the 
de  Young  Museum.  The  exhibits 
are  from  100  schools. 
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There  are  more  than  800- 
million  dollars  in  effective 
buying  income  jingling  in 
the  jeans  of  Akron  area 
buyers.  Get  your  share  of 
this  wealth.  It's  easy — 
all  you  need  is  the  blanket 
Coverage  of  the  daily  and 
Sunday  Beacon  Journal — 
Akron's  ONLY  newspaper 

It  poyt  to  know  your  A  B  C'r! 
Look  first  to  Audit  Bureou  of 
Circulotion  for  accurate  fig¬ 
ures  on  newspoper  coverage  of 
the  Akron  Market. 


■  ^ 


AKRON  BEACON  JOURNAL 


JOHN  S.  KNIGHT,  Pyblithtr 
STORY,  BROOKS  O  FINLIY, 

Reprmentativ* 
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In  Washington 


•  •  /'customer  coverage 
holds  the  answer  •  •  • 


*  Buying  space  in  a  four-newspaper  city  can  be  a  complex 
problem,  unless  you  look  beyond  circulations,  look  for 
customers.  ”7  Answers  to  Customer  Coverage”  shows  the 
sure  way  to  reach  customers  in  the  growing  Metropolitan 
Washington  market — 7  surveys,  7  methods,  7  answers  all 
pointing  to  the  same  conclusion.  It  takes  only  a  few  min¬ 
utes  to  show.  Ask  the  Post  man  for  the  facts! 


Represented  by  Sawyer,  Ferguson,  Walker  Company— 'George  D.  Close,  Inc.  (Pacific 
Coast)— Metropolitan  Sunday  Newspapers— The  Hal  Winter  Co.  (Miami  Beach) 
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Public  Service 
Ads  Top  Agenda 
Of  lAC  Parley 


press  advertising  artwork,  layout 
and  copy.” 

Plans  were  conceived  18  months 
ago  by  the  Advertising  Association 
of  Great  Britain,  whose  Silver  Ju¬ 
bilee  the  conference  will  mark. 


10-Page  'Jump' 
For  Ski  Edition 
Thrills  Champ 


marked  the  winner  of  the  tryouts 
here. 

10  Pages,  87  Pictures 
On  Friday,  Feb.  23,  the  News, 
in  addition  to  its  regular  paper, 
published  a  10-page,  two-color 
special  prepared  by  Buck  Erick- 


LONDON-American  advertising  Mich.-‘‘No-  special  prepared  by  Buck  Erick- 

leaders  will  be  key  figures  in  the  "?  '^^out  5,000  where  in  the  world  has  the  sport  son,  sports  editor.  It  contained 

Intfrnatinnal  Advprtkinp  Confer-  delegates,  including  about  600  of  ski-jumping  received  so  much  87  pictures  and  numerous  features 
ence  heinuly  7-13^^^  Americans,  who  reportedly  were  publicity.”  on  the  sport  of  ski-jumping. 


For  it  is  the  public  service  work  ,  j  j 
of  the  American  Association  of  v-  u  vt  v  :  Tokle.  of  Brooklyn.  Amer-  world’s  largest  ski  hill  in  Oberst- 

Advertising  Agencies  that  largely  MacKintosn  oi  Haiirax  is  j  had  to  say  dorf,  Germany,  included  16  pic- 

inspired  the  British  Advertising  conference  president  and  chairman  inspecting  the  special  edi-  tures  which  had  never  been  pub- 

Association  to  choose  as  its  theme,  ^  organizing  council.  r.  published  by  the  Iron  Moun-  lished  before  in  America. 


the  life  of  the  proceedings,  at-  xhat’s  what  Norwegian  -  born 


full-page  feature  on 


Lord  Mackintosh  of  Halifax  is 


inspu-ed  the  British  Advertising  ,  xa. 

Association  to  choose  as  its  theme,  q  ^  aJa  k  rhaiV 

“The  Tasks  of  Advertisine  in  a  Norton.  AFA  president,  is  chair- 
Free  World  ”  ^  American  committee 

Already  registered  as  delegates  conference, 

are  Frederic  R.  Gamble,  president 

of  AAAA;  Elon  Borton,  president  PR  Aci  Allciys  F©ar 
of  the  Advertising  Federation  of  Oil  Plrml  Flrrroc 
America,  and  Harold  S.  Barnes,  vt  v 

director  of  the  Bureau  of  Adver-  ^  Buffalo,  N  Y.-Under  th. 
tising,  ANPA.  heading  of  Public  Relations  Ad 


Buffalo,  N.  Y. — Under  the 
heading  of  Public  Relations  Ad- 


tain  News  for  the  two-day  Olym¬ 
pic  tryouts  Feb.  24-25. 


Mr.  Erickson,  in  addition  to 
preparing  the  ski  issue,  was  pub- 


“Even  the  great  Holmenkollen  licity  director  for  the  ski  event 


event  in  Norway,  the  most  im¬ 
portant  ski  meet  in  the  world. 


which  attracted  50,000  spectaton. 
The  six  winners  of  the  event 


does  not  receive  the  publicity  will  represent  the  United  State 
which  is  turned  out  for  tourna-  in  the  1952  Winter  Olympic 
ments  at  Iron  Mountain.”  re-  games  at  Oslo.  Norway. 


British  advertising  men  have  vertising  com«  an  ad  by  the  Soco- 1 
long  admired  the  achievements  of  "V'Yacuiun  Oil  Co.  telling  the 


AAAA  during  the 


people  of  Buffalo  that  “the  situa- 


Nothing  of  the  kind  has  ever  been  J;®"  hand”--they  needn’t 


done  in  England,  or,  as  far  as  is 
known,  anywhere  outside  of  the 
United  States. 

2,500  Expected 


be  upset  over  a  lot  of  smoke  and 
flares. 

Those  flames  that  had  folks  jit¬ 
tery  emanated  from  the  new 
Atlas  Works,  the  large  ad  in  the 


The  situation  here^  has  not,  of  newspapers  said.  It  was  merely  a 
course,  been  conducive  to  public  case  of  experts  “testing  to  make 
service  advertising,  except  by  the  sure  that  everything  is  in  apple  pie 
government.  Companies  that  must  order.” 

queue  up  to  get  their  share  of  Socony-Vacuum  asked  readers 
space  in  the  London  dailies  are  to  “bear  with  us  during  our  trial 
not  as  eager  to  hand  it  over  to  runs.” 
a  public  service  message.  ■ 

Even  institutional  advertising  h  j  r*  a  a  c  j 
has  lagged  far  behind  that  in  ITCIt  tO  OGnCl 

America.  Observers  here  believe  Student  to  London 
that  if  the  steel  industry  had  be-  \  student  member  of  Alpha 


gun  Its  institutional  campaign  be-  Delta  Sigma,  national  professional 
fore  tM  L^or  government  start-  advertising  fraternity,  will  go  to 
ed  to  breathe  down  its  neck,  the  London  in  July  to  attend  the  Inter¬ 
industry  would  not  today  be  na-  national  Advertising  Conference. 


tionalized. 


ADS  chapters  in  42  colleges  and 


niques  will  be  of  great  interest. 
One  continental  delegate  considers 
that  “Britain  leads  the  world  in 


neckline. 

From  The  Cleveland  Plain  Dealer 


WORCESTER’S 
New  Home  i 
Construction  - 
Goes  Up  ’ 

-2^2% 


Among  the  2,500  expected  to  universities  are  now  selecting 
attend  the  conference  will  be  dele-  nominees,  and  the  delegate  will  be 
gates  from  A^tralia,  Belgium,  chosen  by  the  fraternity’s  National 
Belgian  Congo,  Canada,  Denmark,  Council  and  Professional  Advisory 
Egypt,  Eire,  Finland,  France,  West  Board.  Members  of  that  board  are 
Germany,  Holland,  Iran,  Israel,  Wesley  I.  Nunn,  Standard  Oil  Co. 
Italy,  India,  Kenya,  Luxembourg,  (Indiana),  Robert  B.  Brown,  Bris- 
New  Zealand,  Norway,  South  tol-Myers,  and  Don  Belding, 
Africa,  Spam,  Sweden  and  Switz-  poote.  Cone  &  Belding. 
erland.  -pj^g  delegate  will  sail  from  New 

More  than  half  of  the  delegates  York  June  29,  after  he  attends  the 
who  have  listed  their  reasons  for  Alpha  Delta  Sigma  national  con- 
attending  the  conference  expressed  vention  on  Cape  Cod,  June  22-24. 
the  hope  that  the  meeting  will  in- 

crease  international  understanding,  a  # 

better  international  relations,  and  RroakfaCt  Rrimt 
even  work  as  a  force  for  peace.  l>ivORla»l  DIICI* 

While  the  Americans  have  the  Customs  officials  made  a  big 
most  help  to  offer  in  the  field  of  fuss  over  the  discovery  of  3OT 
public  service  advertising,  the  Brit-  pounds  of  gold  smuggled  aboara 
ish  believe  that  they  can  contribute  Queen  Elizabeth  under  the 
much  technical  aid  to  countries  rear  fender  of  an  automobile.  If 
with  underdeveloped  advertising  they  d  ever  bought  a  new  fender 
techniques.  ®  they’d  l^ow  it  was  worth  more 

,  than  gold. 

Newsprint  shortages  have  forced  *  *  • 

copy  writers  and  artists  to  learn  .  u  a  -  *  j 

how  to  say  as  much  iu  six  inches  pA,f„Steslha?*o^Se  rf 

fnd  whh  "Sartv  “  'u"  Ohl?«e  SftaMng  cIvS  de- 

anno-ai  A  ^  mucli  visual  fg^ge  very  seriously.  So  far  as 

ppeal.  As  many  c^ntries  haw  most  of  us  are  concerned  a  siren 
small  newspapers,  British  tech-  jg  just  something  with  a  plunging 


highbuy.ngpo'^®' 

p,ospn'Oui  Centro  eon- 

,„uctlontota'n<i»'°'“  „  847,910.*  18“ 

’"‘ts'w  «« 

roSl  to,  1.888  .omir«s. 

CESTER'S  WONDROUS 


power 


% 


8,8d  up  vo“'  f 

morWet  Ibroogb  consiste 

;tes.er  Teleoro^”  '  eircuto- 
2.  ,  popert  that  blanket  th 

hoh  ^ 

o,  of  lobor  and  '"dus-ief 
♦Moss.  Depl- 


n^TELEGRAN  -GAZETTE 

WORCESTER,  MASSACHUSETTS 

George  F.  Booth  P<xS€fsMch- 

MOLONEY,  REGAN  k  SCHMITT,  INC.,  NATIONAL  REPRESENTATIVES 


OWNERS  OF  RADIO  STATION  WTAG  and  WTAG-FM 
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This  summer,  Colorado's  population  will  be  increased  by  more  than  3,100,000  out-of-state 
vacationists.  That's  more  people  than  live  in  Milwaukee,  Cleveland,  and  Washington,  D.  C.,  all 
combined. 

And  while  these  3,100,000  extra  people  are  enjoying  "the  nation's  roof  garden,"  they'll  be 
in  a  gay  spending  mood.  They'll  spend  more  than  $221,000,000  in  Colorada  . . .  that's  $221,000,000 
in  extra  summer  sales  over  and  above  the  regular  market. 

Your  share  of  this  extra  summer  business  is  worth  getting.  And  the  surest,  easiest  way  to  get 
this  extra  business  is  to  increase  your  summer  advertising  in  the  most  widely  read  selling  medium 
in  the  Rocky  Mountain  Empire  .  .  .  THE  DENVER  POST. 


CIRCULATION 

Daily . . . 231,tU 

Svnday  . 1«2,7M 

Empira  Mapaiina  and  Contict....39S,0t7 

A.B.C.  Publisher's  Statement 
^ptember  30,  1950 


Xepretented  Natiitolly  by  Malmiey,  Reean  E  Schmitt,  Inc. 
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Kerr  Re-elected  Of  a  ^  I 
By  Ohio  Group; 


Awards  Given 


Romance  In  The  News: 

Abilene  (Tex.)  Reporter.  “The 


Cartoon  Strip 
Family  Tells 
Charter  Story 


Columbus,  O.  -  R.  Kenneth 


Kerr,  Lancaster  Eagle-Gazette. 
was  re-elected  president  of  the 
Ohio  Newspaper  Association  at  a 


chiffon  frock  with  shirred  bodice.’ 


Giddings  (Tex.)  News:  “The 


meetinrof  bridegroom’s  mother.  Harold  Gar- 

following  the  annual  convention  ^®« 


here. 

Other  officers  re-elected  are 
E.  C.  Dix,  Wooster  Record,  chair- 


Ottawa  (Ont.)  Citizen  headline: 


man  of  the  board;  Orrin  R.  Tay-  “^°“P'®  Saturday  on 

^  Honeymoon  in  England. 


lor,  Archbold  Buckeye,  vicepresi¬ 
dent,  and  Gardner  H.  Townsley, 
Western  Star,  Lebanon,  treasurer. 


Grand  Forks  (N.  D.)  Herald: 


Ed  M.  Martin,  Columbus,  is  the  “Marriage  comj  were  exchanged 
executive  director  and  Paul  R.  Saturday.” 


Gingher,  Columbus,  general  coun¬ 
sel  San  Diego  (Calif.)  Tribune: 

6  More  Trustees  “'^®  .  bridesmaids  were 

•  .  j  .  gowned  alike  in  pink  satin  muffs 

The  convention  changed  its  con-  (q  which  were  fastened  corsages.” 


6  More  Trustees 


stitution  to  provide  for  18  trustees 
instead  of  12.  Trustees  re-elected 


wer^  Raloh  D  HTnderson  Co  Springfield  (Mass.)  Union: 
lumbus  cfuzeni  R^y  D.  MoSe,  was  decorated  simply 

Canton  Repository:  Orrin  R.  Tay-  sweetheart  roses. 


lor.  Archbold  Buckeye;  Ernst  L.  ,  n  /n  \  d  j  «-ru 

Henes,  Wellington  Enterprise,  and  ^  .The 

Clarence  J.  Estadt,k:aldwell.  The 
six  additional  trusses  are:  Robert  f  V,® 

Wolfe,  Duy/ouDa/ZvATeH-s,- Wayne  ®f  Chantilly  hce. 


W.  Galvin,  Lima  Daily  News;  Ray  ■ 

Palmer,  Barnesville  Enterprise;  v  i  i  • _ 

William  Maag,  Jr.,  Youngstown  IS  v^llCIlklllCin 

Vindicator;  A.  A.  Hoopingarner,  Of  Radio  Ad  Bureau 
Dover  Reporter,  and  E.  W.  Lamp-  t- j  i.r  ,  i  u  u 
son,  Jefferson  Gazette.  .^®®®'"® 


son,  Jefferson  Gazette. '  '  ^®®®'"®  J®^: 

D  J  T.  II  J  ^  manent  chairman  of  the  Board  of 

K^mond  B.  Ho\^rd  of  London  Directors  of  Broadcast  Advertis- 
and  Karlh  Bull,  of  Cedarville,  who  ing  Bureau,  Inc. 


have  retired  from  the  newspaper 
publishing  field,  resigned. 


Mr.  Kobak,  business  consultant 
and  the  owner  of  WTWA  in 


Buckeye  Press  Asswiation  elect-  Thomson,  Ga.,  was  a  member  of 
ed  Senator  Charles  Mosher,  Ober-  the  original  five-man  committee 
in  ews-Tnbune,  as  president,  gif  the  National  Association  of 
succewing  Ray  Palmer,  Barnes-  Broadcasters  Board  which  wrote 
vuie  Enterprise.  the  original  plan  for  establish- 

In  the  Osman  C.  Hooper  News-  ment  of  BAB,  Inc.  He  has  been 
paper  Show  general  excellence  prominent  in  advertising  circles 
awards  were  given  as  follows:  for  many  years  and.  in  addition 
Over  2,500  Population  —  Wads-  to  his  experience  as  a  station  op- 
worth  News-Banner;  second.  Lock-  erator,  has  been  an  executive  of 
land  Millcreek  Valley  News;  third,  the  National  Broadcasting  Co., 
Barnesville  Enterprise.  Under  the  American  Broadcasting  Co., 
2,500  population  —  Georgetown  and  was  president  of  Mutual 
News-Democrat;  second,  Caldwell  Broadcasting  System. 


Journal;  third.  Freeport  Press. 

ASNE  President  Talks 
Dwight  Young,  editor-publisher 
of  the  Dayton  Journal  Herald  and 
president  of  the  American  Society 
of  Newspaper  Editors,  reviewed 
the  status  of  freedom  of  informa¬ 
tion.  He  concluded  that  “unhap¬ 
pily”  the  record  reveals  that  not 
all  editors  and  publishers  are  as 
alert  and  vigorous  in  defending 
their  rights  on  the  local  level  as 
they  ought  to  be. 

“Some  of  them,”  he  said,  “yield 
to  powerful  influence  or  pressure 
groups.  Some  of  them,  I  am 
afraid,  simply  haven’t  the  guts  to 
stand  up  and  fight  it  out.” 

He  urged  that  all  editors  arm 
themselves  with  knowledge  of  their 
rights  and  fight  every  attempt  to 
restrict  the  gathering  and  printing 
of  news. 


WHAT  HAPPENS...? 


Your  newspaper  is  vital  to  the  j 
everyday  life  of  your  town.  Yet 
how  many  of  your  advertisers — 
or  readers,  for  that  matter — know 
its  full  worth?  What  would  it 
mean  to  them  to  be  without  it? 
You  can  tell  them  clearly  and 
dramatically  with  the  sound-strip- 
film  of  the  Pittsburgh  story, 
"What  Happens  When  Newspa¬ 
pers  Don't  Hit  Town?"  Film  and 
recording  available  now  to  Bureau 
members  at  cost — $10. 


Bureau  of  Advertising,  ANPA 
570  Lexington  Avenue 
New  York  22 


This  space  contributed  by 
The  Philadelphia  Inquirer 


Philadelphia  —  Use  of  a  car¬ 
toon  for  editorial  expression  was 
inaugurated  by  the  Bulletin  when 
a  new  city  charter  was  prepared 
for  submission  to  the  voters. 

Two  and  a  half  months  inter-  | 
vene  between  the  announcement  j 
of  the  charter  and  a  special  elec¬ 
tion.  The  Bulletin  desired  to  an¬ 
alyze  salient  features  of  the  new  j 
charter  and  acquaint  the  people  ; 
with  them  at  the  same  time  it  was  j 
urging  support  of  the  charter  in 
the  election.  | 

It  was  felt  that  a  daily  edi¬ 
torial  would  soon  become  mon-  ' 
otonous.  especially  if  continued 
for  two  and  a  half  months;  also  , 
that  the  issue  would  be  better 
dramatized  in  pictures  that  would 
show  how  the  charter  affected  an 
average  family. 

To  that  end,  the  strip,  “The 
Philbys  and  the  Charter,”  was  de¬ 
vised.  It  presents  a  continued 
story,  with  editorial  comment  in 
the  balloons,  and  runs  at  the  low¬ 
er  left  of  the  editorial  page  across 
the  equivalent  of  five  columns. 

The  first  strip  appeared  on  the 
day  the  charter  text  was  an¬ 
nounced  and  will  continue  week¬ 
days  until  the  special  election  is 
held. 

The  Philbys  are  a  young  couple 
with  two  children,  the  father  in¬ 
terested  in  civic  affairs  and  the 
wife  and  children  curious  about 
how  the  charter  will  affect  them. 

The  idea  for  the  strip  originated 
with  George  T.  Eager,  assistant 
to  the  publisher.  The  artist  doing 
the  strip  is  Harry  Fritz. 


Lauzanne  Freed 

Paris  —  A  presidential  pardon 
has  freed  Stephane  Lauzanne, 
noted  pre-war  editor  of  Le  Matin, 
who  was  sentenced  in  1944  to 
20  years  in  prison  for  collabora¬ 
tion  with  the  Nazis. 


BAB  has  been  formed  to  pro¬ 
mote  the  sale  of  radio  time. 


Nieman  Fellowships 


SOUTH  CAROLINA'S 


LARGEST 


METROPOLITAN  AREA 


(U.  S.  Census,  1950) 


LEADS  BY  FAR  IN 


RETAIL  SALES 


GREENVILLE  . $134,335,000 

Colombia  .  117,909,000 

ChorUston .  114,242,000 

(Salts  Managament  Nov.  10.  IfSOI 


Greenville  leads  also  in  Population, 
Employment,  Wages,  and  Automo' 
five  Registration.  South  Carolina! 
First  Metropolitan  Area  is  YOU! 
first  market  in  S.  C. 


The  14th  annual  award  of  Nieman 
Fellowships  for  newspapermen  to  study 
at  Harvard  University  will  be  made  in 
June  from  applications  that  must  be  in 
by  May  1. 

Nieman  Fellowships  are  for  news¬ 
papermen  or  women  of  at  least  three 
years'  experience  in  any  department  of  a 
newspaper.  Fellows  may  pursue  any 
studies  offered  in  Harvard  University 
for  one  academic  year  (September  to 
June).  Applicants  must  have  ap¬ 
proval  of  the  employing  newspaivr  for 
a  leave  of  absence  for  the  college  year. 
Stipends  are  adjusted  to  meet  average 
newspaper  salaries.  No  degrees  are 
awarded  Fellows.  There  tire  no  formal 
educational  requirements  for  applicants. 
Harvard  has  no  courses  in  journalism. 
Fellows  select  their  own  studies  for 
baekground  in  ni  wspaiter  work. 

Harvard  University  has  appointed 
the  following  newspapermen  to  serve 
on  the  Seleeting  Committee  for  Nieman 
Fellowships  tor  11)51:  Harry  S.  Ash¬ 
more.  exeeutive  etiifor  of  th“  .Arkansas 
Gazette:  Benjamin  M.  MeKelway.  edi¬ 
tor  of  the  Washington  Star:  .ind  For¬ 
rest  W.  Seymour,  editor  of  the  Dee 
Moines  Tribune. 

For  application  forms  and  informa¬ 
tion.  write: 

NIEM.AN  FOrNDA’nON 
14  Holyoke  House,  Cambridge  38,  Mass. 


(Jjrri'miillr  Nruis 


morning  a  SUNDAY 


GREENVILLE  PIEDMONT 

IvininG 


*41  «r,,;  5,  mc-«’‘(.:ii  v 


Daily  Circulation  92,343  |rv^ 
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CANTON,  OHIO  -  shopping  center 
for  a  balanced 
$467,000,000  market 


156,000  people 
now  live  in  the 
Canton  City  Zone 


ulation, 

kutomo- 

irolinat 

YOUR 


99.4%  home  delivery 
in  the  Canton  City  Zone 


rovcoee^ 


CANTON 


No  other  newspaper 
gives  merchandisable 
coverage  of  this  rich 
northeastern  Ohio  market 


I A  ■ruth-Moor*  Newspaper,  Nationally 


'*PrtMntad  by  Story,  Bro<^  ft  Finlay 

Ieditor 
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Local  Contacts 
Help  11-Yr.  Gain 
In  National  Ads 

By  C.  L.  Fountain 

Lancaster  (Pa.)  Newspapers 

What  can  newspapers  do  to  get 
a  larger  share  of  the  national  ad¬ 
vertising  revenue?  Top  manage¬ 
ment  must  be  sold  on  making 
the  necessary  money  available  to 
go  out  and  do  a  sales  job  in  the 
local  field  where  your  district 
branch  managers,  jobbers, 
brokers,  and  wholesalers  are  lo¬ 
cated. 

When  the  sales  department  of 
the  manufacturer  looks  at  toeir 
figures  and  they  indicate  their 
sales  in  “Brownstown”  are  com¬ 
paratively  small,  he  is  not  inclined 
to  spend  his  limited  advertising 
appropriation  in  such  a  city.  The 
facts  may  be  that  “Brownstown” 
has  very  excellent  distribution 
and  sales  on  the  product  in  ques¬ 
tion,  but  that  a  distant  city  where 
the  wholesaler  is  located  is  get¬ 
ting  credit  for  “Brownstown”  vol¬ 
ume. 

That’s  where  local  level  selling 
comes  in.  It  is  extremely  impor¬ 
tant  for  all  newspapers  to  call  on 
the  out-of-town  district  branch 
offices,  wholesalers,  brokers,  etc., 
serving  their  markets  so  that  they 
will  be  educated  to  point  out  to 
the  manufacturers  whose  lines 
they  represent,  that  a  good  share 


of  their  sales  volume  is  made  in 
“Brownstown.” 

These  wholesalers,  district 
branch  offices,  etc.,  must  be  called 
on  almost  as  regularly  as  our  local 
staff  contacts  the  retail  stores. 
They  must  be  sold  and  resold  on 
the  importance  of  your  market  to 
them.  They  in  turn  must  appre¬ 
ciate  the  value  of  informing  the 
manufacturers  on  the  sales  and 
distribution  of  their  product  in  the 
various  markets  in  which  they  dis¬ 
tribute. 

For  1 1  years  the  Lancaster 
Newspapers  have  been  operating 
on  a  plan  similar  to  that  outlined 
above.  We  employ  three  national 
men  who  work  out  of  our  home 
office  who  do  nothing  but  regu¬ 
larly  contact  the  jobbers,  brokers, 
distributors,  wholesalers,  and 
manufacturers’  district  branch 
managers  serving  our  territory. 
Unfortunately,  Lancaster  has  few 
wholesalers  and  as  a  result,  it  is 
necessary  for  these  men  to  con¬ 
stantly  travel  among  the  jobbing 
outlets  in  Philadelphia,  Baltimore, 
Washington,  and  Harrisburg.  Our 
men  know  these  wholesalers  as 
well  and  make  almost  as  frequent 
sales  contacts  as  our  retail  space 
salesmen  make  upon  the  stores 
they  service. 

Docs  It  Pay  Off? 

You  may  ask,  “Does  this  pay 
off?”  My  answer  is  very  definitely 
“Yes,”  and  here’s  proof.  For  the 
year  1939,  the  Lancaster  News¬ 
papers  carried  830,943  lines  of 


national  advertising.  For  the  year 
1950,  just  11  years  later,  our  na¬ 
tional  volume  was  2,077,000  lines, 
or  a  gain  of  1,246,000  lines. 

Of  course,  we  don’t  wish  to 
take  full  credit  for  this  gain. 
There  has  been  a  steady  increase 
in  the  amount  of  national  adver¬ 
tising  going  into  newspapers  which 
has  been  brought  about  largely  by 
the  excellent  job  being  done  by 
the  Bureau  of  Advertising.  The 
fact  remains,  however,  that  our 
percentage  of  increase  has  far 
exceeded  that  of  cities  of  similar 
size  and  importance  that  have  not 
employed  the  local  level  method 
of  selling  national  advertising. 


Wisconsin  Weekly 
Editor  Is  Killed 

Abbottsford,  Wis. — ^Will  Con¬ 
rad,  62,  editor  and  publisher  of 
the  Medford  (Wis.)  Star  News 
and  a  nationally-known  newspa¬ 
perman,  was  killed  March  8  when 
his  car  crashed  into  a  culvert. 

Mr.  Conrad,  a  leader  in  devel¬ 
oping  classified  advertising  in  the 
weekly  field,  was  a  past  president 
of  the  National  Editorial  Associa¬ 
tion  and  the  Wisconsin  Press  As¬ 
sociation.  His  paper  was  placed 
twice  on  the  All  American  country 
newspaper  teams  selected  by  Prof. 
John  H.  Casey  of  the  University 
of  Minnesota  School  of  Journal¬ 
ism.  He  began  on  the  Traer  (la.) 
Star-Clipper  and  bought  the  Med¬ 
ford  paper  in  1919. 


50  YEARS  AGO — Whitelaw  Reid, 
editor  of  the  New  York  Tribunt, 
told  Yale  students:  “There  is  no 
law  compelling  you  to  write  edi¬ 
torials  you  do  not  believe.  .  . . 
There  is  still  in  the  mind  of  even 
honest  educated  man  a  wholesome 
loathing  for  that  leprous  form  of 
modem  degeneracy,  the  intellec¬ 
tual  prostitute.” 

From  The  Fourth  Estate. 

*  m  * 

30  YEARS  AGO  —  The  Supreme 
Court  of  the  Philippines  said  in  i 
libel  case:  “Men  in  public  life  nuy 
suffer  under  a  hostile  and  unjust 
accusation;  the  wound  can  be  as¬ 
suaged  with  the  balm  of  a  clear 
conscience.  A  public  officer  must 
not  be  thin-skinned.” 

From  Editor  &  Publisher. 

*  *  * 

10  YEARS  AGO — George  Luxtoc 
of  the  Minneapolis  Star  Joumd 
perfected  a  camera  for  taking  pic¬ 
tures  in  “blackouts”  after  Publish¬ 
er  John  Cowles  brought  home  the 
idea  from  Ixindon. 

From  Editor  &  Publisher. 


This  week  —  A  committee  of 
New  York  State  legislature  killed 
an  editors’  proposal  for  a 
record  of  debate  because  it  failed 
to  provide  time  for  correction  of 
grammar  and  elimination  of  un¬ 
dignified  side  remarks. 


We  are  in  a  stale  of  Emergency. 

We  must  build  our  military  strength — and, 

at  the  same  time,  we  must  keep  our  economy  strong 

lor  the  long  pull.  Inflation  bleeds  both! 


One  wag  to  hit  at  the  heart  of 

Inflation  - 

more  production 


Right  now,  our  nation  faces  a  tremen¬ 
dous  production  job. 

We  have  been  producing  at  near¬ 
capacity  to  meet  our  civilian  demands. 
Now  we  must  also  produce  guns,  tanks, 
planes  and  other  war  materials  to  build 
our  military  strength. 

How  do  we  do  it? 

We  must  shift  part  of  our  production 
from  peacetime  to  war  goods.  This  means 
fewer  civilian  goods  to  buy  until  we  can 
increase  our  production  of  both  defense 
and  civilian  goods. 

Increased  production  calls  for  im¬ 
proved  management  and  labor  skills, 
more  factories,  expanded  plants,  and  new 
machinery. 

If  GoTemment,  management  and 
labor  pull  together — if  eTery  one 
of  US  works  harder,  accepts  the  fact 
that  IiTing  is  going  to  be  tougher — 
we  can  do  the  iobi 


What’s  more,  by  increasing  produc¬ 


tion,  by  making  supply  catch  up  with 
demand,  we  not  only  make  America 
stronger,  we  also  do  much  to  help  to 
check  Inflation. 

5  more  things  that  must 
be  done  to  check  Inflation— 
even  with  price  controls 

1.  Support  increases  in  taxes:  To  put 

our  Government  on  a  “pay-as-you-go” 
basis. 

S.  Maintain  credit  curbs:  To  reduce 
the  competitibn  for  civilian  goods. 

3.  Increase  personal  savings:  Tb  pro¬ 
vide  investment  money  for  greater 
production  and  to  lessen  the  demand 
for  goods. 

4.  Buy  only  for  real  needs:  Overbuy¬ 
ing  only  increases  shortages,  and  adds 
to  the  inflationary  pressures. 

5.  Cutnon*militaryexpenditures:To 

provide  money  for  vital  military  needs 
and  to  hold  down  tax  increases  and 
borrowing. 


These  things  won’t  be  easy  for  any  of  us 
to  do.  We  must  also  forego  increased 
wages  and  profits  unless  they  are  the  re¬ 
sult  of  increased  production.  But  every¬ 
body  will  agree  it’s  worth  sacrificing  to 
prevent  the  Sixth  Column  Enemy— IN¬ 
FLATION— from  bleeding  our  economy. 


This  message  is  one  of  a  series  on  Infla¬ 
tion  brought  to  you  by  the  life  insurance 
companies  and  their  agents,  who  believe 
that  keeping  America  strong  is  the  job 
of  each  and  every  one  of  us. 

You  can  help  check  Inflation  by  doing 
your  part  and  by  letting  your  represent¬ 
atives  in  Government  know  that  you 
support  every  action  they  take  to  stop 
Inflation— The  Sixth  Column  Enemy. 

Institute  ot  Lite  Insniance 

488  Madison  Avenue,  New  York  22,  N.  Y. 
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W-T  &  S  Mail  Survey 
Draws  10,989  Replies 


The  Nevi-  York  World-Telegram 
and  Sun  this  week  unwrapped  a 
research  project  it  has  been  con¬ 
ducting  quietly  by  mail  for  a  year. 
Presented  in  a  king-size  booklet 
of  40  pages,  titled  “A  Member 
of  the  Family,”  the  findings  point 
out  how  the  paper  pulls  among 
families  in  the  “upper  half’  of 
the  New  York  market. 

The  survey  covers  12  areas  in 
Manhattan,  Brooklyn,  Queens  and 
the  Bronx,  and  six  more  in  sub¬ 
urban  Nassau,  Westchester,  Ber¬ 
gen  and  Union  Counties.  The  de¬ 
tailed  tabulations  in  the  survey 
booklet  lump  the  results  of  all  18 
studies  into  one  set  of  figures 
covering  readership  of  weekday 
and  Sunday  metropolitan  newspa¬ 
pers,  home-effectiveness,  duplica¬ 
tion  of  readership  between  the 
evening,  morning  and  Sunday 
fields,  department  store  charge  ac¬ 
counts,  stores  patronized  for  six 
main  items  of  men’s  and  women’s 
apparel,  automobile  ownership  by 
makes,  and  family  composition  in 
the  households  surveyed. 

Not  Always  On  Top 

A  series  of  separate  folders  will 
provide  comparable  data  for  each 
of  the  individual  localities.  In 
this  supplementary  material,  the 
World-Telegram  and  Sun  reveals 
instances  where  it  did  not  show 
up  first  in  the  rankings  of  news¬ 
papers. 

Net  mail-out  for  the  18  indi¬ 
vidual  surveys  was  40,909 — repre¬ 
sented  as  one  of  the  broadest  mail 
studies  ever  conducted  by  a  New 
York  newspaper  among  families 


within  a  specified  economic  range. 

Findings  are  based  on  10,989 
completed  questionnaires  —  a 
26.9%  return.  Lowest  percent  of 
returns  from  a  single  community 
was  19.4%  and  the  highest 
37.7%. 

Chief  fact  in  this  research 
strategy  is  the  new  balance  of 
power  created  among  New  York’s 
seven  remaining  metropolitan 
dailies  when  the  World-Telegram 
and  Sun  emerged  a  year  ago  as 
the  net  result  of  the  New  York 
Sun’s  acquisition  by  Scripps-How- 
ard’s  World-Telegram.  The  com¬ 
bination  cancelled  out  existing 
yardsticks. 

Sponsorship  Shielded 

Feeling  that  an  exploration  of 
effects  from  the  consolidation  was 
rightfully  its  own  responsibility, 
the  World  -  Telegram  and  Sun 
initiated  the  series  of  studies  last 
March  in  the  selected  communi¬ 
ties. 

The  World-Telegram  and  Sun 
explains  that  no  attempt  was  made 
to  set  up  a  scientific  random 
sample  which  would  be  project- 
able  to  the  entire  metropolitan 
district,  since  it  was  not  the  pur¬ 
pose  to  show  a  market-wide  pic¬ 
ture.  Instead,  the  selection  of 
survey  areas  was  made  to  embrace 
a  range  of  communities  in  which 
living  standards  are  highly  typi¬ 
cal  qf  so  many  other  develop¬ 
ments  and  residential  areas 
throughout  New  York  City  and 
suburbs  which  can  be  described 
as  “median”  or  middle-class. 

It  was  considered  essential  that 


the  identity  of  the  World-Tele¬ 
gram  and  Sun  be  eliminated  as 
sponsor  of  the  project  to  ensure 
authenticity  and  to  eliminate  any 
possible  bias. 

Used  Charity  Stationery 

Through  the  assistance  of  the 
New  York  Heart  Association,  the 
letter  accompanying  each  ques¬ 
tionnaire  in  the  mail-out  was  proc¬ 
essed  on  stationery  of  that  organ¬ 
ization  and  was  signed  by  the 
chairman  of  that  well  -  known 
charity.  The  mailing  was  made 
in  a  Heart  Association  envelope 
and  a  permit-type  return  enve¬ 
lope  was  enclosed  with  the  two- 
page  questionnaire. 

By  means  of  the  printed  busi¬ 
ness  reply  envelope,  all  completed 
answers  went  directly  to  Erdos  & 
Morgan,  a  New  York  statistical 
and  research  service  concern 
which  specializes  in  tabulation 
work.  All  returned  questionnaires 
were  processed  by  this  company 
and  the  findings  for  each  study 
reported  to  the  World-Telegram 
and  Sun  in  a  certified  report. 

Circulation  Data 

To  help  settle  the  question  of 
how  much  of  the  former  Sun’s 
circulation  was  held  by  the  World- 
Telegram  and  Sun,  Peter  Cooper 
Village  (a  huge  apartment  devel¬ 
opment  in  Manhattan)  and  Fresh 
Meadows  in  Queens  were  included 
among  the  communities  scheduled 
for  study  because  both  had  been 
surveyed  in  almost  precisely  the 
same  manner  shortly  before  the 
formation  of  the  present  paper. 
Comparison  of  the  two  Peter 
Cooper  Village  studies  shows  that 
the  World-Telegram  and  Sun  re¬ 
tained  97.7%  of  the  net  cover¬ 
age  previously  afforded  by  the 
two  individual  newspapers.  In 
Fresh  Meadows,  the  World-Tele¬ 


gram  and  Sun  attracted  greater 
readership  among  the  families 
there  than  was  previously  accoun¬ 
ted  for  by  the  two  individual  pa¬ 
pers. 

An  over-all  tabulation  of  re¬ 
sponse  from  the  10,989  homes 
completing  questionnaires  indi¬ 
cates  that  the  average  family 
maintains  very  nearly  three  charge 
accounts  with  Manhattan  and  lo 
cal  department  stores. 

Auto  Ownership  Given 

76.3%  of  the  families  respond¬ 
ing  own  one  or  more  passenger 
cars.  A  breakdown  of  automobile 
ownership  by  makes  of  car  and 
by  newspapers  read  is  provided. 

The  10,989  families  surveyed 
contain  a  total  of  25,297  adults 
over  18  years  of  age,  of  which 
53.5%  are  women  and  46.5% 
men.  48.8%  of  the  families  in¬ 
clude  children  under  18.  Average 
number  of  persons  per  family 
(adults  and  children)  is  3.15. 

The  World-Telegram  and  Sun 
said  it  plans  to  make  additional 
surveys  of  the  same  general  type 
in  other  selected  areas  yearly. 

■ 

New  'Bargain  Basket' 
Bows  in  Cleveland 

The  new  weekly  reader-service 
advertising  feature,  “Betty  Byers’ 
Bargain  Basket,”  has  made  its  first 
appearance  in  the  Cleveland  (0.) 
Press,  (E&P,  Dec.  30,  1950,  page 
11.)  Three  advertisers  —  Bruce 
Cleaning  Wax,  7-Minit  Pies,  and 
Day’s  Pine  Cleaner — offered  sam¬ 
ples,  discounts  and  prizes  in  con¬ 
nection  with  their  merchandise. 

Vernon  Brooks,  director  of  gen¬ 
eral  advertising,  Scripps-Howard 
Newspapers,  said  the  feature 
would  be  extended  to  other  S-H 
markets  as  advertisers  show  in¬ 
terest. 


"TEST  TOWN"  TESTIMONIALS 


#  Quote:  "More  and  more,  advertising  men  are  discover¬ 
ing  that  'if  South  Bend  will  buy  it,  America  will  go  for  it!'” 

#  Quote:  "South  Bend  offers  a  market  that  any  advertiser 
should  thoroughly  consider  in  the  development  of  an  ad¬ 
vertising  program.” 

#  Quote:  "You”  (South  Bend  Tribune)  "have  something  to 
shout  about.” 

Write  for  free  new  market  data  hook,  'Test  Town,  U.S.A.” 


iTlie 

^Dutl)  #end 
oTribune 
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THE  FAMOUS  AUTHOR  OF  THE 
NATIONAL  BEST  SELLER 

'aOOK  YOUNGS,  LIVE  LONGS" 

writes  a  unique  and  inspiring 
mew  physical  fitness  column — 


With  public  interest  in  diet  and  health  features 
booming.  King  Features  brings  to  newspapers  one 
of  the  world's  best-known  physical  fitness  authori- 
ties-GAYELORD  HAUSER. 

Beginning  March  26th,  five  days  a  week,  the 
noted  author  of  the  national  best  seller,  LOOK 
YOUNGER,  LIVE  LONGER,  will  write  a  stimulating, 
new  column,  with  material  never  before  published, 
telling  readers  how  to  stay  younger,  longer,  de¬ 
spite  the  pressure  of  the  times. 

With  the  Hauser  column,  written  exclusively 
for  newspapers,  comes  a  special  feature,  the  new 
Hauser  "Day  By  Day  Vitality  Diet,"  which  will  run 
for  four  weeks  following  the  first  week  of  intro¬ 
ductory  columns. 

Timely,  in  tremendous  demand  by  readers, 
authoritative,  unique  in  approach,  and  carrying  a 
famed  by-line,  GAYELORD  HAUSER  SAYS:  promises 
to  be  a  real  reader-winner. 


KING  FEATURES  SYNDICATE 


235  EAST  45th  STREET  NEW  YORK  17.  N.  Y. 


ST.  LOUIS  POST-DISPATCH 

One  of  America's  greatest  newspapers,  exert¬ 
ing  an  influence  out  of  proportion  to  its  circu¬ 
lation.  All  black  and  white  editions  of  this 
paper  are  produced  on  the  Wood  Presses 
shown  here,  equipped  with  Cutler-Hammer 
Press  Drives,  Conveyors  and  Control. 


WESTCHESTER  COUNTY  PUBLISHERS  INC. 

The  prominent  New  York  State  newspapers.  White  Plains 
Reporter-Dispatch,  New  Rochelle  Standard-Star,  Yonkers 
Herald-Statesman,  and  others  are  all  printed  on  presses 
equipped  with  Cutler-Hammer  Drives  and  Control. 


•I 


30  MILLION  MAGAZINES  A  MONTH 

The  C.  T.  Dearing  Printing  Co.,  Louisville,  Ky.,  produces  approximately  30,000,000 
copies  of  a  dozen  or  more  leading  magazines  a  month  on  two  Cottrell  10-color 
presses  and  two  Goss  magazine  presses  shown  here.  These  four  presses  represent 
$2  million  worth  of  precision  equipment.  They  are  completely  equipped  with 
Cutler-Hammer  Drives  and  Control. 


CUTLER'HAKiHER 


Men  responsible  for  production  in 
the  publishing  field  want  but  one 
thing  from  their  presses  and  equip¬ 
ment  . . .  delivery ...  of  their  news¬ 
paper  or  magazine  with  printing 
of  highest  quality,  on  schedule, 
regularly,  dependably,  efficiently, 
economically,  profitably.  That  is 
why  Cutler-Hammer  Press  Drive 
equipment  has  always  been  the 
major  choice  of  such  men  in  the 
past,  why  it  is  so  popular  today. 


Cutler-Hammer  Press  Drive  equip¬ 
ment  constitutes  the  very  ingre¬ 
dients  of  such  regular,  depend¬ 
able,  profitable  press  performance. 
Check  the  components  of  Cutler- 
Hammer  Drives,  the  simple,  de¬ 
pendable,  trouble  free  a.c.  motors 
used,  the  magnetic  clutch  which 
promotes  new  smooth  accelera¬ 
tion  and  transition  to  main  motor, 
the  compact  in-line  drive  assem¬ 
bly,  the  new  multi-step  cam- 


operated  drum  type  control,  the 
compact  factory  assembled  and 
wired  control  cubicles.  Features  ! 
such  as  these  and  others  make  I 
Cutler-Hammer  Press  Drives  a 
sound  investment  for  today  and 
for  the  future  and  cause  newspa¬ 
per  and  magazine  printers  to  con¬ 
tinue  to  buy  more  Cutler-Hammer 
than  any  other  press  drives. 
Cutler-Hammer,  Inc.,  1460  St. 
Paul  Avenue,  Milwaukee  1,  Wis. 


Cutler-Hammer 
Cylinder  Brakes 

Sfop  presses  almost  instantly, 
safely,  completely  relieving 
gearing  of  excessive  forces  and 
harmful  shocks.  Each  brake 
individually  adjustable  yet  is 
automatically  coordinated  with 
other  brakes. 


Cutler-Hammer 

every  conveyor- 
equipped  plant  in  ' 

North  America.  Standard  Duty  handles  up  to  56 
pages  at  any  speed  up  to  60,000  IPH.  Heavy  Duty 
handles  up  to  96  pages  at  any  speed  up  to  60,000  IPH. 


CHOICE  OF  PRODUCTION  MINDED  MEN 


PROPAGANDA 

A  SUBCOMMITTEE  of  the  Senate  Small 

Business  Committee  is  going  to  check  into 
the  problems  of  small  daily  newspapers  and 
weeklies.  A  news  note  says  it  “may  also  go 
into  the  question  as  to  whether  smaller  news¬ 
papers  are  able  to  get  a  fair  share  of  avail¬ 
able  newsprint.”  The  subcommittee  is  headed 
by  Senator  Hubert  Humphrey  (D.  Minn.). 

The  subcommittee  has  retained  an  attorney 
to  help  it  determine  whether  public  hearings 
should  be  held  on  the  business  difficulties  of 
small  newspapers.  Who  is  he?  Lee  Loevinger 
of  Minneapolis! 

Almost  simultaneously  the  president  of  the 
International  Brotherhood  of  Paper  Makers, 
Paul  L.  Phillips,  comes  out  in  a  blast  in  the 
union  paper  charging  that  newspaper  publish¬ 
ers  are  responsible  for  the  “shortage  of  news¬ 
print.”  The  statement  is  prompted  by  R.  A. 
Olson,  president  of  the  Minnesota  State  Fed¬ 
eration  of  Labor,  who  asked  the  Paper  Makers 
I  for  “assistance  in  obtaining  newsprint  for  Min- 
I  nesota  labor  papers,  pointing  out  that  the 
large  dailies  were  gobbling  up  most  of  the 
supply  and  leaving  little  for  small  publica¬ 
tions.” 

It  appears  to  us  there  is  more  than  coin¬ 
cidence  here. 

It  would  seem  the  whole  pattern  is  directed 
toward  building  up  an  excuse  for  Senator 
Humphrey  and  his  committee.  No  fewer  than 
three  House  and/or  Senate  committees — there 
may  have  been  more — have  gone  over  this 
same  ground  time  and  again  in  the  last  three 
years.  If  Senator  Humphrey  wants  to  go  into 
it  again  all  he  has  to  do  is  dig  into  the  volu¬ 
minous  records  of  previous  committees. 

And  it  is  highly  doubtful  that  the  labor  pub¬ 
lications  of  Minnesota,  or  any  small  papers 
in  that  state,  are  in  particular  newsprint  diffi¬ 
culties.  Firstly,  it  is  strange  that  the  complaint 

II  comes  from  that  state  and  no  other  at  this 

time.  Secondly,  the  Minneapolis  Star  and 
Tribune  offered  sheeted  newsprint  from  salv¬ 
age  to  small  dailies  and  weeklies  that  needed 
it.  The  offer  has  been  good  for  several  months 
and  up  until  the  end  of  February  there  were 
no  takers.  The  same  thing  holds  true  in  Wis¬ 
consin  where  the  Milwaukee  Journal  offered 
similar  sheeted  paper  with  no  takers. 

It  probably  is  natural  for  the  Paper  Makers 
I  to  blame  newspaper  publishers  for  not  paying 
enough  for  newsprint.  The  manufacturers  say 
the  same  thing.  If  the  price  had  been  higher 
:  all  through  the  years,  obviously  both  labor 

1  and  management  would  have  had  a  bigger 
I  share.  But  claiming  that  as  the  reason  for  a 
I  shortage  now,  as  the  union  does,  completely 
overlooks  the  economic  factors  of  the  news¬ 
paper  publishing  field  and  also  ignores  some 
vital  facts  in  the  newsprint  industry  itself. 

The  manufacturers  have  done  a  fairly  good 
job  of  squeezing  more  tonnage  out  of  exist¬ 
ing  facilities,  but  it  is  a  fact  that  if  the  larger 
newspaper  publishers  of  the  United  States  had 
not  invested  in  mills  in  the  last  two  decades 
we  would  have  a  lot  less  newsprint  now  than 
t  we  actually  have. 

To  cap  it  all,  it  is  strange  that  Senator 
Humphrey  should  be  investigating  newsprint 
with  an  eye  to  legislation  “to  protect”  small 
papers,  and  that  he  should  employ  Mr.  Loe- 
vingcr  as  an  attorney  who  also  happens  to  be 
^  attorney  for  Marcella  Killen,  defeated  Demo¬ 
crat-Farmer-Labor  candidate  for  Congress, 
I  who  has  filed  suit  demanding  the  breakup  of 
the  Minneapolis  newspapers. 


EDITQ^RIAL 


ill  i/ijjjj-  laljLl!# 


Took  branches  of  palm  trees,  and  went 
forth  to  meet  Him. — John,  XII;  13. 


WHAT  DO  YOU  WANT? 

EVERY  NOW  and  then  we  get  a  letter  from 
some  segment  of  the  newspaper  business 
protesting  an  item  or  a  story  as  being  too 
much  and  too  powerful  publicity  for  compet¬ 
ing  media  or  as  being  detrimental  to  news¬ 
papers. 

We  had  one  recently  objecting  to  a  story 
which  revealed  how  television  set  salesmen 
using  the  installment-buying  technique  were 
cutting  into  the  pennies  that  formerly  went  for 
newspapers  and  cutting  down  on  circulation. 
We  quoted  the  anonymous  gentlemen  of  an 
anonymous  newspaper  whose  confidence  we 
respected.  A  reader  thought  it  was  “quite 
a  television  publicity  blurb.” 

Not  long  ago  before  that  we  printed  the 
derogatory  remarks  of  an  advertising  man 
concerning  newspaper  representatives.  One 
representative  thought  we  should  have  sup¬ 
pressed  it.  Another  time,  some  “reps”  were 
polled  on  what  they  thought  of  newspapers. 
The  results  were  not  too  good.  Some  of  them 
thought  we  should  have  withheld  that. 

Fortunately,  practically  all  of  these  critics 
agree  with  us  when  we  point  out  the  absurdity 
of  printing  only  the  good  things  about  the 
newspaper  business  and  suppressing  all  else. 
E  &  P  has  built  its  reputation  as  a  weekly 
newsmagazine  in  the  newspaper  field  by  re¬ 
porting  everything  that  goes  on  affecting  the 
business,  go^  and  bad.  We  wouldn’t  last  a 
year  if  we  changed  that  policy  now. 

The  thing  that  irks  E  &  P  the  most,  how¬ 
ever,  is  to  have  newspaper  executives  attempt 
to  suppress  or  withhold  information  in  their 
own  plant  which  is  legitimate  news  for  E  &  P 
and  for  “the  trade.”  It  goes  on  more  fre¬ 
quently  than  you  think. 

This  publication  occasionally  is  in  the  un¬ 
enviable  position  of  trying  to  get  legitimate 
information  out  of  reluctant  newspapermen 
who  would  be  the  first  to  scream  at  the  top 
of  their  lungs  if  anyone  tried  to  keep  some¬ 
thing  from  their  reporters.  Apparently,  some 
newspapermen  believe  in  full  publication  and 
the  light  of  publicity  on  everything  but  them¬ 
selves. 

The  E  &  P- staff  is  trying  to  publish  the 
most  complete  picture  of  the  U.  S.  daily  news¬ 
paper  business  every  week.  It  cannot  do  so 
without  the  cooperation  and  interest  of  news¬ 
papermen  themselves.  If  some  of  them  believe 
they  can  suppress  unpleasant  or  distasteful 
facts  about  themselves  or  their  business,  they 
are  sadly  mistaken.  The  information,  nine 
times  out  of  ten,  will  appear  in  distorted  or 
biased  form  in  some  other  publication. 

With  a  strong  business  publication  at  their 
service  one  would  think  all  newspapermen 
would  be  eager  to  get  the  complete  story  told 
in  a  fair  manner  rather  than  let  the  “rumor 
factories”  work  overtime. 


CHAPULTEPEC  &  LA  PRENSA 

ON  APRIL  4,  1945,  the  government  of 
Argentina — the  government  of  Peron — re¬ 
luctantly  signed  the  “Act  of  Chapultepec," 
worked  out  at  a  meeting  of  the  Inter-Ameri¬ 
can  nations  in  Mexico  City  in  March.  Part  of 
that  Act  was  a  resolution  on  freedom  of  in¬ 
formation. 

Unfortunately,  this  was  a  recommendation 
and  was  not  binding  on  the  signatories.  We 
doubted  at  the  time  that  Argentina  ever  in¬ 
tended  to  abide  by  the  principles  expressed. 

In  the  closing  of  La  Prensa  of  Buenos  Aires, 
that  prediction  has  come  true. 

The  resolution  acknowledged  that  “truth  is 
the  enemy  of  tyranny”  and  stated  that  “fre- 
dom  of  communication  of  thought,  oral  as 
well  as  written,  is  the  essential  condition  to 
the  development  of  a  watchful  public  opinion 
throughout  the  world  to  guard  against  any  at¬ 
tempt  at  aggression.” 

Admitting  that  “it  is  one  of  the  fundamental 
lessons  of  the  present  world  war  that  there 
can  be  no  freedom,  peace,  or  security  where 
men  are  not  assured  of  free  access  to  the 
truth  through  various  media  of  public  infor¬ 
mation,”  the  resolution  of  Chapultepec 
“recommended” : 

“1.  That  the  American  republics  recognize 
their  essential  obligations  to  guarantee  to  their 
people  free  and  impartial  access  to  sources  of 
information; 

“2.  That  with  this  assurance  in  view  they 
undertake,  upon  the  conclusion  of  the  war,  the 
earliest  possible  abandonment  of  those  meas¬ 
ures  of  censorship  and  of  control  over  the 
services  of  press  and  radio,  which  have  been 
necessary  in  wartime; 

“3.  That  the  governments  of  the  American 
republics  take  measures  individually  and  in  co¬ 
operation  with  one  another  to  promote  a  free 
exchange  of  information  among  their  peoples; 

“4.  That  the  American  republics,  having 
accepted  the  principle  of  free  access  to  all 
forms  of  information,  will  do  everything  pos¬ 
sible  to  assure  that  when  a  judicial  order  in 
the  world  is  guaranteed,  there  be  established 
the  principle  of  free  emission  and  reception  of 
news  and  information,  oral  and  written,  pub¬ 
lished  in  books  or  the  broadcast  by  radio  or 
disseminated  by  any  other  means,  under 
proper  responsibility  and  without  need  of  pre¬ 
vious  censorship,  the  same  to  apply  equally  to 
private  correspondence,  letters,  telegrams  or 
communications  in  any  other  form  in  time  of 
peace.” 

That  document  was  signed  when  there  was 
a  lot  more  clear  thinking  in  the  world  about 
freedom  of  information  than  there  is  at  the 
present  time.  Some  of  the  nations  that  signed 
it  have  altered  their  conception  of  that  free¬ 
dom  considerably  in  their  UN  deliberations. 

A  re-reading  of  that  resolution  reminds  us 
how  quickly  the  nations  of  the  world  can  for¬ 
get  their  signed  agreements,  binding  or  not. 
It  just  so  happens  this  was  a  mere  “recom¬ 
mendation”  but  it  was  also  a  statement  of 
principles  which  the  participants  supposedly 
signed  in  good  faith. 

We  hear  reports  from  Washington  that  the 
loud  protest  of  press  and  public  in  this  coun¬ 
try  has  hampered  our  State  Department  in 
dealing  effectively  with  the  Argentine  govern¬ 
ment  in  this  matter.  It  seems  to  us  that  it 
could  hamper  only  a  pussy-footing  diplomacy 
and  that  such  vigorous  and  unanimous  opin¬ 
ion  should  be  an  invaluable  support  to  a 
vigorous  and  protesting  government. 
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*— Milo  E.  Nickel,  editor  of  the  Erick  (Okla.)  Beckham  County 
PERSONAL  Chippewa  Falls  (Wis.)  Herald-  Democrat. 

Telegram,  has  been  named  “Jay-  Cecil  (Barney)  Barnett, 

_ _ cee  Boss  of  1950”  by  the  local  manager  of  the  new  business  sec- 

'  ~  ~  chapter  of  the  Junior  Chamber  tion  of  the  display  department 

Ed  Gott^,  for  the  last  two  of  Commerce.  The  award  was  of  the  Wichita  (Kan.)  Eagle,  has 

and  one-half  years  editor  of  the  made  for  Mr.  Nickel's  “generous  resigned  to  accept  the  position  of 

Grants  Pass  (Ore.)  Bulletin  and  ^nd  unequaled  contributions  of  advertising  manager  of  the  Pratt 


the  Rogue  Val-  publicity  and  his  general  support  (Kan.)  Tribune, 

ley  Travelers  of  the  aims  and  ideals  of  the  Everett  Bagwell  has  been 

News  and  presi-  Jaycees.”  named  circulation  manager  of  the 

dent  and  manag-  jM~  Ralph  Turner,  publisher,  Pendleton  (Ore.)  East  Oregonian 

er  of  the  Bulle-  Temple  City  (Calif.)  Times,  has  to  succeed  Tom  Humes,  who  re¬ 
tin  C^.,  has  been  ■pt  been  named  chairman  of  the  13th  signed  to  take  a  position  with  the 

appointed  assis-  rL.  annual  California  Newspaper  Walla  Walla  (Wash.)  Union- 

tant  publisher  of  Publishers  Association  Editors’  Bulletin.  Mr.  Bagwell  was  with 

the  Oregon  City  Conference  at  Stanford  Univer-  the  circulation  department  of  the 

(Ore.)  Enter-  sjjy  Oregonian  in  Portland  for  three 

prise-Courier  by  years,  two  years  with  the  Coos 

t  On  the  Business  Side  a? 

May,  publishers.  r.nnnoN  A  O’Rrifn  rrmtmller  North  Bend  when  it  was  owned 

of"’ th?^’Ellterorise^°'^T®%o?me^  Worcester  (Mkss.)  Tele-  and  o^rated  by  Mr.  and  Mrs. 

of  the  Enterprise,  a  former  .  p  :  Garette  was  J-  W.  Forrester,  Jr.,  now  editors 

copy  editor  of  the  Portland  Ore-  of  ‘he  East  Oregonian. 

gonian  and  former  editor  and  .measurer  of  1  Robert  S.  Jones,  staffer  of  the 

manager  of  the  Blackfoot  (Ida.)  Worcester  Spokane  (Wash.)  Spokesman-Re- 

Advertiser.  Teleirram  Pub-  /  view  and  George  E.  Denman, 

Dwight  Young,  editor-pub-  i  Jr.,  former  member  of  the  adver- 

lisher  of  the  Dayton  (O.)  Journal  .  j  ’  tising  staff  of  the  Moscow  (Ida.) 

Herald  and  president  of  the  .  radio  station  Daily  Idahonian,  have  joined  the 

American  Society  of  Newspaper  _flcii„f-  promotion  department  of  the 

Editors,  received  one  of  the  Russ-  .  ’  Spokesman-Review, 

wurm  Awards  from  the  National  Warch  6  Mr  James  W.  Powell,  for  21  years 

Negro  Publishers’  Association  this  q’Brien  has  ^hh  the  advertising  department 

week  “for  promoting  better  co-  u .  -  _  associated  of  the  New  York  Sun,  has  joined 

operation  of  ASNE  with  the  Negro  . .  .  w-rces-  ‘he  financial  advertising  staff  of 

group.”  i«.u/snan<»rs  O’Brien  the  New  York  Times.  From  1945 


On  the  Business  Side 


‘he  "“steJ 
Dwight  Young,  editor-pub-  P  u  b  - 

lisher  of  the  Davton  (O.)  Journal  i  ” 

Herald  and  president  of  the 
American  Society  of  Newspaper  *  li. 

Editors,  received  one  of  the  RuVs- 
wurm  Awards  from  the  National  ^  w  * 

Negro  Publishers’  Association  this  i-wA,*'.  ,  _  ’  u  „  ' 
week  “for  promoting  better  co-  « 
o^ratK,n  of  ASNE  with  the  Negro  J;," 

In.  R  rwf  ‘er  newspapers 


/n,:  H  since  1941  except  for  Army  ser-  “>  1950  Mr.  Powell  was  amu^- 

the  Groton-Harmon  News,  at  .  durinir  World  War  II  He  advertising  manager  of  the 

;;j:tto  wo^c^ter^^^^^^  Sun.  Prior  to  that  he  had  worked 


become  publisher  of  the  West-  ‘ 

Chester  Post,  Groton  Falls,  sue- 

ceeding  Roger  V.  Whitbeck.  Mr.  t _ _  xtf  wr. 

Moss  is  president  of  County  Press. 


on  both  general  and  financial  ac¬ 
counts.  Recently  he  was  on  the 
advertising  staff  of  the  Saturday 


•  -I  ;  Theodore  M.  Watterson,  for-  advertising  stan  ot  tne  :saturaay 

M  K  merly  sports  editor,  has  been  Review  of  Literature. 

"^med  emulation  manager  of  the  ^  Harry  W.  Fredericks  former 

Fnw.M  f  Escondido  (Calif.)  Times-Advo-  business  manager,  Pittsburg 

^  He  succeeds  W.  Hoyt  (Calif.)  Post  -  Dispatch  k  now 

h^l^«n  ”  rv  Smithers,  DOW  assigned  to  ad-  general  manager  of  the  Santa 

had  an  honorary  Doctor  of  Laws  y-rtisin-  *  Paula  (Calif.)  Daily  Chronicle, 

Prfn'pfn  t.Ti?r®‘*  Ki‘’°I!  fi!"’  Sam  McAdams,  assistant  audi-  't  was  annou^ed  by  William  C. 

^  tor  for  five  years,  has  been  pro-  Kellogg,  publisher 
^  f  **  u  "  moted  to  auditor  of  Oklahoma  James  Stewart  has  been  trans¬ 
background  of  world-wide  infor-  pubii&hine  Co  succeedine  Cue  ‘erred  to  the  national  adver- 

mation  and  alert  just  and  iniper-  ^fjer  ‘ising  department  of  the  Hartford 

sonal  appraisal  of  national  and  in-  35  (Conn.)  Times. 


Sf  Bobby  ’  G.  Dai 

He  nrkl-n^  H  h'?'?*  "amed  advertising  1 

ne  presented  a  medal  to  the  out-  _ _ _ _ 

standing  recruit  of  the  graduating 
compsnics.  bb  BBS 

Carl  D.  Groat,  editor  of  the  Bl  h|b 

Cincinnati  (O.)  Post,  active  with  WW 

Hospital  Care  Corp.  since  its  be-  xu  u  x 

ginning,  has  been  elected  to  its  Tn©  DCST 

board  of  directors.  TPPPITOR 

Barry  Faris,  editor-in-chief  of  ikrriiv/r 

the  International  News  Service,  is 
touring  the  Korean  War  area  and 
has  obtained  a  long  interview 
with  Gen.  Douglas  MacArthur.  QOIIIM/ 

Frank  J.  Maloy,  editor  of  the  .  , 

Lorain  (O.)  Journal,  was  named  work.  In  m< 

Man  of  All  Years”  by  the  Junior  than  four  yec 

Chamber  of  Commerce  at  a  civic  a  gem  and  it' 

dinner  attended  by  250  persons.  aarj  terms 

Mr.  Maloy,  who  joined  the  Jour¬ 
nal  as  city  editor  in  1924.  has  THE  RE< 

been  active  in  numerous  com-  Moines 

munity  activities. 
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II  W  11  ...  you  con  tell  your  readers 
the  best  times  of  each  day  IN  YOUR 
TERRITORY  .  .  . 

. . .  for  fishing 

SOLUNAR  TABLES,  by  John  Alden  Knight,  really 
work.  In  more  than  100  newspapers,  and  with  more 
than  four  years  of  successful  publication,  this  feature  is 
a  gem  and  it's  easy  on  space.  Phone  or  wire  for  samples 
and  terms. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dcs  Moines  488  Madison  Ave.,  N.  Y.  C. 


I 


^  ~  •••  vc3rs  service 

w  k  f  M-  J-  Frey,  general  manager  of  Jeane  Jones,  former  reporter 
.1’  the  Oregonian,  Portland.  Ore.,  ‘or  ‘be  Franklin  (Ind.)  Evening 

newspa^rs  in  Southern  California  last  month  as  presi-  Star,  has  joined  the  promotion 

mLh  0  I  honored  Columbia  Empire  Indus-  s‘aff  of  ‘be  Indianapolis  (Ind  ) 

March  9  by  taking  a  review  of  ,  •  ,  Times,  under  Art  Wright,  di- 

4^  recrui‘s  at  the  San  Diego  bobby’  G  Davis  has  been  rector. 

He^nrkL.Fltln'^^*  named  advertising  manager  of  the  (Continued  on  next  page) 


Jeane  Jones,  former  reporter 


Times,  under  Art  Wright,  di- 


WASHINGTON 
AND  YOU 

by  U.  S.  senator  MARGARET 
(niASE  SMITH 

WlASHDtNGTON— There  are 
two  basic  ways  to  do  what  tro 
many  i>eople  say  is  impossible 
—balance  the  budget.  We  must 
either  raise  taxes  enough  to 
pay  for  the  expenditure  or 
cut  expendittu-e  to  the  size  of 
the  revenue  the  taxes  bring 


Americans  are  willing  to  pay 
for  guns,  tanks,  ships,  planes, 
and  necessary  materiel  for  our 
soldiers,  sailors  and  airmen. 
But  they  aren’t  willing  to  foot 
the  bill  for  loans  that  produce 
special  favors  for  the  members 
of  the  “influence  racket”  that 
operates  in  Washington. 

Americans  gladly  back  up 
their  President  whenever  he 
calls  upon  them  to  make  in¬ 
dividual  sacrifices  for  the 
national  security.  .  .  . 

But  they  begin  to  rebel  and 
to  ask  pointed  questions  when 
.  .  .  ^eir  President  and  Com¬ 
mander-in-chief  .  .  .  shows  no 
disposition  ...  to  accept  a 
more  austere  existence  but 
rather  frequently  and  for  long 
spells  goes  on  sunny  vacations 
in  Florida.  .  .  . 

Their  confidence  is  shaken 
when  the  President  .  .  .  fails 
to  clean  house,  to  make  the 
White  House  live  up  to  its 
name  and  be  white  instead  of 
tell-tale  gray — a  tell-tale  gray 
that  grows  darker  each  day. . . . 

•  FORTHRIGHT 
•  FRANK 
•  FAIR 
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hassee  and  Miami  before  joining 
In  the  Editorial  Rooms  the  AP  four  years  ago. 

-  Ray  Nelson,  St.  Louis  (Mo.) 

Myron  (Mike)  Levine,  former  Star-Times  sports  writer,  has  been 
news  reporter  for  Station  WMCK,  given  the  St.  Louis  Bowling  As- 
McKeesport,  Pa.;  James  McCar-  sociation’s  first  annual  “Elmer” 
THY,  former  Erie  (Pa.)  Dispatch  trophy  as  the  “outstanding  bowl- 
staffer,  and  Edward  Bell,  former  ing  writer”  in  the  area, 
news  editor  of  the  Grant  County  Robert  Goldman,  formerly 
Independent,  Lancaster,  Pa.,  are  with  the  New  York  Post  and  be- 
recent  additions  to  the  general  fore  that  science  editor  of  the 
assignment  staff  of  the  Pittsburgh  Detroit  (Mich.)  Free  Press,  has 
(Pa.)  Sun-Telegraph.  been  made  assistant  managing  edi- 

Frank  Lee  Donoghue,  a  for-  tor  of  Parade. 
mer  newspaper  reporter,  has  re-  Paul  F.  Cranston  has  resigned 
signed  his  $12,000-a-year  position  as  Sunday  editor  of  the  Phila- 
as  executive  director  of  New  York  delphia  (Pa.)  Bulletin.  He  joined 
City’s  Department  of  Commerce,  the  staff  in  1930  as  a  reporter, 
James  F.  Fowler  has  resigned  became  feature  editor  in  1939  and 
from  the  Miami,  Fla.,  bureau  of  Sunday  editor  in  1947.  He  was 
the  Associated  Press  to  become  a  war  correspondent  in  the  Pacific 
executive  editor  of  a  group  of  for  the  Bulletin  in  World  War  II. 
weekly  newspapers  in  Cape  May  Larry  Stillerman,  staffer 
County,  N.  J.  He  began  on  the  since  1948,  has  been  made  ex- 
Tacoma  (Wash.)  News -Tribune  ecutive  assistant  to  Eddie  Ash, 
and  worked  for  the  United  Press  veteran  sports  editor  of  the 
in  Atlanta,  Birmingham,  Talla-  Indianapolis  (Ind.)  Times.  James 

Smith  was  made  assistant  news 


THE  FOURTH  ESTATE 


By  Trent 


.“inn 


pniTftP  A  DTTRTTQTTTP  became 

UJllUH  6  FUlSLlbHCK  assistant  city  editor.  Ed  Ken- 

BMry  SeturUy  sinet  IBM  NEDY  of  the  Columbus  (O.)  Citi- 

'  zen,  joined  the  desk  of  the  Times. 

With  which  h«(  bees  mertcd:  Th*  Joarnalin.  MaRION  CRAINER,  a  reporter,  has 
hlu^h'ww^pSl'r^ki^  resigned  to  become  secretary  to 

Editor  It  Publither,  Dectmber  7,  IMl;  AdTtr-  MAYOR  PHILIP  BaYT, 


'*Do  you  reporters  have  to  camp  on  my  doorstep?” 


Site *1KbU.her^De^^ 7.^1; Adtw^  MAYOR  PHILIP  Bayt.  sity,  where  he  majored  in  jour-  ments  editor  of  the  Houston 

litiiv.  February  1,  1035.  TiUea  Pateated  and  FRANK  F.  O’Neill,  Jr.,  couit  nalism  and  English.  (Tex.)  Chronicle,  is  writing  a  s*- 

Rngiwared.  Conteta  copyrighy  iMi. —  police  reporter  for  the  New-  James  C.  Anderson  is  newly-  ries  of  articles  preparatory  to  a 

Jtei  WaronT““i^  ’  port  News  (Va.)  Times-Herald,  appointed  United  Press  bureau  tour  of  Europe  and  will  file  copy 

_ Prtsidnt _  and  Mrs.  O’Neill,  the  former  manager  at  Sacramento,  Calif.,  to  the  paper  while  on  the  tour. 

Crarre/ Pi^erieii  ojirrj;  Elsie  Ruth  Sanf’ord,  an  ex-  succo^ing  Lloyd  Lapham,  trans-  Charles  French,  former  city 

aand  S^IS^BrMdwaTk^YJri?  N  Y  Staffer  of  the  Charlotte  (N.  C.)  ferred  to  Washington,  D.  C.,  to  editor  of  the  Lima  (O.)  News 

TiUfimuj;  News,  have  announced  the  birth  direct  Far  Western  news  cover-  and  more  recently  of  the  Mil- 


of  a  son,  Frank  F.,  hi.  age  after  having  been  head  of  waukee  (Wis.)  Sentinel,  has 

Jack  McBryde  has  been  ap-  the  California  capital  bureau  since  joined  the  Dayton  (O.)  Daily 

Rouut  U.  Bbowk,  Editor;  Thoiii  h.  pointed  oil  editor  of  the  Dallas  1943.  Succeeding  Mr.  Anderson  News. 

Walxu.  Utmmfint  Editor:  Dwight  Bkhthl,  (Tex.)  Times  Herald,  Succeeding  as  day  bureau  manager  at  San  Gerald  F.  Maher,  formerly 

R-  P-  Brooks,  Jr.,  who  has  re-  Francisco  is  William  J.  Couglin,  with  the  San  Bernardino  (Calif.) 
iMTwi  Jahi  McldASTXH,  Feoturos;  signed  to  join  the  Petroleum  News  formerly  on  trans-Pacific  cables  Sun-Telegram  and  the  suspended 

^HT  HAyrr.  Lihr^i^.  -  ^orp.  in  charge  of  the  Dallas  of-  there.  Los  Angeles  Independent,  is  now 

iSwiSSr-  jMui'  B  fice-  Mr.  McBryde  has  been  on  Clancy  Lake  has  rejoined  the  managing  editor  of  the  Brawlej 

MorkMint  ond  Erutitk  Uonottr.'Komtm  f’.  the  Times  Herald  city  staff  since  Birmingham  (Ala.)  News  as  re-  (Calif.)  News. 

8tIa  ^  cSr«^*io«  ^ ^  1946.  write  man  after  five  months  as  Paul  Frederickson,  whose  25 

KouSJt.  Kenneth  Scheibel,  formerly  Sarasota,  Fla.,  correspondent  for  years  of  newspaper  experience  in- 

BoHHiBt,  Jdorrtuing  Production  Mmnottr.  with  the  Wall  Street  Journal,  and  the  Tampa  (Fla.)  Tribune.  Mr.  eludes  service  with  the  San  Fran- 
n4o’  w«N^‘ Stuart  Dunham,  formerly  on  the  Fake  succeeds  Virgil  E.  Pierson,  cisco  News,  San  Francisco  Call- 

MBtroyoBurttnzi^iUjSSii.  ^  staff  of  the  Binghamton  (N.  Y.)  who  resigned  from  the  News  to  Bulletin  and  the  New  York  Times, 

Ckicoto  Burro*,  tio  London  Gooronut  fi  Press,  have  joined  the  Washington,  enter  the  entertainment  promotion  has  been  named  news  editor  of 

D-  C.,  bureau  of  the  Gannett  field.  the  Grass  Valley  (Calif.)  Union. 

BiAH^BHHuiio.'  Mte.^HAHBT  ’  News  Service.  Osburn  Zuber,  political  writer  Bob  Gould  is  the  new  Federal 

Jdorrtisint  Rrymntotnt _ | _  Harry  Noyes  has  resigned  as  for  the  Birmingham  (Ala.)  Post-  beat  reporter  for  the  Wichita 

assistant  state  editor  of  the  Hart-  Herald,  has  resigned  to  become  (Kan.)  Beacon.  He  was  formerly 
W68X*jSli^‘V  ford  (Conn.)  Times  to  join  the  an  information  and  editorial  spe-  an  advertising  salesman. 

DBAooHrrri.  _  ’  editorial  staff  of  the  Norwich  cialist  for  the  National  Production  John  Mitcham,  former  copy 

CoArt  Wite.  Camfbbll  Watmh,  tOUt  (Conn.)  Bulletin-Record.  Authority  in  Washington.  Mr.  boy,  has  joined  the  editorial  staff 

0Mf.,  SmyrABiCrro  4,  TeL  Garfield  l-705d.  UnnAxi  tb*.  Ziihfr.  first  Southern  newsnaner  of  the  gnnirnno  tWash  l  Snnkes- 


PoBkirk  »4itti.  t WJ J.  la.  has  been  named  George  Ssvetnam,  Pittsburgh 

Loh^gm  fifviw  Odiee;  Allah  DBLAfoMf,  head  of  public  information  for  (Pa.)  Press  rewriteman,  has  au- 

the  Connecticut  State  Civil  De-  thored  a  book,  “Pittsylvania 

piri,.  Fron:r.  Wite,' G.' Lahoblaai^  48.  f«"se  Administration.  r 

■  “  ■  .  Herald  Latham  has  left  the  hshed  by  Duell,  Sloan  &  Pearce. 

iffolk  news  bureau  of  the  Nor-  Allen  Connor  has  been 


Ayraue  de  Parii,  Yinmoea  (Seine),  dopiet  HeRALD  LaTHAM  has  left  the 
a  *1?******?- **.****  Suffolk  news  bureau  of  the  Nor- 


A _ t _ 0  -/ _ ..  e.  .  - b^UllUlK  news  uuicau  IIIC  A  4-  ^  W  4<.  4-  W 

Faria  Oer)' France.  ce,  30,  nie  Duphot,  ^  Ledger  -  Dispatch  to  named  sports  editor  of  the  IFi/son 

dvMcftir/ioir  Rates:  Bjr  mail  parable  in  ad-  join  the  Charlotte  (N.  C.)  Ob"  (N.  C.)  Tinies,  He  succeeds  K.ARL 
ranee:  United  Sutet  and  Island  PoeMuioat,  server  as  a  reDorter.  FLEMING,  who  has  joined  the  staff 

indn^nt'^’r  Book  nnmbCT?^  orofn.  W.  Bynam  Shaw,  former  Norfolk  of  the  Durham  (N.  C.)  Herald. 
Cberter  Member  Audit  Bureau  of  Otcalatiaaa.  (Va.)  Virginian-Pilot  reporter,  is  Dean  Newman  has  taken  over 
PlSPLAYtAPVERTlSlNG  RATES  now  taking  graduate  work  at  the  as  telegrairfi  editor  of  the  Fay- 
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now  taking  graduate  work  at  the  as  telegraiffi  editor  of  the  Fay- 
Columbia  University  School  of  etteville  (N.  C.)  Observer,  suc- 
Joumalism.  ceeding  the  late  Harry  Hickey. 

Charles  E.  Goddu  has  joined  Mr.  Newman  formerly  was  with 
the  news  staff  of  the  Holyoke  the  Martinsville  (Va.)  Bulletin 
(Mass.)  Transcript-Telegram.  He  and  the  Anderson  (S.  C.)  Mail. 


You* re  Lucky — 

“Here  right  on  hand  are  Eoitob 
A  Publisheb’s  classified  ads  to 
help  you  replace  personnel  in 
military  service.” 

You  Reach  Quality  Help. 

—  Run  a  Help  Wanted  Ad  — 

—  Check  Situations  Wanted  — 

WRITE  —  WIRE  —  PHONE 

Editor  &  Published 
Classified  Dept. 

TlnteB  Tower,  New  York  18,  N.  Y. 
BRynnt  B-30S2 


is  a  graduate  of  Syracuse  Univer- 


Mildred  Stockard,  amuse-  | _ _ _ J 
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HOW  JUNGLE 


HELP  REARM 


America  has  so  many  steel 
mills  that  the  job  of  making 
sure  they  will  never  go 
“hungry”  has  started  a  world¬ 
wide  search  for  iron  ore. 

This  page  tells  about  three 
vital  steps  in  steel  production : 
1.  More  ore ...  2.  Better  trans¬ 
portation  ...  3.  New  steel  mills. 


WOOD  FOR  IRON:  An  American 
steel  company  is  pushing  a  new 
railroad  to  open  ore  deposits  in 
Africa.  This  native  of  Liberia  is 
sharpening  a  saw  to  cut  railroad 


2  MAKING  HISTORY  WITH  STEAM:  New  steel  mills  (and  produc¬ 
tion  from  present  mills)  are  going  up  so  fast  that  the  summer 
season  of  ore  boat  transportation  needs  to  be  stretched.  This 
picture  shows  first  winter-time  trainload  of  frozen  ore  being 
given  a  steam  bath  for  fast  dximping. 

If  enough  eteel  for  armament  and  steel  for  homes  and  business 
are  possible  at  the  same  time,  competition  among  America's 
more  than  iOO  steel  companies  will  accomplish  it.  Production 
records  are  zooming . .  .  If  you  want  to  read  more  facts  about 
your  country’s  greatest  industrial  hedge  against  war  and  infla¬ 
tion,  write  for  preprint  from  the  magazine  Steelways,"  African 
Iron  and  American  Steel,”  American  Iron  and  Steel  Inatitute, 
860  Fifth  Avenue,  New  York  1,  N.  Y. 
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3  ANOTHER  MELTING  POT:  This 
is  a  big  section  of  a  furnace 
used  in  making  iron.  America 
has  more  steel  production  than  all 
the  rest  of  the  world,  but  millions  of 
^  tons  are  being  added. 


In  the  Editorial  Rooms 


Bill  Hackney  of  the  High 
Point  (N.  C.)  Enterprise  has 
been  elected  president  of  the 
North  Carolina  Scholastic  Sports 
Writers  Association. 

George  Ambrose,  graduate  of 


nounced  that  the  Enquirer  had  SportS  CoTtOOnist 

been  chosen  as  the  Georgia  daily  _ 

continued  from  la  newspaper  making  the  most  sig-  NoW  an  Evangelist 

nifkant  contribution  in  1950  to  From  a  sports  cartoonist  to  * 
“development  of  a  better  farm  minister  is  the  ei^erience  of  the 
and  home  program  for  its  com-  Rev.  Charles  B.  “Chuck  Templ^ 
munity.”  He  went  to  the  Enquirer  ton.  For  nearly  five  years  he  did 
in  1949  from  the  Gri0in  (Ga.)  a  daily  sports  cartoon  for  the 
Daily  News.  Toronto  Globe  and  Mail.  It  was 

John  Anspacher,  formerly  with  also  syndicated  to  24  Canadian 
University  of  &utherri"'*ra1ifn'i-l  the  Gannett  News  Service,  Wash-  newspaper, 
nia,  where  he  was  snorts  editor  ington,  D.  C.,  bureau,  is  now  sta-  In  1936,  Mr.  Templeton  gaw 
of  Daily  Trojan,  is  the  new  sports  tioned  at  Fort  Riley,  Kansas,  as  up  his  work  as  a  sports  c^oomst 
editor  of  Van  C  ”  ^cffi  evangelism.  At  pr^ent 

News  ^  ft^alit.)  studying  at  Princeton  Theo- 

David  W.  Eyre  assistant  man-  of  RPRC-  Houston,  Tex.,  has  logical  ^minary  and  is  p^tor  at 

aging  editor  of  the  Portland  ^*0®°  ordered  to  active  duty  with  the  Ewing  PrrabyteriM  Church, 

(0«.)  1Z,S.  fa'  the  Marine  Corps.  Trenton,  N  J.  Durrag  he  hM 

to  the  board  of  regents  of  Reed  Boenig,  city  staffer  on  the  been  preaching  at  the  Fifth  Ave- 

College  in  Portland.  Houston  (Tex.)  Post,  has  been 

Leo  Batt,  who  left  as  assistant  recalled  to  the  Marines, 
city  editor  of  the  Valley  Times  Laartz,  night  editor  of 

-  ’  the  Portland  (Ore.)  Oregonian 

and  Leverett  Richards,  aviation 
editor  of  the  Oregonian,  both  ac¬ 
tive  Air  Force  reservists,  have 
been  called  to  active  duty  at  the 
Portland  Air  Force  Base  April  1, 

Nuys  office*  of  the  VaUevTim^r"  Michael  W.  Boeke,  Dayton  '^puncii  ai  me  annual  mccuug  m 
rnpexcB  ^  limes.  Journal  Herald  reoorter  has  directors  last  week.  He  succeeds 

erSl  f  enli  terirthe  Ak  ForS^  Samuel  C.  Gale,  General  MUls, 

graph  editor  of  the  Galveston  unlisted  in  the  Air  Force. 

(Tex.)  Tribune,  has  jomed  the  “ nine  committee 

Wedding  Bells  Ae  council’s  three  vice  chair- 

M I K  f  c  T  XI  IX  all  were  re-elected:  Lee  H. 

Mike  Blatz,  University  of  Samuel  I.  Newhouse,  Jr  who  Bristol,  president,  Bristol-Myers 

UKianoma  graduate  student,  has  was  production  manager  of  the  •  T  mi!«  N  RrnrVwav  execu- 

joined  the  sports  staff  of  the  Jamaica  (N.  Y.J  Lone  Island  vicepresident,  Young^A  Rubi- 


North  Hollywood,  Calif.,  six 
months  ago  to  serve  in  the  public 
relations  office  of  the  Marines  in 
Los  Angeles,  has  received  an 
honorable  discharge.  Mr.  Batt 
is  now  reporting  from  the  Van 


nue  Presbyterian  Church  in  New 
York  City. 

■ 

Fairiox  Cone  Elected 
Ad  Council  Chairman 

Fairfax  M.  Cone,  chairman  of 
Foote,  Cone  &  Belding,  was  elec¬ 
ted  chairman  of  the  Advertising 
Council  at  the  annual  meeting  of 


sports  staff  of  the  Jamaica  (N.  Y.)  Long  Island 
Oklahoma  City  Daily  Oklahoman.  Press  until  he  enlisted  in  the  Air 
He  formerly  had  been  employed  Force  last  August,  and  Miss 
in  the  Oklahoman-Times  Norman  Jane  Franke,  of  Purchase,  N.  Y., 
bureau  and  by  the  Muskogee  March  11,  at  the  Waldorf-Astoria 
(Okla.)  County  News.  Hotel. 

Owen  F.  McDonnell,  report-  Siegbert  Kaufman,  reporter, 
er,  Philadelphia  (Pa.)  Inquirer,  Hartford  (Conn.)  Courant,  and  | 
received  the  1951  Safety  Award  Miss  Mimi  Unsoon  Park,  recent- 
of  the  Philadelphia  County  Op-  ly,  at  New  Britain,  Conn, 
tometn'c  Association.  Elizabeth  A.  Otts,  police  re- 

Mrs.  Lester  Bush  is  the  new  porter  for  the  Birmingham  (Ala.) 
society  and  women’s  page  editor  News,  and  James  Whitfield 
of  the  Seminole  (Okla.)  Pro-  Bird,  at  Greensboro,  Ala.,  re¬ 
ducer,  succeeding  Mrs.  Rex  cently. 

SoMMERviLLE,  who  resigned.  Miss  Catherine  Casey,  former 

Ted  Weegar,  formerly  of  the  London  Daily  Mail  correspondent 
Riverside  (Calif.)  Press,  has  in  Paris,  and  Russell  Hemen- 
joined  the  copydesk  of  the  San  way,  with  the  U.  S.  Economic 
Diego  (Calif.)  Evening  Tribune.  Co-operation  Administration,  in 
Paul  D.  Davis,  Providence  Paris,  Feb.  3.  Mrs.  Hemenway, 
(R.  I.)  Evening  Bulletin  general  the  daughter  of  John  H.  Casey, 
assignment  reporter,  and  Mrs.  University  of  Oklahoma  joumal- 
Davis  are  the  parents  of  their  first  ism  professor,  will  begin  work 
child,  a  daughter.  soon  as  columnist  on  the  Paris 

Ted  (Draig,  wire  editor  for  the  edition  of  the  New  York  Herald 
Fort  Smith  (Ark.)  Southwest  Tribune 
American  for  the  past  five  years, 
has  accepted  a  position  as  general 
assignment  reporter  for  the  Wi¬ 
chita  (Kan.)  Eagle. 


cam,  Inc.;  and  Philip  L.  Graham, 
publisher,  Washington  (D.  C.) 
Post.  Theodore  S.  Repplier,  pres¬ 
ident  of  the  council,  was  re-elec¬ 
ted  for  a  sixth  term. 


In  Military  Service 

George  Sturgiss,  state  editor 
of  the  Dayton  (O.)  Daily  News, 
has  been  recalled  to  active  duty 
by  the  Air  Force.  Robert  Mc¬ 
Neill  of  the  copydesk  has  ^en 
named  state  editor. 

Lucius  E.  Teasley,  farm  editor 
of  the  Columbus  (Ga.)  Enquirer, 
has  been  called  to  active  duty 
with  the  94th  Wing,  Light  Bom¬ 
bardment  reserve  unit.  Mr.  Teas- 
ley's  work  on  the  paper  was  re¬ 
cently  recognized  when  Georgia 
Agricultural  Extension  Service  an- 


LEADERSHIP  and 
READERSHIP 


In  Florida’s  Fastest 
Growing  Market 
In  1950  the  St.  Petersburg 
TIMES  carried  21,895.609  lines 
ol  advertising,  SECOND  In  Flor¬ 
ida! 

On  February  18,  TIMES  circu¬ 
lation  reached  66,000  plus  .  .  . 
an  all-time  high  In  the  history 
of  this  newspaper. 

Proof,  again,  that  the  TIMES  Is 
the  advertising  business  paper 
of 

St.  Pet*rsburg-Florida 

Daily  TIMES  Snaday 

R»pr»»€nt»d  by 

Tkois  &  SimptoR  Co.,  Inc. 


.  The 

<OUiilER-EXPRESS 

^  WESTERN  NEW  YORK 

Because  WESTIRN  N.  Y. 

IS  SOLD  ON  THE 
COURIER-EXPRESS 

ONE  REASON  is  that  in  addition  to 
outstanding  news  coverage,  this 
fine  paper  carries  a  choice  selec¬ 
tion  of  nationally  known  feature 
writers  and  leading  comics. 

THE  PROOF  is  found  in  the  fact  that 
the  circulation  of  the  Sunday 
Courier-Express*  is  the  largest  in 
the  eight  Western  New  York 
counties  which  constitute  the 
Buffalo  market  .  .  .  and  that  the 
morning  Courier-Express  is  wide¬ 
ly  recognized  as  the  best  key  to 
sales  to  those  families  with  the 
most  money  to  spend. 

’290,34t  ABC  Au4H,  9/30/S0 

COLOR  for  Greater  Selling  Power. 
Full  color  (two,  three  pr  four) 
available  weekdays .. .  block  plus 
one  color,  Sundays. 

BUFFALO 

COURIER-EXPRES^ 

WMlarn  N«w  Vark'f  (My  Mornine 

.  BtiU  Iwaday  H»w«a«a«r 

REPRESENTArtVES; 

OSBORN.  SCOIARO.  MEtKE*  B  SCOTT  ( 


There  is 

medium 
that  gives  you 


^  219%  more  covaraga  thoi» 
the  two  nearest  competing 
big  city  dailies. 


^  97% 
^  it  in 


of  entire  circulation 
the  11-ceunty  trade 
territory. 


^  And  .  .  .  Metropoli- 
^  tan  Waco  now  has 
12t,SS9  people. 

The 

WACO  NEWS-TRIBUNE 
WACO  TIMES-HERAID 


M 

Represented  nationally  I 
I  by  Burke,  Kuipers  ^ 
V  &  Mahoney  ) 
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U.  S.  TANKER  (center)  refuels  carrier  USS  LEYTE  and  destroyer  USS  ROBERTS 
while  underway.  Improved  oil  tankers  have  helped  strengthen  U.  S.  defense — re¬ 
sulted  also  in  speedier  deliveries  on  the  home  front  at  lower  cost  over  the  years. 

Sea-going  “islands  of  oil” 
boost  U.S.  Naval  power 

Striking  power  of  the  U.  S.  Fleet  today  has  been  extended 
thousands  of  miles  by  refueling  at  sea  from  specially  equipjted 
oil  tankers. 

These  fast,  modern  tankers  are  one  of  the  many  peacetime  de- 
yelopmenls  of  the  L  .  S.  oil  industry  now  being  used  to  strengthen 
America’s  defenses. 


CARRIER  REFUELS  DESTROYER.  Ships  of  the  Unileil  States 
Navy  can  now  also  refup]  each  other  using  ingenious  flexible  hoses. 
A  carrier  like  the  LSS  LEYTE  carries  enough  oil  to  cruise  over  many 
thousands  of  miles  herself,  fuel  her  own  air  s<|uadrons,  and  refuel 
other  ships  in  her  own  ta.sk  force  a.s  weM. 


On  the  home  front,  they  haye  helped  step  up  the  efficiency  and 
cut  the  cost  of  oil  transportation— so  that  it  now  costs  less  to  ship 
a  gallon  of  gasoline  from  Texas  to  New  York  than  to  mail  a  jMMinv 
postcard. 

This  is  one  important  reason  why  the  high  quality  gasoline  you 
buy  today  costs  about  the  same  as  gasoline  did  2.S  years  ago  — 
only  taxes  are  higher. 

In  peace  or  war,  America’s  thousands  of  privately-managed 
oil  companies  provide  the  public  with  the  finest  oil  products  in 
the  world  at  the  world  s  lowest  prices. 

This  has  come  about  because  free  men.  competing  vigorously 
oyer  the  years,  haye  out-distanced  the  world  in  their  race  to  out¬ 
distance  each  other.  The  benefits  of  this  competition  go  to  you  and 
the  nation. 

Oil  lndustr\  Information  Committee 
American  Petroleum  Institute,  50  W.  50  St.,  New  York  20 


SPEEDY  NAVY  CRASH  BOATS,  devch>[>ed  for  split-second  rescue 
of  downed  fliers,  gain  added  power  from  high  octane  gasoline.  To¬ 
day’s  gasoline — though  priced  about  the  same  as  25  years  ago — is  so 
much  better  in  quality  that  2  gallons  now  do  the  work  3  used  to  do. 
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EDITORS— 


This  ad  has  stimulated  widespread  editorial  activity  since  it 
appeared  two  weeks  ago.  We’re  reprinting  it  here  in  the  hope  that 
you  will  see  a  service  to  your  community  in  fighting  liquor  tie-ins. 

BACARDI  IMPORTS,  Inc. 
595  Madison  Ave.,  New  York,  N.  Y. 


LET  THE  BUYER  BEWARE! 


Remember  the  last  whiskey  shortage  when  you  were  forced  to  buy 
off-brand  rum  from  your  retailer  in  order  to  get  Scotch  or  Canadian 
whiskey?  Remember  the  awful  tasting  drinks  you  were  served  in 
bars  because  the  bartender  had  to  get  rid  of  a  stock  of  cheap  sub¬ 
stitutes  instead  of  giving  you  the  brands  you  ordered? 

The  illegal  practice  of  “tie-ins”  created  this  situation  .  .  .  and  tie- 
ins  are  starting  in  all  over  again  right  now!  It  is  fust  a  matter  of 
time  until  you,  the  consumer,  will  again  be  the  goat. 

Read  what  Ed  Gibbs,  famous  analyst  in  the  field  of  alcoholic  bever¬ 
ages,  has  to  say  about  tie-ins  in  his  NEWSLETTER  dated  February 
9, 1951.  Bacardi  Imports,  Inc.,  is  unalterably  opposed  to  tie-ins  and 
reprints  Mr.  Gibbs  important  message  as  a  public  service. 


“The  rotten  business  of  tie-ins  is  back  again.  It  is  rapidly  nearing 
a  status  of  an  industry  scandal  and  something  should  be  done  about 
k.  The  Alcohol  Tax  Unit  should  step  in  and  the  various  Liquor 
Boards  should  stop  it.  So  should  the  trade  associations,  wholesalers, 
importers  and  retailer^. 

“For  anyone  to  say  that  proof  is  needed  is  to  make  a  mockery  out 
of  common  sense.  Take,  for  example,  a  small  neighborhood  tavern 
that  since  Repeal  has  averaged  3  or  4  bottles  of  a  particular  brand  of 
Scotch  per  month  and  just  as  little  rum.  Suddenly  we  find  this  tavern 
buying  one  case  of  Scotch  which  is  equivalent  to  a  three  month 
supply  and  along  with  it  goes  5  or  10  (mostly  more)  of  Old  Rockgut 
Caribbean  rum.  If  you  look  in  his  cellar,  you  will  find  that  he  still 
has  Old  Rockgut  from  World  War  II. 

“Or  take  the  case  of  a  high  class  hotel  in  Mid-Manhattan  which 
doesn’t  handle  a  particular  line,  one  of  the  Big  Four  to  be  exact. 
The  management  refuses  to  handle  not  only  the  item  that  has  to  be 
tied  in,  the  Canadian  whiskey,  but  the  entire  line  and  all  bartenders 
are  instructed  to  tell  their  customers  why.  The  answer  is  in  one 
hyphenated  word — tie-in. 

“The  result  is  that  the  customers  are  sympathetic,  stay  at  the  bar 
and  switch  to  another  line. 

“The  above  two  are  not  isolated  cases.  They  are  just  two  cases 
within  one  block  of  the  Newsletter’s  office. 


“Tie-ins  is  stupid  business.  It  is  rotten  business.  Eventually  it  ia 
going  to  be  bad  public  relations  because  the  retailers  today  may  not 
be  tieing  in  Scotch  and  Canadian  whiskies  with  rums  of  limited  con^ 
sumer  demand  but  sooner  or  later  they  will  have  to  resort  to  that. 
Then  the  public  is  going  to  hate  rum  generally,  good,  bad  or  indif-- 
ferent.  They  are  not  going  to  look  too  kindly  on  the  Scotch  and 
Canadian  distillers  either.  In  fact,  the  whole  import  business  will 
suffer. 

“Let  us  emphasize  one  point: — ^THERE  IS  NO  SHORTAGE  OF' 
SCOTCH.  Scotland  is  overloaded  with  it.  All  that  has  happened  is 
that  the  monthly  allocations  to  the  U.  S.  have  been  used  up  through 
March.  Beginning  April  1st  the  shipments  will  be  as  usual. 

“Another  point  we  want  to  emphasize  is  that  there  is  no  increased' 
demand  for  Scotch  on  the  part  of  the  public.  There  is  a  certain  per¬ 
centage  of  Scotch  drinkers,  probaibly  about  3  out  of  100  and  because 
of  this  small  minority,  no  retailer  should  go  bankrupt  or  be  taken  in 
by  these  sharp  practices.  Better  be  frank  and  tell  the  Scotch  drink- . 
ers  what  is  happening.  You  will  soon  find  that  public  opinion  will 
force  the  get-rich-quick  boys  among  the  wholesalers  and  importers 
to  come  down  to  earth. 

“The  retailers  have  it  in  their  power  to  break  this  vicious  un- . 
healthy  trade  practice.  In  fact,  if  they  do  not  break  it  now,  they  will 
have  it  permanently  because  the  blood-money  boys  are  too  avaricious 
to  give  up  a  good  thing  regardless  of  what  the  eventual  results 
will  be. 

“Retailers  should  stop  it  now.  Retail  associations  should  warn  all 
their  members  that  they  are  digging  their  own  economic  graves. 
The  WSWA  and  the  Importers  Ass’n  should  come  out  flatfooted 
against  the  practice  and  really  do  something  about  it,  not  just  lip . 


“The  enforcement  agencies  should  start  asking  questions  about  the 
strange  coincidence  of  Scotch  deliveries  always  being  accompanied 
with  rum  deliveries.  Ask  any  truck  driver  if  he  ever  has  delivery  of  ' 
one  or  more  cases  of  Scotch  without  rum. 

“Retailers  as  a  rule  are  afraid  to  raise  their  voice  because  they 
will  be  left  out  completely  on  other  items  that  are  in  demand.  How- 
ever,  the  Newsletter  has  no  such  fears.  We  have  no  license.  We 
purchase  no  Scotches  or  Canadian  whiskies  from  anyone.  We  can  i 
name  names.” 


BACARDI  IMPORTS,  INC 
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'Home  Rule'  Favored 
In  School  Accreditation 

To  THE  Editor:  In  the  March 
3  issue  of  Editor  &  Publisher 
(page  61)  you  say:  “Some  jour¬ 
nalism  educators  like  Mr.  Reed 
simply  don’t  believe  in  accredita¬ 
tion.”  This  statement  is  incorrect. 

It  should  read,  “.  .  .  don’t  believe 
in  the  wrong  kind  of  accredita¬ 
tion" 

If  “accreditation”  means  any 
one  of  the  following — 

(a)  “Foreign  Rule”  rather  than 
“Home  Rule”  of  schools  and  de¬ 
partments  of  journalism, 

(b)  A  clique  from  the  big  uni¬ 
versities  trying  to  monopolize  pro¬ 
fessional  education  for  journalism 
for  their  own  institutions, 

(c)  Continuous  public  shouting 
by  articles  in  the  press  and  by 
letters  mailed  to  publishers  that 
only  the  schools  on  “our  accredit¬ 
ed  list”  have  high  standards  and 
are  worthy  of  your  patronage, 

(d)  Refusal  to  recognize  the 
individuality  of  schools  of  jour¬ 
nalism  in  their  training  program 
just  as  great  newspapers  are 
known  to  have  regional  individ¬ 
uality, 

(e)  Refusal  to  recognize  that 
the  best  individual  training  and 
contact  between  teacher  and  stu¬ 
dent  are  in  the  smaller  universities 
where  mass  education  and  factory 
processes  are  not  practiced, 

(f)  It  is  up  to  the  self-accredit¬ 
ed  schools  to  take  charge  of  na¬ 
tional  education  for  journalism 
and. so  “protect”  the  smaller  col¬ 
leges  from  “doing  damage”  by 
making  them  “confess”  that  only 
the  big  universities  are  fit  to  train 
the  makers  of  newspapers  for  to¬ 
morrow  (we  recall  how  certain 
elements  in  Europe  took  over 
smaller  countries  “for  protec¬ 
tion”), 

(g)  A  bold  attempt  to  appraise 
schools  of  journalism  without 
giving  the  president  and  dean  and 
professors  of  an  institution  very 
much  of  a  hand  in  reaching  the 
final  label  attached. 

Wants  What  NCA  Wants 
If  “accreditation”  means  any  or 
.  all  of  the  foregoing  types  of  rid¬ 
ing  herd  on  the  smaller  schools 
and  colleges,  then  you  will  find 
plenty  of  high-grade  journalism 
educators  and  still  more  Amer¬ 
ican  editors  and  publishers  op¬ 
posed  or  lukewarm  to  it. 

“Well,  what  do  you  want?”  you 
may  ask.  I  am  glad  to  answer 
that.  First,  probably  50  or  more 
leading  journalism  educators  want 
exactly  what  the  new  National 
Commission  on  Accrediting  seems 
to  want.  This  commission,  repre¬ 
senting  over  640  colleges  and  uni¬ 
versities,  is  setting  out  on  a  cam¬ 
paign  to  recover  the  administra¬ 
tion  of  colleges  and  universities 
for  the  presidents  and  deans  of 
these  colleges.  One  university 
president  recently  said  he  had  lost 


complete  control  of  his  School  of 
Medicine  because  the  accrediting 
agency  in  that  field  has  seized  au¬ 
thority  and  dominated  the  situa¬ 
tion. 

What  NCA  wants  is  what  many 
journalism  educators  want,  name¬ 
ly,  “home  rule”  instead  of  “for¬ 
eign  rule”  for  the  institution.  If 
the  Board  of  Trustees  and  presi¬ 
dent  of  an  institution  can’t  be 
trusted  and  do  not  know  enough 
to  maintain  a  good  standard  of 
education,  what  reason  have  we  to 
expect  that  the  integrity  and  in¬ 
telligence  of  some  outside  accred¬ 
iting  group  can  or  will  be  better? 

1  sincerely  believe  in  the  estab¬ 
lishment  of  sound  standards  for 
education  in  journalism.  These 
standards  were  carefully  thought 
out  and  publicly  proclaimed  by 
the  American  Society  of  Journal¬ 
ism  School  Administrators  in 
1946  at  its  meeting  in  St.  Louis. 
These  standards  appear  on  page 
255  of  the  1951  Editor  &  Pub¬ 
lisher  International  Yearbook. 
They  have  appeared  in  the  of¬ 
ficial  publications  of  foreign  gov¬ 
ernments.  They  have  internation¬ 
al  recognition. 

Visitation  Program 

Then  what  would  be  the  pro¬ 
cedure?  One  (possibly  two)  rep¬ 
resentative  of  a  national  associa¬ 
tion  would  come  as  a  visitor  to  a 
university  or  college  and  sit  down 
with  the  president,  the  dean,  the 
head  of  the  journalism  school, 
and  members  of  the  journalism 
faculty.  With  the  foregoing  AS- 
JSA  standards  before  them,  they 
would  appraise  the  journalism 
school  with  respect  to  the  nine 
factors:  institution,  objectives, 

curriculum,  faculty,  facilities,  in¬ 
structional  methods,  students, 
graduates,  general  standing  of  the 
institution.  There  would  be  an 
objective  evaluation.  The  major¬ 
ity  vote  would  always  be  with 
the  institution  itself. 

This  would  be  “home  rule”  in¬ 
stead  of  “foreign  rule”  as  is  now 
being  forced  upon  institutions  by 
most  of  the  40  or  more  accredit¬ 
ing  agencies.  To  me  it  is  a  great 
mystery  why  you  can’t  trust  the 
judgment,  intelligence,  education, 
experience,  and  general  integrity 
of  college  presidents,  deans,  and 
professors  as  much  as  you  are 
expected  to  trust  these  same  qual¬ 
ities  in  the  five  or  six  members  of 
the  “accrediting  committee”  that 
come  in  to  take  your  measure 
and  yet  give  the  responsible  heads 
of  the  institutions  too  little  to  say 
about  it.  Plenty  of  journalism 
educators  are  solidly  for  the  right 
kind  of  accreditation — the  demo¬ 
cratic,  American  kind.  My  guess 
is,  that  is  the  kind  that  NC.\ 
would  like  to  see  established. 

You  seem  to  be  inclined  to 
“make  light  of’  my  contention 
that  press  freedom  is  threatened. 
Recently  Judge  Miller,  president 


of  the  National  Association  of 
Broadcasters,  said  the  “govern¬ 
ment  boys”  are  trying  to  put  rings 
in  the  nose  of  the  press.  Not 
long  since  David  Lawrence 
warned  of  infringements  of  press 
freedom  by  federal  courts  that 
have  upheld  restrictive  union-la¬ 
bor  working  contentions.  Georgia 
and  Ohio  have  recently  attempted 
to  shackle  free  newspaper  expres¬ 
sion.  Peron  puts  the  press  of  his 
country  out  of  business  by  restrict¬ 
ing  newsprint  and  the  like. 

Clever  people  find  a  score  of 
ways  to  cripple  the  operation  of 
the  concept  of  press  freedom  in 
our  Constitution.  If  Schools  of 
Journalism  subscribe  to  anything 
that  tends  to  take  away  from  the 
people  their  weapon  of  a  free 
press,  1  say  shame  on  the  schools. 
At  any  rate,  let  the  schools  pre¬ 
serve  the  dignity  and  self-respect 
that  go  with  enlightened  “home 
rule.” 

P.  I.  Reed,  Director, 
School  of  Journalism, 
West  Virginia  University, 
Morgantown.  W.  Va. 

Editor's  Comment 

Editor’s  Note:  (Under  Mr. 
Reed’s  “accrediting”  method  a 
college  president,  dean,  and  head 
of  the  journalism  school  could 
decide  that  their  school  is  the  best 
in  the  country  and  thereby  out¬ 
vote  the  two  outside  repre¬ 
sentatives  and  arbitrarily  declare 
themselves  “accredited.” 

(There  is  nothing  in  the  accred¬ 
iting  program  of  the  American 
Council  on  Education’ for  Journal¬ 
ism  that  requires  a  school  or  de¬ 
partment  to  become  accredited  or 
outlaws  it  if  it  does  not.  There 
is  nothing  in  the  program  that 
requires  an  editor  to  hire  only 
graduates  from  accredited  schools. 

(Mr.  Reed’s  West  Virginia  Uni¬ 
versity  can  develop,  if  it  wants  to, 
the  most  outstanding  journalism 
school  in  the  country  by  any¬ 
body’s  standards  but  it  doesn’t 
have  to  accept  accreditation  if  it 
doesn’t  want  to.  And  no  one  is 
going  to  tell  him  or  his  university 
that  they  must  change  their  ways 
of  teaching. 

(But  editors  and  publishers  who 
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provide  the  market  place  for 
journalism  students  and  who  are 
actively  participating  in  the  ac¬ 
crediting  procedure  have  a  perfect 
right  to  set  standards  for  the 
preparation  of  the  product  they 
buy.  That  is  exactly  what  the  ac¬ 
crediting  program  is.  And  still 
no  editor  is  forced  to  employ  a 
graduate  from  an  accredited 
school.) 

Sulphur  from  Sour  Gas 
To  the  Editor:  In  a  recent  is¬ 
sue  commenting  on  the  excessive 
demand  for  sulphur,  you  quoted 
someone,  I  think  a  newsprint  pro¬ 
ducer,  as  saying  that  the  produc¬ 
tion  of  sulphur  from  sour  natural 
gas  was  experimental. 

This  is  entirely  incorrect.  For 
over  10  years,  sour  gas  has  been 
processed  in  the  gas  and  oil  fields 
of  Columbia  County,  Arkansas, 
and  the  sulphur  content  recovered 
on  a  very  remunerative  basis.  The 
present  recovery  is  something  over 
100  tons  per  day  and  with  the 
completion  of  addition  to  present 
plants,  this  production  will  soon 
be  over  200  tons  per  day. 

C.  E.  Palmer, 
Publisher, 

Texarkana  Gazette 
(The  man  quoted  Feb.  10,  page 
7,  was  Gabriel  J.  Ticoulat,  in 
charge  of  National  Production  Au¬ 
thority’s  pulp  and  paper  section. 
The  quote  was:  “Possibility  of  ob¬ 
taining  sulphur  from  ‘sour  gas’ 
from  oil  wells  in  the  Southwest 
is  still  in  the  experimental  stage, 
he  said.” — Ed.  Note.) 


•  Sell  Sieux  CHy 


Journal  Readers 
•  And  You  Soil 

•THE  WHOLE 
SIOUXLANb  MARKET 
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•  hear  them  humming? 


THE  MACHINES  of  New  England’s  industries  are  play¬ 
ing  a  tune  sweet  to  the  ears.  They  sing  of  mass  pro¬ 
duction,  of  busy  workers  .  .  .  and,  most  of  all.  of  ever- 
increasing  buying  power. 

THE  ABOVE  CHART  shows  how  defense  contracts  are 
swelling  the  payrolls  of  New  England’s  diversified 
industries.  The  chart,  however,  is  only  an  indication, 
a  summary  of  a  period  ...  at  the  end  of  February  the 


total  had  been  doubled  to  reach  a  half  billion  dollars! 

NEW  ENGLAND  has  become  an  especially  inviting  mar¬ 
ket  place  as  a  result  of  this  influx  of  money.  New  Eng¬ 
land’s  aggressive  merchandisers,  its  well-read,  well- 
liked  newspapers,  invite  you  to  sell  in  this  market  place 
.  .  .  and  invite  your  advertising  .  .  .  the  sure  and  tradi¬ 
tional  way  to  sell  New  Englanders. 


Sell  New  England  with  Newspapers 


MAINE  —  Banqor  D^ily  Naws 
(M). 

VERMONT  —  Barra  Timas  (E). 
Bannington  Bannar  (E),  Bur¬ 
lington  Fraa  Prass  (M). 

MASSACHUSETTS  —Boston 
Globa  (MCE),  Boston  Globa 
(S),  Boston  Post  (M),  Boston 
Post  (S),  Boston  Racord  B 
Amarican  (MBE),  Boston  Sun¬ 
day  Advartisar  (S),  Brockton 
Entarprisa  It  Timas  (E),  Capa 
Cod  Standard-Timas,  Hyannis 
(E),  Fall  Rivar  Harald  Naws 
(E),  Fitchburg  Santinal  (E). 
Gardner  Naws  (E),  Havarhill 
Gaiatta  (E).  Lawranca  Eagla- 
Tribuna  (MBE),  Lynn  Itam  (E) 
Naw  Bedford  Sunday  Stand¬ 
ard-Times  (S),  New  Bedford 
Standard-Timas  (E),  North 
Adams  Transcript  (E),  Pitts- 
flald  Berkshire  Eagle  (E),  Taun¬ 
ton  Gaiatta  (E),  Waltham 
Naws  Tribune  (El,  Worcester 
Telegram  and  Evening  Ga- 
letta  (MtE),  Worcester  Sun¬ 
day  Telegram  (S). 


NEW  HAMPSHIRE  —  Concortf 
Monitor-Patriot  (E),  Manches¬ 
ter  Union  Loader  and  Naw 
Hampshire  Sunday  Naw» 
(m.aBS). 

RHODE  ISLAND  —  West  War¬ 
wick  Pawtuxnt  Valley  Daily 
Timas  (E),  Providence  Bulle¬ 
tin  (E),  Providence  Journal 
(M),  Providanca  Journal  (S), 
Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  San¬ 
tinal  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Talagram  (MB 
El,  BrUtol  Kess  (E),  Danbury 
News-Times  (E),  Hartford 
Courant  (M),  Harnord  Cour- 
ant  (S),  Hamord  Timas  (E), 
Maridan  Record-Journal  (MB 
E),  Naw  Britain  Harald  (E), 
Naw  Haven  Ragistar  (EBS). 
Naw  London  Day  (E),  Norwich 
Bullatin  and  Racord  (MBE). 
Torrin^on  Register  (E),  Water- 
bury  Republican  B  Amarican 
(MBEI,  Waterbury  Republican 
(MBS). 


Food  Linage 
Leaders  Given 
In  Top  25'  Lists 

Media  Records  made  public  this 
week  four  lists  of  the  Top  25 
newspapers  in  food  advertising  for 
1950.  They  lead  off  with  the  fol¬ 
lowing  for  linage  from  Retail 
Grocers,  Groceries  of  Department 
Stores  and  General  Groceries: 

Linage 

1.  Miami  Herald  (M&S)  . . .  3,887,874 

2.  Chicago  Daily  News  (E)  3,652,789 

3.  Houston  Chronicle  (E&S)  3,527,400 

4.  Milwaukee  Journal  (E&S)  3,388,156 

5.  Detroit  News  (E&S)....  3,338,176 

6.  W'ashington  Star  (E&S)..  3,258,457 

7.  New  Orleans  Times  Pi¬ 
cayune  &  States  (M&S)..  3,226,516 

8.  Portland  Journal  (E&S)..  3,043,696 

9.  Minneapolis  Star  &  Trib¬ 
une  (E&S)  .  3,019  728 

10.  Philadelphia  Bulletin 

(E&S)  .  2,962.181 

11.  Syracuse  Herald  Journal 

&  American  (E&S)  .  2,924,549 

12.  Toledo  Blade  (E&S) . 2,915,610 

13.  Akron  Beacon  Journal 

(E&S)  .  2,911,964 

14.  Dallas  Times  Herald 

(E&S)  .  2,904,934 

15.  Chicago  Tribune  (M&S)..  2,900,644 

16.  St.  Louis  Post  Disnatch 

(E&S)  .  2,876,361 

17.  Oakland  Tribune  (E&S) . .  2,843.452 

18.  Los  Angeles  Times  (M&S)  2,808,102 

19.  Seattle  Times  (E&S) _  2,806,873 

20.  Memphis  Commercial  Ap¬ 
peal  (M&S)  .  2,771,64/ 

21.  Atlanta  Journal  &  Consti¬ 
tution  (E&S)  .  2,755,008 

22.  Columbus  Dispatch  (E&S)  2,679,244 

23.  Sacramento  Bee  (E') .  2,654,606 

24.  Buffalo  Evening  News  (E)  2,649,808 

25.  Rochester  Democrat  & 

Chronicle  (M&S)  .  2,613,086 

Retail  Grocery 
(6  AND  7  Day  Newspapers) 

Linage 

1.  Miami  Herald  (M&S)....  2,494,072 

2.  Houston  (Chronicle  (E&S)  2,112,280 

3.  New  Orleans  Times  Pi¬ 
cayune  &  States  (M&S)..  1,796,862 

4.  Houston  Post  (M&S)....  1,793,820 

5.  Chicago  Daily  News  (E)  1,724,403 

6.  Dallas  Times  Herald 

(E&S)  .  1,575,470 

7.  Akron  Beacon  Journal 

(E&S)  .  1,542,929 

8.  Washington  St,ar  (E&S)..  1,536,047 

9.  Miami  News  (E&S) .  1,520.776 

10.  Evansville  Press  (E)....  1,512,980 

11.  Evansville  Courier  (.\I)..  1.510,555 

12.  Portland  Journal  (E&S)..  1,492,041 

13.  Toledo  Blade  (E&S) .  1,406,574 

14.  San  .Antonio  Express 

(M&S)  1,395,378 

15.  Sacramento  Bee  (E) .  1.395,001 

16.  Detroit  News  (E&S) .  1,393,850 

17.  Pasadena  Independent 

(M&S)  1,390,371 

18.  Memphis  Commercial  Ap¬ 
peal  (M&S)  .  1,380,758 

19.  Washington  Post  (M&S).  1,379,492 

20.  Youngstown  Vindicator 

Telegram  (E&S)  .  1,363,672 

21.  Seattle  Times  (E&S) _  1,340,996 


2.  Minneapolis  Star  &  Trib¬ 
une  (£f&S)  .  1,307,710  , 

3.  ^lllwaukee  Journal  (E&S)  1,288,517 

4.  Wichita  Beacon  (E&S)..  1,283,265 

5.  Cleveland  Press  (E) .  1,280.361 

General  Gruceriesi 

Linage 

1.  Chicago  Daily  News  (E).  1,694,982 

2.  Chicago  Tribune  (M)....  1,629,619 

Toronto  Star  (E) .  1,436,708 

3.  Milwaukee  Journal  (E)..  1,387,942 

4.  Los  Angeles  Times  (.M)..  1,364,189 

5.  Detroit  News  (E) .  1,356,173 

Montreal  La  Presse  (E)..  1,328,608 

6.  Philadelphia  Bulletin  (E)  1,316,817 

7.  Cleveland  Press  (E) .  1,296,685 

8.  Hartford  Times  (E) .  1,296,026 

Montreal  Star  (E) .  1,291,964 

9.  Oakland  Tribune  (E)....  1,274,749 
0.  Providence  Bulletin  (E)..  1,268,155 

1.  Sacramento  Bee  (E) .  1,259,605 

Toronto  Telegram  (E)...  1,251,491 

2.  Buffalo  Evening  News  (E)  1,250,535 

13.  Boston  Traveler  (E) .  1,236,095 

4.  Seattle  Times  (E) .  1,210,557 

5.  Boston  Herald  (M) .  1,184,416 

6.  Dallas  Times  Herald  (E)  1,158.315 

7.  Newark  News  (E) .  1,155,979 

8.  Washington  Star  (E) _ 1,131,755 

9.  New  York  News  (M)....  1,125,535 

10.  Columbus  Dispatch  .  1,118,64" 

11.  St.  Louis  Post-Di.spatch 

(E)  .  1,116,669 

12.  Houston  Chronicle  (E)...  1,115,018 

13.  Baltimore  Sun  (M) .  1,110,915 

!4.  Baltimore  Sun  (E) .  1,105,874 

>5.  San  Diego  Bee  (E) .  1,101,813 

General  Groceries 
(6  and  7  Day  Newspapers) 

Linage 

1.  Chicago  Tribune  tM&S)..  2,144,398 

2.  Milwaukee  Journal  (E&S)  2,026,673 

3.  Los  Angeles  Times  (M&S)  2,005,455 

4.  Philadelphia  Bulletin 

(E&S)  .  2,000,203 

5.  Detroit  News  (E&S) .  1,939,380 

Toronto  Star  &  Star 

Weekly  (E&W)  .  1,860,736 

6.  Washington  Star  (E&S)..  1,716,513 

7.  (Chicago  Daily  News  (E).  1,694,982 

8.  Minneapolis  Star  &  Trib¬ 
une  (E&S)  .  1,691,393 

9.  Oakland  Tribune  (E&S)..  1,652,506 

10.  Baltimore  Sun  (E&S)....  1,652,304 

11.  Indianapolis  Star  (M&S).  1,644,565 

12.  St.  Ix>uis  Post  Disi>atch 

(E&S)  .  1,641,141 

Montreal  Star  (E)  &  Stan¬ 
dard  (S)  .  1,632,200 

13.  Syracuse  Herald  Journal 

&  American  (E'&S)  .....  1,631,483 

14.  Atlanta  Journal  &  Consti¬ 
tution  (E&S)  1,627,360 

15.  Pittsburgh  Press  (E&S)..  1,621,665 

16.  Boston  Herald  (M&S)...  1,606,829 

17.  Rfxihester  Democrat  & 

Chronicle  (M&S)  .  1,552,529 

18.  Columbus  Dispatch  (E&S)  1,540,450 

19.  Portland  Journal  (E&S)..  1,539,880 

20.  Des  Moines  Tribune  & 

Register  (E&S)  .  1,507,549 

21.  New  York  News  (M&S)..  1.469,896 

22.  Seattle  Times  (E&S)....  1,464,685 

23.  St.  Paul  Dispatch  &  Pio¬ 
neer  Press  (E&S)  .  1,442,479 

24.  Houston  Chronicle  (E&S)  1,413,520 

25.  Spokane  Spokesman  Re¬ 
view  (M&S)  1,410,551 

B 

Weeklies  Combined 

Tulsa,  Okla. — Wheeler  Mayo, 
Sallisaw  publisher,  has  merged  the 
Democrat- American  with  the  Se- 
quoya  County  Times. 


Ad  Bureau's 
Annual  Dinner 
Set  ior  April  26 

The  29th  annual  dinner  of  the 
Bureau  of  Advertising,  American 
New'spaper  Publishers  Association, 
will  take  place  April  26  at  the 
Waldorf  -  Astoria  Hotel,  at  the 
close  of  the  AN  PA  convention. 

Samuel  H.  Kauffman,  president 
of  the  Washington  (D.  C.)  Star, 
has  been  named  chairman  of  the 
Bureau’s  1951  dinner  committee. 

Reservations  for  the  dinner, 
usually  a  sellout  event,  will  be 
opened  to  non-members  of  the 
Bureau  on  March  15,  Mr.  Kauff- 
mann  said. 

Co-planners  with  Mr.  Kauffman 
of  this  year’s  dinner  include:  Don 
Anderson,  Madison  Wisconsin 
State  Journal  and  Capital  Times; 
H.  S.  Blake,  Topeka  (Kan.)  Cap¬ 
ital  &  State  Journal;  H.  D.  Brad¬ 
ley,  St.  Joseph  (Mo.)  News-Press 
&  Gazette;  William  G.  Chandler, 
Scripps-Howard  Newspapers;  Rob¬ 
ert  B.  Choate,  Boston  (Mass.) 
Herald  and  Traveler;  W.  H. 
Cowles,  Spokane  (Wash.)  Spokes¬ 
man-Review  &  Chronicle;  George 
A.  Cran,  Vancouver  (B.C.)  Sun; 
H.  A.  Fitzgerald,  Pontiac  (Mich.) 
Press;  Helene  R.  Foellinger,  Fort 
Wayne  (Ind.)  Journal-Gazette  and 
News-Sentinel;  Edwin  S.  Friendly, 
New  York  World-Telegram  and 
Sun,  president  of  ANPA;  R.  M. 


Newspaper  Presses 
For  Sale 

Four  complete  7  unit  Hoe  Presses  with  22^" 
cut-ofF.  2  presses  with  single  folders,  1  with  2 
folders,  1  with  4  folders,  all  equipp>ed  with  C-H 
conveyors.  60  H.P.  DC  drives  and  C-H  controls, 
28,000  papers  per  hour  up  to  56  pages.  Semi¬ 
automatic  pasters.  Available  immediately. 

For  further  details  write  or  wire  The  Sunpapers, 
Calvert  and  Centre  Streets,  Baltimore  3,  Md. 


Hederman,  Jr.,  Jackson  (Miss.) 
Clarion-Ledger. 

Also  B.  N.  Honea,  Fort  Worth 
(Tex.)  Star  -Telegram;  F.  G. 
Huntress,  Jr.,  San  Antonio  (Tex.) 
Express  and  News;  John  Huston, 
Ottumwa  (Iowa)  Courier;  Frank 
Jenkins,  Klamath  Falls  (Ore.) 
Herald  &  News;  H.  V.  Jenkins, 
Savannah  (Ga.)  News  &  Press; 
Charles  F.  McCahill,  Cleveland 
(O.)  News;  Victor  F.  Ridder,  Du¬ 
luth  (Minn.)  Herald  and  News- 
Tribune;  W.  F.  Schmick,  Balti¬ 
more  (Md.)  Sun;  J.  Hale  Stein- 
man,  Lancaster  (Pa.)  New  Era 
and  Intelligencer  Journal;  E.  Ken¬ 
neth  Todd,  Rockford  (111.)  Star 
and  Register-Republic;  O.  S.  War¬ 
den,  Great  Falls  (Mont.)  Tribune- 
Leader;  William  A.  Small,  Tucson 
(Ariz.)  Citizen,  and  Roy  D. 
Moore,  Brush-Moore  Newspapers. 
■ 

Davies  Name  Added 
To  N.  D.  HaU  of  Fame 

Langdon,  N.  D. — ^The  name  of 
the  late  William  Preston  Davies, 
Grand  Forks  Herald  editor,  will 
be  added  to  the  University  of 
North  Dakota’s  Journalism  Hall 
of  Fame  in  April  13  ceremonies 
at  Grand  Forks. 

M.  M.  Oppegard,  present  Her¬ 
ald  publisher,  will  give  the  dedi¬ 
catory  address  during  the  conven¬ 
tion  of  the  North  Dakota  Press 
Association.  Mr.  Davies  joined 
the  Herald  staff  in  1897  and  re¬ 
mained  with  the  paper  until  his 
death  in  May,  1944. 


WARNING! 

AD  MANAGERS,  EDITORS 

Persons  fraudulently  claiming  to  represent  the 
WSM  Grand  Ole  Opry  may  approach  you  with 
ads  or  readers.  Some  of  these  persons  present 
shows  made  up  of  acts  never  heard  over  WSM — 
others  advertise  shows  that  never  appear.  Beware 
of  them! 

Two  Federal  Courts  have  ruled  that  the  title 
“Grand  Ole  Opry”  is  the  exclusive  property  of 
WSM.  Unauthorized  use  is  illegal.  Genuine  Opry 
acts  are  the  only  ones  who  may  use  this  title.  Don’t 
allow  the  people  of  your  city  to  be  misled  or  dis¬ 
appointed  through  fraudulent  advertising. 

If  you  are  in  doubt  as  to  the  authenticity  of  any 
act  or  booker  claiming  to  represent  WSM  or  the 
WSM  Grand  Ole  Opry,  write  or  phone  6-7181. 

JAMES  R.  DENNY 

Manager,  Artists  Service  Bureau 


NASHVILLE  3,  TENNESSEE 


Prize  Cartoon  | 
Feature  Has 
160  Sponsors 

Detroit — Edward  Geller  of  the 
Detroit  Free  Press  advertising 
staff  is  the  creator  of  “The  Story 
of  An  Ambitious 
Man,”  Free  Press 
Sunday  comic 
section  feature 
which  won  sec¬ 
ond  place  in  the 
cartoon  strip  cat¬ 
egory  of  the 
Freedoms  Foun¬ 
dation  Awards. 

(E&P,  Feb.  24, 
page  13.)  Mr. 

Geller  received  a 
medal  and  $300.  Geller 
The  organizer  of  Freedoms 
Foundation,  E.  F.  Hutton,  and 
Guy  M.  Rush,  vicechairman  of 
the  group,  had  this  to  say  about 
Mr.  Geller’s  feature:  “We  do  not 
know  who  killed  Horatio  Alger 
but  you  have  brought  him  back 
to  life.” 

“The  Story  of  An  Ambitious 
Man  .  .  .  who  made  jobs  for 
thousands  through  free  enter¬ 
prise,”  depicts  in  full-page  color 
cartoons  the  lives  of  men  who 
have  progressed  from  rags  to 
riches  in  the  best  American  tra¬ 
dition.  The  series  has  appeared  ! 
since  1947. 

Mr.  Geller  has  told  the  car¬ 
toon-stories  of  Henry  Ford, 
Thomas  Edison,  John  D.  Rocke¬ 
feller,  Walter  P.  Chrysler,  S.  S. 
Kresge,  Bernard  M.  Baruch,  C.  F. 
Kettering,  R.  E.  Olds,  K.  T. 
Keller,  William  Kmudsen,  the 
Dodge  brothers  and  many  others. 

He  is  working  on  a  book  of 
the  cartoons  which  already  have 
appeared.  He  said  he  will  dedi¬ 
cate  the  book  to  C.  W.  Cosgrove, 
advertising  director  of  the  Free 
Press,  because  of  Mr.'  Cosgrove’s 
encouragement  and  aid. 

“The  Story  of  An  Ambitious 
Man”  now  has  160  sponsors,  most 
of  them  presidents  or  board  mem¬ 
bers  of  Michigan  concerns. 

Mr.  Geller,  57,  has  been  a  cre¬ 
ator  of  special  pages  for  the  Free 
Press  for  15  years. 


Everything  in^ 
Baltimorelevblves 
^/Caround^ 


r’l  « —Detroit  «>''*•  ll  hove  the  j  o) 

L-l^ioity  into  J 


"|(reA"^»PY' 

You’re  right,  d.l.w. 

“DETROIT’S  GOT  LOTS  OF  MONEY 
TO  SPEND” 

d.  1.  w.  writes  a  sprightly  front  page  for  Women’s  Wear  Daily. 
Visiting  Detroit,  she  set  down  her  impressions  of  it.  When  she 
said  on  Fehruary  28:  "Detroit’s  Got  Lots  of  Money  to  Spend,” 
how  right  she  was. 

Here  l.LSO.OOO  workers  are  on  a  payroll  that  totals  $75,000,000 
everv  week.  The  average  industrial  wage  alone  for  551,000  indus¬ 
trial  workers  is  $77.00  wfekly. 

Detroit’s  family  income  has  reached  the  astonishing  total  of 
more  than  $6,200  annually — $6,200  for  every  one  of  the  862,241 
families  in  the  Metropolitan  area — a  huge  sum  of  $.5,.345.000,000. 
And  the  Census  of  Manufaeturers  says  Detroit’s  industrial 
workers  with  an  annual  income  of  $3,116  top  all  other  cities  in 
the  nation. 

To  cover  this  super-prosperous,  free-pursed  market  of  3,000,000 
people  you  can  resultfiilly  utilize  the  buying  jwwer  of  4.50,000 
Detroit  Free  Prc.ss  homes  .  .  ,  homes  of  workers,  of  professional 
men.  of  business  men,  of  all  kinds  of  men  and  women  now  enjoying 
the  highest  annual  income  in  all  Detroit’s  two  hundred  fifty 
years  of  history.  ^ 


SUN 


Detroit  $xtt 


editor  (i  PUBLISHERfor  March  17.  1951 


PROMOTION 


Teen-Age  Reading  Habits 
Surveyed  in  South  Bend 


distributing  his  brtxhure  through-  50  TV  Sets  Obtained 
out  the  country.  It  all  helps.  —  tlt  11  ti  •*  1 
Pittsburgh  (Pa.)  Sun-Telegraph  TOT  MOnOlK  HOSpital 
promotes  itself  as  “Pittsburgh’s  Norfolk,  Va.  —  Two  months 
No.  1  Salespaper”  with  a  broch-  ago  wounded  veterans  from  Korea 


ure  reporting  excellent  results  for  found  time  weighing  heavily  on 
a  local  television  retailer.  A  bang-  their  hands  at  the  Portsmouth 
up  hard-selling  piece  that  should  (Va.)  Naval  Hospital. 


produce  results  itself. 


But  things  are  different  now. 


By  T.  S.  Irvin 


Pittsburgh  (Pa.)  Post-Gazette,  Each  ward  has  a  large  television 
on  the  other  hand,  finds  that  “the  set.  all  because  of  a  letter  that 
u  .u  u  .11  m.-  •  »  dramatic  story  in  Pittsburgh  a  visitor  to  the  hospital  wrote  to 

both  boys  and  girls.  This  \%  far  in  history”  is  its  big  gain  her  son.  Merril  Panitt,  television 


A  WHALE  of  a  lot  of  the  wun-  both  boys  and  girls.  This  is  far  in  ad  history”  is  its  big  gain  her  son.  Merril  Panitt,  television 

try  s  newspaper  promotional  ef-  excess  of  scores  shown  for  this  ^ant  ads  in  1950,  compared  editor  of  the  Philadelphia  Inquirer. 


ager.  Yet,  so  far  as  we  know.  Both  Iwys  and  girls  gave  good  papers.  It  reports  this  in  a  quick-  the  Norfolk  Ledger  -  Dispatch 
little  attempt  has  bwn  made  to  readership  ratings  to  the  advertise-  telling  folder  which  should  make  which  conducted  a  campaign  to 
a^rtam  how  much  impression  ments  of  two  dance  studios  and  to  an  impression.  provide  TV  sets  for  the  wards. 


this  promotion  has  made  on  teen-  automobile  advertisements, 
agers.  Method  employed  in  con 


impression.  provide  TV  sets  for  the  wards. 

Reminiscent  of  recent  soap  ads  More  than  50  sets  have  been  r^ 


Method  employed  in  conducting  3  Washington  (D.  C.)  Star  ad  ceived.  more  than  enough  for  the 

True,  there  are  simple  measure-  ^rvey  was  similar  to  that  current  trade  books  which  splits  hospital.  The  overflow  sets  have 

ments  of  attendance  at  newspaper-  used  by  the  Continuing  Study.  In-  a  guy  in  half,  showing  him  with  (jeen  sent  to  the  Naval  Air  Station 

^nsored  events  and  participation  terviewing  was  done  in  the  class-  hjj  coat  on  as  a  national  adman,  dispensary  here,  the  local  tuber- 

in  newspaper-spon^red  projects,  room.  and  in  his  shirt  sleeves  as  a  re-  culosis  sanitorium  and  the  city’s 

Also,  there  are  simple  statistics  Beefed  tail  adman.  “No  matter  how  you  home  for  the  aged, 

of  newspaper  circulation  among  j  TDiz-v  ..r.  „i,i  look  at  it,  headline  says.  No.  1  tVm*  i  <»H«w»r-ni«natch  assigned 


of  newspaper  circulation  among  ,  Tpac-v  an  nii  i,anH  a#  at  it,”  headline  says,  “No.  1 

Recently  Clarence  W.  Harding.  “  ^9''  Ponular  Exhibit 

public  relations  director  of  the  again  P  *  . . .  .  ...  . 

T-.t..-.. with  what  seems  like  a  sound.  Miami — Although  tucked 


HnntAH ptactical,  and  inexpensive  idea  away”  in  a  hard-to-find  location,  Inc.  added  one. 

t(vn-ao.»r«  and  It  choiiiH  "cwspaper  public  relations  the  Miami  Daily  News  exhibit  at  Immediately  after  the  first  story, 


*  The  Ledger-Dispatch  assigned 
ective.  Charlton  Barron,  military  re¬ 

porter,  to  the  project.  Radio  Cor¬ 
poration  of  America  donated  the 
tucked  first  set  and  Norfolk  Newspapers, 


Exposition  played  to  12,000  visi- 


teen-acers  and  we  think  it  should  ntwsijapci  puoiic  rciaiions  me  iniumi  lyefya  cauiuu  a...,.  ...w  o.. 

nnint^ti,^  tn  c.nK  auiong  local  mctchants  and  other  the  Greater  Miami  Manufacturers’  offers  of  more  sets  poured  in. 

Kes  advertisers.  Exposition  played  to  12,000  visi- 

m  j  m*  -w-m.  .r-  -  *0^16  time  now,  Lee  has  tors  daily  for  10  days,  reports  ,  _•  --  ,  . 

Read  More  Tn.in  Comics  been  publishing  a  monthly  pocket-  Promotion  Manager  Fred  Clam-  1»U0U  PlOy  MarOlGS 
Response  to  the  question,  “How  size  book  called  Brief  which  con-  pitt.  The  display,  in  semi-circle  San  Diego,  Calif.  —  Appr 


For  some  time  now,  Lee  has  tors  daily  for  10  days,  reports 
been  publishing  a  monthly  pocket-  Promotion  Manager  Fred  Clam- 


1,000  Play  Marbles 

San  Diego,  Calif.  —  Approxi- 


tions  items  from.  42  periodicals. 
Now  Lee  is  out  with  Briefed. 


Diego  Union. 


much  time  did  you  spend  reading  denses  “for  the  busy  executive”  pattern,  featured  the  processes  of  mately  1,000  school  children  par- 

this  issue  of  the  South  Bend  Trib-  advertising,  merchandising,  pro-  producing  a  newspaper.  An  AP  ticipated  in  the  all-city  Marbles 

une?”  was  as  follows:  motion,  selling,  and  public  rela-  news  machine  was  the  “show  tournament  sponsored  by  the  San 

Boys  Girls  tions  items  from.  42  periodicals,  stopper.”  Diego  Union. 

30  min.  or  less..  37.7%  56.8%  Now  Lee  is  out  with  Briefed.  .  _ 

30  min.  to  an  hr.  51.9%  37.5%  which  looks  like  a  news  letter 

1  hr.  to  IVi  hrs..  6.5%  5.7%  but  which  is  actually  an  “idea  1  1  a* 

1V4  hrs.  to  2  hrs.  3.9%  0.0%  bulletin.”  In  four  pages,  it  con-  ^ICl VCrflSlIlS  tO  ^|^ClVCrtlSCrS 

The  survey  shows  that  teen-  denses,  once  a  month,  selling  ideas  ® 

agers  read  a  great  deal  in  the  gleaned  from  the  42  business  pub- 

newspaper  besides  the  comics.  In  lications  Lee’s  staff  reads  care-  tj  ,1.  OC 

fact,  one  eight-line  item  on  page  fully  and  regularly.  Individual  xlOW  tnC  Dig  UsCa  ivewspapcrs 

one,  concerning  the  death  of  a  sub^riptions:  $5  a  year.  He  ^  ,  .  ,  i  •  .  l  .u  d-  oc  ... 

Boston  quadn^let,  was  read  by  would  like  to  syndicate  it,  with  IV^EWSPAPER  advertisers  fre-  advertising  by  the  Big  25  y> 

93%  of  the  girls,  more  than  saw  the  name  of  the  sponsoring  news-  quently  shift  media.  automotive  ... 

any  comic  strip  or  cartoon.  There  paper  imprinted.  ]  That  is  one  of  the  important  Newspapers  have  been  gaining 

3^*^***^  ^  story,  feature,  or  w  j  Nirlrola  facts  documented  in  “How  the  steadily  from  the  key  soap,  drug 

advertisement  in  the  newspaper.  Wooden  Nickels  Advertised”— a  new  and  and  toiletry  advertisers  .  .  . 

regardless  of  size,  that  did  not  re-  Everybody  makes  wisecracks  Big  Advert!  ed  a  new  ana  91;  Advertised”  is 

ceive  some  readership.  about  wooden  nickels— but  have  original  study  recently  pub-  How  the  Big  2b  Advertisea  « 

Read  Amusement  Ads  actually  ever  seen  one?  If  lished  in  Printers’  Ink  as  a  serv-  a  good  example  of  why  Printers 


^advertising  to  ^Idvertisers 

How  the  Big  25  Used  Newspapers 


regardless  of  size,  that  did  not  re-  Everybody  makes  wisecracks 
ceive  some  readership.  about  wooden  nickels — but  have 

Read  Amusement  Ads  actually  ever  seen  one?  If 

r.  •.  .  .  ....  you  had  been  lucky  enough  to  be 

cvPrf'”  'r  O"  the  mailing  list  of  the  West 

^rts,  which  i^uenced  86%  of  Post-Times. 


the  boys  and  60%  of  the  girls  to 
read  the  sport  page,  only  two  of 


you  would  have  had  a  vest-pocket- 
full  of  wooden  nickels  last  week. 


the  five  best-read  stories  for  the  3^^  ^^uld  have  spent  them  at  the 
boys  and  none  for  the  girls  were  Sun  Dance  Festival, 
s^rts  stories.  Both  boys  and  girls  post- 

placed  high  on  their  interest  list  distributed  were  actually 

a  story  of  four  missing  GI  s  who  cards.  They  could 

had  b^n  Identified  in  a  picture  redeemed  in  trade  at  the  local 
taken  by  the  Chinese  and  distrib-  stores,  or  for  cash  at  Sun  Dance 
uted  by  Associated  Press  Wire-  headquarters.  But  the  Post-Times 
•  .  .  ,  .  ,  expects  that  most  of  them  will 

be  kept  as  souvenirs. 

was  Mutt  &  Jeff,  86%,  and  for 

the  girls,  “Rex  Morgan,  M.D.,”  In  the  Bag 

79%.  Boys’  highest  scoring  car-  Bob  Baxter,  promotion  man- 

toon  was  “Off  the  Record,”  with  ager  of  the  San  Francisco  News, 

86%,  while  the  girls  favored  is  getting  a  publicity  dividend 


“Buttons  &  Beaux,”  87%,  a  car¬ 
toon  depicting  the  teen-ager. 


from  a  promotion  he  didn’t  look 
for.  He  promoted  a  cookbook  re- 


Amusement  advertising,  partic-  cently  with  terrific  results.  He 
ularly  movies  and  dances,  showed  reported  these  results  in  a  broch- 
remarkably  high  readership.  High-  ure  captioned  “Terrific.”  Now 
est  rating  advertisement,  one  for  a  the  publishers  of  the  cookbook, 
movie  theatre,  scored  47%  for  Consolidated  Book  Publishers,  are 


Newspaper  advertisers  fre¬ 
quently  shift  media. 

That  is  one  of  the  important 
facts  documented  in  “How  the 
Big  2.9  Advertised” — a  new  and 
original  study  recently  pub¬ 
lished  in  Printers’  Ink  as  a  serv¬ 
ice  to  the  buyers  and 
sellers  of  advertising. 

Tlie  Big  25  are  those  ad¬ 
vertisers  whose  combined 
investments  in  the  six 
major  media  were  the 
greatest  during  the  14 
year  period  1936-1949. 

This  analysis  of  how  the  pace¬ 
makers  of  national  advertising 
shifted  their  budgets  and 
strategy  over  the  years  shows 
some  significant  media  buying 
trends.  For  example  .  .  . 

27%  of  the  total  advertising  dol¬ 
lars  invested  by  the  Big  25  went 
into  Newspaper  advertising  .  .  . 
More  than  Vi  of  the  Newspaper 


advertising  by  the  Big  25  was 
automotive  .  .  . 

Newspapers  have  been  gaining 
steadily  from  the  key  soap,  drug 
and  toiletry  advertisers  .  .  . 
“How  the  Big  25  Advertised”  is 
a  good  example  of  why  Printers’ 
Ink  gets  top  attention 
from  the  top  executives 
who  huy  advertising  - 
why  k  stands  alone  as 
the  magazine  of  market 
ing  for  advertisers,  and 
for  advertising  to  adver 
tisers  (For  instance 
Printers’  Ink  has  452  subscrib¬ 
ers  among  the  Big  25). 

And  that’s  one  good  reason  why 
your  advertising  in  Printers’  Ink 
keeps  the  buyers  of  advertising 
sold  on  you  when  media  shifts 
are  considered. 

(Copies  of  this  research  report 
are  available  at  $5.00  each.) 
ROBERT  E.  KENYON,  JR- 

.VDVERTTHING  DIRECTOR 


Inir  .  20S  East  42Rd  Straat,  Niw  Yark  17,  N.  T. 
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How  The  Houston  Chronicle 
Sunday  Comics 
Single-handedly  helped  a  new 
Fruit-beverage'  nearly  TRIPLE 
its  sales  in  six  months! 


HOST  IM  HOUSTON  IN  CIRCULATION  AND  AOVIRTISING  TOR  3»  CONSfCUTIVt  YIARS 


2  Dailies  Post 
Funds  to  Push 
SL  Louis  Project 


modern  housing  and  other  prog¬ 
ressive  steps  in  St.  Louis,  con¬ 
cluded  as  follows: 

“For  its  part,  the  Post-Dispatch 
pledges  itself  to  subscribe  $250,- 
000  to  a  fund  of  $2,000,000  or 
more  raised  by  the  Mayor’s  Com¬ 
mittee.” 

There  was  no  subsequent  pub¬ 
lished  reference  to  this  pMge, 
but  leaders  of  the  movement 
called  it  to  the  attention  of  others 
and  they  have  credited  this  action 
with  playing  a  leading  role  in  cre¬ 
ation  of  the  redevelopment  cor¬ 
poration. 

The  Post-Dispatch  pledge  ac¬ 
companied  the  paper’s  “Progress 
or  Decay”  series  of  stories  and 
photographs  fulfilled  under  the 
direction  of  Julius  Klyman,  edi¬ 
tor  of  the  Sunday  roto  magazine. 

Nine  of  the  13  articles  were 
written  by  Richard  Baumhoif. 
Photos  taken  for  the  series  by 
Paul  Berg  recently  won  a  staff 
project  award. 


Sr.  Louis  —  The  Globe-Demo¬ 
crat  and  Post  Dispatch  are  among 
68  St.  Louis  business  concerns 
and  other  sponsors  that  have 
made  capital  commitments  ex¬ 
ceeding  $2,000,000  for  rehabilita¬ 
tion  of  decayed  districts  adjoining 
the  downtown  center. 

As  subscribers  to  the  capital 
fund  of  the  Urban  Redevelop¬ 
ment  Corporation  of  St.  Louis, 
the  Post-Dispatch  has  pledged 
$250,000  and  the  Globe-Democrat 
$25,000. 

Though  the  second  largest  sub¬ 
scriber,  the  Post-Dispatch  carried 
the  list  of  subscribers  in  alpha¬ 
betical  order  in  a  front-page  an¬ 
nouncement. 

The  Post-Dispatch  pledge,  an 
unsolicited  one,  was  the  only  one 
which  had  been  announced  pub¬ 
licly  when  formation  of  the  cor¬ 
poration  was  announced  last  De-  Iowa  City,  la. — ^The  Des 
cember.  The  paper’s  subscription  Moines  Register  and  Tribune  will 
had  been  disclosed  in  three  lines  offer  a  $500  scholarship  in  adver- 
of  type  at  the  end  of  a  long  tising  during  the  1951-52  aca- 
leading  editorial  which  it  printed  demic  year  at  the  State  University 
under  the  title  “Progress  —  Not  of  Iowa.  It  will  go  to  a  male 
Decay”  on  May  14,  1950.  graduate  student  planning  to  en- 

The  editorial,  telling  of  the  ter  the  field  of  newspaper  adver- 
great  need  for  slum  clearance,  tising. 


ERE’S  more  proof  of  The  CHRONICLE’S  tremen¬ 
dous  selling  power  in  the  rich  Houston  market.  Imagine 
a  product*  starting  from  scratch,  in  a  highly  competi¬ 
tive  field,  then  capturing  over  10%  of  all  sales  in  a 
market  in  less  than  two  years!  Sounds  fantastic,  but  it’s 
true.  And  note  that  the  greatest  sales  gain  was  made 
during  the  period  of  April  to  September  last  year  when 
The  Chronicle  Sunday  comics  were  used  exclusively. 
Here’s  the  whole  story  boiled-down: 


Peoria's 


is  Really  Rolling 


AdvtftfSffig 

(in  Un99) 


Product's*  Pofconto^o 
of  Morittt 


Report  No.  5 

(April  1  to 
Sopt.  30.  1950) 


1306  linos 
CHRONICIE  Comics 


Caterpillar  Facts  — 

•  EMPLOyMENT  .  .  .  Now  26.400 
...  UP  9.650  in  5  years. 

•  SALES  of  $337,285,327  in  1950 
...  UP  32.3%  over  1949. 


3000  linM 
CHRONICIE 
544  linos 
POST 


Report  No.  4 

(Ortob.r  1  to 
Mordi  31,  1950) 


7930  linos 
CHRONiaE 
5459  Unos 
POST 


Report  No.  3 

(April  1  to 
Sopt.  30,  1949) 


Report  No.  2 

(Octokor  1  to 
Morch  31,  1949) 


•  $60  MIULION  (5  year)  Expansion 
Program  is  Now  Completed 

•  $42  MILLION  Govt.  Order  (1/27/51) 
Supplements  Peak  Civilian  Demand. 


Ham*  at  predwct  epea  retteeW 


From  Reports  of  Continuing  Consumer  Panel 
Conducted  in  Houston  by  Alfred  Politz,  Inc.,  New 


Populetiee  .  .  . 
Circuletioe  and 
Retail  Sales 
Are  ALSO  at  an 
all-time  HIGH! 


JOURNAL*  STAR 
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SYNDICATES 


questionnaires)  that  they  use  the  A  check  of  the  H&P  directory 


Wheeler*s  NANA  Interest 
Remains  ^Substantial* 


editorials  written  by  Chief  Edi-  shows  a  number-  of  syndicates 
torial  Writer  Bruce  Biossat — al-  have  listed  their  columnists  under 


though  not  necessarily  every  day.  the  heading  of  “Editorials”  simply 


Mr.  Biossat  writes  two  editorials  because  these  gentlemen  editorial- 
fa  lead  editorial  and  a  shorter  ize.  We  have  excluded  such 


one)  six  days  a  week.  They  are  scribes  from  our  discussion  here 


By  Jane  McMoster 


sold  as  part  of  NEA’s  budget  ser-  as  they  are  almost  never  dished 
vice.  up  to  readers  without  a  by-line. 

Many  newspaper  clients  run  the 
editorials  as  their  own  (without  CCG  Syndicate 


'y  ‘1?  Se‘''lV'’r“dS^»Xm'as'" 


Operation  Halted 

Features  For  America’s  Fu- 


past  few  years,  says  John  N.  syndicate  offered  papers  the  war  ^  rtAiuRts  roK  /amekicas  ru- 

Wheeler  of  Bell  Syndicate  and  coverage  of  Richard  Harding  Da-  syndicate  department  of  the 

the  three  affili-  vis,  Fontaine  Fox’s  cartoons  and  Committee  for  Constitutional 

Bud  Fisher’s  “Mutt  and  Jeff” —  . 


the  three  affili¬ 
ated  companies, 
that  he  has  been 
wanting  to  take 
it  a  little  easier. 

And  he  h  o  p  e  s  ^ 
eventually  to 
have  a  little 
more  leisure  due 
to  his  recent  ac¬ 
quirement  of  the 
title  of  board 
chairman  of  the  , 

four  companies.  >V  heeler 

Mr.  Wheeler’s  new  title  ties  in 


th  1  tfor-  Mr  Pkhpr  i<>ft  ^ork,  offers  a  staff-written  inspir 

the  latter  when  Mr.  Fisher  left  weekend  re 

Hearst.  _ _ _ 


Religious  News  Service,  New  Government,  has  discontinued  sell- 
jrk,  offers  a  staff-written  inspir-  jng  columns  of  Congressman 


Mr.  Wheeler  sold  out  his  one-  •  ,  -  „  .  .  ,  " 

third  control  in  the  Wheeler  syn-  Package  the  editorial  is  generally  instituted  a  free  feature.  “Spot 
dicate  in  1916  and  started  Bell  run  on  the  church  page— and  most  light  for  the  Nation,  which  in 

Syndicate  that  year.  Mr.  Wheeler  ?-  ^ 

sa^id  he  had  close  relations  with  syndicate.  RNS  reports  50  clients,  by  different  Congressional  and 
Press  Publishing  Co.,  publisher  of  ^  number  of  out-of-town  syn-  other  name  byliners.  It  goes  to 


ational  editorial  for  weekend  re-  Ralph  W.  Gwinn  and  Dr.  Will- 
lease.  Sold  only  as  part  of  its  ford  1.  King.  Instead,  CCG  has 


instituted  a  free  feature.  “Spot 


aicaie  in  i;#io  anu  siarieu  oeii  .  ^ 

Syndicate  that  year.  Mr.  Wheeler  so  r 

coin  E.  h.A  roi.tion.  with  syndicate.  RNS  reports  50  clients. 


said  he  had  close  relations  with 
Press  Publishing  Co.,  publisher  of 


the  New  York  World,  and  that  dicates  including  the  Alburn  Bu 


other  name  byliners.  It  goes  to 
all  dailies  and  some  weeklies. 


company  helped  in  financing  Bell,  ’’cau  in  Cleveland  and  several  in  The  syndicate  has  not  been  dis- 


NANA  was  formed  by  a  group  the  South  supply  editorials,  ac-  solved  although  it  is  currently 


of  publishers  in  1922  with  the  in-  cording  to  the  E&P  Directory.  A  inactive,  according  to  Managing 


tention  of  being  able  to  compete  backgrounding  editorial  service —  Director  G.  Edward  Hancock 


with  the  purchase  of  stock  in  with  chain  newspapers  on  impor-  does  the  spade  work  and 


North  American  Newspaper  tant  series  and  stories,  Mr.  Wheel- 
Alliance,  the  parent  company  of  cr  recalls. 


lets  the  newspaper  editor  find  his  Promotion 


own  beautiful  words — is  Editorial  The  Roanoke  (Va.)  Times  and 


the  four,  by  Attorney  Ernest  Cu- 
neo  and  Londoner  John  F.  C. 


Bought  Pershing  Memoirs 
In  1930,  NANA  and  Bell  were 


Research  Reports,  Washington,  World -News  comics  popularity 
p.  C.  The  organization,  which  poll  wound  up  with  a  run  of  pro- 


Bryce  E&r  March  mp.  9  iT  Jrged  wk  Mr  Whe^^^^^^  "  reported  to  have  over  200  auction  features  provided  by  the 

Mr  rim^-o  !«  now  nr^.iH.nt  of  .T!  newspaper  Clients,  offers  a  daily  “thank  you”  cartoons  done  spe- 


Mr.  Cuneo  is  now  president  of  the  responsibility  of  actually  rum  ",  "  klv  e  •T'f  Tk  T" 

NANA  and  Mr.  Bryce  is  presi-  nine  N^A  One  of  tbe  first  svn-  cially  for  the  papers  by  the  comic 


NANA  and  Mr.  Bryce  is  presi-  ning  NANA.  One  of  the  first  syn- 
dent  of  Consolidated  News  Fea-  dicate  items  secured  after  the 


tures  and  Associated  Newspapers,  merger:  Pershing’s  Memoirs,  for  pwionai  Dacxgiounumg  oi  a  ocio.c  u.c  r.u.uurs..  y 
Mr.  Wheeler,  who  is  a  regular  $270,000,  which  up  to  that  time  type  is  an  extra  for  launched  Sandy  Hill 

columnist  since  Billy  Rose’s  re-  was  believed  the  largest  amount  subscribe  to  Ray  Tuck-  got  the  artist.  Bill  Dwyer,  to 

tirement,  had  formerly  been  pres-  ever  ?aid  for  memoirs  Washington  column,  syndi-  out  a  painting  of  Harmony 


search  reminder  service. 

Editorial  backgrounding  of  a 


strip  artists. 

Before  the  Pittsburgh  (Pa.) 


er’s  Washington  column,  syndi- 


got  the  artist.  Bill  Dwyer,  to  turn 
out  a  painting  of  Harmony  Val 


ident  of  NANA  and  of  Bell.  The  Associated  Newspapers  which  McClure.  Mr.  Tucker  ley,  showing  the  title  character 

latter  post  went  to  Editor  Henry  had  been  owned  bv  three  NANA  ^“PPl'es,  along  with  his  column,  standing  by  a  rural  mailbox  read- 

U.  M  o _ -t  ^  rk  11  .  -  n  Minb-  n  G<-t  2  o  I  inn  tViA  nnmi/*  co/itinn  /%f  PrPCC 


M.  Snevily  of  Bell. 


newspapers -the  Boston  Globe,  ^  sheet— a  confidential  re-  ing  the  comic  section  of  the  Press 


The  new  board  chairman  holds  Philadelphia  Bulletin  and  Chicago  reporter  to  editor  which  It  ran  as  the  cover  on  the  Sunday 

a  “substantial  interest”  in  the  four  Paily  News _ and  boasted  such  generally  presents  some  side  angle  Roto  magazine. 

_ t L_  •_  ^  ^  __  _  .  -  r\n  fVifa  ciiV\iAr>f  r\f  KJe  n/^liimn  TKn  /^»  tt/'i  f*  tiyi  #/  f  ^  Pritt  ODt 


companies,  but  he  indicated  that  feature  talent  as  H.  I.  Phillips  and  subject  of  his  column.  The  The  Cincinnati  (O.)  Post  j^ 


some  of  his  stock  had  been  sold  Robert  Ripley,  was’ added  in  1930.  s’leets  are  used  by  many  ^cial  pands  from  Erwin  (“The 


to  Mr.  Cuneo  and  Mr.  Bryce.  Shortly  afterward.  Mr.  Wheeler  P^P/''s  ^s  a  basis  for  editorials—  Gwd  Old  Days”)  Hess  and  J.  R. 
Our  information  that  Mr.  Wheel-  made  a  deal  with  David  Lawrence  ‘^’^y  sometimes  been  (  Out  Our  Way  )  Williams  for 


er  had  held  25%  of  the  stock  for  his  Consolidated  Press  It  practically  verbatim,  accord 

prior  to  the  recent  transaction  £came  Consoudated  News ’fea-  ing  to  McClure, 
is  “approximately  correct,”  he  tures. 


promotion  of  its  Match-the-Twins 
contest. 


told  us. 

Other  stockholders  include  Mr.  Canned  Editorials 
Snevily;  Joseph  B.  Agnelli,  execu-  Qn  Wartime  Increase? 
tive  vicepresident  and  general  President  Monte  F.  Bourjaily 


Olaiiinier 


manager  of  the  four  companies;  gf  Globe  Syndicate,  Westport 


and  about  eight  newspapers. 


Conn.,  has  noted  increased  de- 


It  is  believed  that  several  of  mand  for  syndicated  editorials 


Good  beauty  advice  helps  gal  get  guy!  Beauty.  » 
the  sage  said,  is  siih-surface . . .  lakes  coiffure  as  well 
cosmetics,  foundation  garments  no  less  than  foundation  cremes. 


Ihtres^'tJ’^Mrt  "(ffi^eo^'^nd  Mr.  e '  ‘arnage  plus  contour. ..and  grooms  go  for  a  Axell-groomed  mind! 


snares  lo  Mr.  cuneo  ana  Mr.  believes  stems  in  part  from 

Bryce,  but  that^  the  latter  do  not  manpower  shortage. 


JornoaVer'”"*"®  Glot^  started  “Eve^’ Day  Edi- ^  llOniiellV 

companies.  tonal  Service  last  October — (its  . 

Mr.  Wheeler  consistently  de-  second  service  which  supplies  edi-  1  ('..ypps  hcautv  front  hairdo  nocture 
dined  comment  on  the  amount  totals)  and  claims  r,pid,y  i  front... hairdo,  posture. 

of  st^k  involved  in  the  recent  growing  client  list  for  it.  Globe’s 
transfer.  older  “Local  Affairs  Service”  and 

Mr.  Wheeler  was  specific  in  an-  pg^  service  are  sold  as  indi- 
swering  one  question:  “We  under-  vidual  items. 

*!f”d  Jhd  Mr.  Cuneo  is  Walter  Newspaper  clients  run  the  edi- 
Winchel  s  lawyer.  Does  Mr.  torjals  without  credit  to  the  syndi- 
Winchell,  himself,  now  own  an  g^jg  ^j,gy  ,,.g  designed  to  be 


torials)  and  claims  a  rapidly 
growing  client  list  for  it.  Globe’s 


corselets,  perfume,  exercise,  soap,  water,  and 


older  “Local  Affairs  Service”  and  sunshine... gives  practical  advice,  followed  by 
the  new  service  are  sold  as  indi-  .  ,  i  j  i  .u  •  u 

vidual  items  millions.  An  acknowledged  authority  in  her 


vidual  items.  ..............  ...  ..«r. 

Newspaper  clients  run  the  edi-  j  field,  and  one  of  the  most  wiilely  syndicated  ^ 
torials  without  credit  to  the  syndi-  columnists.  Antoinette  Donnellv  is  the  confidante 


interest  in  the  companies?”  Mr. 
Wheeler’s  answer:  “No.” 


run,  Mr.  Bourjaily  says). 


of  .50.(KM) correspondents  per  year.  Her  compact 


.  ..  ^  Scouting  around  just  to  see  i  column,  seven  days  a  week,  is  a \aluahle  proiierty 

37  Years  in  Syndicate  what  syndicated  editorials  are!,  ,  r  - 

Mr.  Wheeler’s  career  covers  37  available,  we  found  that  nEA paper!  For  o,)en  territory  .  pn..»fs.  prices, 


years  in  syndicate  ownership.  He  Service  has  the  largest  client  list  phone,  wire,  or  write  to  Mollie  Slott.  Manager. 


started  the  Wheeler  Syndicate  and  that  other  large  syndicates 
in  1913  in  association  with  Ed  serving  dailies  bypass  this  item. 


McClure  and  Guy  T.  Viskniskki, 
both  of  whom  had  been  with 


A  total  of  500  newspapers  have 
indicated  (in  answering  NEA 


Chi€»affi0  Trihun4»~\ew  York  \0»trM 

A>irs  BmtMlmmrn  Nmm  York 
Sffntitcale  Trikmnm  Tower.  CMraoo 


EDITOR  &  PUBLISHER  for  Mardi  17,  1951 


Unionist  Raps 
Publishers  for 
Paper  Scarcity 

Albany,  N,  Y.  —  Newspaper 
publishers,  not  newsprint  manu¬ 
facturers,  are  responsible  for  the 
shortage  of  newsprint.  President 
Paul  L.  Phillips  of  the  Interna¬ 
tional  Brotherhood  of  Paper  Mak¬ 
ers  declared  this  week  in  the 
Paper  Maker,  union  newspaper. 

President  R.  A.  Olson  of  the 
Minnesota  State  Federation  of 
Labor  had  written  for  assistance 
from  the  Paper  Markers  in  ob¬ 
taining  newsprint  for  Minnesota 
labor  newspapers. 

Mr.  Phillips  replied  that  the 
practices  of  publishers  during  de- 
'pression  years  forced  many  paper 
companies  into  bankruptcy  and 
frightened  away  investors  who 
might  have  put  money  into  new 
construction.  During  the  “Buy 
American”  period,  he  said,  pub¬ 
lishers  printed  catchwords  on 
Scandinavian  newsprint  “at  a  time 
when  the  paper  mills  of  the 
United  States  and  Canada  were 
idle  and  thousands  of  men  were 
out  of  work.” 

“The  sorry  condition  of  the 
industry  meant  nothing  to  the 
publishers  as  long  as  they  could 
buy  paper  at  their  own  price,”  he 
said. 

“Now  the  chickens  have  come 
home  to  roost  and  the  publishers 
have  successfully  used  their  prop¬ 


aganda  technique  to  direct  atten¬ 
tion  away  from  their  own  mis¬ 
takes  and  use  the  manufacturers 
as  the  villians  in  the  script.” 

Today,  he  said,  publishers  are 
using  “everybody  and  everything” 
to  obtain  an  over-expansion  of  the 
industry.  He  said  that  publishers, 
except  for  some  groups  in  the 
South,  are  reluctant  to  invest  their 
own  money  in  expansion  and  that 
he  cannot  condemn  paper  manu¬ 
facturers  “for  not  putting  millions 
of  dollars  into  additional  paper  1 
machines  when  no  one  else  is 
willing  to  put  money  into  such  I 
projects.”  j 

He  spanked  the  American  ! 
Newspaper  Guild  for  criticizing  ; 
the  manufacturers  “for  not  putting  i 
more  millions  into  equipment  and 
plants.”  He  said  newsprint  manu¬ 
facturers  are  producing  at  rec¬ 
ord  rates  and  are  making  every 
effort  not  to  lose  a  minute  of  pro¬ 
duction.  I 

“The  manufacturers  have  done  i 
a  magnificent  job,”  he  said,  “not 
only  in  production  but  in  holding 
their  prices  to  'a  fair  and  just 
level.”  I 

He  promised  labor  editors  that  j 
he  would  place  the  question  of 
their  newsprint  supplies  before  the  I 
manufacturers. 

“The  only  way  we  can  help,” 
he  said,  “is  to  add  our  voice  to 
yours  and  others  in  trying  to 
persuade  the  manufacturers  to  al-  i 
locate  more  newsprint  for  the  | 
labor  press,  though  1  am  by  no  ! 
means  certain  we  can  aid  you.”  i 


QUIZ  HALL 

- Wilton  E.  Hall— - 

(Each  correct  answer  counts  10  points.  Score  yourself:  100, 
Genius;  80-90,  Superior;  60-70,  Excellent;  30-50.  Average.) 


FOR  MEN; 


1.  The  word  “escrow”  is  of  most  interest  to  a 

HUNTER  BUSINESSMAN  TEACHER  ACTOR 

2.  The  term  of  a  U.  S.  Representative  is  how  many  years? 

TWO  THREE  FOUTI  SIX 

3.  Winston  Churchill  is  a  strong  advocate  of 

COMMUNISM  FASCISM  SOCIALISM  CAPITALISM 

FOR  WOMEN: 

4.  Evangeline  is  the  heroine  of  a  narrative  poem  by 

SHAKESPEARE  WHITTIER  LONGFELLOW  POE 

5.  To  prevent  tooth  decay,  many  cities  are  treating  their  water 
supply  with 

IODINE  CHLORINE  FLUORINE  ZINC 

6.  Canton  crepe  is  a  variety  of  which  substance? 

BEVERAGE  FLOWER  SHORTENING  FABRIC 

FOR  YOUNG  PEOPLE: 

7.  The  Apostle  who  denied  Christ  three  times  was 

MATTHEW  JOHN  PETER  PHILIP 

8.  “Sudden  death”  is  a  term  used  in  which  sport? 

BASKETBALL  TENNIS  GOLF  BASEBALL 


9.  The  home  of  a  lion  is  called  a 

WARREN  LAIR  ROOKERY 


APIARY 


'.'-j 


P-yJ  Vou 

AmZs 

''  3rd  largest 
market 

without  the  . . . 

LONG  BEACH  PRESS-TELEGRAM 

When  you  think  of  Long  Beach  in  the  Los  Angeles 
Market,  think  of  Long  Beach  as  completely  separate  and 
autonomous. 

The  one  and  only  way  to  cover  Long  Beach  is  with  the 
Press-Telegram.  ABC  records  show  the  Press-Telegram 
readership  in  Long  Beach  is  five  times  greater  than  the 
readership  of  any  of  the  Los  Angeles  dailies  which  claim 
adequate  coverage  of  this  $543/100.000  market. 


IMPORTANT 

^ J*  Lon*  Beach  as  an 
♦Keclive  test  market. 
I  tylatively  easy  control 
I  inijwrtanl  factors 
rive  results  that 
be  used  with  con¬ 
fidence  elsewhere. 


MORE  THAN  2  OUT  OF  3  READ  THE 

2i‘e5S'^ele9ram 

IN  LONG  BEACH,  CALIFORNIA 


National  Representative:  Cresmer  k  Woodward,  Inc. 


10.  Which  one  of  these  was  invented  by  Elias  Howe? 

RADIO  TELEGRAPH  COTTON  GIN  AIRPLANE 

Readers  Prefer  “Participation”  Features 

Readets  are  forced  to  take  a  “passive”  attitude  toward  most 
newspaper  columns.  But  QUIZ  HALL  gives  them  a  chance  to 
DO  something.  It  is  an  “audience  participation”  feature.  It 
engenders  family  competition.  It  serves  as  a  dandy  parlor  game. 
Also,  thousands  of  mothers  and  sweethearts  mail  it  to  their  sons 
or  boy  friends  in  Army  Camps. 

QUIZ  HALL  rates  tops  because  it  is  ably  edited  by  a  former 
United  States  Senator,  whose  legal  training  and  vast  business 
and  newspaper  experience  permit  him  to  write  a  versatile 
feature.  QUIZ  HALL  has  4  unique  virtues: 

(1)  It  ties  in  with  the  churches  by  offering  a  daily  Bible 
question  tSee  No.  7  above). 

(2)  It  plugs  constantly  for  America’s  “free  entei  prise”  busi¬ 
ness  system  (See  No.  1  and  No.  3). 

(3)  It  pits  Dad  against  Mother  in  a  mental  game  and  teases 
both  of  them  to  see  if  they  are  still  youthful  enough  to 
answer  the  queries  “FOR  YOUNG  PEOPLE.” 

(4)  It  ties  in  with  the  schools  (See  No.  4  and  No.  10),  thus 
attracting  new  readers  to  your  editorial  page.  See  what 
Prof.  F.  M.  Hurst,  of  the  Papillion  High  School,  says  on 
this  point: 

“We  have  been  using  the  daily  QUIZ  HALL  tests  from 
the  Omaha  WORLD  HERALD  in  our  English  classes  to 
create  more  interest  in  current  problems  and  to  improve 
their  vocabulary.  The  students  like  QUIZ  HALL.  We 
of  the  faculty  have  found  them  of  great  help. 

“About  20%  more  of  our  students  now  read  the  news¬ 
paper  than  did  before  we  started  using  QUIZ  HALL.” 

HOPKINS  SYNDICATE,  Inc. 

520  N.  Michigan  Chicago  11 
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CIRCULATION 


Todd  Tells  How  Local 
News  Builds  Readers 


By  George  A.  Brandenburg 


Quality  of  the  product  is  the 
keystone  around  which  circulation 
can  be  built  through  sound  local 
news  coverage,  says  William  K. 
Todd,  Rockford  (Ill.)  Morning 
Star  and  Register-Republic. 

“Good  promotion  starts  with  the 
product  itself,”  Mr.  Todd  told 
E  &  P.  “Good  promotion  results 
in  circulation  gains.  Tie  the  two 
together  and  we,  as  circulation 
managers,  have  the  best  founda¬ 
tion  for  a  successful  circulation 
campaign.” 

Murders  Won’t  Do  It 

Too  many  editorial  contempo¬ 
raries  still  believe  that  a  murder 
or  suicide  in  a  local  area  town  is 
worth  at  least  500  extra  newspa¬ 
pers  in  that  town  on  that  day, 
declared  Mr.  Todd.  “Surely,  we 
know  that  a  murder  or  suicide  in 
one  of  our  area  towns  is  going  to 
draw  reader  interest,”  he  said'. 
“But,  there  isn’t  going  to  be  a 
murder  or  suicide  every  day.  Thus, 
in  the  final  analysis,  this  type  of 
news  is  rather  weak  as  a  circula¬ 
tion  builder.” 

Mr.  Todd  advocates  good  sound 
local  news  coverage,  including  im¬ 
portant  day-by-day  political,  civic 
and  municipal  happenings  in  the 
towns  throughout  the  circulation 
area,  plus  good  feature  stories 
about  the  towns. 

“Every  American  town  has 
some  historical  background,”  he 
explained.  “A  good  feature  about 
some  phase  of  this  historical  back¬ 
ground  is  not  only  of  reader  value 
to  the  residents  of  that  town,  but 
can  also  be  interesting  to  all  read¬ 
ers  served  by  your  newspapers. 

“What  is  the  city  council,  or 
town  board,  or  county  board  do¬ 
ing?  This  is  the  type  of  news  that 
builds  circulation.  It  is  the  type 
of  news  that  makes  your  paper  a 
part  of  each  community.” 

Credits  Editorial  Cooperation 

Citing  his  own  papers’  increase 
of  21,000  readers  since  1945,  Mr. 
Todd  said  much  of  that  growth 
(total  now  over  82,000)  is  at¬ 
tributed  to  editorial  cooperation. 
“Prior  to  1945,”  he  said,  “our 
editorial  department  thought  the 
circulation  department' was  some 
sort  of  ‘gestapo,’  always  complain¬ 
ing,  but  never  offering  any  con¬ 
crete  help.” 

“This  editorial  cooperation 
didn’t  come  overnight,”  he  con¬ 
tinued,  “and  there  is  still  some¬ 
thing  to  be  desired  by  both  the 
editorial  and  circulation  depart¬ 
ments.  An  animosity  that  existed 
for  20  years  cannot  be  completely 
overcome  in  one-fourth  of  that 
time.  But,  we  are  making  progress 
through  understanding  of  each 


other’s  problems.” 

A  second  factor  in  Rockford’s 
circulation  gains  is  Consolidated 
News  Service,  he  stated.  CNS  is 
the  papers’  own  news  service,  in¬ 
corporated  separate  and  apart 
from  Rockford  Consolidated 
Newspapers,  Inc. 

CNS  Covers  13  Counties 

“CNS  is  our  answer  to  the 
news  coverage  problem  in  our  13- 
county  circulation  area  of  North¬ 
ern  Illinois  and  Southern  Wiscon¬ 
sin,”  said  Mr.  Todd. 

“Under  the  guidance  of  a  man¬ 
ager,  whose  status  is  apart  from 
either  of  our  news  departments 
or  managing  editors,  CNS  is  com¬ 
posed  of  correspondents  from  119 
cities  and  towns  throughout  our 
circulation  area,”  he  explained. 
“Eight  of  these  correspondents  are 
on  a  full-time  basis  and  the  CNS 
manager  has  his  own  photog¬ 
rapher  available  for  area-wide  pic¬ 
ture  coverage.’^ 

The  CNS  manager  does  not  edit 
any  copy  from  correspondents,  al¬ 
though  he  is  responsible  for  all 
administrative  detail.  Editing  of 
copy  is  the  responsibility  of  the 
state  desks  of  the  two  newspapers. 
CNS  manager  does,  however,  train 
the  correspondents. 

“Our  CNS  manager  does  not 
violate  the  prerogatives  of  the 
state  editors  in  determining  what 
news  will  appear  in  •  the  newspa¬ 
pers,”  he  said.  “However,  coopera¬ 
tion  between  the  two  state  editors 
and  the  CNS  manager  results  in 
fine  feature  and  picture  ideas  com¬ 
ing  from  all  three. 

“Another  important  responsibili¬ 
ty  of  the  CNS  manager  is  that  of 
liaison  between  the  CNS  and  cir¬ 
culation  department.  The  CNS 
manager  works  closely  with  the 
circulation  department  in  opening 
up  a  new  town,  or  stimulating 
an  old  town  circulation-wise  by  ar¬ 
ranging  for  pictures  and  features 
about  that  community.” 

Youth  and  Newspaper  Boys 

George  W.  Hicks,  Columbus 
(O.)  Citizen,  recently  suggested  to 
members  of  the  Ohio  Newspaper 
Association  they  do  the  following 
to  preserve  present  methods  of 
selling  and  distributing  their  prod¬ 
uct: 

“1.  If  you  are  operating  under 
the  Little  Merchant  Plan,  I  cannot 
emphasize  too  strongly  that  the 
independent  contractor  status  not 
be  jeopardized  by  practices  which 
establish  control  and  leave  a 
question  or  doubt  as  to  your  car¬ 
riers  independence. 

“2.  Rid  yourself  of  all  girl  car¬ 
riers.  They  attract  trouble.  One 
small  girl,  delivering  or  selling 


newspapers,  can  create  more  com¬ 
ment  and  criticism  from  the  so- 
called  do-gooders  than  any  -one 
thing. 

“3.  Urge  your  circulation  de¬ 
partment  to  exercise  all  possible 
care  in  the  selection  of  carriers. 
Today,  more  than  ever,  it  is  im¬ 
portant  that  the  right  boy  of  the 
proper  age  be  selected  to  make 
delivery  of  your  newspapers. 

“4.  As  editors  and  publishers 
see  that  a  reasonable  amount  of 
space  is  devoted  to  your  circula¬ 
tion  department  in  the  form  of 
bringing  factual  attention  to  the 
people  of  your  community  on  the 
advantages  of  their  sons  delivering 
and  selling  your  newspapers. 

“5.  The  circulation  managers 
of  Ohio  urge  you  —  the  Ohio 
Newspaper  Association  —  to  ap¬ 
point  a  committee  of  at  least  three 
to  serve  on  a  joint  committee  to 
work  with  us  on  a  statewide  basis 
of  newspaperboy  and  youth  wel¬ 
fare  program.” 

Carrier  Notes 

The  Denver  '(Colo.)  Post  re¬ 
cently  completed  its  “Ace  Carrier” 
contest  in  which  Post  readers  told 
why  they  thought  their  carrier  is 
an  “Ace  Carrier.”  The  five  Post 
carriers  recommended  highest  by 
their  customers  received  bicycles. 
The  five  honorable  mention  car¬ 
riers  received  merchandise  prizes. 

John  Cargo,  former  Jackson 
(Mich.)  Citizen  Patriot  carrier, 
recently  received  a  savings  bond 
check  of  $420.  He  had  carried  a 
route  for  three  years  prior  to 
moving  from  that  city.  The  check 
represented  the  largest  saving 
bond  ever  accumulated  by  a  car¬ 
rier  for  the  Citizen  Patriot.  The 
375  carriers  have  savings  bonds 
amounting  to  more  than  $14,000, 
according  to  Clarence  Cooke,  CM. 

Northern  States  Meet 

Northern  States  Circulation 
Managers  Association  will  meet 
April  15-17,  at  the  Dyckman  Ho¬ 
tel,  Minneapolis,  Minn.,  it  was  an¬ 
nounced  by  President  Lloyd  Fen¬ 
nell,  Austin  (Minn.)  Daily  Herald. 

ICMA  Sticker 

ICMA’s  52nd  annual  meeting  at 
Washington,  D.  C.,  June  19-21, 
is  being  publicized  by  an  orange 
and  black  envelope  sticker  de¬ 


signed  by  Cyrus  H.  Favor,  Utica 
(N.  Y.)  Press,  chairman  of  the 
publicity  committee.  Labels  have 
been  sent  to  ICMA  officers  and 
directors. 

■ 

Subscription  Offer 
Pegs  Potato  Price 

Blackfoot,  Ida. — The  Daily 
Bulletin  believes  U.  S.  No.  1  Idaho 
Russets  are  worth  $2  a  sack! 

That  declaration  was  made  by 
the  Bulletin  in  a  four  column  dis¬ 
play  advertisement  when  farmen 
were  receiving  less  than  half  that 
sum  per  hundredweight. 

The  Bulletin  announced:  “We 
are  now  giving  a  one-year  sub¬ 
scription  to  the  Daily  Bulletin  for 
mail  delivery  anywhere  in  South¬ 
eastern  Idaho  (a  regular  $7  sub¬ 
scription)  in  exchange  for  350 
pounds  of  U.  S.  No.  1  Idaho  Rus¬ 
sets.  This  offer  good  from  Jan. 
1  to  Feb.  1,  1951.” 

Then  it  was  made  easy  for 
farmers  to  renew  or  subscribe. 
“Here’s  how  to  trade  spuds  for  a 
subscription,”  the  advertisement 
advised.  “When  you  market  your 
next  load  of  potatoes,  tell  your 
warehouse  buyer  that  350  pounds 
of  the  load  is  for  a  subscription  to 
the  Daily  Bulletin.” 

Subscriptions  -  for  -  spuds  depots 
were  selected  with  geographic 
strategy.  Several  warehouse  buyers 
cooperated.  Publisher  C.  P.  Kim¬ 
ball,  described  the  circulation  cam¬ 
paign  as  “very  successful.” 


LIBEL 

IrvosIoii  of  Privacy 
Plagiarism  •  Piracy  • 
Cepyriglit 

INSURANCE 

For  tha  Wita  Pabllshar 

OUR  UNIQUE  EXCESS  POLICY 
provid*!  adaquat*  protactlon. 
Surprisingly  InaipuntWa. 
CARRIED  NATIONWIDE 

For  details  atsd  quotations 
write 


Employers  Reinsurance 
Corporation 

laMraac#  Exchaago  lldg. 
Kaisai  City,  Missoari 


Print  it  in 
the  West*, 


fOK 

ll***  3  WISTIRN 

^{DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
ctHors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUIIISHERS,  INC. 
Rotary  Printing  Spocioliits 
Exelusivalv  on  Nowjprint 

2621  Watt  54lti  Streui 
Lot  Angulut  43,  Californio 


iV- 


Sorry... tumporory  popar  thortoga 
limilt  oor  ability  to  tarva  you  now. 
But  it  can't  last  foraver,  so  please 
writa  for  somplas  onyway. 

- - 

ADORFVS  - - - 
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RADIO  AND  TELEVISION 


Facsimile  Much  Faster, 
But  Slow  to  Catch  On 


By  Jerry  Walker 

Before  handing  it  over  to  the 
military  for  secret  use,  the  West¬ 
ern  Union  Telegraph  Co.  demon¬ 
strated  a  high  -  speed  facsimile 
printer  this  week  in  its  “Buck 
Rogers”  laboratory. 

The  amazing  machine,  utilizing 
a  fairly  narrow  band  for  its  ra¬ 
dio  beam,  reproduced  a  quarter- 
page  of  the  New  York  Times  in 
less  than  a  minute.  It  “flashed” 
an  8-x-lO  picture  in  just  about 
the  time  it  has  taken  to  read  this 
sentence  slowly. 

After  a  half-hour  of  such 
astounding  feats  in  the  realm  of 
long-distance  communications  via 
radio,  or  telephone  circuit.  West¬ 
ern  Union  executives  put  the  $96 
(inflation)  question  to  the  assem¬ 
bled  reporters: 

“Gentlemen,  we  would  like  to 
have  you  tell  us  now  what  we  can 
do  with  it — that  is,  of  course, 
after  we  get  it  back  from  the 
armed  forces.” 

The  Question  Is  This  .  .  . 

The  problem  is  simply  this: 
High-Speed  Fax,  the  WU  version, 
is  ready  to  deliver  great  volumes 


of  printed  text,  pictures,  advertis¬ 
ing  proofs,  market  quotation  lists, 
etc.,  etc.,  within  seconds  or  min¬ 
utes,  but  who  wants  so  much  stuff 
so  fast? 

General  Sarnoff  of  RCA  has 
already  boasted  that  the  Ultra- 
Fax  system  could  transmit  “Gone 
with  the  Wind”  around  the  world 
in  12  minutes  or  so.  But  why? 

WU’s  facsimile  system,  which 
can  merely  do  faster — 10  times 
faster — what  Capt.  William  G. 
H.  Finch,  Dr.  John  V.  L.  Hogan 
and  Times  Facsimile  have  been 
doing  for  several  years,  could 
easily  get  the  text  of  the  Presi¬ 
dent’s  Message  on  the  State  of 
the  Union  from  Washington  to 
the  New  York  Times  newsroom 
in  five  or  six  minutes.  The  value 
of  such  achievement  is  doubtful, 
however,  since  copies  of  the  text 
usually  become  available  several 
days  ahead  of  release  time. 

No  doubt  the  military  will  find 
highly  practical  use  for  the  high¬ 
speed  communications  system. 
Whole  battle  maps  could  be  sent 
instantaneously  to  several  points; 


detailed  orders,  weather  maps,  and 
other  vital  information  could  be 
moved  quickly  and  in  exact  dupli¬ 
cate.  (As  one  WU  officer  said: 
It  should  be  a  boon  to  those  fel¬ 
lows  who  are  so  verbose.) 

No  Copy  Preparation 

The  chief  advantage  which 
High-Speed  Fax  holds  over  com¬ 
petitive  systems,  such  as  RCA’s 
Ultra-Fax  using  microfilm,  is  that 
no  special  processing  of  copy  is 
required  on  either  end.  Any  orig¬ 
inal  copy  up  to  8V6-x-14'/i  inches 
can  be  slipped  into  the  sending 
drum  and  with  the  flicking  of  a 
lever  it  comes  out  on  the  receiver 
45  seconds  later  on  “Teledeltos” 
paper,  perfectly  dry  and  smudge- 
free. 

This  electro-sensitive  paper  pre¬ 
sents  the  major  drawback,  as  of 
now,  to  the  more  obvious  useful¬ 
ness  of  the  machine  in  newspaper 
publishing.  Although  text  matter 
as  small  as  seven-point  is  read¬ 
able,  it  is  fuzzy.  While  photo¬ 
graphs  are  quite  distinguishable, 
they  are  flat  in  tone  and  the  pa¬ 
per  has  a  bluish  tint.  An  en¬ 
graver  would  have  a  difficult  time 
getting  a  printable  cut  from  this 
copy. 

The  fuzzin^s  in  type  reproduc¬ 
tion  comes  from  the  “burning” 
by  needle-like  styli  at  the  rate  of 
15,500  lineal  inches,  or  130  square 
inches,  per  minute.  The  scan¬ 
ning  areas  are  under  the  stylus 
only  1/32,396  of  a  second. 

Just  before  World  War  II,  fac¬ 


simile  caught  the  imagination  of 
publishers;  then  it  went  under¬ 
cover  with  the  military;  and  when 
it  emerged  again,  in  1946-47, 
“Bill”  Finch  and  “Doc”  Hogan 
found  a  receptive  audience  once 
more.  The  only  trouble  was  that 
no  one  had  the  answers  for  a 
practical  application  to  the  news¬ 
paper  business,  and.  one  by  one. 
the  facsimile  setups  were  donated 
to  colleges  for  use  in  experiment¬ 
al  journalism,  except  the  Times 
system  which  the  military  also 
uses. 

Maybe  the  military  will  provide 
developments  which  will  fit  High- 
Speed  Fax  into  the  journalistic 
picture  of  tomorrow.  Newsmen 
at  the  demonstration  agreed  it 
is  stupendous  but  they  also 
thought  the  traditional  Western 
Union  “boy”  is  here  to  stay. 

Tuning  In  Here  and  There 

Newspapers  went  to  town  with 
pictures  of  Frank  Costello,  when 
the  gambling  “boss”  became  the 
“headless  horseman”  (with  apolo¬ 
gies  to  Jack  Gould  of  the  New 
York  Times)  at  the  Kefauver 
Committee  hearings  this  week. 
TV  cameras  from  WPIX  (New 
York  News)  —  the  only  ones 
there — had  to  be  content  with  a 
study  of  Mr.  C’s  hands  because 
he  objected  to  being  made  a 
spectacle  on  video.  Still  camera¬ 
men  had  him  all  to  themselves. 

The  three  Jacks  from  the  New 
York  Mirror  pulled  Operation 
(Continued  on  page  50) 


vy 


retail  clients  tell  us  •  •  • 

"YOU'RE  REALLY  DOING 
A  JOB  FOR  US!" 


RETAIL  LINES! 


In  19S0,  The  Salt 
LINES  Of  RETAIL 

Loke  Tribune-Telegram  carried 
ADVERTISING  than  the  ether 
daily! 

32%  MORE 
Salt  Lake 

TRIBUNE-TELEGRAM 

Other  Salt 
Lake  Paper 

Total  Linage  . . , 

. 19,211,123 

12,570,266 

Classified  .... 

.  .  .  .  4,082,008 

2,283,651 

RETAIL . 

.10,732,242 

6,850,751 

Notional  . 

.  4,396,873 

3,435,864 

Circulation  .  . .  . 

....  129,131 

80,679 

THE  SALT  LAKE  TRIBUNE-TELEGRAM  I 

Nationally  Represented  by  O  Mora  and  Ormsbee,  Inc.  and  Metropolitan  Sundoy  Newspapers.  Inc. 
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Is  it  “illegal”  reporting  unless 
station  credit  is  given.  (Attorneys 
have  advised  E&P  that  pictures 
taken  from  TV  screens  “should” 
Neat  at  Sing  Sing  the  night  the  ^  credited.) 

Hearts  Killers  (tabloid  for  Mar-  *  ♦  # 

tha  Beck  and  Raymond  Fernan-  l-os .  Angeles  Times’  KTTV 
dez)  went  to  the  chair.  Jack  becomes  a  DuMont  Network  af- 
Reidy  set  up  his  two-way  radio  filiate  April  1  .  .  .  WLAW,  affili- 
station  in  a  hot-dog  shanty,  Pho-  ^ted  with  Lawrence  (Mass.)  Eagle 
tographer  Jack  Downey  waited  at  and  Tribune,  will  be  ABC’s 
the  prison  gate  with  a  walkie-  primary  Boston  outlet  after  June 
talkie  and  Editor  Jack  Lait  made  15  .  .  .  WBEN-FM  {Buffalo 
a  bee-line  from  the  Death  House  Evening  News)  is  erecting  a  tower 
to  the  gate  and  flashed  the  first  with  tip  2,699  feet  atove  sea 
word  the  executions  were  over,  level.  All  new  RCA  equipment  is 
Others  who  covered  the  event  on  order, 
used  man-to-man  signalling  or  ran  «  *  « 

to  nearby  store  phones.  Once  more  a  newspaper  station 

has  set  the  pace  in  television  pro- 
The  new  two-way  radio  system  gramming,  with  the  1950  duPont 
of  the  Pittsburgh  (Pa.)  Sun-Tele-  Award  going  to  WFIL-TV  {Phil- 
graph  came  through  with  flying  adelphia  Inquirer.  Last  year, 
news  in  its  first  major  test.  When  w  P I  X  got  a  special  duPont. 
City  Editor  Alex  Zehner  got  a  Editor-Publisher  Walter  H.  An- 


Radio-TV  Notes 

continued  from  page  49 


Harry  Brundidge,  the  famed 
St.  Louis  (Mo.)  Star-Times  crime- 
buster,  did  the  commentary  for 
WPIX  on  the  Kefauver  sessions 
.  .  .  Some  reporters,  unable  to 
get  into  the  tiny  hearing  room, 
covered  from  TV  sets  and  that 
raised  the  same  question  which 
bothered  San  Francisco  newsmen: 


Standard 


proce* 
(Jure  for  fighting 
ships  is  to  feed  men 
at  battle  stations  with 


,  then,  to  V  gnllsting 

taciUtVes  ^  guieering 
one  and  increase 

its? 

time  with 

eduction  Prohw^^^ 
Engineer  P  ^  and 

IPIETE 


paper  cups 


paper  containers 


One  of  a  series  of  messages  on  the  many  essential  uses  of 
paper  cups  and  containers  published  by  The  Paper  Cup  and 
Conuiner  Institute,  Inc.,  17SK)  Broadway,  New  York  19,N.  Y. 
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British  Press 
Stocks  Rise  in 
London  Trading 

By  Doris  Willens 

London — A  boom  in  newspa¬ 
per  shares  hit  the  London  Stock 
Exchange  March  6  as  market  men 
predicted  that  a  price  rise  in  news¬ 
papers  was  only  days  away. 

Newspaper  shares  reached  new 
peaks  in  the  general  market  in¬ 
crease  of  1946-47,  and  slumped 
again  last  year.  But  the  current 
jump  has  no  connection  with  gen¬ 
eral  economic  conditions.  On  the 
contrary,  other  stocks  have  dipped. 

Market  men  were  quoted  as  say¬ 
ing,  ‘The  1V4  pence  newspaper 
will  be  here  any  time — next  week 
is  our  guess.”  Fleet  Street  ob¬ 
servers  agreed.  A  new  increase  in 
newsprint  costs,  expected  at  the 
end  of  the  month,  could  wipe  out 
press  profits  overnight. 

Current  market  capitalization 
(value  of  stock)  for  the  seven 
leading  London  press  groups  were 
worked  out  as  follows: 

Beaverbrook  group — £7,398,000. 

Sunday  Pictorial — £5,.^()0,000. 

Daily  Mirror — £8.500,000. 

Associated  (Rothermere) — £14,- 
000,000. 

Daily  Mail  Trust  (Rothermere) 
—£7.860,000. 

Kemsiey  Newspapers — £16,500,- 
000. 


Odhams  Press — £5,800,000. 

All  the  newspaper  groups  are  i 
near  their  peak  market  capitaliza¬ 
tion  figures  of  1946-47,  and  the  ■ 
Beaverbrook  group  is  the  highest 
in  its  history. 

The  stock  market  activity  indi-  , 
cates  that  a  half-penny  price  in¬ 
crease  would  more  than  cover  the 
rising  cost  of  newsprint  and  labor. 
The  Daily  Express  alone  would 
net  about  £1,645,000  a  year  from 
a  half-penny  rise. 

Four  national  Sunday  newspa¬ 
pers — three  of  them  Kemsiey  pub¬ 
lications — this  week  announced  in¬ 
creases  in  advertising  rates.  The 
tabloid  Sunday  Graphic  went  up 
$56  a  column  to  $504.  Single  col¬ 
umn  inch  rates  in  the  Sunday 
Chronicle  and  Empire  News  were 
increased  by  $2.80  and  $4.20,  re¬ 
spectively.  The  tabloid  Sunday 
Pictorial  will  raise  its  rates  by 
20%  starting  June  3. 

■ 

Ad  Switch  to  Magazines 
Advertisers  who  in  1935  al¬ 
lotted  78%  of  their  budgets  to 
newspapers,  spent  only  57%  in 
the  press  in  1949. 

A  survey  just  published  by  the 
Statistical  Review  of  Press  Adver¬ 
tising  shows  that  magazines  jumped 
from  17.18%  in  1935  to  34.59% 
in  1949.  j 

The  swing  of  advertisers  to  S 
magazines  is  a  direct  result  of  the  ' 

.  newsprint  shortage.  Magazines 
have  flourished.  I 


4/1  Indispensable  Record  Book 
for  all  City  and  Sports  Desks 


1951  EDITION 


American 
Racing  Manual 


publithwd  by 


Form 


There  is  no  other  publication  like  this 
internationatly  famous  encyclopedia 
of  the  turf.  More  than  1,000  pages  of 
facts  and  figures.  Answers  every  query  on  racing !  Order  your  copy  now. 

In  sturdy,  deluxe  binding  —  $7.50  including  postage 


•FILL  IN  THIS  COUPON- 


OAIIV  IACINC  form,  731  Flymoulh  CmH,  Chkag*  S,  III.  intloxd  And  $7. SO  Ipndag* 
inclvdcd)  for  wliicli  ^ooto  torid  mo  d  copy  of  Hio  Amoricon  tocinp  Monwol. 


From  where  I  sit 
Joe  Marsh 


Watch  Out  For 
The  ''Blind  Spots" 

Stopped  by  Squint  Miller’s  farm  the 
other  day  and  saw  a  vinegar  bottle  in 
his  kitchen  with  an  oversized  cucum¬ 
ber  inside  it.  The  cucumber  filled  the 
whole  bottle. 

“What’s  a  cucumber  doing  in  there?” 
I  asked  him.  “That’s  my  ‘blind-spot’ 
reminder,”  says  Squint.  “My  grand¬ 
mother  kept  one  in  her  kitchen  to  re¬ 
mind  her  to  take  stock  of  herself  now 
and  then. 

“/  slipped  that  bottle  over  the  cu¬ 
cumber  when  it  was  growing  on  the 
vine’’  he  went  on.  *^And  like  certain 
viewpoints,  not  noticed,  it  just  grew 
and  grew — now  it’s  there  to  stay.” 

From  where  I  sit,  we  could  take  a 
cue  from  Squint  and  watch  for  our 
own  “blind  spots”  and  prejudices  be¬ 
fore  they  grow  too  big  to  get  rid  of. 
We’ve  got  to  respect  our  neighbor’s 
right  to  his  preferences . . .  preferences 
for  a  certain  make  of  car,  a  favorite' 
movie  star,  or  a  temperate  glass  of 
beer  after  work.  We  won’t  be  tripped 
by  any  blind  spots  if  we  keep  our  eyes 
— and  minds — open! 


^  wHI  ba  rmgantiW*  far  caih  taiil  wIMi  ardari.  Plaaia  Parlal  Maaay  Ordar 
•r  chack.  Na  C.O.D.  tarvica.  C-P. 
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BOOKS  IN  REVIEW  book.  Lee  Shippey,  *5' ylai-s  'ago  l-Popet  TOWM 

Hvohen  and  Comoound-  WiU  Increase. 

1  tlHU  fi/l/Cf #fi4e  written  the  friendly  and  graphic  ..  •• 

A  w  rk»  T  A  Side  of  L.A.”  for  the  Lo^  McClellana  boys 

And  Picturesque  L.A.  ■’r”*’*' 

^  Max  Yavno's  98  photographs 

By  Prof.  Roscoe  Ellard,  of  Los  Angeles  scenes  call  for  one  tn  manw  n#*wsnan*« 

Graduate  School  of  Journalism,  Columbia  University.  N.  Y.  su^rlatives  ever  used  ^jjj  continue  to  go  up,’ 

I n^y  DTin^  slivc  tnc  «  Jr  editor  of 

THE  COMPOUNDING  AND  HY-  properly  be  Used  as  adjectives,  a  places  and  history  Mr.  Shippey  ,  J-  ^  ® 


Hyphen  and  Compound; 
And  Picturesque  L.A. 

By  Prof.  Roscoe  Ellard, 

Graduate  School  of  Journalism,  Columbia  University,  N.  Y. 


terest  and  excellent  writing  in  this 
book.  Lee  Shippey,  35  years  ago 
a  reporter  on  the  Kansas  City 
Star,  has  for  the  last  23  years 
written  the  friendly  and  graphic 
“Lee  Side  of  L.A.”  for  the  Los 
Angeles  Times.  The  City  of  An¬ 
gels  is  his  beat. 

Max  Yavno’s  98  photographs 


THE  COMPOUNDING  AND  HY-  aujwvi,.«,  a  aim  iiismiy  itii.  oiiippcy  thf.  I  nnovlfiw  (Wash  )  Daih  New 

PHENATION  OP  ENGLISH  list  of  compounds  and  of  two-  describes.  They  are  works  of  art.  tne  Lonpnew^wam.y  uaiiy^ewt 
WORDS.  By  Alice  Morton  Ba^ii.  noun  phrases.  It  greatly  augments  They  are  superb.  national  president  o  Sigma 

New  York:  Punk  and  \V agnails  Co.  j  ^  ®  ^  »/  •  ^ ^  rv»lta  Ohi  nredicted  this  future  n 

246  pp.  $4.  and  revises  rules  and  lists  that  Here  is  a  book  for  the  coffee  V"'’  sT  u  in  tJt 

— — - - — — — : - - - -  appeared  in  the  author’s  standard  table.  It  is  warm  enough  and  live  address  March  10  before  tte 

Why  should  air  mail  or  world  “Compounding  in  the  English  Lan-  enough  and  beautiful  enough  to  second  annual  conference  a 
peace  be  written  as  two -noun  guage”  published  by  the  H.  W.  return  to.  It  is  a  book  to  caress.  Northwest  Editors  and  Journali^ 


phrases,  while  two-noun  must  be  Wilson  Company  in  1941 
hyphenated  and  airplane  or  cloud¬ 
burst  compounded?  j  Newsman  CoUal 

.Logic  and  usage  once  determ-  wL-t  r>i _ 1 _ v. 

ined  the  answer.  Logic  gave  Top  Photogrgphi 

trouble  because,  like  the  sense  ,pjjg  ^og  Angeles  book.  Photo- 
•of  beauty  or  a  taste  for  broccoli,  Rraphs  by  Max  Yavno. 

it  functioned  differently  in  differ-  i><*  .  Shippey.  Boston: 

ent  individuals.  Usage  required  a  Mifflm  Company,  117  pp. 
trip  to  the  dictionary.  CvNirs  could  dmo  . 


Executives'  Talks 

Top  Newsman  Collaborates  «  *  *  J  •  u  1  1  4 
With  Top  Photographer 


sponsored  by  the  Washington 
State  College  chapter  of  Sigma 
Delta  Chi. 

“The  list  of  sins  that  one  news¬ 
paper  in  a  town  can  do  is  almor 


.  - ^  Mi/H-auJtee  (Wis.)  Jour-  paper  in  a  town  can  do  is  aimos 

IE  LOS  ANGELES  BOOK.  Photo-  nal  educational  booklet.  “A  Week  explained  but  he  t 

graphs  by  Max  Yavno.  Text  by  in  the  Life  of  a  Metropolitan  fended  the  actions  ot  most  sucti 

Newspaper,”  has  been  released  by  newspapers,  commenting:  “For 
"  the  Journal’s  promotion  depart-  every  such  ‘one  newspaper  that 

Cynics  could  drag  a  moral  ment.  commits  such  sins,  there  are  W 


commits  such  sins,  there  are  10 


So  here  a  good-sized  book  j^om  Lee  Shippey’s  account  of  The  28-page  booklet  presents  a  such  newspapers  in  other  towm 
(hyphenated)  devotes  itself  ex-  j^e  Tar  Pits  that  really  started  series  of  talks  given  by  Journal  that  lean  oyer  backwards  to  avoid 

clusively  to  compounds  and  hy-  Angeles  50  000  years  ago  executives  to  the  journalism  teach-  any  such  sins.” 

phens.  It  gives  rules  and  reasons  skeletons  of  early  residents— Im-  ers’  1950  convention  in  Madison.  Mr.  McClelland  said  he  believes 
and  scads  of  alphabetical  illustra-  p^^ial  Mammoth  elephants  that  Wis.  ‘‘one  newspaper  can  be  almost  k 

Hons.  Its  author  was  formerly  graze  on  Wilshire  Boule-  Contents  inclu'Je  “Basic  Journal  good  as  two  newspapers  and  m 

Editor  of  Publications  for  the  ^g^j — jjj.g^  paleontologists  from  Concepts,”  by  J.  D.  Ferguson,  ed-  some  ways  better  because  beinj 

State  Department.  all  over  the  world  to  the  County  hor;  “Operation  of  the  News  De-  better  financed,  it  can  serve  bel 

A  compound  word,  Alice  Ball  Museum  in  Hancock  Park  from  partment,”  Wallace  Lomoe,  man-  ter.” 


points  out,  expresses  an  idea  en¬ 
tirely  different  from  that  of  its 
unconnected  component  parts. 
Red  coat  means  a  garment; 


which  the  pachyderms  were  dug  aging  editor;  “Approach  to  Edi-  Disservice  that  one  paper  in  i 
“amazingly  well  preserved.”  torial  Problems,”  Lindsay  Hoben,  field  can  create  is  a  lazy  editoj 

For  centuries  before  50,000  chief  editorial  writer;  “Functions  who  tolerates  lazy  reporters,  ti- 


Red  coat  means  a  garrnent;  3  ^  j^g^j  bubbled  into  the  of  the  Advertising  Department,” 

r^coat  meant  the  British  soldier  5gj,j  bad  blown  in  too  till  R-  K.  Drew,  advertising  manager; 

before  he  took  to  khaki  un^r  ^bey  were  quagmires  200  feet  “Production  and  Business  Office,” 


midity  and  management  stinginess. 
On  the  other  hand,  he  said,  art 
the  generally  practiced  ideals  of 


the  aegis  of  machine  guns.  The  Crusty  surfaces  held  entic-  D-  B.  Abert,  business  manager;  talent,  energy  and  truth  keynotai 

hyphen  in  a  compound  avoids  a  _ -r  _  .t.- _  ....,1  »  inumaiicm  ac  a  nrnf.>c«inn  and 


1.1  a  v-umpuuiiu  avuius  a  j  ^be  thirsty  “Circulation  and  Distribution,”  journalism  as  a  pro 

infusing  sequen^  of  letters  Elephants  “larger  than  any  Elmer  H.  Schroeder,  circulation  emphasized  by  SDX. 

(brass-smith,  not  brasssmith)  and  existing"  —  remember,  this  manager;  and  “Employe  Owner-  He  concluded  with: 

clarifies  meaning,  particularly  be  California — waded  in  ship  and  Control,”  Irwin  Maier,  “And  if  the  call  of 

precedes  the  themselves  publisher.  sion  takes  us  into  a 


Distribution,”  journalism  as  a  profession  and 


_ _ I  •* _ !•/:  .  *11  t  r  UllUk.  dllU  lUUIIU 

3  -H  ;  sinWng  slowly  but  inevitably  into 

mg  workman.  (He  isnt  ill,  and  xki.« 


he  isn’t  /ooimg.)  v,.., 

Does  consistency  in  hyphens  or 

vnUH  (solidemcs)  s®'e"‘«ts  and  tourists. 


was  to  be  California — waded  in  ship  and  Control,”  Irwin  Maier,  “And  if  the  call  of  our  profes- 
to  drink  and  found  themselves  publisher.  sion  takes  us  into  a  town  whtK 

sinking  slowly  but  inevitably  into  The  booklet  is  one  of  12  edu-  there  is  only  one  newspaper,  tnt 

the  preservative  oily  bog.  They  cational  books  published  by  the  ideals  we  believe  in  and  live  by 

are  still  but  a  few  feet  away,  a  Journal.  stand  us  in  good  stead  when  tlx 


realt  mTtto??""^**  (solidemes)  ^-"cynks  c^Td ‘have^TtimValto  Position  Surcharge  That  is  the  answer  to  the  oK 

Well,  designers  of  advertising-  Toronto_A  new  rate  card  for  newspaper  town  problem, 

or  of  architecture  and  painting—  ^e.^^eve,  ,he  Toronto  Star,  effective  May  —  J 

revere  a  principle  they  call /cc/mg  Spanish  governor  of  California,  leaves  the  basic  rates  un-  Big  Farm  Tabloid 
tone:  a  minor  blemish  or  inconsis-  changed  but  imposes  a  35%  sur-  Sterling,  Ill.  — '^e  Sterlmt 

tency  “can  spoil  the  effect.”  And  'nc  m  I'®',  the  first  public  charge  for  specified  page  and  Rock  Falls  Daily  Gazette  pub- 

once  in  the  Brifich  Parliament  building  started  was  the  jail.  It  50%  for  placement  alongside  and  lished  a  two-section  72-page  Farm 


Cynics  could  have  a  time  also 
with  the  first  human  settlement 


stand  us  in  good  stead  when  the 
element  of  competition  is  absent 
That  is  the  answer  to  the  one 


Well,  designers  of  advertising-  "pT"  virva  ^ononTO—A  new  rate  card  tor 

or  of  architecture  and  painting—  the  Toronto  Star,  effective  May 

revere  a  principle  they  call  feeling  governor  of  California,  1^  leaves  the  basic  rates  un- 

IT,  _ : _ •  fOUndcd  thc  CltV  on  the  edge  of  Kilt  imnrvc^c  a  «iir- 


tone:  a  minor  blemish  or  inconsis- 


once  in  the  British  Parliament,  50%  tor  placement  alongs 

when  Eton  and  Rugby  had  made  following  reading  matter, 

some  knowledge  of  Greek  a  hall-  “}®  P^°8- 

mark  of  statesmanship,  a  debater  - 

mispronounced  a  Greek  allusion,  dedicated  till  1822.  When  motor 
HU  onno  lent  ingtantiv  cfaoP.  however,  Los  Angeles 


Tabloid  recently. 


mispronounced  a  Greek  allusion.  muiui 

His  oppo.,ent  instantly  stage-  came,  however,  Los  Angeles 

whispered  it  correctly-and  ended  daft  on  progress  that  it 

the  debate  in  laughter. 


^  viV'L/ai.v  ill  laugULvi*  «  •  •  . 

Inconsistency  in  spelling,  like  “  parking  lot 


a  mixed  figure  or  half-wrong  in¬ 
formation,  suggests  loose  writing 


A  Book  to  Caress 
The  Plaza  church,  still  in  daily 


and  looser  editing.  Lord  Byron  use,  staunchly  preserves  Old 
once  devastatingly  retorted  to  a  World  ways,  Mr.  Shippey  reports, 
caustic  reviewer:  “Just  enough  of  One  may  see  an  actual  marriage 


learning  to  misquote.” 


knot  tied.  The  priest  circles  the 


“The  Compounding  and  Hyphe-  bride  and  bridegroom  with  a  cord 
nation  of  English  Words”  there-  drawing  them  together.  And  an- 
fore  is  as  needed  ^nd  practical  nually  in  the  churchyard,  female 
as  it  is  solid  and  authentic.  It  animals  are  blessed.  But  L.A. 
constitutes  a  handbook  for  writers,  progress,  too,  has  had  its  way: 
editors,  and  printers.  It  explains  So  many  tourists  visit  the  church 
seven  rules  and  a  general  prin-  it  has  had  to  modernize  a  bit — 
ciple  underlying  them.  It  gives  with  neon  lights  and  pay  toilets, 
categories  of  nouns  that  may  There  is  warmth  of  human  in- 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Shut  1893 

(«youft,  Design,  Specifications  and  Engineering  Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Electrical  Engineering 


80  Federal  Street 


Boston  10,  Moss. 
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WAITER  SCOTT  &  CO.  INC 

PLAINFIELD,  NEW  JERSEY 


NNPA  Panels 
To  Function 
At  Meeting 


The  21st  annual  convenUon  of  ^^en  it  announced  that  one  < 
the  National  Newspaper  Promo-  carriers— Robert  Kolenkow, 
non  Association  will  be  a  fact-  ^ad  won  the  Westinghouse  sc 
finding  conference,  according  to  scholarship  worth  $2,800. 
program  plans  announced  for  the  ^^e  youth,  according  to  his 

If?  r Vivn  i  ents,  never  saved  a  penny  froi 

M  route  earnings;  he  invested  th< 

.0,  May  i-i.  invention  whicl 

A  key  speaker  will  introduce  perform  in  eight  hours  a  we 
the  topic  under  discussion,  mem-  calculation  operation  which 

hers  of  a  panel  will  then  express  fnally  requires  three  weeks, 

their  views  and  after  that,  promo-  worked  on  it  “a  little  each 
tion  men  can  ask  questions,  ex¬ 
plained  President  Bert  Stoipe,  Des 
Moines  (la.)  Register  and  Trib¬ 
une.  Topics  to  be  discussed  dur¬ 
ing  the  three  days  are  research, 
public  relations,  circulation,  classi¬ 
fied,  retail  and  national  advertis¬ 

ing. 

In  a  letter  addressed  to  the  pub¬ 
lisher  of  every  daily  newspaper 
in  U.  S.  and  Canada.  President 
Stoipe  said: 

“Today,  daily  newspaper  pro¬ 
motion  is  an  economic  necessity. 

Regardless  of  position  in  the  mar¬ 
ket.  everyone  must  help  sell  the 
daily  newspaper  as  the  basic  ad¬ 
vertising  and  information  medium. 

Daily  newspapers  are  faced  with 
high-powered  competition.  ...  I 
believe  that  every  progressive  daily 
newspaper  should  be  represented 
at  this  fact-finding  conference.  .  .  . 

Over  300  daily  newspapers  in 
U.  S.  and  Canada  now  have 
someone  responsible  for  news¬ 
paper  promotion." 

With  key  speakers  from  Wash¬ 
ington  officialdom  ye\  to  be  an¬ 
nounced  for  luncheon  and  ban¬ 
quet  talks.  President  Stoipe  re¬ 
leased  the  panel  speakers,  includ¬ 
ing  the  following; 

MONDAY  APKII.  30 

9:30  .\.M. — RcsEAKrH 
Chairman— Court  Conlee,  Milwaukee 
Jnumal 

Speaker — Carl  Nelson,  Publication  Re¬ 
search  Service 

Panel  Members:  H.  H.  Kynett.  The 
.\itkin-Kynett  Company;  John  J.  Flana¬ 
gan,  McCann-Erickson;  Representative, 

U.  S.  Census  Bureau;  Representative, 

U.  S.  Department  of  Commerce. 

2:15  P.M. — Editokial  and  CiacvLATioN 
PlOMOTION 

Chairman  —  Otto  Silha.  Minneapolis 
Star-Tribune 

Speakers — Vincent  Jones.  Utiea  Ob- 
sereer-Dispateh  &  Press  (Editorial) 

Panel  Members:  Editorial  Promotion 
Panel  —  V’irginia  Wilton,  •  The  Camden 
Vewspapers;  E.  S.  Peterson,  McCHatchy 
^•mspapers;  Lionel  Kaufman,  This 
H  eek  Magazine;  Robert  l.ampee,  Pitts- 
'uimA  Post  Gaiette 

CircH/afion  Promotion  Panel  —  Cy 
Favor,  Utiea  Observer-Dispatch:  Carl 
Himmelman,  Cleveland  Plain  Dealer; 

John  Baker,  St.  Louis  Post-Dispateh; 

John  F.  Blatt.  Oklahoma  Citv  Newspa- 
Ws;  Bamo  J.  Michelon,  Wall  Street 
Journal:  Belden  Morgan,  Hartford 
tourant 

P.M. — •Television 

Chairman — Bert  Stoipe,  Des  Moines 
Register  &  Tribune  (NNP.A  Silver 
•Shovel  Award) 

Siieaker — Louis  Hausman,  V'icepresi- 
°  ■  r°'“mbia  Broadcasting  System 
”o'^*itising  4  Sales  Promotion) 

Panel  Members:  Jack  Butler,  Houston 
^nrontele;  Fred  Lowe,  Norfolk  News¬ 
papers,  Inc.:  William  Birke,  Hunting- 


9:30  A.M.  —  Pi-blic  Events -- Puhlic 
Relations 

Chairman  —  Clarence  Harding,  South 
Bend  T ribune 

Sjieaker  —  Alexis  McKinney,  Denver 
Post 

Panel  Members:  Mel  Barker,  Chicago 
Sun-Times;  Andy  Hertel,  Milwaukee 
Sentinel;  Paul  Haller.  Battle  Creek  En¬ 
quirer  &  Xews;  Fred  Hnwenstein,  Indi¬ 
anapolis  Star  4  Netfs 

10.45  A.M.  —  How  PaoMoTiON  Iax>Ks 
Fkom  The  Otheb  Side  or  The  Desk 

Chairman — Raoul  Blumherg.  Washing¬ 
ton  Post 

Speakers  —  Frank  Knight,  Managing 
Editor,  Charleston  Gazette;  Joyce  Swan, 
Vicepresident,  Business  Manager,  Minne- 
apoli.s  Star-Tribune;  Russ  Stewart,  Gen¬ 
eral  Manager,  C3iicagu  Sun-Times;  I.*- 
Roy  Xewmever,  .\dv.  Manager,  Toledo 
Blade 


news- 
ilmos: 
!ie  (k- 


WEDNESDAY  MAY  2 


9:30  •Reveni  e  Paoni-ciNc  .Vdvke- 

TisiNii  Pbomotions 

General  Chairman  —  Ed  Burgeson, 
Madison  X'ewsnaiiers.  Inc. 

Classified  Aovertising; 

Chairman  M.  J.  (Jack)  Butler,  Hous¬ 
ton  Chronicle  ^ 

S|>eaker — ^W'alter  S.  Campliell,  Presi¬ 
dent  of  ANCAM 

Panel  Members:  Jake  Allierl,  Detroit 
Xews:  J-es  Barnhill,  Miami  Herald: 
Court  Conlee,  .Milwaukee  Journal;  Carl 
Himmelman,  Cleveland  Plain  Dealer 

Retail  .Xdvertising: 

(Chairman — Charles  Andrews,  Xashville 
Banner-Tennesseaii 

Panel  Members:  Bernard  Feld,  Jr., 
Birmingham  Xews;  Ed  McClanahan, 
Omaha  World  Herald;  Frank  Hubbard, 
Gary  Tribune;  Bob  Van  Slamhr.aack, 
Bureau  of  Advertising 

National  Advertising: 

Chairman  —  Douglas  Comette,  Louis¬ 
ville  Courier- Journal  4  Times. 

Speaker — -John  Ottinger,  Director  of 
Promotion,  Bureau  of  .-VdY-ertising 

Panel  Members:  Sumner  Collins,  New 
York  Journal- American;  Joel  Irwin,  Ctii- 
einnati  Enquirer;  Ben  Simmons,  Tampa 
Tribune;  I’irginia  Wilton,  Camden  Couri- 
er-Post 


Wh  enever  you  pick  up  the  telephone  and  talk  to 
the  operator  you  know  you  are  Roing  to  hear  a  friendly, 
cheery  voice.  For  years  the  telephone  operator  has 
been  known  as  “The  Voice  With  a  Smile.” 


But  she  is  ev^er  so  much  more  than  that.  Alert,  in¬ 
telligent,  resourceful  and  sympathetic  in  emergencies, 
she  has  become  the  national  symbol  of  efficient  atten¬ 
tion  to  the  customer's  needs.  She  brings  experience  and 
careful  training  to  the  job.  Hers  is  the  calm,  sure  speed 
that  comes  from  knowing  how. 


In  saying  a  good  word  for  the  telephone  ojjerator, 
we  would  like  to  say  a  good  word  for  you  too.  For 
it  is  your  courtesy  that  helps  her  tf)  lx*  courteous.  One 
g(X)d  turn  has  a  way  of  encouraging  another.  Every¬ 
body  gets  Ijetter  service  when  there  is  co-operation 
all  along  the  line. 


JONES  TENSIONS 


...the  only  instantan¬ 
eous  and  entirely  auto¬ 
matic  paper  roll  tension 
control. 

. . .  entirely  mechanical 
—responds  instantly  to 
“red  button"  stops 
without  losing  webs. 


Seventy-five  years  of  service  to  the  Nation,  1876-1951 


BELL  TEI.EIMIONE  SYSTEM 


Oliver  Warden,  (^bltuar P 

^JireCtOr,  J_  Wilson,  66,  editor 

in  T^/Tnntrmrr  publisher  of  the  Woodbury 
X/ieb  in  iviunianu  (n.  j.)  Oaily  Times,  who  joined 

Great  Falls,  Mont.  —  Oliver  the  newspaper  54  years  ago  at  the 
Sherman  Warden,  publisher  of  the  of  12,  March  9. 

Great  Falls  Tribune  and  a  director  Bruce  Wilder,  32,  associate 
of  the  Associated  Press,  died  in  his  editor  of  the  Columbus  (Ga.) 
home  here  March  12  at  the  age  of  Ledger  and  Sunday  Ledger-En- 


Besides  the  Tribune,  Mr.  War- 


quirer,  March  10.  Only  a  few 
hours  before  his  death  he  had 


den  also  owned  the  Montana  entered  semi  -  retirement  at  his 
Farmer  Stockman,  the  Great  Falls  home  in  the  mountains,  where  he 
Leader,  radio  station  KMON  and  was  stricken  with  a  crippling  pro- 
a  printing  and  supply  business.  He  gressive  muscular  ailment  as  a 
was  elected  to  the  AP  Board  of  boy. 


Mitchell's  Directory 
In  100th  Edition 

London — ^The  100th  issue  of  the 
Newspaper  Press  Directory,  origi¬ 
nally  known  as  Mitchell’s,  has 
come  off  the  Benn  Brothers  presses 
in  revised  typography. 

When  Charles  Mitchell  com¬ 
piled  his  first  listing  in  1846  there 
were  only  550  newspapers  in  the 
British  Isles;  the  new  edition  re¬ 
cords  more  than  1,500  newspapers 
and  3,500  other  periodicals.  The 
new  directory  gives  special  atten¬ 
tion  to  the  100-year-old  publica¬ 
tions. 


Directors  in  1943,  and  his  term 
was  to  continue  until  next  year. 


Henry  Clay  Edge,  55,  veteran 
newspaperman  most  recently  a 


The  Tribune  publisher  was  a  reporter  on  the  staff  of  the  New 
key  figure  in  the  development  of  Orleans  (La.)  States,  March  11. 
the  West  by  reclamation.  He  was  He  had  been  a  newspaperman  for 
largely  responsible  for  the  promo-  35  years,  working  on  the  Chicago 
tion  of  such  projects  as  the  Can-  Tribune,  Houston  (Tex.)  Post, 
yon  Ferry  Dam,  and  served  a  Birmingham  (Ala.)  News,  Mobile 
term  as  chairman  of  the  State  (Ala.)  Press,  Beaumont  (Tex.) 


Highway  Commission. 


Journal  and  other  papers. 


Mr.  Warden  was  long  active  in  was  former  secretary  to  Sen.  Lis- 
Democratic  Party  affairs,  and  ter  Hill. 

^rved  as  Democratic  National  Walter  Naughton,  55,  for  the 
^mmitteeman  from  Montana  for  12  years  author  of  “Squads 

17  He  was  a  ^ose  personal  Right,”  veterans  affairs  column  in 

friend  of  President  Truman  who  jhe  Los  Angeles  Examiner,  March 


this  week  telegraphed  condolences  7  jjg  ^jg^ted  his  newspaper  col- 
to  the  W^den  family.  39  years  ago  with  the  San 

A  Phi  Kappa  graduate  of  prancisco  Examiner. 

Dartmouth  College,  Mr.  Warden  .  _ 

came  to  Montana  in  1889  to  work  .  Laurence  _J.  L.o^ 


Laurence  J.  Conroy,  61,  na- 


Warden  and  Mr.  Bole  in  editor  and  publisher  of  the 


Basketball  Scoring 
Charted  in  Detail 

Keene,  N.  H. — A  new  basket¬ 
ball  summary  developed  by  Justii 
F.  Gallagher,  sports  editor  of  the 
Keene  Sentinel,  is  attracting  inter¬ 
est  among  sports  writers. 

The  summary  set  in  two-column 
measure  gives  followers  of  the 
sport  a  detailed  picture  of  just 
how  each  player  performed  in  the 
contest,  showing  field  goal  at¬ 
tempts,  goals  made,  shooting  aver¬ 
age,  fouls  attempted  and  made, 
foul  average,  assists  and  total 
points. 


on  the  news  staff  of  the  Great  tional  advertising  manager  of  the 
Falls  Leader.  In  1895  he  pur-  Cleveland  (O.)  News  ^nd  former 
chased  the  Tribune  in  associaUon  advertising  representative 

with  William  M.  Bole,  and  became  Senpps-Howard  newspa- 

its  business  manager.  In  1900  the  '•  ^ 

paper  was  purchased  by  the  late  •  1  »•  1  1 _ t\* 

William  Andrews  Clark,  after  Daniel  BlCkhOm  DieS 
whose  election  to  the  U.  S.  Senate  At  86  In  Dayton 
the  Tribune  was  repurchased  by  dayton,  O.— Daniel  D.  Bick- 


UIORLILUJIDE 


ESP 


smEi 


^  Dayton  Journal  from  1894  to 

"  1904,  died  of  a  heart  attack 

A.  W.  Allen  Dies;  March  3.  He  was  86.  Mr.  Bick- 

'  ham  and  his  two  brothers  took 

Publishers  Hep  the  death  of 

Chicago-— Arthur  W.  Allen,  83,  their  father,  Maj.  William  D. 
retired  president  of  Allen-Klapp  Bickham.  in  1894.  Major  Bick- 
Co.,  newspaper  publishers’  repre-  ham  took  over  the  Journal  during 
sentatives,  died  March  9  at  his  the  Civil  War  at  the  direction  of 
winter  home  in  Miami  Beach,  Fla.  president  Lincoln.  The  paper’s 
Mr.  Allen,  former  advertising  Qfhce  had  been  sacked  and  burned 
manager  of  an  Indianapolis  news-  hy  southern  sympathizers. 

paper  until  1903,  organized  A.  W.  _  - 

Allen  Co.,  that  year  as  publishers’ 
representatives.  Timothy  Klapp 

joined  the  organization  in  1915  W 

and  the  firm  became  Allen-Klapp  T.  ^  vJ J  4 !  I .  I  n  i 
Co.,  in  1922,  with  Mr.  Klapp  a 
partner.  Mr.  Allen  retired  from 
active  participation  in  the  firm’s  « 
business  in  1949  The  company’s  ,  ^ 

headquarters  are  l^ated  here  Mr.  .d;.rti,TC  -dyrtiw 

Allen  resided  in  Glenview,  Ill.  publishinq.  prlnt- 

*  inq  and  commarclal  radio  in 

Home  Design  Contest  Au*tralia  and  Naw  Zaaland. 

Portland,  Ore.— The  Journal  is  7®“  *•!•* 

sponsoring  a  Mary  Cullen’s  Dream  Mmpaigni  or  ^ra  intarastad 

Home  contest  in  connection  with  "  thaaa  Jarrrtoriat  raad 
the  Portland  Home  Show  hlay  12-  DCD 

May  20.  Each  entrant  is  required  NtWirArCK  riCWa 
to  submit  a  floor  plan  for  a  single-  1 S  Hamilten  Straat 

family  dwelling  and  a  model  of  Sydacy,  Aastrallo 

the  home  erected  on  a  stiff  base-  •.  j  -6i.i  /x  v  «  i. 
board  30  inches  square. 


Australia 

•  Tfia  only  journal  giving  tha 
naws  of  advarfisart,  advartia- 
ing  agants,  publishing,  print¬ 
ing  and  commarcial  radio  in 
Australia  and  Naw  Zaaland. 

If  you  ara  planning  salas 
campaigns  or  ara  intarastad 
in  thasa  tarritorias  raad 

NEWSPAPER  NEWS 

15  HamiltoN  Straaf 
SydMy,  Aastralla 

Pabllshad  Monthly,  Ona  Year  Subscripiten 
$1.25 


NEW  BUSINESS  THROUGH 
The 

Classified  Ads 

in  Editor  &  Publisher’s  Weekly  Paper 

A  constant  source  of  enjoyment  is  our  receipt 
of  foreign  correspondence  directed  to  Box 
Holders,  or  requesting  classified  information,  or 
ordering  classified  ads  .  .  . 

These  WORLD-WIDE  SALESMEN 

are  on  the  job  for  you  every  week  the  year 
round. 

INQUIRE  NOW  for  advertising  rates  to 

Buy  or  Sell 

Printing  equipment  and  supplies; 
Publications — Syndicated  Features,  etc. 

Secure 

Top  Positions — Top  Help 

WRITE  —  WIRE  —  PHONE 

EDITOR  &  PUBLISHER 
Classified  Department 
Times  Tower,  New  York  18,  N.  Y. 
BRyant  9-3052 
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Union's  Tough  Tactics 

continued  from  page  11 


Mr.  Mapel  said  the  Deliverers’ 
union  held  a  caucus  in  his  offices 
the  next  day  and  that  their  lan¬ 
guage  was  so  vile  and  filthy,  with 
girls  at  work  in  the  other  offices, 
that  he  had  to  threaten  to  have 
them  thrown  out. 

After  Mr.  Simons  had  signed  an 
award  of  Dec.  8,  1950,  providing 
seniority  and  hiring  on  a  shop 
basis  rather  than  industry-wide, 
the  union  voted  it  down  on  Dec. 

18  and  Mr.  Mapel  said  that  those 
leaders  who  supported  the  provi¬ 
sion  in  negotiation  repudiated  it 
and  fought  it  in  the  voting.  Mr. 
Mapel  said  an  industry-wide  se¬ 
niority  provision  was  signed  last 
Jan.  4,  was  sabotaged  and  that  the 
union  was  not  allowed  to  vote  on 
it  Jan.  7. 

Signatures  Repudiated 

“After  they  had  signed  it,  the 
officers  came  back  and  said  it 
wasn’t  any  good,”  said  Mr.  Mapel, 
who  described  a  meeting  on  Jan. 
16,  when  he  said  there  was  bitter 
disagreement  between  union  of¬ 
ficers  and  their  own  attorney.  He 
said  that  on  Jan.  6,  1950.  flying 
squadrons  went  around  to  see  that 
old  New  York  Sun  union  men 
be  employed.  He  described  the 
current  contract  signed  last  Jan. 
29,  providing  a  so-called  60-40 
basis  for  hiring  permanent  workers 
— 60  union  men  to  40  non-union. 

“You  can’t  accept  what  they 
say — not  even  on  their  word  of 
honor  as  gentlemen  and  they 
break  written  agreements,”  com¬ 
plained  Mr.  Mapel.  “1  know  of 
one  agreement  that  was  not  even 
submitted  to  union  leadership. 
Union  officials  have  blown  hot 
and  cold.  They  have  assured  us 
there  would  be  no  strike  and  go 
directly  from  that  meeting  to  a 
plant  and  pull  it.” 

Annenberg  Testifies 

Ivan  Annenberg,  circulation 
director  of  the  New  York  Daily 
News,  testified  in  detail  as  to 
three  strikes  in  his  plant — on  Nov. 
10,  1949;  Jan.  16,  1950;  and  Feb. 
14,  1951.  He  explained  that  the 
union  was  found  guilty  in  the 
first  strike  and  had  to  pay  $1,500 
damages.  The  newspaper,  he  said, 
had  to  agree  under  protest  to 
hire  union  men  before  non-union. 

“In  the  1950  incident,  we  were 
told  if  we  obeyed  a  Supreme 
Court  order  in  respect  to  the  Taft- 
Hartley  law,  they  would  pull  the 
shop,”  said  Mr.  Annenberg.  “The 
union  had  assured  us  that  there 
would  be  no  trouble — that  the 
News  was  clean.  The  union  men 
told  us  they  were  ready  to  take 
on  the  United  States  Government. 
They  said  to  let  them  take  on  the 
Taft-Hartley  law.” 

At  one  point  in  the  court  pro¬ 
ceedings  Harry  Waltzer,  day  busi¬ 
ness  agent  of  the  union,  laughed 
aloud. 


and  ordered  him  to  stand  and 
state  his  name. 

“Mr.  Harry  Waltzer,  if  you 
think  this  is  funny  you  can  go  out 
in  the  corridor  and  laugh  your 
head  off,”  reprimanded  the  judge. 
"Take  your  seat  and  behave  your¬ 
self  as  long  as  you  stay  in  this 
court.” 

Donald  W.  Diehl,  administra¬ 
tive  assistant  of  the  Publishers 
Association,  testified  the  associa¬ 
tion  obtained  from  10  newspapers 
lists  of  2,000  workers  who  did 
not  hold  regular  situations  and 
sent  them  to  the  union  to  supply 
their  union  initiation  dates.  He 
said  the  union  did  not  return 


them  on  time,  as  agreed,  and  did 
not  participate  in  the  breaking 
of  ties  in  rank,  which  was  done 
by  the  Honest  Ballot  Association. 

C.  C.  Lane,  assistant  business 
manager  of  the  Times,  and  Max 
Paul,  Daily  News  delivery  de- 
partntent  superintendent,  described 
in  detail  the  strikes  that  occurred 
in  their  plants. 

At  one  point  in  the  proceed¬ 
ings,  Judge  Leibell  interposed: 
“You  can’t  go  on  year  after  year 
with  no  resolution  of  matters  in 
dispute.  You  have  to  live  up  to 
agreements.  Both  of  you  (pe¬ 
titioners  and  respondents)  have 
faced  court  proceedings  and  a 


number  of  NLRB  proceedings. 
You  can’t  run  to  an  Impartial 
Chairman  about  every  matter 
that  comes  up.” 


Guild  Citations 

The  Newspaper  Guild  of  New 
York  has  voted  Page  One  Awards 
to  Homer  Bigart,  New  York  Her¬ 
ald  Tribune  war  correspondent; 
Ed  Reid,  Brooklyn  Eagle  rackets 
reporter;  Dan  Parker,  New  York 
Mirror  sports  columnist;  and  a 
representative  of  Argentina’s  La 
Prensa.  The  presentations  will  be 
made  April  13. 


Judge  Gives  Warning 
Judge  Leibell  eyed  him  coldly 
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AND  LIFE  INSURANCE  INVESTMENTS 
CHANGE,  TOO! 

To  meet  the  changing  economic  needs  of  our  country,  the  pattern  of  our 
investments  here  at  The  Mutual  Life  must  be  constantly  changing. 

(Consider,  for  example,  the  past  20  years.  At  the  beginning  of  the  jieriod, 
only  5%  of  our  assets  were  invested  in  the  public  utility  field.  Today  The 
Mutual  Life’s  investments  in  that  industry  amount  to  25%  of  our  assets. 
Our  public  utilities  investments  grew  as  the  demand  for  light  and  power 
grew  and  additional  companies  appeared  to  serve  smaller  communities  and 
rural  sections. 

Similarly,  in  manufacturing,  the  number  of  concerns  to  which  we  made 
loans  increased  tenfold  during  this  same  20-year  period,  as  our  investments 
responded  to  the  needs  of  an  expanding  economy. 

World  War  II  is  another  example.  During  the  war  years,  a  major  portion 
of  our  investment  funds — more  than  50% — were  in  government  bonds,  as 
were  those  of  many  life  insurance  companies.  The  industry  as  a  whole 
mobilized  its  dollars  to  help  finance  the  war. 

The  Mutual  Life  is  constantly  on  the  lookout  for  new,  sound  outlets  for 
its  investment  funds.  We  believe  our  ix)licyholders’  dollars  thereby  en¬ 
courage  industrial  growth  and  contribute  to  national  progress. 


THE  MUTUAL  LIFE 

INSURANCE  COMPANY  of  NEW  YORK 


BROADWAY  AT  55fh  STREET  •  NEW  YORK  19,  NEW  YORK 


rmST  IN  AMCNICA 


Whittenburg  Essay 
Distributed  Widely 

Borger,  Tex. — ^The  local  com- 


Wolter  S.  Chamber 
Dies  at  New  Castle 

New  Castle,  Ind.  —  Walter 


ANNOUNCEMENTS 
Publications  for  Sale 


ANT*JOUNCEMENTS 
Promotion  Services 


T  .rT'u  u  ui-  u  t  PUBLISHER  IMAGINES  HE  IS 

mander  of  the  Veterans  of  Foreign  Scott  Chambers,  80,  publisher  of  old  at  eighty  (HE  ISN’T)  cn  \a/AY<^  TO  OI  IT  DOV 
Wars  is  giving  national  distribu-  the  New  Castle  (Ind.)  Courier-  NEVERTHELESS  thi*  obsession  af- 

tion  to  a  booklet  by  Roy  R.  Whit-  Times  and  active  in  Indiana  Dem-  CLASSIFIED  OVERHEAD 

tenburg,  president  of  the  Pan-  ocratic  politics  for  many  years,  for  sale,  which  we^  hare  been  trying  WRITE  for  a  FREE  copy 
handle  Publishing  Co.,  of  Ama-  died  here  March  13.  ?«»''*•  ^t’s  a  hundred  thou-  ,ummary  of  50  waya  to  combat 


Eastern  weekly  newspaper  property 
for  sale,  which  we  hare  been  trying 
to  do  for  years.  It’s  a  hundred  thou- 


50  WAYS  TO  CUT  DOWN 


WRITE  for  a  FREE  copy  of  ev 
tnmmary  of  50  ways  to  combat  riiiii 


A  native  of  New  Castle.  Mr. 


The  pamphlet  contains  Mr.  Chambers  started  as  a  cub  re-  th'."  grand  old  publisher’s 

Whittenburg’s  essay,  “Our  Best  porter  in  his  hometown,  later  at-  f^eThave"  a °whi?J  Cof  "‘*‘8’tri*p"i*e!’’ 


sand  dollar  proposition,  but  it  will  -ou,  Olassilled  adTertisiif 

take  a  million-dollar  man  to  nil  all  department 

at  once  this  grand  old  publisher’s  THIS  summary  la  typical  of  tka 


Hope  for  Permanent  World 
Peace,”  which  expands  on  anti¬ 


communism  editorials  he  has  writ-  publishing  weekly  newspapers,  he 
ten  for  his  papers,  the  Amarillo  founded  the  New  Castle  Times 
Times,  Borger  News-Herald  and  and  in  1930  purchased  the  New 


tending  Indiana  University  and  not  to  mention  a  muckie  of  mazuma. 
the  University  of  Wisconsin.  After  Papfr  was  bom  fifty  years  before  the  I 
,  ,  publisher,  but  the  last  half  century  I 

sublishing  weekly  newspapers,  he  has  seen  ”Jim”  constantly  at  thej 
founded  the  New  Castle  Times  'Controls.  Modern  plant,  constajitly 

lain  *1,,  Ki .  renewed  over  a  century — $15,000  in 

and  in  1930  purcha^d  the  NlW  equipment  this  last  year,  and  all: 

Castle  Courier,  combining  the  two  inept  working  turning  out  money, 
into  an  afternoon  newspaper.  Fully  staffed.  Grand  building  of  its 
~  o  ..  r«  •  ,  own.  Unopposed  in  lovely  town  of 

Une  son,  scOtt  B.,  is  general  5,000 — no  prettier  place  east  of  the 
manager,  and  another,  Walter  S.,  Mississippi  in  which  to  live.  One  of 
I..  the  wealthiest  areas;  no  steel  mills, 

Ir..  is  business  manager.  gjj  .^-ells,  no  coal  mines — pre- 

■  dominantly  an  agricultural  and  fruit 

country.  Great  scenic  beauty  with 
rnzzle  V^ontest  lakes  and  rivers  and  waterfalls,  but 

Boston  — The  Boston  Herald-  fvery  hilltop  can  be  cuitivated--noth- 
ewv  I  *!.•  I  ^  j  ing  straight-up-and-riown.  RfUiubhcaTi 

J  ravelcr  this  week  Stdrted  3  70-  i  to  the  core;  immense  political  and 


Hutchinson  County  Herald. 

Commander  H.  D.  McCormick 
of  the  VFW  views  the  book  as 


important  “because  the  author  Bianager,  and  another,  Walter  S., 
brings  us  back  to  a  realization  of  business  manager. 


Castle  Courier,  combining  the  two 
into  an  afternoon  newspaper. 

One  son,  Scott  B.,  is  general 


those  enduring  values  to  be  found  dominantly  an  agricultural  and  fruit 

.-f  .•  -  II  j  country.  Great  scenic  beauty  with 

in  our  Constitution.  He  is  advo-  tUZZl©  wOniGSt  lakes  and  rivers  and  waterfalls,  bnt 

eating  the  publisher's  essay  be  Boston  —  The  Boston  Herald-  fvery  hilltop  can  be  cuitivat^ed--_noth- 
studied  in  the  schools  before  Traveler  this  week  started  a  70-  to*  the’^Yore  "'’immense  "poiit'ical  ami 
youths  are  exposed  to  “screwball  day  “Know  New  England”  puzzle  •’■vie  prestige  and  influence.  Not  too 

theories”  mntest  fer  «insnn  in  nr!7oc  f*''  high-type  urban  centers  iim- 

iiicorics.  contest  tor  5.1U,5UU  in  prizes.  Minneapolis.  Cleveland.  Peoria. 

Always  a  producer,  the  paper  chalked 
up  in  1950  the  largest  gross  in  its 
history.  The  peak  is  not  even  in 
0  g^0  m  •  sight,  nor  locatable  by  radar.  It’s  a 


contest  for  $10,500  in  prizes. 


Classified  Section 

RATE  GUIDE— Consecutive  Insertions. 


This  summary  la  typical  of  tka 
Tslnable  management  helpa  aubserik- 
era  to  the  Howard  Pariah  OlasaUM 
Advertiaing  Service  eonatantly  it- 
ceive. 

SEE  for  youraelf  the  Howart 
Pariah  Service  ia  the  Want  Ad  Serv¬ 
ice  that  Makea  Ton  More  Money.  Aik 
for  sample  copy  and  complete  detaib. 
Do  it  today! 

HOWARD  PARISH 

Teated  Want  Ad  Selling  Plant 
Daily  Newa  Tower  Miami  t3,  Fla. 


_ Printing  Services 

PRINTING  PLANT  haa  open  time  for 
two  or  three  more  weekhea,  large  or 
tmall  press  runs.  Duplex  flatbed; 
union,  day-night  force,  plenty  of  newt- 
print;  modern  plant  in  central  Ntv 
Jersey.  Box  166,  Editor  k  Publiaktr. 

Photo-Engravers  Services 


PUBLISHERS  &  EDITORS 


Im'.'  Kn  ’iiSil.r,.';  dl.p.Sl  wUb  n.  ib 

tons  when  applying  for  confidential  ,1  nhofn-AnursTBr  with  20  vetn 


.  SITUATIONS  WANTED  ||  ALL  OTHER  CLASSIFICATIONS 

Insertions  Line  Bate  11  Insertions  Line  Rate 

1  $JiO  i  •*’S2 

3  and  over  .40  II  4  ^ 

Consecutive  insertions  bring  beet  |l  week  rates 

results  II  obtainable  upon  application). 

11  Charge  ada  accepted  from  recog- 
Advance  Payment  Requested  II  nized  companies. 

ADVERTISING  AGENCIES  charged  at  our  National  Classified  rate 
lees  commission.  (Inquire  lor  rates.) 

Count  30  units  per  line  (Box  wording  takes  27  units).  No  abbrevations. 
Add  16c  for  Box  service — RepUes  mailed  daily.  Box  holders'  identities 
held  in  strictest  confidence. 

Editor  &  Publisher  reserves  the  right  to  edit  all  copy, 
DEADLINE  WEDNESDAY  at  2  P.M.  (After  Last  MaU) 

Address:  Times  Tower,  New  York  18,  N.  Y.  Phone  BRyeni  9-3052) 


information  to  MAY  BROS..  News- 
paper  Brokers.  Binghamton.  N.  Y. 


gctic  photo-engraver  with  20  yean 
experience  desires  to  establish  a  plsst 
with  a  minimum  assured  supply  of 


THREE  YEAR  NET  IS  MORE  THAN  work.  Box  319,  Eilifor  &  Publisher. 
$23,500  asking  price  for  Sonth  Dakota 

weekly  in  $25,000  volume  class;  Mod-  _ 

el  14  Lino,  4-psge  Oottrell  Press  and  KfW9  gjlglneers 

folder;  other  good  equipment  through-  1  a  1  c  rMV/^M  r'r\ 

ont;  popnlation  1.606;  1,900  clrenla-  LvJYAL  b.  UIAUIN 

tion;  $10,000  cash  required.  Wayne  NEWSPAPER  PRESS  EREOTOBfi 
Peterson,  214  National  Loan  Bnlld- 

ing,  Moorhead,  Minnesota. _  Dismantling — Moving — Erecting 

DAILY  in  amall  midwest  city  located  Newspaper  Conveyor  Inatallatioaa 
near,  and  sharing  In  major  market.  ».  r, 

Volume  under  $100,000.  Potential  and  N-  Victory  Blvd.,  Burbank,  Onllf. 

plant  capacity  considerably  over  100,- 

000.  Will  deal  direct  with  buyer  with  ^ 
"daily  know  how"  interested  In  ex-  B.  P.  WALLMAN  AND  OOMPAKT 
psnded  operation.  Box  245,  Editor  A  Printing  Machinery 

Publisher.  Bonrht  and  Sold 


ANNOUNCEMENTS 


_ Newspaper  Brokers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  pnrpoaea. 

A.  8.  V. 

446  Ocean  Avenue,  Brooklyn,  M.  T. 


MIDWEST  PAPERS:  Bsiley-Krakbiel 
Service.  Sneeessors  to  Clyde  H.  Knox, 
218-19  Jonrnsl  Bldg.,  Salina,  Knnsna. 


DAIUES  OR  WEEKUBS — Monntnin 
States,  Midwest,  Sontbwest.  Ray  E. 
Mobler  A  Aaaoeistes,  313  Boston 
Bldg.,  Denver,  Oolorndo. 


ANNOUNCEMENTS 
Newspaper  Counselors 

COUNSEL  in  finance,  appraisals,  aalas, 
rate-making,  personnel  procurement, 
public  relations  snrveys.  PUBLISH¬ 
ERS  SERVICE,  P.  O.  Box  8183, 
Greensboro,  N.  C. 

_ Pubilcations  for  Sale 

OREGON* — Circulation  1300.  Gross 
about  $20,000  year.  Coast  town.  Ask- 


Pnblication  Appraisals 

A  RADAR  APPRAISAL  will  establish 
the  value  of  your  newspaper  property 
on  today’s  market,  fix  a  fair  asking 
price  and  define  borrowing  limit.  Fqe 
50e  'per  $1,000  of  last  year’s  gross 
income;  24  hour  service.  Send  for 
blank.  MAY  BROS..  Newspaper  Ap¬ 
praisers.  Binghamton,  N.  Y, 

Puhiications — W  anted 

AGE  35,  ran  offer  substantial  cash 
down  and  satisfactory  guarantees  on 
installment  balances  to  publisher  will¬ 
ing  to  sell  half  interest  in  small  town 


CALlrOKISlA — Specialty  daily  doing 
Celebrating  our  80TH  YEAR  withont  $20,000  year.  Nets  around  $7,000. 
•  lapse  of  time  as  exelnsiva  newspa-  Asking  $11,000  with  $7,000  down, 
per  brokers.  We  would  like  to  be  of  U.  Stoll  &  Associates.  4958  Mel- 

service  to  yon,  the  pnblishar,  and  to  rose  Ave.,  Los  Angeles  29,  Cal. _ 


ing  $15,000  with  good  terms  to  right  weekly.  Have  some  newspaper  bnt 
party.  more  radio  news  experience.  Box  312, 

CALIFORNIA — Specialty  daily  doing  Editor  &  Publisher. 

$20,000  year.  Nets  around  $7,000.  _ _ _ _ _ _ ; — — -  , 

Asking  $11,000  with  $7,000  down.  $35,000  DOIVN  for  control  Mid-West,; 
Jack  L.  Stoll  &  Associates.  4958  Mel-  Southwest  daily.  Box  95,  Nowata, 
rose  Ave..  Los  Ancreles  29.  Cal.  Oklahoma.  Bank  reference. 


you,  the  buyer.  CALIFORNIA  Semi-Weekly.  Earns 

LEN  FEIGHNER  AGENCY  $18,000.  Better  type  city.  Also 

Box  192,  Mt.  Pleasant,  Michigan  County  weekly  grossing  $40,000.  Ray 

'TO  TjTT-v _ ..11  _ _ _  TT  Campbell,  4101  W.  3rd  St.,  Los  An- 

TO  BUY  or  sell  a  newspaper  or  job  pa  ifomia 

plant  in  the  Southwest  contact  Jamas  — — '■ - - - 

T.  Jackson.  Pauls  Valley.  Okla.  NEW  JERSEY  Weekly  in  large  city, 

wxD — — _ _ — t; —  excellent  opportunity,  long  established, 

^o^d  selec?fon”dTi?Pe‘.!’"wee?He'i®^‘*‘-  '"’"IT"  * 

ODETT  ft  ODETT  Brokers  GROWING  semi-weekly,  ctoss  115,- 

P.  0.  Box  527,  San  Fernando.  Calif.  i^^.OOO.  J._R.  Qabbert,  3987 

-  Orange.  Riverside,  California. 


Radio  Stations  For  Sale 

RADIO  STATION  IN  WESTERN 
CITY  OF  200,000.  Priced  at  $125.- 
000.  half  down.  TV  application  filed. 
M.AY  BROS..  Broadcast  Brokers, 


excellent  opportunity,  long  established,  Binghamton.  N.  Y. 


ODETT  ft  ODETT,  Brokers 
P.  0.  Box  527,  San  Fernando,  Calif. 


MAT  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


★★  We  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Arthur  W.  Stypes,  625 
Market  St.,  San  Francisco  6,  Calif. 


PROSPEROUS  Iowa,  Nebraska,  Sonth 
Dakota  Newspapers.  Herman  Koch, 
2610  Nebraska  St..  Sioux  City,  lows. 


Bu«;iness  Opportunities 


B.  P.  WALLMAN  AND  OOMPAKT 
Printing  Machinery 
Bonght  and  Sold 
Erecting  and  Rebuilding 
975  North  Ohnreh  Street 
Rockford  IlllasI 

MACHINISTS— Dismantling,  moviai, 
assembling,  entire  newspaper  plaalt. 
Repairs,  maintenance,  service  natior 
wiae. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626  —  81  St.,  Long  Island  City  1,  N.T. 
STillwell  6-0098-0099 

Maintenance — Service — Repairs 
SAM  8.  PONTOLILLO 
$11  Lincoln  Ave.,  Lndhnrst,  N.  J- 
Dismantling — Moving — Erection 

CROSS  FILES  ^ 

NEWSPAPER  presses  dismantled  *ss 
erected  Anywhere  in  United  States  sr 
Canada.  Specialising  in  Duplex  equip 
ment. 

Call— Walter  E.  Hamlin— WriU 
211  Marion  Bldg.,  Cleveland  18,  OUs 
CHerry  1-3305— TEllowstone  2-444» 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
1  Machinists  and  Movers 


Orange.  Riverside,  ' California.  ’  MAN  WANTED  who ^has  selling  abil-  .  r.  7  a  .  r  I-J. 

- tA.ti  V  vFvciqpAPn-p -  mechanical  flair.  Investment  Web,  VJttset,  Hat-Ded  txpens 

NORTH  of  New  York  City,  east  of  ll^'s’oo'^lO^^  additionaTL^  aU^  Mle^^  ’''**** 

Buffalo.  Unopposed  in  city  of  10,000,  jneorae '  should  ^fxceed'  $10,000  per  28  East  4th  ^Tork  8  N.  T. 

grossing  $10f 876,  twenty  emnloyes.  Travel  about  two  weeks  per  Phone-  SPrinx  7-1740 

ABC  circulation.  Soon  to  celebrate  circulation  Spring  7  1740 

centennial  of  existence.  Four  Lino-  p^ppHence.  Box  316,  Editor  ft  Pnb- 
lypes,  web  press.  Down  payment  re-  ii-lior 
quired  $100,000.  Building  included. 

Five  days  a  week;  public  crying  for 
Sunday  edition.  MAY  BROS.,  News¬ 
paper  Brokers,  Binghamton,  N.  Y. 

Our  No.  8434. 


ANYWHERE 

28  East  4th  St.,  New  York  8, 
Phone:  SPring  7-1740 
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TYPESETTING  MACHINES 

2  MODEL  O  INTERTYPB8  J18097. 
{10607. 

Model  31  UNOTTPE  {52060 
Model  22  UNOTTPE  189448 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  ATe. — N.  T.  18 
BRYANT  9-1182 

MAKE  at  an  offer  on  following  Lino- 
tjpe  matrix  facet:  almoat  complete 
font  flgoret  and  eapt  80A108  metro- 
black;  complete  font  fltnrea  18A 
gothic  No.  41;  almoat  complete  font 
1(A41  Chelt.  Bold,  extra  cond,;  al- 
moit  complete  font  80A7  Ohelt.  bold 
extra  cond.  All  excellent  condition. 
Adt  reasonable  offer  will  be  accepted. 
Dailj  News,  Lewiston.  Montana. _ 

MODEL  5  LINO.  Low  base;  1  mag., 

1  mold.  Univ.  K.B.,  outside  galley, 
ipacebands,  font  8-122  Cent,  wi  Cent. 
&ld  mats,  gas  pot  and  monomelt,  al¬ 
most  new  geared  motor,  available  80 
days.  Price  $1050.  Deposit  will  hold. 
Write  Inland  Supply  Co.,  729  Balti- 

more.  Kansas  City,  Missouri. _ 

FOB  SALE  I 

TWO  Model  K  Linotype  Machines  j 
with  electric  pots  and  two  magasines  I 
each. 

SIX  Kellog  Type-O-Writer  Keyboards, 
prscticslly  new. 

WILL  sell  separately  or  in  a  group  at 
a  reasonable  price. 

APPLY  Afro-American  Oo.,  628  N. 
Entaw  St.,  Baltimore  1,  Maryland. 

TWO  DSJ  VARITYPER8,  Fototype, 
complete  equipment  of  a  nniveraity 
■emi-weelcly  going  off  Varityper-offaet 
for  duration.  Offers!  Box  240,  Editor 
ft  Publisher. 

INTERTYPES  I 

"C"  Intertypes  {12886,  {14860 

with  qnadding  attachment. 

"C”  Intertypes  {7891 — {8280,  8 
mags.,  gas  or  electric  pot. 

03SM  {7867,  electric  pot. 

LINOTYPES 

Models  5,  8,  14. 

45C  Ooss  Mat  Roller  * 

72D  Goss  Shaver 

Northern  Machine  Works 
328-29  N.  4th  St.,  Philadelphia  6,  Pa. 

FOR  SALK:  Model  22  Linotype,  serial 
no.  over  38.000,  with  3  main  maga¬ 
sines  and  side  magazine,  gas  pot  and 
four  fonts  of  mats.  Box  327,  Editor  & 

Publisher. _ 

model  8  UNO.  544.894,  fan  type 
spread.  8  mags.,  8  molds,  spacebands, 
electric  pot,  geared  motor.  Perfect 
condition,  $3,500  F.O.B.  Idaho,  avail- 
sole  immediate  shipment.  Write  In¬ 
land  Supply  Co.,  729  Baltimore,  Kan¬ 
sas  City,  Missouri. 

Mail  Room _ 

SPEEDAUMAT  MAILER  with  qnar- 
ter  folder 

550  volts,  60  cycles.  A.O. 

SIOUAL  No.  MC-1022 
IN  A-1  Condition — Price  $21,500.00 
WRITE  Winnipeg  Free  Press,  Winni¬ 
peg,  Csnada. 


NEWSPRINT 

BOOKINGS  of  500-1000  tons  can  be 
made  for  almost  any  size  rolls. 
SEVERAL  sizes  frequently  available 
on  a  spot  basis.  Box  333,  Editor  & 
Publisher. _ 

CANADIAN  Newsprint,  original  mill 
shipment,  any  size  roils,  carload  Iota 
at  attractive  prices.  March  shipment 
and  continuous  bookings.  Inquiries 
invited.  Canadian  Newsprint  Supply 
Co.,  Alfred  Horn,  18  East  41  Street, 
New  York,  N.  Y.  Tel:  ORegon  9-3870. 

10  TONS  52%"  and  70"  newsprint 
to  trade  for  33"  or  66"  rolls,  or  if 
not,  will  sell  outright.  Southern  de- 
livery.  Box  337,  Editor  &  Publisher. 
NEWSPRINT  WANTED,  100  tons  34 
and  'A  inch  at  reasonable  price.  Ala- 
ineda  Times  Star,  Alameda.  California. 

WANTED:  Newsprint,  36  inch  rolls; 
need  two  cars  to  continue  publication 
this  year.  Address  Beacon-Newa,  Paris, 
Illinois. 

_ Ph  of  o- Engraving _ 

PHOTO 

ENGRAVING 

tOUIPMENT 

;  ZINC  AND  MAGNESIUM 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  6.  Clark  St. 

New  York  Chicago 


.  immediately  availshl 

IMewsprlilt  _  The  Eastern  Colo 

CTANDARD  NEWSPRINT.  Rolls—  _ Waterbnry  1 

GEORGE  C. 

available  standard  newsprint,  nil  - 

M»ea.  8.  B.  Behrena,  115  Onderdonk  ROLLERS  for  Standi 
tT*'.  Brooklyn,  N.  T.  Phone:  Ever-  lar,  synthetic  rubber 
P***" .  ®'®505.  One  of  New  Tork’i  ly  used.  46  rollers. 
largest  converters  of  newsprint.  Times  Publishing  C 

..MSI  Ml  Pnllll  T#XS8. 

NEWSPRINT  WANTED  ^  fob  s 

rolls.  Sheets.  Any  siao.  All  type  TWO  Hoe  Units  and 
Print  Papers.  ALgonquin  4-8729,  N.  T  »nb-stmctnre. 

■ - - - !  per  hoisting  eqnlpmen 

PRm^’^roll.*”'*  CANADIAN  NEWS-  j  HAMILTON 

rolls.  All  sizes  supplied.  1  ii.™ii*«« 

Shipments  directly  from  mill.  Book-  ;  - Hamilton. 

iiSL  for  prompt  and  long  FOR  SALE.  Four  So 

w.  shipments.  Domestic  and  export,  double  folders  with 
n«  ®®’r8prlnt,  not  promiaea.  interested  write  Timi 

Box  271.  Editor  k  Publisher.  I  Texas. 

editor  &  PUBLI  S  HE  R  for  March  17.  1951 


Press  Room 

DUPLEX,  OOSS,  HOE  newspaper 

greases — from  8  pages  to  96  pages. 

ontact  Newspaper  Division,  Turner 
Printing  Machinery,  Inc.,  2630  Payne  | 
Avenne,  Cleveland  14,  Ohio.  Branchea: 
Chicago  and  Detroit. 

DUPLEX  TUBULAR  4-Page  deck 
two-to-one  model,  now  evailable. 
George  0.  Oxford,  Boise,  Idaho. 

FOR  SALE:  24-Page  Hoe  Web 
Newspaper  Press,  two  plates  wide, 
23  9/16"  sheet  ent.  With  complete 
stereotype  eqnipment  end  A.  0.  mo- 
tori.  Ready  prompt  shipment.  Thomas 
W.  Hall  Company,  Ine„  Stamford, 
Connecticut. 

HOE  12-Unit  press,  will  sell  any 
amount  units  needed. 

GEORGE  O.  OXFORD 
Boise. _ Idaho 

WILL  TRADE  for  16-24  page  single 
width  press;  a  Goss  8  deck;  48  page,  ' 
doable  width  press  with  almost  new 
pony  antoplate.  Top  deck,  almoat 
new,  capable  running  8  pages  in  color. 
Press  much  too  large  for  our  require¬ 
ments.  Excellent  condition.  News  Ob¬ 
server,  San  Leandro,  California. 

CUTLER-HAMMER,  two-motor  fall 
antomstie  newspaper  press  drives  and 
control  panels,  220  volt,  8  phase,  60 
cycle  AC.  Complete  with  resistors  and 
pnsh  button  stations: 

One  H.P.  croaahead  type, 

will  drive  S  or  4  units  at  moderate 
speed. 

One  40/8  H.P.  faceplate  type.  Will 
power  4  decks  tingle  width,  quad  or 
16^age  tubular,  press. 

USED,  terviceable,  recently  with¬ 
drawn  from  aerviee.  reasonably  prlead. 
immediately  available. 

The  Eastern  Color  Printing  Oo. 
Waterbnry  20,  Conn. 

HOE  12-cylinder  Pancoaat  color  press, 
21  %"  rnt-oflf. 

GEORGE  C.  OXFORD 
Boise. _ Idaho 

ROLLERS  for  Standard  Duplex  Tubu. 
lar,  synthetic  rubber,  new  and  alight- 
ly  need.  46  rollers.  Will  sell  right. 
Times  Publishing  Company,  Wichita 
Falls.  Texas. _ 

FOR  SALE 

I  TWO  Hoe  Units  and  Folder,  complete 
I  with  aub-atmetnre,  tensiona  and  pa- 

fier  hoiating  equipment.  Cut-off  23  9/16 
nehes. 

i  THE  HAMILTON  SPECTATOR 
I  _ Hamilton.  Canada. _ 

FOR  SALE.  Four  Scott  Units  and  two 
double  folders  with  22 J<"  cut-off.  If 
interoatcd  write  Times  Herald,  Dallas, 
Texas. 


3  EAOH  Slater  Color  Flash  Units  like 
new.  Contact  N.  T.  Ebert,  Daily  Nows, 
Los  Angeles  54,  California. _ 

3  DUPLEX  8  Page  Flat  Beds  j 

I  Model  AB  —  available  at  once 
1  Model  .\B  —  available  60  days 
1  Model  A  —  available  30  days 

16-PAGE  Hoe  Unit  —  and  A  page 
folders  A.  C.  Drive.  Uomplete  Stereo; 
23  9/16  inch  cut-off;  end  feed. 

24-48-PAGE  Hoe  —  A.  C.  drive;  with 
Pony  Antoplate;  22A  inch  cut-off; 
end  feed. 

32-64-PAGE  Goss  —  X.  C.  Drive;  com¬ 
plete  Stereo;  21J4  inch  cut-off;  end 
feed. 

16-32 -PAGE  Goss  —  A.  C.  Drive ;  com¬ 
pute  with  Stereo;  21%  inch  cut-off; 
end  feed. 

32-64-PAGE  Ooss  —  D.  C.  Drive; 
equipped  with  color  compensators; 
22%  inch  cut-off;  end  feed. 

32-64  or  40-80-P8ge  Scott  Multi- 
Unit  —  A.  C.  Drive;  Steel  Cylinders 
and  Roller  Bearings;  22%  inch  cut¬ 
off;  on  substructure. 

24-48  or  48-96-Page  Hoe  X-Pattern; 
21'A  inch  cut-off;  equipped  for  full 
color;  D.  C.  Drive. 

32-64,  40-80,  48-96  PAGE  Hoe — D.  C. 
Drives;  22%  inch  cut-off;  end  feed. 

BEN  SHULMAN  ASSOCIATES, 
INC. 

500  Fifth  .\venue 
New  York  18,  N.  T. 

Phone:  BRyant  9-1132 

FOR  S.\LE:  24-Page  Hoe  Web 

Newspaper  Press,  two  plates  wide, 
23  9/16"  sheet  cut.  With  complete 
stereotype  eqnipment  and  A.  C.  mo¬ 
tors.  Ready  prompt  shipment.  Thomas 
W.  Hall  Company,  Ine.,  Stamford, ) 

ronneetieut. _ : 

DUPLEX  TUBULAR  24-Page  Pres*  ! 
half-  and  quarter-page  folder,  avail 
able  6  months.  AG  motor  drive. 

GEORGE  C.  OXFORD  I 

Boise  Idaho  : 

HOE.  four  units,  with  reels,  Cutler- 
Hammer  drive.  Now  in  daily  produc¬ 
tion.  Available  either  September  or 
October  1951.  For  further  informa¬ 
tion.  Write  Box  322.  Editor  k  Pub¬ 
lisher^ _ 

;  RUBBER  rollers  (new)  for  Duplex 
Unitnbiilar  press;  sufficient  Rollers  for 
2  units  and  cores  for  1  unit.  Reply 
Box  326.  Editor  &  Publisher. _ 

FOR  SALE;  Late  Model  8  Linotypes, 
Model  21  Display  Linotype  with  2'3  j 
split  magazines.  Model  C  Intertypes. 
Immediate  Delivery.  Printcraft  Rep¬ 
resentatives.  277  Broadway.  New 
York  7.  New  York. 


FOR  SALE 

WESEL  heavy  duty  Electric  Galley 
Proof  Press. 

HOE  Casting  Box,  duo-cooled,  with 
Finishing  Machine,  for  14J6 
plates,  7/16"  thick. 

HOE  Dry  Mat  Roller. 

MODEL  45  Economy  Hand  Baler. 
MODEL  25  Vandercook  full  pg.  Proof 
Press. 

1-TON  Kemp  immersion  Lino  Furnace. 
Scorchers,  both  flat  and  curved,  nnd 
hnn/dors. 

HAMMOND  model  B-3  radial  arm 
Router.  20x  22)4". 

THOMAS  W.  HALL  COMPANY,  Inc. 
120  West  42nd  St.,  New  York  18. 
(Plant  at  Stamford.  Conn.) 
STEREO  SAW!  Augostlne  80  x  80 
table,  AC  Motor.  Exeeptional  buy. 
Box  158,  Marshalltown,  Iowa. 

_ Wanted  to  Bay _ 

WANTED 
COMPLETE 
NEWSPAPER  PLANTS 

NEWSPAPER  PRESSES 

COMPOSING  ROOM  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  Olty 

BRyant  9-1182  ' 


Stcretoype 


.\PS  Tubular  Scorcher 
HOE  monorail  saw  txiiiiiner 
BIO  Chief  melting  fnrnace 
.SM.ITCO  curved  router 
WESEL  .Tig  saw  and  Drill 

JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  Street 
New  York  18,  N.  T. 

STA-HI  vaeunm  dry  mat  former 
type  JR.  220  volts,  $600.  F.O.B. 
crated,  Hempstead,  New  York. 

ROTARY  SHAVER— Plane  O'Plate, 
model  Bl-12.  220  volts,  bed  12)4  x 
15.  extra  Cutter  included.  $800. 
F.O.B.  crated,  Hempstead,  N.  Y. 

WIRITE  or  telephone  Mr.  R.  Mc¬ 
Nulty.  Newsday,  .550  Stewart  Ave¬ 
nue.  Garden  City,  New  York,  Garden 
City  7  6400. _ 

FOR  SALE.  PIan«-0-PIata  Sat  shaTtr 
Model  C-l,  serial  166.  Bed  17%  x 
22)4  220  V.  motor.  Extra  entter  in- 
elnded.  $1,750  freight  prepaid.  H.  If. 
Ward.  Grand  Forks  Herald,  Grand 
Forks.  North  Dakota. 


QUARTER-PAOE  Folder.  Mat  RoBn. 
Cutler-Hammer  paper  conveyor,  Sta-HI 
mat  dryer.  Curved  router.  Box  101, 

Boise,  Idaho. _ 

GOSS  Press  single  width  (two  pages 
wide),  13)4  inch  printing  diameter. 
21)4  inch  cut-off  or  deck  for  same. 
Give  fall  details  and  prices.  Box  1042. 

tlditor  A  Publisher. _ 

K  E\V  I X  DKR  with  slitter  attachment 
to  wind  stub  rolls  15"  to  70",  36" 
in  diameter.  Box  317,  Editor  k  Pub¬ 
lisher. 

_ HELP  WANTED _ 

_ Administrative 

FOR  HEADQUARTERS  office,  group 
small  dailies,  highly  intelligent  and 
responsible*  pleasant  j^rl,  25*36*  who 
can  handle  or  soon  learn  to  handle  a 
little  of  each  of  following:  news,  ad¬ 
vertising,  secretarial,  morrae,_  simple 
bookkeeping.  Good  pay.  O  Brien,  Box 

381.  Santa  Fe,  New  Mexico. _ 

EliORlDA  BAST  COAST  WEEKLY 
wants  all-around  printer-editor  to 
manage  and  operate  on  profit  shar- 
ling  basis.  Will  consider  husband 
and  wife.  A.  N.  Becker,  921  Na¬ 
tional  Oity  Bank  Building,  Gleve- 

land.  Ohio. _ 

WANT  YOUNG,  experienced,  ener- 
getie  manager  for  unopposed  weekly- 
newspaper  and  jobshop  in  ideal 
Western  town  of  3800;  1950  gross. 
$56,000;  must  know  both  front  and 
'  back  shop:  publisher  ill.  Box  329. 
Editor  &  Publisher. 

CtrcnlntloH 

WANTED  AsaUtant  Country  Cirenia- 
!  tion  Manager  familiar  with  weekly- 
I  pay  Sunday  route*  and  capable  of 
managing  roadmen. 

WRI'TE  experience,  employer  refer¬ 
ences,  positions  held,  etc.,  to  A.  D. 
Potter,  P.  O.  Box  950,  Montgomery, 
Alabama. 

CIRCULATION  MANAGER  for  60.- 
000  morning-evening-Snnday.  No  one 
need  apply  except  man  with  success¬ 
ful  top  managerial  or  assistant  man¬ 
agerial  experience.  Must  be  thorough¬ 
ly  familiar  with  rural  and  mail  cir- 
cnlation  problems.  Box  242,  Editor  k 
Publisher, _ 

MANAGE  department  of  7,300  ABC 
circnlation  evening  daily  in  mid- 
south.  Man  who  can  bnild  rural  cir¬ 
culation  with  help  of  correspondent* 
and  bureau  managers.  Box  278,  Edi¬ 
tor^ _ 

WANTED:  young  Circulation  Man¬ 
ager  in  town  of  8,000.  Old  estab¬ 
lished  daily  under  new  ownership, 
young  aggressive  staff.  excellent 
i-hance  for  advancement,  as  coi^any 
owns  other  dailies.  Woodstock  Daily 
Sentinel.  Woodstock,  Illinois. 
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HELP  WANTED 


Cl«»uied 


CLASSIFIED  ADVERTISING  MAN¬ 
AGER,  man  or  woman,  to  head  three- 
girl  department.  Good  salary  and 
bonus.  Daily  near  Philadelphia.  Write 
background  in  detail  to  Box  27u, 
Editor  &  Publisher. 


PENNSYLVANIA  DAILY  requires 
experienced  man  —  35-40  —  who  can 
handle  small  classified  department. 

Give  complete  details.  Box  294, 
Editor  &  Publisher. 


EXPERIENCED  classified  man  to 
take  over  Classified  Department  of 
15,000  circulation  Florida  East 
Coast  Evening  Daily.  Write,  giving 
full  particulars  as  to  qualifications, 
experience  and  compensation  expect¬ 
ed,  to  Box  248,  Editor  &  Publisher. 


ASSISTANT  CLASSIFIED  MANAG¬ 
ER  for  metropolitan  newspaper. 
Pacific  Northwest.  Experience  as 
successful  manager  in  50-100,000 
field  desirable.  Cooperation,  stability, 
follow-thru  and  ability  to  think  Im¬ 
portant  qualifications.  Position  offers 
permanency  and  excellent  working 
conditions.  Give  complete  details  in¬ 
cluding  reason  for  considering  change, 
and  salary  expectations  first  letter. 
Box  328,  Editor  &  Publisher. 


Display  Advertisine 


ADVERTISING  SALESMAN  for  New 
Jersey  weekly  chain.  Must  be  tops  in 
selling,  layout.  Box  165,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING  SALES 
MAN.  Write  full  details  to  Do> 
Cresswell,  Casper  Tribnne-Herald 
Casper,  Wyoming. 


FLORIDA  NEWSPAPER 
HAS  OPENING 

FOR  RIGHT  MAN  OR  WOMAN 


Top  Notch  layout,  copy,  and  idea  man 
or  woman  wanted  by  one  of  Florida’s 
finest  newspapers.  Must  be  fast  and 
be  able  to  spark  and  grasp  ideas 
which  can  be  sold  by  hard-hitting  dis¬ 
play  staff. 


Ideal  living  conditions  in  a  growing 
Florida  city.  If  you  have  a  yen  to 
live  in  Florida,  and  think  yon  can  fill 
the  bill,  please  send  full  details  first 
letter.  We  will  ask  for  samples  of 
work  if  interested.  Box  236,  Editor  & 
Publisher. 


IMPORTANT  OPPORTUNITY  FOR 
WELL  QUALIFIED  SALESMAN 


ADVERTISING  salesman  experienced 
in  handling  major  retail  accounts. 
This  opening  is  on  a  top  ranking  pa¬ 
per  in  one  of  the  nation’s  major  mar¬ 
kets  (Eastern),  but  metropolitan  ex¬ 
perience  is  not  considered  essential. 
Constructive  sales  ability  and  record 
of  achievement  on  a  smaller  paper  will 
conimand  favorable  attention.  Write 
giving  complete  details.  Our  organiza¬ 
tion  knows  about  this  ad.  Box  308, 
Editor  &  Publisher. 


HELP  WANTED 


Display  Advertising 


ADVERTlSiiNG  SPACE  SALESMAN 
OR  MANAGER.  Weekly  experience  a 
help.  Good  set-up  lor  right  person. 
Salary  plus  commission  plus  guaran¬ 
tee.  Connecticut.  Box  234,  Editor  & 
Publisher. 


HELP  WANTED 


Mechanical 


SITUATIONS  WANTED 


PRODUCTION  MANAGER  must  have 
thorough  knowledge  of  all  mechanical 
departments.  7  day  morning  newspa¬ 
per.  $175.  Write  giving  full  details 
of  experience.  Box  324,  Editor  & 
Publisher. 


AD  MAN  or  woman,  long  on  ideas, 
copy.  Tribune  -  News,  Manhattan, 
Kansas. 


As  in  s  II  advertising  conslstancv 
brings  the  best  results  —  lotrer 
rates,  too. 


EXCEPTIONAL  OPPORTUNITY  lor 
aggressive  salesman  as  Number  2  man 
on  8  man  staff,  strong  7-day  daily  in 
prosperous  midwest  city.  Must  pro¬ 
duce  good  lay-outs  and  compelling 
copy.  Top  salary  to  right  man.  Box 
273,  Editor  &  Publisher. _ 


S.ALESMAN  with  layout  ability. 
Write  experiences,  references,  salary 
desired,  family  status,  age,  draft- 
status,  availability.  Living  in  Eastern 
Seaboard.  Box  347,  Editor  &  Pub¬ 
lisher. 


WANTED:  Union  Printers,  Floor  or 
Machine.  Situations  on  Night  Side  of 
Ohio  daily.  $97.50  for  37)4  hours. 
$80.00  monthly  Pension  Plan  free. 
$5,000  life  insurance.  $40.00  per  week 
sickness,  $12.00  daily  hospitalization 
includes  family.  Up  to  $225.00  for 
surgical,  plus  many  other  benefits. 
All  replies  confidential.  Write  Box 
305,  Editor  &  Publisher. 


ARTIST  CARTOONIST.  S  e  e  k  i  a  | 
change  to  daily.  Experience  incladei 
promotion,  layout,  sports  etc.  }|, 
draft-free,  Box  343,  Editor  &  Pak- 
lisher. 


ARTIST  -  PHOTOGRAPHER  also  cu 
toons,  retouching,  have  equipmest. 
draft-free.  R.  Williams,  45  Greylocl 
Terrace,  Pittsfield,  Massachusetts. 


INSTKUCTIUN 


AN  IMMEDIATE  opening  for  a  Man¬ 
aging  Editor  on  a  National  Trade 
Journal  published  in  the  South.  Must 
be  thoroughly  versed  in  all  phases  of 
trade-paper  work  and  have  a  technical 
or  mechanical  background ;  some  sales 
experience  also  helpful.  Give  full  de¬ 
tails  and  salary  expected  in  first  let¬ 
ter.  W’rite  Box  230,  Editor  &  Pub¬ 
lisher. 


Linotype-Intertype  Instroction 
Ohio  Linotype  School 
Logan  18,  Ohio. 

Free  Booklet  and  Information 


WRITERS’  SERVICES 


Litcrao  Agcncj 


WRITER  for  long  established  organ¬ 
ization  in  Washington,  D.  0.  Must  be 
familiar  with  activities  of  government 
and  Congress,  especially  as  applied  to 
businessmen.  Little  or  no  spot  news 
writing.  Major  approach  analysis,  in¬ 
terpretation  and  prediction.  Write 
age,  schooling  and  experience  back¬ 
ground  to  Box  198,  Editor  A  Pub¬ 
lisher. 


NEWSPAPERMEN'S  AGENCY.  Arti¬ 
cles.  Books.  Fiction.  Plays  marketed. 
Bertha  Klansner,  130  E.  40  St.,  N.  Y. 


SITUATIONS  WANTED 


Administrative 


CIRCULATION  MANAGER  —  sesli 
connection  with  paper  needing  hsit 
hitting  circulator  and  inspiring  lett¬ 
er.  Excellent  promoter  and  thoroofk- 
ly  versed  all  details  of  circulation  de¬ 
partment  including  Little  Merchut 
plan  and  A.B.C.  procedure.  Backet 
by  many  years’  fruitful  experience. 
Can  make  things  hum.  Tireless  work¬ 
er,  not  a  desk  man.  Write  Box  241, 
Editor  &  Publisher. 


CIRCULATION  MANAGER,  City  or 
Country  Circulation  AVAIL.VBLE, 
over  20  years  experience  on  small  ut 
large  newspapers.  Little  Merchut 
Plan  and  motor  routes.  Capable  ui 
conscientious.  A  good  promoter  ut 
traffic  man.  Know  circulation  thor¬ 
oughly.  Have  outstanding  record  for 
building  Circulation.  Married,  age  4i. 
Prefer  South,  Southwest  or  Psciit 
Coast.  Best  references.  Salary  cojs- 
mensurate  to  position  secured.  WriU 
Box  318.  Editor  &  Publisher. 


CIRCULATION  ZONE  SUPERVISOR 


BUSINESS  MANAGER 


age  33.  Married,  capable  and  aggni 
sive.  10  years’  experience  in  oD 


DESK  OR  REPORTER — wire  editor 
or  general  reporter  for  immediate  em¬ 
ployment.  College,  experience  desir¬ 
able.  Write  fully  experience,  refer¬ 
ences,  military  status,  when  available, 
housing  and  salary  requirements.  Trib¬ 
une.  J’remonLltebraska^ _ 


AGE  46.  Outstanding  background,  27 
years  on  one  65,U00  daily,  eastern 
metropolitan  field.  Just  changed  con¬ 
trol.  Excellent  experience  with  labor 
relations,  newsprint  purchasing,  and 
overall  business  management.  High¬ 
est  type  references.  James  T.  Scott, 
261  w.  Summit!  Ave.,  Haddonfleld, 
N.  J.— 9-2117-J. 


phases  of  circulation  work.  Littk 
Merchant  Plan.  Excellent  refereneei. 


Background  with  metropolitan  newi- 
paper.  Prefer  West  or  Southwell 
Box  291.  Editor  &  Publisher, _ 


CIRCULATION  MANAGER  thoroughly 
experienced  seeks  small  daily  connee- 
tion.  Single,  age  41,  references,  pre 
fer  the  West.  Richard  Westmorelui 
Box  105,  Walnut  Springs,  Texas. 


-ADVER'nSING  MANAGER  or  top 
retail  salesman  on  small  midwestern 
newspaper  who  wants  to  move  up  to 
a  larger  city  and  a  metropolitan  news¬ 
paper  will  find  this  job  an  unusual 
opportunity,  with  unlimited  possibili¬ 
ties  for  advancement.  A  man  whose 
future  is  ahead  of  him  is  preferred. 
We  want  the  kind  of  man  who  aspires 
to  be  advertising  manager  and  has 
that  kind  of  ability,  to  handle  key 
accounts.  Department  store  selling  ex¬ 
perience  desirable.  All  applications 
held  confidential.  Write  Louis  D. 
Young,  Advertising  Director,  The  In¬ 
dianapolis  Times,  a  Scripps-Howard 
Newspaper. 


ADVERTISING  SALESMAN  for  Na¬ 
tional  Advertising  Department.  Mid¬ 
west  paper  in  a  city  with  a  population 
over  370.000.  Experienced — age  25  to 
35  preferred,  include  essential  infor¬ 
mation.  Write  Box  334,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  and  Feature  writer  for 
Southern  Daily.  Mature  man  with 
higher  education  who  will  take  keen 
interest  in  community  affairs.  Prefer 
daily  or  top  weekly  experience  in 
Southeast.  Write  Tutt  Bradford,  P.  O. 

Box  700,  Gadsden,  Alabama. _ 

VUUNG,  aggressive  sports  writer  who 
puts  premium  on  writing  and  is  also 
able  to  take  a  turn  on  desk  wanted 
by  one  of  the  South’s  leading  morn¬ 
ing  newspapers.  Box  256,  Editor  & 
Publisher. _ _ 

EDITOR  WANTED 

for  The  Inland  Printer.  Present  Edi¬ 
tor  retiring  after  many  years  of  serv¬ 
ice.  The  man  to  fill  his  shoes  must 
have  knowledge  of  printing  and 
graphic  arts  industries,  editorial  ex¬ 
perience,  writing  ability,  be  willing  to 
travel,  preferably  have  design  and  lay¬ 
out  ability.  Permanent  opportunity 
for  the  right  man,  MacLean-Hunter 
Publishing  Corp.,  309  West  Jackson 

Blvd..  Chicago  6,  Illinois. _ 

EXPERIENCED  telegraph  editor 
morning  paper  11,000  circulation. 
Complete  charge  of  desk  except  sports, 
eo'oiety.  Good  on  heads,  make-up, 
news  judgment.  Good  work  conditions, 
air-conditioned  newsroom.  Write  Harry 
Rutherford,  Tupelo  Daily  Journal, 
Tupelo.  Mississippi. 


OPENING  for  journalism  graduate  as 
general  reporter,  small  community 
daily  dow-nstate  Illinois.  Man  or  wom¬ 
an;  beginner  or  one  with  some  experi¬ 
ence.  Address  Box  301,  Editor  & 
Publisher. 


REPORTER  for  staff  of  large  weekly. 
Hard  work  and  plenty  of  it  but  good 
chance  to  learn  all  phases  of  business. 
Write  fully,  salary  expected.  Star- 
Herald,  Luverne,  Minnesota. 


CURRENTLY  employed  and  draft- 
exempt,  will  consider  position  as  as¬ 
sistant  ts  publisher  or  else  one  com¬ 
mensurate  with  my  25  years  of  edi¬ 
torial  and  syndicate  background.  Re¬ 


plies  confidential.  Box  197,  Editor  & 
Publisher. 


SUCCESSFUL  CONSULTANT 
TROUBLE  SHOOTER 
SEEKS  permanent  top  or  back-stop 
job.  Have  re-organized  and  operated 
small  to  metropolitan  papers  U.  8.  and 
Europe.  Solve  technical  and  policy 
problems;  cut  costs,  build  revenue 
and  good  will  in  plant  and  commu¬ 
nity.  Practical  experience  all  depart¬ 
ments.  University  Grad  Business  Ad¬ 
ministration  and  Journalism,  Box  231. 
Editor  A  Publisher. 


PROMOTION  DIRECTOR,  New  York 
10-20  years  experience,  including 
press,  radio.  Knowledge  foreign  coun¬ 
tries  essential.  State  age.  experience, 
education.  Replies  confidential.  Box 
342,  Editor  &  Publisher. 


ABLE  AND  EXPERIENCED  NEWS 
PAPERMAN  and  successful  publisher 
wishes  position  as  manager  small  daily 
in  mild  climate.  Family,  ago  37. 
Please  write  fully.  Box  332,  Editor 
&  Publisher. 


CONTROLLER  or 
BUSINESS  MANAGER 
16  YEARS  accounting  'and  executive 
experience  on  Midwest  and  Pacific 
Northwest  Dailies.  Can  go  anywhere. 
Age  46,  college  graduate,  married. 
Thorough  knowledge  of  costs,  taxes, 
printing  production,  methods,  proce¬ 
dures.  Present  salary  $6,250.  Replies 
confidential.  References.  Box  313, 
Editor  &  Publisher. 


LIBRARIAN  with  secretarial  training 
enticed  into  school  library  work  de¬ 
sires  to  return  to  publication  or  news¬ 
paper  field.  Seven  years  newspaper 
experience  and  reference  research. 
Library  credential,  ;B.A.  and  M.A.  de¬ 
grees.  Available  September  1951,  Box 
323.  Editor  &  Publisher. 


NEWS  AGENCY  BUREAU  MANAG 
ER.  in  30s,  seeks  opportunity  to  enter 
publishing  or  executive  end  of  news¬ 
paper  in  coastal  area.  Job  must  pay 
about  $175  weekly.  Box  309,  Editor 
&  Publisher. 


CLASSIFIED  MANAGER.  More  thu 
20  years  experience  on  large  and  Be 
dium  sized  properties.  Proven  pit- 
ducer.  Sound  constructive  methodi. 
Capable  of  handling  most  difficult  M- 
signments.  Prefer  salary  and  cow 
mission  on  net  revenue  increase. 
references.  Box  169,  Editor  A  Par 
lisher.  _ 


CLASSIFIED  MANAGER — Can  oBer 
you  benefits  of  21  years  experieaa 
with  one  organization,  all  phases  ol 
Classified,  can  really  produce  plus  iW. 
lines,  revenue.  Draft-exempt,  tnetn- 
politan,  medium  paper  service.  Ty 
references.  Box  315,  Editor  A  PaV 
lisher. 


DISPLAY  SALESMAN,  younf.~w 
gressive,  productive.  ExperieaM* 
copy  and  layout.  Seek  position  H** 
England.  Married.  Box  222,  Editw 


ST.  LOUIS  ONLY.  Newspaper  advfr 
Using  man  now  employed  Southwaw 
daily  40,000  eirenlatlon,  wishes  w 
relocate.  Experienced  solicitor,  re^ 
copy  and  layout.  B.J.  Missouri.  Dc*" 


exempt  Vet,  25,  single.  Interview  cm 
be  arranged.  Box  168,  Editor  • 


Medunkid 


STEREOTYPER  and  web  pressman 
for  daily  newspaper  in  South  Florida 
City.  Good  scale  with  excellent  work¬ 
ing  conditions.  Permanent.  Box  311, 
Editor  A  Publisher. 


PUBLISHER’S  ASSISTANT 
Many  puhlishers  who  have  discovered 
that  MONEY  MAKING  MANAGE¬ 
MENT  CAN  BE  PURCHASED  are 
now  making  much  larger  profits  re¬ 
gardless  of  higher  costs.  Write  in 
confidence  and  let  me  prove  that  YOU 
TOO  can  substantially  increase  net 
revenues.  Any  circulation  8.000  to 
75.000.  Nationally  known  references. 
Southeast  preferred.  Box  335,  Editor 
and  Publisher. 


rnidLFOK  GKAD.  Vf^t.  m  30,  W®* 
•ties  experience,  wants  work  on  n«^ 
paper.  Will  acc^t  any  reaeonssw 
offer  anywhere.  Box  289,  Editor  • 
Publisher. 


beginning  May.  Experienced  wrltw 
photographer  seeks  news,  magssisa 
trade  ioumal  assignments.  12  ms*' 
tries.  Box  194,  Editor  A  Publisher. 


ADVERTISING  SPACE  8ALE81I_A* 

OR  MANAGER,  long  experience  sals*, 
copy,  layout,  promotion  and  merehss- 
dising,  last  few  months  manager,  dsiu.  ■  FOE 
small  staff.  Draft  exempt,  avsilsW  I  B.A, 
Feb.  28th.  Box  7371,  Editor  A  P«h  ■  in  1 
lisher.  _ |  In  e 


_ Comspoffidcali _ i  ph( 

EUROPEAN  COVERAGE— For  1  I 
herinnine  Mar.  Exnerienced  writer-  I  Wt 
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SITUATIONS  WANTED 


Correspondents _ 


Need  ANYTHING  in  Britain!  TRADE 
irticles,  special  features,  special  cov¬ 
erage,  personalities  from  your  area. 
AMERICAN  journalist,  extensive  ex¬ 
perience  metropolitan  dailies,  trade 
msgaiines,  available  represent  you  on 
retainer  or  per  job  basis.  Box  199, 
Editor  &  Publisher. _ 

IN  MEXICO  indefinitely.  Free-lance 
articles  on  films,  art,  architecture, 
tourism,  research,  general  culture,  for 
pipers  and  magaiines.  Experienced, 
4  languages,  prompt.  Write  Edward 
LANDBKRO,  Zacatecas  $231,  Mexico 
D.  F.  Mexico. 

experienced  Business,  Industry 
and  Finance  reporter  employed  San 
Francisco  desires  connection  on  fee  or 
retainer  basis  with  newspaper,  maga¬ 
zine  or  industrial  publication  seeking 
expert  West  Coast  economic  or  general 
coverage.  10  years  metropolitan  ex¬ 
perience  includes  general  reporting, 
writing  and  feature  writing  in  addition 
to  specialty.  Box  307,  Editor  &  Fub- 

liriier. _ 

\VA.SHtNOTON  REPORTER,  experi¬ 
enced.  now  nationally  published,  can 
give  major-story  or  local  angle  cover¬ 
age  for  independent  daily  needing 
competent  part-time  staff  representa¬ 
tion  in  capital.  Box  336,  Editor  & 
Publisher. 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


BEST  REPORTER  MATERIAL.  Mot  REPORTER  Two  years  all  type  writ-  VETERAN,  30,  married,  5  years  on 

craiy  about  copyreading  but  must  ad-  ing  on  daily,  handle  graphic,  B.S.  small  eastern  dsily  seeks  opportunity 

mit  my  two  years  at  it  have  been  an  journalism,  vet,  25,  sln^e,  car,  done  on  larger  paper.  Prefer  street.  Write 

advantage.  Do  you  want  a  reporter  sports,  genersl,  best.  Box  290,  Editor  Box  338,  Editor  Ss  Publisher, 

who  has  learned,  through  desk  work,  &  Publisher. 


advantage.  Do  you  want  a  reporter 
who  has  learned,  through  desk  work. 


Sditor  Sc  Publisher. 


succinct,  clear  writing;  that  tight,  ABILITY  ESTABLISHED  as  editor 
headline  style  for  that  extra  punch,  n_0O0  circulation  field.  Interested 
police,  court,  church,  and  gen«r»l  in  Ohio  or  Pennsylvania— No.  1  news- 
news  procedures,  techniques!  room  spot  on  small  daily  or  respon- 

I  m  your  man  at  a  reporter  s  start-  gii,ie  position  on  larger  paper.  Coni- 


Photocrapkcn 


PHOTOGRAPHER 

38.  desire  spot  on  newspaper  or  pnb* 
lie  relations.  Highest  calibre,  ability. 


ing  salaiT  plus  whstever  you  think  tended  for  writing  style  and  Makeup.  With  major  Pjctnre  •ypdi*»‘« 
my  experience  IS  worth.  College  grad.  Non  reserve  vet.  33,  family.  Box  321, 


I*.-.  Editor  &  Publisher.  'T"** 

Editor  St  Publisher.  ■ . . — - : -  7747  13th  Avo.,  N.W.,  Seattle  7, 

- : - TT - .  AN  ALY ST  -  RESEARCH  expert  on  Wwihinwtnn 

REPORTER:  1  y*»f  4*'  Foreign  political  *and  military  affairs.  _ _ 

middle Vi«d'  o^Ia?«  eitv“%ox  282  desire  rMe.arch  position  with  out-  jjEWS  PHOTOGRAPHER  with  eight 
EdUn'r  *  PnhIleW  ^  -Radio  or  Newspaper.  Po-  years’  experience  with  metropolitan 

Editor  a  Publisher^ - -  Science  degree.  4  languages,  gnd  medium  dailies.  Experienced 

REPORTER,  desk.  Vet.  25.  single,  20  years  overseas  experience  includes  pgirchild  engraver.  Highest  refer- 
draft  exempt.  B.S.  Journalism.  KTA,  war  and  peace  time  government  and  Married.  37.  Will  go  any- 

some  experience,  eager,  serious,  any-  banking  assigninents.  Age  46,  non-  where.  Don  Palmieri,  291  Crescent 
where.  Box  228,  Editor  St  Publisher.  Available  ^n  short  notice.  p|  Yonkers  4.  N.  T. 

- -  Box  32o.  Editor  &  Publisher. _  _ . 

SOLID  NEWSMAN  seeks  opening  COLU.MNIST,  editorial  writer — young  SOLID  BACKGROUND  News,  Fea- 
njaaaging  Editor  ol  foreign  correspondent  seeks  post  with  tures.  Publicity — want  permanent  set- 
10.000  7-day  operation  pMt2>4  years.  newspaper  that  can  use  his  extensive  up,  definite  future,  travel  anywhere — 
Have  handled  editorial  Job  on  foreign  experience  and  is  willing  to  37.  15  years  experience.  Top  refer- 

papers  up  to  110.000.  Re^renees  will  ‘'^ox  310,  Editor  &  !>ub 

testify  to  competence.  Want  lesser  jjgjf,p,. 

job  in  East  on  metropolitan  paper,  - : - 

equal  or  greater  job  on  paper  up  to  DAILY  newspaper  editor  seeks  pnblie 

25,000.  Family  man  under  85,  veter-  EXPERIENCED  beat,  desk;  NPPA  relations,  magazine  connection.  Ideas, 
an.  college.  Box  171,  Editor  St  Pnb-  photographer  Marquette  J-Grad;  draft-  executive  experience,  married,  83. 
lisher.  free  vet,  25.  Permanent  daily,  weekly  Box  188.  Editor  St  Publisher. 

_T,r»Dn,D  rirvow  liT”!  i  Uli  anywhere.  Have  Car.  References. - 

••i».id- on  Wire  Jack  Magee.  826  East  CREATIVE,  Young,  collego  veteran, 

_ _ College  Ave.,  Appleton.  Wisconsin.  with  2  years’  experience  in  magasine 

Dwiiiii'  oo  O'*,,..;  circulation-promotion.  Will  leave  pros- 

FEMALE,  22,  single,  3  years  expcri-  position  for  offer  by  publisher  or 

ence  in  somal,  church,  fwhion,  future  nation,)  distributor  for  spot  remuiring 
writing.  Trained  in  layout,  heads,  ••Brain-Power”  and  results.  Resume 


references.  Write  Paul  C.  Wagner, 
7747  13th  Avo.,  N.W.,  Seattle  7, 


Editor  St  Publisher. _ _ 

REPORTER,  desk.  Vet.  25,  singld. 
draft  exempt.  B.S.  Journalism.  KTA, 
some  experience,  eager,  serious,  any¬ 
where.  Box  228,  Editor  St  Publisher. 


SPORTS  WRITER,  college  grad,  over 
2  years  as  spurts  editor  small  daily. 
Experience  wire  copy,  heads,  daily 
column,  draft  exempt.  Anywhere.  Box 
1S3.  Editor  A  Publisher. 


COLLEGE  GRAD.  Some  experience 
pabliestions.  Editor  two  campus  mag- 
siines.  Reporter  weekly  newspaper. 
Now  free-lance.  Desires  permanency 
with  small  daily  newspi^er.  Go  say 
where.  Draft-exempt.  James  Oeggis, 
856  West  84  Street,  New  York  City. 


OOPYREADER,  Telegraph  editor.  Well 
exfierienced.  Prefer  South,  Southwest, 
but  go  anywhere.  Draft  exempt.  Box 
201,  Editor  St  Publisher. 


EDITOR  REPORTER  seeks  job  on 
desk  or  beat.  Can  handle  wire,  beads. 
Vet  with  5  years’  know-how.  Box 
195.  Editor  Sc  Pu'disher. 


editorial  ASSISTANT.  2yi  years’ 
experience  news,  feature,  rewrite, 
mskeup.  Vet,  single,  25.  B.A.,  draft- 

iroof.  References.  Box  204,  Editor 
Publisher. _ 

EXPERIENCED  newsman.  Most  bests, 
wwrite,  features.  sports,  general. 
Young,  single,  college,  car.  Box  167. 
Editor  Sc  Publisher. 

PASHION  EDITOR.  Experienced  in 
5,^**P»per  writing,  fashion  publicity, 
TV  fashions  in  New  York.  Chicago. 
Box  191.  Editor  A  Publisher. 


FORMER  SCHOOL  TEACHER  with 
B.A.,  M.A.,  with  ten  years’  experience 
ju  large  publishing  house  wishes  Job 
In  edncationsi  department  of  a  news- 
P»per,  magazine  or  publishing  house. 
Box  183.  Editor  A  Fublisher. 


journalism  teacher  with  year’s 
letTs  or  absent  from  uniTeraity  start* 
July,  1051,  seeks  trade  pnbHca* 
*»on  experience.  Single,  85,  set.  own 
jod  operate  graphic,  weekly  newspa* 
w  experience  including  baekshop, 
■[^e  free  lance  trade  Journal  writing. 

joturn  to  teaching  September, 
1952.  Box  174,  Editor  A  Publisher. 

MA'TORe  reporter  —  Feature 
2  years’  daily  and  weekly 
ViSTI'*”®*’  years’  common  sense, 

ivld’  accurate  copy,  crisp  features. 

B.A.,  drsh-proof.  Top 
Ushw"'**’  *  **"'*■ 

**•  knows  ropes,  pro- 
Ib^V.  with  ace-high  reader 

8  *t^***'»  handle  anything. 

y^Ts, 

raOTo-WRI-mG  TEAM,  expeH- 
Ow^** « **“1'  **•  dra/t  exempt. 

PBoto  equipment;  one 
8  •dltor,  strong  on  festures; 

Wit""  A'libiish"’!"’*”''- 


married.  4F,  8  years  top  expsrienes. 
Box  212.  Editor  A  Publisher. 


WANT  COLLEGE  PUBLICITY  JOB 
Plan  graduate  study.  Experienced. 


ences.  Married,  37.  Will 
where.  Don  Palmieri,  291 
PI.,  Yonkers  4.  N.  T. 


Vetersn.  Box  186,  Editor  A  Pub¬ 
lisher. 


y.  Expertencea.  makeup.  Journalism  diploma.  College  ^  rnmiBat 
education.  Box  304,  Editor  A  Pub- 


Draft-exempt.  Box 


„  ,  FOUR  YEARS  on  top  metropolitan  ^  x-icumuiiu-v  mni.nvcn 

ABLE.  Aggressive,  newsman;  6  years  daily.  Experienced  sports,  desk,  fea-  MOW  gainfully  employed.  Married^ 

^wspaper  wire  servlee  experienc^  general  reportorial  work.  Seek  Draft  exenupt.  Age  42.  Experienced 

Box  250,  Editor  •  position  in  any  editorial  phase.  Young,  as  promotion  manager  of  metropolltM 

Publisner,  B.A,  degree,  married,  draft-exempt,  daily  and  national  magasine  Also  pnb* 

CAN  cover  any  editorial  assignment  Will  re-locate  permanently.  Available  iic  relations  and  advertising  director 

Experienced  reporting,  rewrite”  man-  immediately,  rfighest  references.  Box  of  well  known 

aging  editor.  Ih-aft  exempt.  25.  B.A.  340.  Editor  A  Publisher. _  tnH 


244,  Editor  A  Publisher. 


PROMOTION  MANAGER 


tures.  general  reportorial  work.  Seek  Draft  exenapt.  Age  42.  Experienced 
position  in  any  editorial  phase.  Young,  as  promotion  manager  of  metropolitM 
B.A.  degree,  married,  draft-exempt,  daily  and  national  magasine  also  pnh- 
Will  re-locate  permanently.  Available  lie  relations  and  advertising  director 
immediately.  Highest  references.  Box  of  well  known  national  organisation 


340,  Editor  A  Publisher. 


®P*“'***-  1  I  WANT  ‘‘OUT”  after  3  years  Editor. 

263.  Editor  A  Publisher.  i  .  .  .  ■>  . 


and  editor  of  monthly  magasine. 
Change  being  made  for  valid  and  ac¬ 
cepted  reasons.  Box  260,  Editor  A 


national  food  trade  magazine — com-  Publisher. 

IF  YOU’RE  LOOKING  for  a  Movie,  plete  charge  reporting,  editing,  make-  - — - 

Music,  and  Art  Critic,  STOP.  This  up.  Formerly  education,  religious  NEWSPAPER  PROMOTION  and  mar- 

young,  married  copyreader  is  your  beats.  NEW  YORK  TIMES.  Well-  ket  research  man  wants  to  locate  in 

man  He  knows  his  stuff  and  needs  versed  maritime,  sports,  theatre.  I  either  field.  Now  on  large  daily  in 

only  a  chance.  Box  270,  Editor  A  W>ANT  "IN”  where  reporting  in-  southeast.  Young,  college  trained. 

Publisher.  genuity,  concise  writing,  editorial  ef-  Box  306,  Editor  A  Publisher. 

- ^ nciency,  creative  talent  count.  Draft- 


NEWS  EDITOR,  21  years’  metropoli-  exempt,  family- 
tan  experience,  energetic  executive,  &  Publisher. 

competent  writer,  knows  slot,  tele-  - 

graph,  makeup,  pictures.  My  all- 

round  know-how  can  fill  a  need  In  JOURNALISM 

your  newsroom.  Have  reached  fore-  Wisconsin,  Jan 


eeable  top  on  present  paper.  Locate  exempt,^  wants  work  on  weekly  in 


exempt,  family,  26.  Box  303,  Editor  YOUNG  MAN,  25,  journalism  major, 
A  Publisher.  now  in  newspaper  advertising,  wants 

job  in  publicity-public  relations  line. 
T/MTTjxT » T  Tcsf  oo  TT- 1  Top  record  and  references;  reasonably 

JOURNALISM.  B  S  University  of  proof.  Free  to  move.  Box  302, 

Wisconsin,  Jan  19d1.  7_et,  26  draft-  Publisher. 


anywhere  with 


future.  Married,  lower  New  York.  New  Jersey  or  Con- 


draft-proof.  permanent.  Box  264,  Edi-  I  nectient.  Box  339.  Editor  A  Publisher 


tor  A  Publisher. 


JOURNALISM  STUDENT  seeks  sum- 


SPORTS  EDITOR-WRITER.  9  years  mer  job  as  copy  boy  or  reporter.  Edi- 
of  experience,  fast  dependable  consci*  tor  of  collejfe  org^anization  paper.  Good 


tor  of  college  organization  paper.  Good  QUALITIES: 

worker.  Best  of  references.  Box  330,  Ability  —  Rflielancy 

Editor  A  Publisher, _  Experience  —  Bducatlon 

MANAGING  EDITOR  —  Thoroughly  Ambition  —  Stamina 

6  experienced,  good  record.  Fast,  reli-  Diplomacy  —  Cooperation 

to.  able,  temperate,  family  man.  Veteran,  »  ,  i 

ed  draft-exempt.  Want  permanent  posi-  I  wonld  be  interested  In  an  op] 
pa-  tion.  Box  314,  Editor  A  Publisher.  "ity  with  a  Southern  daily  pap* 


entioiis,  thorough  copy  editor,  brisk,  1  worker.  Best  of  references.  Box  330, 
colorful  stories.  Married,  30.  Yale  I  Editor  A  Publisher. 

Grad.  Box  283,  Editor  A  Publisher. 


REPORTER  draft-exempt,  single,  5 
years’  experience,  college  gradnate. 

Seeking  change,  presently  employed 
on  Pennsvlvania  daily  as  reporter,  fea- 

TUvl  PROGRESSIVE  yonng  woman  editor 
®  ■'-'■'‘S  change:  4  years  on  daily.  Box 

243.  Editor  A  Publisher.  I  33,  ^  Po^lieher. 


w.-,.  I  PUBLIC  RELATIONS.  EDI’TORIAL. 

in  fnv  .titl  L.  Young  woman  27,_experienced  in  both 


I  wonid  be  interested  In  an  opportu¬ 
nity  with  a  Southern  daily  paper  as: 


UNTVERSTTT  GRADUATE:  B.A.  De- 


on  any  daily  in  any  state  in  the  conn- 
try.  Age  35.  Veteran  of  five  years’  „  , 

service  in  the  U.  S.  Navy.  Single.  X resume  or 

Box  262,  Editor  A  Publisher. _  320.  Mitor  A  Piiblishen -  Personal  Interview 

WELL-INFORMED  educator  publte  feeks^^ar?  new."fi“eTd''‘Expe;fe®nc*’e‘ r"  BOX  265,  EDI-rOR*’A  PUBLISHER 


desires  Florida  job  around  Jnne  1st. 
B.  J.  Missouri.  M.A.  Columbia.  Box 
320.  FMitor  A  Publisher. 


Production  Manager 
Mechanical  Superintendent 

Assistant  to  Snperintendent. 

Plant  difficulties  no  obstacle 


affairs  columnist,  radio  news  commen- 


t.tor,  now  government  writer,  seeks  fc’.e  «Wate  Bof  sTl 

reeponsible  position  as  political  re-  h.X  ’ 

porter,  foreign  news  analyst,  editorial  Kditor  A  Publisher. - 

writer,  or  edneation  specialist.  M.A.  REPORTER,  REWRITE  OR  DESK- 


and  events  objectively.  Married,  vet 
eran.  80.  Box  293,  Editor  A  Pnb 
I’xher. 


temperate.  Native  N.  Y.  City.  Ready 
short  notice.  Please  state  salary.  P.O. 
Box  310,  Mt.  McGregor,  N.  Y. _ 


COMPOSING  Room  Foreman,  good 

.Tbnrnallsm,  PhD  can^date  Politieai  I  MAN  Veteran,  draft-exempt.  20  years  1  gniwf ^'refav- 

dafi-.  beat,.  ActiV  healthy  E“d"it”’  •‘“pShlUh.;. 


STEREOTYPER, 
both  newspaper 


experience, 

commercial 


REPORTING  JOB  Six  years  exner-  WOMEN’S  PAGE  EDITOR;  Food  bo^h^,  Editor  A “pSblfXhi?. 

lence,  small  and  large  papers,  desk  Columnist;  B.S.  degree  home  econ- 
and  ontside.  Single,  28.  college  grad-  omirs,  foods  major,  some  journalism.  _ 

nate,  draft-exempt.  Good  sized  daily  2  years  editorial  assistant:  food  copy  SUPERINT’EKDBNT  or  FOREMAN  of 
South  or  SoBtheast.  Box  2®5.  Editor  for  magazine,  newspapers,  radio,  spe-  Composing  Room.  ExMrienced  In  all 


South  or  SoBtheast.  Box  2®5.  Editor  for  magazine,  newspapers,  radio,  spe-  Composing  Room.  Expsrienesd  In  all 

A  Publisher. _  cia)  articles,  advance  publicity  for  phases  of  daily.  Familiar  with  Tela- 

MANAGING  editor,  small  afternoon  field  staff.  2%  years  weekly  food  types.  Have  new  methods  and  short- 

daily,  top  editorial  writer,  desires  columnist  as  home  service  head  for  cuta  In  prodnetion.  Box  274,  Editor 

challenging  job.  College  grad..  32,  public  utility.  Single.  Midwest  pre-  A  Publisher, 

married.  Box  137,  Editor  A  Publiaher.  ferred.  Box  345,  Editor  A  Publisner. 


Room.  Experienced  in  all 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


In  a  recent  column.  W.  D. 
Archie,  president  and  publisher  of 
the  Shenandoah  (Iowa)  Sentinel, 
philosophized  a  bit  on  the  answers 
to  the  question,  "Why  do  I  try 
to  editorialize?” 

“Is  a  newspaper  writer  sup¬ 
posed  to  help  solve  the  world 
problems?  Or  those  of  the  city, 
county  and  school  board?  Is  a 
newspaper  purchased  by  the  read¬ 
ers  because  of  the  news,  or  do 
they  also  want  editorials?”  he 
asks. 

He  points  out  that  some  news¬ 
papers  do  not  carry  editorials  but 
do  publish  the  news  plus  syndi¬ 
cated  columns  and  they  have  large 
circulations  with  heavy  advertis¬ 
ing  volume.  “This  makes  an  easy 
answer  hard  to  obtain,”  he  adds. 

“Will  not  attempt  an  answer 
to  the  questions  raised,  as  no 
good  answer  has  yet  struck  me. 
Certainly  editorial  discussions  are 
boring.  We  do  not  like  to  be 
lectured.  In  fact  few  of  us  like 
an  editorial  which  does  not  agree 
with  an  opinion  we  already  en¬ 
tertain.  Perhaps  some  stimulate 
your  thinking,  but  a  news  story 
could  do  this.  Even  a  picture 
might  convey  an  idea  better  than 
words.  If  the  reason  we  write  is 
to  see  our  own  words  in  print, 
then  we  are  wasting  time  and 
valuable  paper.” 

Then  Mr.  Archie  says  "the 
question  seems  to  resolve  itself 
into  whether  or  not  newspapers 
are  sort  of  defenders  of  the  faith 
...  Of  course  if  we  are  respon¬ 
sible  for  others,  then  we  must 
have  editorials.”  But  going  back 
to  how  a  news  story  “stimulates 
thinking,”  he  points  out  that  “no 
one  could  write  such  a  strong 
editorial  as  those  carried  in  the 
news  columns  about  Mrs.  Young 
and  her  fur  coat.  This  really 
needed  little  comment,  but  many 
editorials  will  be  written  on  the 
subject. 

“Everything  would  be  easier  if 
public  officials  could  laugh  at 
themselves  once  in  awhile.  But 
their  tendency  is  to  get  mad  like 
President  Truman  and  his  music 
critic  episode.  They  have  a  diffi¬ 
cult  time  laughing  at  themselves. 
Thus  the  editor  finds  it  difficult 
to  laugh  at  himself.  We  all  get 
too  darn  serious.  As  far  as  1 
know  the  world  existed  with  some 
success  before  there  was  a  news¬ 
paper.  .  .  . 

“If  all  newspapers  and  radio 
stations  were  closed  down  this 
minute  1  have  an  idea  our  country 
would  survive.  There  would  be 
a  period  of  readjustment  but  we 
would  make  it.  .  .  .  This  leads 
me  to  the  conclusion  that  I  could 
not  locate  above.  Editorials  are 
not  as  important  as  they  seem  to 
those  who  write  them.  A  good 
laugh  might  be  far  better  for 
both  the  reader  and  the  writer,  as 


well  as  public  officials.  Factual 
news  writing  is  important,  but 
comment  on  same  can  be  given 
or  left  unsaid,”  Mr.  Archie  con¬ 
cluded. 

It  is  probably  true,  as  Mr. 
,\rchie  intimates,  that  a  lot  of 
editors  take  t  h  e«m  selves  too 
seriously  and  their  editorial  pages 
reflect  it  in  stodginess  and  stuffi¬ 
ness.  Perhaps  that  is  one  reason 
why  some  editorial  pages  are  read 
by  very  few  people. 

But  it  seems  to  us  that  the  ap¬ 
parent  financial  success  of  the 
publications  which  do  not  carry 
editorials  has  given  the  mistaken 
impression  that  the  people  do 
not  want  comment  in  addition  to 
their  factual  news.  The  success 
of  the  columnists  belies  that  im¬ 
pression. 

Some  of  the  best  read  parts 
of  the  newspaper — even  in  those 
which  do  not  have  editorial  pages 
— are  the  columnists.  And  what 
do  they  peddle?  Nothing  but 
comment  —  their  own  personal 
comment. 

If  newspaper  readers  gobble 
up  this  type  of  comment,  why 
should  we  conclude  they  do  not 
want  comment  in  the  form  of  edi¬ 
torials?  We  think  they  do,  and 
the  success  of  a  comparatively 
few  editorial  pages  backs  us  up. 

The  failure  of  many  leads  only 
to  the  conclusion  that  the  com¬ 
ment  is  improperly  presented  and 
displayed  —  perhaps  poorly  writ¬ 
ten.  Not  that  it  is  unwanted. 
Maybe  the  editors  need  a  bit 
more  laughter  in  their  lives  and 
on  their  pages. 

As  difficult  as  it  is  for  many  of 
us  to  be  humorous  in  times  like 
these,  Mr.  Archie  still  has  a  good 
point  there. 


Received  a  letter  from  Rear 
Admiral  T.  A.  Solbert,  Chief  of 
Naval  Research,  in  response  to 
our  Feb.  24  column  about  “sau¬ 
cers”  in  which  he  says  “one  may 
conclude  only  that  different  sec¬ 
tions  of  the  press  are  sometimes 
in  disagreement  as  to  what  con¬ 
stitutes  ‘news’.”  He  leads  us  to 
believe  that  if  we  should  not  have 
criticized  the  Navy  for  perpetrat¬ 
ing  a  hoax,  as  the  Admiral 
contends,  we  should  have  criti¬ 
cized  the  Navy,  Army  and  Air 
Force  for  not  having  taken  more 
definite  steps  to  put  an  end  to 
the  “flying  saucer”  stories. 

Admiral  Solbert  says  there  was 
no  “official  secrecy”  and  that 
Project  Skyhook  has  been  un¬ 
classified  (neither  secret,  confiden¬ 
tial  nor  restricted)  since  its  incep¬ 
tion  in  1947  and  progress  reports 
have  been  continuous  and  widely 
disseminated  to  all  interested 
agencies  in  the  three  armed  ser¬ 
vices. 

His  letter  states: 

“A  Department  of  Defense  gen¬ 


eral  press  release  concerning  Proj¬ 
ect  Skyhook  was  made  on  March 
3,  1948,  accompanied  by  photo¬ 
graphs  of  balloons  being  launched 
and  in  flight.  Look  magazine 
photographed  a  launching  at 
Camp  Ripley,  Minn.,  on  March 
20,  1948.  During  early  1949  the 
Saturday  Evening  Post,  the  Na¬ 
tional  Geographic  magazine  and 
Popular  Science  assembled  pic¬ 
ture  stories  on  Skyhook. 

“On  Sept.  7,  1950,  the  Chicago 
Tribune  published  Skyhook  pic¬ 
tures  (following  a  flight  from 
Stagg  Field  at  the  University  of 
Chicago)  with  the  following  cap¬ 
tion:  ‘That  “Saucer”  You  Saw 
Was  a  Skyhook.’ 

"Aviation  Week  states  that  ‘ap¬ 
parently  months  after  the  ONR 
balloon  ascensions  began,  neither 
ONR  nor  high  Navy  officials  had 
tipped  off  the  Air  Force.’ 

“An  unclassified  letter  from 
the  Chief  of  Naval  Research 
dated  Nov.  13.  1947,  describes  the 
Skyhook  research  and  the  new, 
larger  balloon,  and  invites  ad¬ 
dressees  to  submit  proposals  to 
'utilize  the  test  flights  of  these 
newly  developed  cells  for  scien¬ 
tific  purposes.’ 

“TTie  addressees  of  this  letter 
include  the  Director  of  Research 
and  Development,  General  Staff, 
U.  S.  Army;  the  Office  of  the 
Chief  Signal  Officer,  U.  S.  Army; 
the  Director  of  Research  and  De¬ 
velopment,  U.  S.  Air  Force;  the 
Research  and  Development  Ser¬ 
vice,  Ordnance  Department,  U.  S. 
Army;  and  the  Air  Materiel  Com¬ 
mand,  Wright  Field.  Dayton. 
Ohio.  Skyhook  was  not  ‘news’ 
since  several  agencies  of  both  the 
Army  and  the  Air  Force  have 
known  of  Project  Skyhook  and  its 
objective  since  its  inception. 

“Flights  were  made  from  Camp 
Ripley,  Minn.  An  Air  Force  B-17 
was  used  in  tracking.  Clearance 
for  all  flights  was  obtained  from 
the  Civil  Aeronautics  Authority. 
Since  April  and  May,  1949,  Sky¬ 
hook  flights  have  been  made  from 
Holloman  Air  Force  Base,  Texas, 
and  in  May  1949,  a  joint  Navy- 
Air  Force  conference  was  held  at 
the  Air  Materiel  Command, 
Wright-Patterson  Air  Force  Base, 
Dayton,  when  the  Office  of  Air 
Research  considered  possible  sup¬ 
port  of  the  Skyhook  project. 

“You  congratulate  Look  for 
having  ‘smoked  out’  the  article. 
The  proposal  for  the  article  came 
from  Dr.  Liddel,  continuing 
ONR’s  previous  efforts  to  publi¬ 
cize  Skyhook  as  an  interesting 
and  dramatically  pictorial  research 
project.  When  the  telescopic  pho¬ 
tographs  which  led  the  Look  ar¬ 
ticle  were  received  here  in  No¬ 
vember,  1950  they  were  submitted, 
with  the  outline  of  the  study  as 
it  appeared,  to  Life  magazine. 
Life  rejected  the  story  and  pic¬ 
tures  because  ‘they  had  no  news 
value.’  Subsequently  pictures  and 
story  outline  were  offered  to  Look, 
which  accepted  them. 

“I  believe  these  facts  prove 
that  the  Navy  intended  to  ‘perpe- 


E  &  P  CALENDAR 

March  20-23  —  Press  Photo¬ 
graphy  10  th  annual  Short 
Course,  Kent  State  University, 
Kent,  Ohio. 

March  23-24  —  Associated 
Dailies  of  Florida,  annual  meet¬ 
ing,  Orlando,  Fla. 

March  25 — Associated  Press 
Assn.,  annual  meeting.  Orange 
Court  Hotel,  Orlando,  Fla. 

March  28-31  —  Association 
of  National  Advertisers,  42nd 
Spring  meeting  The  Home¬ 
stead,  Hot  Springs,  Va. 

March  30-31  —  Northwest 
Classified  Clinic,  Washington 
State  Press  Club,  Seattle,  Wash. 

April  5-7  —  Pennsylvania 
Newspaper  Publishers’  Assn, 
and  New  Jersey  Press  Assn. 
Joint  Mechanical  Conference, 
Abraham  Lincoln  and  Berk¬ 
shire  Hotels,  Reading  Pa. 

April  7-8  —  Virginia  Press 
Assn.,  6th  annual  Old  Domin¬ 
ion  advertising  conference.  Ho¬ 
tel  Roanoke,  Roanoke,  Va. 

April  9-11 — New  York  State 
Circulation  Managers  Assn., 
spring  meeting.  Hotel  Statler, 
Buffalo. 

April  12-14 — North  Dakota 
Press  Assn.,  convention.  Grand 
Forks  Herald.  Grand  Forks. 

April  14  —  The  Late  Watch, 
annual  meeting,  San  Francisco 
area.  Newspaper  Veterans  Press 
Club,  San  Francisco. 

April  14 — Oregon  Newspaper 
Publishers  Assn,  of  Admana- 
gers,  Heathman  Hotel,  Port¬ 
land,  Ore. 

April  15-17 — Northern  State 
Circulation  Managers  Assn, 
spring  meeting,  Dyckman  Ho¬ 
tel,  Minneapolis. 

April  17-19— Ohio  Circula¬ 
tion  Managers  Assn.,  spring 
meeting,  Hollerden  Hotel. 
Cleveland. 


trate’  no  ‘hoax.’  One  may  con¬ 
clude  only  that  different  section' 
of  the  press  are  sometimes  in  dis¬ 
agreement  as  to  what  constituteN 
‘news’.” 

We  are  glad  to  give  this  space 
to  Admiral  Stolberg’s  letter  be¬ 
cause  we  don’t  think  these  facts 
have  been  printed  before. 

But,  the  fact  remains,  in  spite 
of  all  this  information  about  Proj-  - 
ect  Skyhook  being  printed  and  in 
the  hands  of  the  armed  services^ 
the  mystery  of  “flying  Saucers" 
continued. 

The  Navy  may  not  have  delib¬ 
erately  perpetrated  a  hoax,  but 
neither  it  nor  the  Army  nor  the  | 
,\ir  Force  took  pains  to  connect  | 
"Skyhooks”  with  “saucers”  to  put  f 
an  end  to  the  mystery.  And  that 
was  in  spite  of  the  fact  that  ONR 
had  investigated  hundreds  of 
“saucer”  reports  (2,000  finally) 
and  found  them  all  due  to  "Sky¬ 
hooks.” 

Navy,  Army  and  Air  Force 
brass  may  have  known  the  truth 
for  many  months  and  years  but 
it  occurs  to  us  they  were  a  little 
slow  in  stating  the  obvious  for  the 
press  and  public  which  didni 
have  the  benefit  of  all  the  data 
the  armed  forces  had. 
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...  to  warn  America  that 
a  temporary  loss  of  freedoms, 
rights  and  opportunities 

publishing  this  ad  -possibly  necessary  during  the 
present  crisis— can  become 
permanent  socialism. 

America’s  business- managed,  tax-payini 
Electric  Light  and  Power  Companies 


Where 

and 

When 


American  Magazine-April 
Look  Magazine-April  10 
Time-April  16 
Pathfinder— April  18 
The  Saturday  Evening  Post-April  21 
Progressive  Farmer— May 
Capper’s  Farmer-May 
Farm  Journal— June 


...  if  you  want  to  get  your  share  of  the 
Business  in  Metropolitan  Columbus 
(Franklin  County)! 

Columbus’ Two  Evening  Newspapers  are 
Your  Most  Effective,  Economical  Buy! 

SOURCE:  Newspaper  Readership  Survey  taken  in 
October,  1950,  under  the  direction  of  Robert  B. 
Miner,  Assistant  Professor,  Department  of  Business 
Organization,  Ohio  State  University.  Circle  repre¬ 
sents  143,394  families  in  Metropolitan  Columbus, 
Franklin  County,  1950  Census. 


THE  FACTS  ARE  YOURS 

Metropolitan  Columbus  is  Franklin  County, 
Ohio.  It’s  a  rich  market  for  advertisers.  Be 
sure  to  get  your  money’s  worth  for  every 
ad  dollar.  Get  the  complete  revealing  survey 
from  which  the  above  coverage  data  came. 
Apply  to  the  General  Advertising  Depart¬ 
ment  of  The  Columbus  CITIZEN,  or  any 
Scripps-Howard  General  Advertising  Office. 


CITIZEN 


SCRIPPS-HOWARD  NEWSPAPERS 


NEWYORK .  WorU-r.(.groinS  rfwSun 

CIEVELAND . Pr.ii 

PITTSBURCH . Prcu 

SAN  FRANCISCO . Newt 

INDIANAPOLIS . Tim»s 


COLUMBUS . Ctfizm 

CINCINNATI . Poll 

KENTUCKY . Post 

Covington  odition,  Cincinnolf  Post 
KNOXVILLE  ....  Nnws-Ssintino' 


OotiTol  Advortiting  Oapartmant,  230  Park  Avanua,  Naw  York  City 


DENVER . Rode,  Min.  Nowi  EVANSVILLE 

BIRMINGHAM . PostHorald  HOUSTON. 

MEMPHIS . Prou  Sdimlar  FORT  WORTH 
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WASHINGTON . Now,  EL  PASO 
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